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NEW  YORK,  MAY  9,  1925 


A.  A.  C.  W.  “Coming  of  Age”  Convention 
Sees  Truth  Idea  Firmly  Established 

PrinciDle  First  Adopted  on  Texas  Soil  1  3  Years  Ago  Now  Permeates  Advertising  in  All  Its  Phases — 


iVFRUTH  IN  ADVERTISING”  as  a 

T  working  code  for  the  nation’s  busi¬ 
ness  was  first  written,  read,  and  heard 
when  the  Associated  Advertising  Clubs 
met  in  1912 — in  Dallas,  Texas.  The 
organization  was  then  eight  years  old 
and  ambitious  for  the  great  task  that  lay- 
before  it— the  banishment  of  deceit  from 
business  announcements. 

The  Advertising  Clubs  return  to  Texas 
this  week.  Twenty-one  years  old,  the 
Auociation  celebrates  its  “coming  of 
age”  convention  in  the  knowledge  that  the 
idea  which  came  to  life  on  the  soil  of 
Texas  13  years  ago  has  been  accepted 
and  that  it  permeates  the  greater  part  of 
the  stories  that  business  tells  the  public 
in  1925.  "Truth  in  Advertising”  may  be 
called  established. 

“Truth  and  Universal  Understanding" 
is  the  word  as  the  seventeen  railroads  that 
meet  the  sea  at  Houston  bear  thither  their 
thousands  of  advertising  men  for  the 
1%5  meeting.  The  resolution  adopted  at 
the  l^ndon  meeting  in  1924  declared  it 
the  firm  conviction  of  business  men  that 
war  as  a  method  of  adjusting  international 
misunderstandings  is  the  supreme  peril 
of  humanity,  and  called  upon  the  Adver¬ 
tising  Clubs  of  the  World  to  make  a 
message  of  international  goodwill  part 
of  their  permanent  program  until  war 
shall  have  a  place  only  in  history,  and 
“world  service,  comradeship,  and  inter¬ 
national  co-operation  shall  become  uni¬ 
versal.” 

The  international  thought  expressed  in 
that  resolution,  and  given  force  by  the 
meeting  in  London  last  year,  which 
brought  delegates  from  all  over  both 
hemispheres,  receives  additional  impetus 
at  Houston. 

Great  Britain  is  represented  by  a  score 
of  forward-looking  advertisers  eager  to 
maintain  the  contacts  established  two 
years  ago.  The  international  peace 
resolution  which  received  the  signatures 
of  the  British  and  19  other  nations  at 
London  will  gain  further  adherents  this 
year,  when  delegates  from  every  state  of 
the  Mexican  Republic  and  from  prac¬ 
tically  every  country  of  Central  and 
South  America  will  take  part  in  the  con¬ 
vention. 

“Advertising  and  Its  Influence  for 
World  Peace”  will  be  the  general  topic  of 
every  one  of  the  15  speakers  who  will 
occupy  the  pulpits  of  Houston’s  churches 
Sunday  morning. 

And,  to  translate  the  convention’s  high 
thoughts  into  every-day  business  action, 
the_ Pan-American  Trade  Conference  will 
go  into  session  in  Houston  on  May  15,  the 
day  after  the  A.  A.  C.  W.  convention  ad¬ 
journs. 

.Ml  of  this  takes  place,  fittingly  enough, 
within  the  borders  of  a  State  that  has 
saluted  six  flags  in  its  history  of  the  last 
three  hundred  years. 

Convention  affairs  open  Saturday  night 
with  a  reception  in  the  magnificent  new 
city  auditorium  of  Houston,  with  the  idea 
of  compelling  delegates  who  went  to 
London  last  year  to  remember  and  as 
soon  forget  the  great  Albert  Hall  recep¬ 
tion  accorded  the  American  visitors  when 
Great  Britain  was  a  host.  Details  of  this 
and  of  the  Sunday  inspirational  program 
and  of  the  business  sessions  which  will 
keep  the  members  of  21  departmental 
associations  occupied  from  Monday  to 


Thursday — all  are  given  minutely  on  the 
pages  which  follow.  Major  aspects  of 
the  meeting,  other  than  those  mentioned 
so  far  and  those  detailed  in  the  program, 
are  the  contest  for  the  1926  convention 
and  the  election  of  a  new  president  to 
succeed  Lou  E.  Holland,  of  Kansas  City 
who  was  elected  in  1922  and  re-elected  in 
1923  and  1924.  He  has  declined  to  serve 
another  term,  and  his  successor  will  take 
(iffice  with  the  association  in  the  best 
financial  condition  of  its  history  and  en¬ 
joying  the  confidence  of  the  public  and  of 
advertisers  in  particular  on  both  sides  of 
the  Atlantic. 

The  prospect  of  a  contest  for  the 
nomination  for  the  first  time  in  several 
years  gives  interest  at  this  time  to  the 
A.  A.  C.  W.  method  of  nominating  of¬ 
ficers  and  the  plan  of  suffrage. 

The  chief  governing  body  of  the  asso¬ 
ciation  is  the  executive  committee,  three 
of  whose  seven  members  are  elected  on 
the  floor  of  the  annual  convention — the 
president,  secretary,  and  retiring  presi¬ 
dent.  Nominations  for  president  and 
secretary-treasurer  are  made  by  the  joint 
assembly,  which  comprises  one  repre¬ 
sentative  from  each  of  the  departmental 
organizations,  and  representatives  from 
the  geographically-separated  districts. 
Additional  nominations  for  president  may 
be  made  from  the  floor  of  the  business 
meeting  of  the  annual  convention. 

Other  members  of  the  executive  com¬ 
mittee,  besides  those  named,  are  elected  as 
follows : 

One  is  chosen  as  their  president  by  the 
board  of  advertising  club  presidents, 
meeting  at  the  convention ;  another  is 
elected  chairman  by  the  national  advertis¬ 
ing  commission;  a  sixth  is  elected  by  the 
representatives  of  the  women’s  adver¬ 
tising  clubs,  and  the  seventh  is  elected  by 
the  sustaining  members. 

In  addition  to  electing  a  member  of  the 
committee,  the  advertising  club  presi¬ 
dents  are  also  given  the  duty  of  nominat¬ 
ing  the  next  convention  city,  their  choice 
being  subject  to  ratification  on  the  floor 
of  the  convention.  Other  nominations 
can  be  made  from  the  floor,  but  it  is  the 
practice  to  ratify  the  choice  of  the  club 
presidents. 

The  joint  assembly,  in  addition  to  act¬ 
ing  as  a  nominating  committee,  also  serves 
as  a  committee  on  resolutions  and  both 
of  these  bodies  are  employed  during  the 
convention,  for  the  presentation  of  im¬ 
portant  matters  which  require  study  te- 
fore  presentation  to  the  convention  busi¬ 
ness  session. 

Candidates  who  have  been  mentioned 
frequently  for  the  presidency  include  C. 
K.  VVoodbridge,  of  New  York;  Rowe 
Stewart  of  Philadelphia;  and  Homer  J. 
Buckley  of  Chicago.  Mr.  Woodbridge, 
whose  candidacy  has  been  aggressively 
forwarded  by  the  New  York  Club,  is  ad¬ 
vertising  manager  of  the  Dictaphone 
Company,  and  has  been  prominent  in  local 
club  affairs  for  many  years.  He  has 
taken  an  active  part  in  the  national  move¬ 
ment  also  for  several  years  and  has  many 
friends  throughout  the  organization.  Mr. 
Stewart,  who  is  general  manager  of  the 
Philadelphia  Record,  is  a  past  president 
of  the  association  and  is  well  acquainted 
with  the  trials  of  the  office.  It  might  be 
stated,  parenthetically,  that  none  of  the 
(Continued  on  page  52) 


GOV.  FERGUSON  WELCOMES  ADVERTISERS 
ON  BEHALF  OF  ALL  TEXANS 


GOVERNOR  FERCr.SON 


ALL  Texas  will  greet  those  who  eoiiie  to  Houston  for  the  Assoriated  Ailver- 
tising  Clubs  roiivention. 

All  Texas  will  welcome  them. 

Those  who  are  not  in  Houston  will  be  sta>ing  in  Dallas  and  Fort  Worth, 
San  .Antonio  and  Austin,  so  that  when  you  make  the  post-convention  tours 
your  welcome  and  your  entertainment  over  the  State  will  be  of  the  same 
quality  as  that  you  have  had  in  Houston. 

There  is  plenty  in  Texas  for  you  to  see.  From  the  wind-swept  plains 
of  the  Panhandle  to  the  rice  fields  of  the  Southeast,  from  the  lumber  pine 
forests  of  Eiast  Texas  to  the  flowering  gardens  of  the  Rio  Grande  Valley, 
from  the  rich  cotton  fields  of  the  black  land  belt  to  the  majestic  beauty  of 
the  Davis  Mountains,  you  can  gather  a  story  of  the  richness  and  the  promise 
of  the  Lone  Star  State.  From  the  battlefields  of  San  Jacinto  to  the  hallowed 
shrine  of  the  .Alamo  you  will  learn  the  story  of  that  fight;  yon  wiU  catch 
the  romance  and  the  glory  of  “Thermopylae  had  her  messenger  of  defeat; 
the  .Alamo  had  none.” 

In  the  name  of  the  State  of  Texas,  I  bid  yon  welcome. 

MIRIAM  -A.  FERGUSON,  Governor. 


OFFICIAL  PROGRAM 


Twenty-First  Annual  Convention 

Associated  Advertising  Clubs  of  the  World 

HOUSTON,  TEXAS,  MAY  9  to  14,  1925 

SUMMARY  OF  PROGRAM  AND  CONVENTION  FEATURES 
THEME  OF  CONVENTION 


Advertising  as  a  Means  to  World  Progress. 


SA  TURD  A  Y,  Mav  9.  , 

Evening — 

“Welcome  to  Texas”  Reception — City  Auditorium. 
Concert  by  Mexican  National  Band  (by  courtesy 
of  President  Calles,  Republic  of  Mexico). 
Formal  reception  on  stage,  welcoming  officials  of  the 
Associated  Advertising  Clubs  of  the  World  and 
official  spokesmen  of  each  Advertising  Club  and 
each  Department  of  the  National  Advertising 
Commission. 

Addresses  of  Welcome  by 

Miriam  A.  Ferguson,  Governor  of  Texas: 

Oscar  F.  Holcombe,  Mayor  of  Houston; 

Amon  G.  Carter,  Fort  Worth,  chairman,  1  enth 
District,  Associated  Advertising  Clubs. 

William  S.  Patton,  president.  Advertising  Associa¬ 
tion  of  Houston: 

Samuel  R.  Bertron,  president,  Houston  Chamber 
of  Commerce. 

Response  by  Lou  E.  Holland,  Kansas  City,  president. 
Associated  Advertising  Clubs  of  the  World. 

SUNDAY,  Mav  10. 

Morning — 

Special  services  in  various  Houston  churches  with 
delegates  at  the  convention  as  speakers. 

.Afternoon,  I  :00 — 

Houston  Club,  Private  Dining  Room. — Joint  Lunch¬ 
eon,  Executive  Committee,  Associated  Advertising 
Clubs  of  the  World  and  District  Chairmen  and 
Chairmen  of  Standing  Committees.  Associated  Ad¬ 
vertising  Clubs. 

Afternoon,  2:30 — 

Inspirational  Meeting,  City  Auditorium. 

Presiding:  Lt.  Governor  Lynch  Davidson  of  Texas. 
Band  Concert — 2.30  to  3:00  P.  M. 

Music — Texas  Prairie  View  Normal  Chorus  (100 
negro  voices). 

Invocation — the  Rev.  F.  M.  C.  Bedell,  Christ  Epis¬ 
copal  Church,  Houston. 

Speaker — Charles  .Aubrey  Eaton,  Congressman  from 
New  Jersey. 


Keynote  Address — “Advertising  as  a  Means  to  World 
Progress.” 

Evening,  8:00 — 

City  Auditorium. 

Band  Concert  by  Royal  Scotch  Highlanders  Band,  St. 
Petersburg,  Florida. 

Address  by  the  Rt.  Rev.  Clinton  S.  Quin,  Bishop  of 
the  Episcopal  Church  of  Texas,  Houston,  “Moral 
Influence  of  World  Peace.” 

Address  by  Morris  Sheppard,  United  States  Senator 
from  Texas,  “Economic  Influence  of  World 
Peace.” 

Concert — The  Mexican  National  Band  (courtesy  of 
President  Calles  of  the  Republic  of  Mexico). 

MON  DA  Y,  Ma-s  II. 

Morning — 9:00 — General  Session,  City  Auditorium. 
Convention  formally  opened  by  President  Holland. 
Addresses  of  welcome  by  delegates  from  other  coun¬ 
tries  by  President  Holland  and  Mayor  Holcombe. 
Responses  by 

Sir  Willian  Veno,  Manchester,  England. 

Arturo  Elias,  Mexico,  special  envoy.  President 
Calles. 

Samuel  Tolon,  official  representative,  Cuban  Gov¬ 
ernment. 

Norman  S.  H.  Catts,  Sydney,  Australia. 

Message  to  the  convention  from  President  Calvin 
Coolidge. 

Herbert  Hoover,  Secretary  of  Commerce,  Washing¬ 
ton,  “The  Influence  of  Advertising  on  Distribu¬ 
tion.” 

L.  W.  Baldwin,  president,  Missouri  Pacific  Railroad 
Company,  the  Gulf  Coast  Lines  and  the  Interna¬ 
tional-Great  Northern  Railroad,  St.  Louis,  “Adver¬ 
tising  and  Public  Opinion.” 

Denick  W.  Dunlay,  Assistant  Secretary  of  Agricul¬ 
ture,  Washington,  “Advertising  the  Farmer  as  a 
Business.” 

John  H.  Logeman,  chairman.  International  Exhibit 
Committee,  Chicago,  “The  Advertising  Exhibits.” 


PROGRAM 


Afternoon —  1 2 : 30. 

Annual  Meeting  National  Advertising  Commission 
for  election  of  officers  and  other  business.  Rice 
Hotel. 

Afternoon — 2 :00. 

General  Session.  City  Auditorium. 

Presiding:  William  S.  Patton,  president.  Advertising 
Association  of  Houston. 

James  W.  Young,  vice-president,  J.  Walter  Thomp¬ 
son  Company,  Chicago,  “Romance  of  Marketing.” 

Major  Wynne  Williams,  advertising  manager,  T'/mes. 
London,  “Britain’s  Gain.” 

H.  W.  Wayne,  director,  E.  Harris  and  Company. 
Ltd.,  and  Kenway,  Ltd.,  London,  “Truth  in  In¬ 
ternational  Publicity.” 

Meeting  will  adjourn  early  for  Ship  Channel  trip  to 
San  Jacinto  Battleground. 

7UESDA  Y,  May  1 2. 

.Morning — 9 :00. 

General  Session.  City  Auditorium. 

Presiding:  Edwin  T.  Meredith,  president,  Meredith 
Publications,  Des  Moines. 

George  Waverly  Briggs,  vice-president.  City  Na¬ 
tional  Bank,  Dallas,  “Service,  the  Genius  of  Prog¬ 
ress.” 

Edith  McClure-Patterson,  Dayton,  Ohio,  home  budget 
specialist.  General  Federation  of  Women’s  Clubs. 
“How  Advertising  Serves  the  Consumer.” 

Mrs.  Anita  Simpson,  Albert  Frank  &  Company,  Chi¬ 
cago,  “How  We  Are  Selling  the  Value  of  Ad¬ 
vertising  to  Women  in  the  Home.” 

Hiram  Bingham,  United  States  Senator  from  Connec¬ 
ticut,  “Aviation  for  World  Progress.” 

Martin  J.  Insull,  president.  Middle  West  Utilities 
Company.  Chicago,  “The  Benefits  of  Public  Util¬ 
ity  Advertising  to  the  Consumer.” 

.Afternoon —  1 2 : 30. 

Meeting  of  Joint  Assembly,  Brazos  Hotel. 

•Afternoon — 2 :00. 

Departmental  Sessions. 

Evening — 6 : 30. 

.Annual  Dinner  Board  of  Club  Presidents.  Rice  Hotel 
Ball  Room. 

WEDNESDAY,  May  13. 

Morning — 9 :00. 

Departmental  Sessions. 

.Afternoon — 1 :00. 

Trip  to  Galveston.  Special  trains  from  Union  Station 
to  convey  all  delegates  to  Galveston. 

•Afternoon — 3:00. 

General  Session,  Galveston  City  Auditorium. 
INTERNATIONAL  DAY. 

Presiding:  C.  K.  Woodbridge,  president.  Dictaphone 
CorpKjration,  chairman  General  Program  Commit¬ 
tee.  New  York. 

Address  of  Welcome — Baylis  Harriss,  Mayor  of 
Galveston. 

.Address  by  George  E.  Roberts,  vice-president.  Na¬ 
tional  City  Bank,  New  York. 

Address  by  delegate  from  South  America  (name  to 
be  announced). 

Brief  address  by  Roy  Miller,  president,  Intracoastal 
Canal  Association.  Houston. 


THURSDAY,  May  M. 

Morning — 9 :00. 

Departmental  Sessions. 

Afternoon — 2 : 30. 

General  Session,  City  Auditorium. 

Presiding:  President  Holland. 

Presentation  of  olive  wood  gavel,  made  in  the  Car¬ 
penter  Shop  in  Nazareth  by  an  orphan  boy — a 
ward  of  America — by  Miss  L.  MacKibbin,  Na¬ 
tional  Committee  Near  East  Relief  and  Member 
of  League  of  Advertising  Women  of  New  York. 
Annual  Business  Meeting. 

Report  of  secretary-treasurer,  Jesse  H.  Neal. 

Report  of  Federation  of  Women’s  Advertising 
Clubs,  Miss  Ethel  B.  Scully. 

Report  of  National  Advertising  Commission,  W. 

Frank  McClure. 

Report  of  Committees: 

Constitution  and  By-Laws,  T.  W.  LcQuatte, 
chairman.  National  Vigilance  Committee. 
National  Vigilance  Committee,  by  Herbert  S. 
Houston,  chairman. 

Educational,  Paul  T.  Cherington,  chairman. 
Speakers  Bureau,  George  W.  Hopkins,  chair¬ 
man. 

International  Advertising  Club  Development, 
Frederick  M.  Feiker,  chairman. 

Reforestation,  Malcolm  Muir,  chairman. 

Report  on  Resolutions  by  chairman  of  Joint  As¬ 
sembly. 

Announcement  of  nomination  of  convention  city,  by 
president.  Board  of  Club  Presidents. 
Announcement  by  Jesse  H.  Neal,  secretary-treas¬ 
urer.  of  previous  selections  to  Executive  Commit¬ 
tee  of  the  Associated  Advertising  Clubs  of  the 
Word  by  the  Sustaining  Members,  Board  of 
Club  Presidents,  Federation  of  Women’s  Adver¬ 
tising  Clubs  and  National  Advertising  Commis¬ 
sion. 

Election  of  president. 

Election  of  secretary-treasurer.  * 

Afternoon — 4 : 30. 

Delegates  conveyed  by  motor  to  Hermann  Park  for 
rodeo  exhibition  and  southern  barbecue. 

Miller  Memorial  Theatre  (Hermann  Park),  Musical 
Revue,  “South  of  36.” 

Entertainment  at  City  Auditorium. 

Evening — 1 0:30. 

Delegates  depart  for  Texas  Post  Convention  Tours. 

ASSOCIATION  OF  NEWSPAPER 
ADVERTISING  EXECUTIVES 
(Newspaper  Department,  A.  A.  C.  W,) 
COMPLETE  PROGRAM 
MONDA  Y,  May  11. 

(Unofficial  Session.) 

Assembly  Hall,  Chamber  of  Commerce. 

Morning — 9:00. 

Informal  “get-together”  of  newspaper  men. 

Morning — 1 0:00. 

Session  opened  by  Frank  T.  Carroll,  president.  A.  of 
N.  A.  E.,  and  advertising  manager.  Indianapolis 
News. 

Address  of  welcome — M.  E.  Foster,  president.  Hous¬ 
ton  Chronicle. 

Response — Harvey  R.  Young,  advertising  director, 
Columbus  Dispatch. 


PROGRAM 


Report  of  secretary  and  other  introductory  business 
proceedings. 

Announcements. 

CLASSIFIED  ADVERTISING 

Meeting  place  to  be  announced 
TUESDAY.  May  12. 

(Unofficial  Session.) 

Morning —  1 0 : 30. 

Joint  meeting  of  A.  of  N.  A.  E.  and  Association  of 
Newspaper  Classified  Advertising  Managers.  This 
session  will  be  in  charge  of  the  Classified  men.  The 
A.  of  N.  A.  E.  will  be  represented  on  the  program 
by  Carl  P.  Slane,  Publisher,  the  Peoria  Journal- 
Transcript.  who  will  discuss  the  subject,  “Tlie  Re¬ 
lation  of  Classified  to  Other  Divisions  of  the  Ad¬ 
vertising  Department.” 

LOCAL  DISPLAY  ADVERTISING  PROBLEMS 
Afternoon — 2 :00. 

(Unofficial  Session.) 

Assembly  Hall,  Chamber  of  Commerce. 

Thomas  K.  Kelly,  president,  T.  K.  Kelly  Sales  Com¬ 
pany,  Minneapolis,  “The  Development  of  Special 
Sales  Through  Newspaper  Advertising.” 

Major  Wynn  Williams,  advertisement  manager,  Lon¬ 
don  Times,  “How  We  Are  Developing  More 
Newspaper  Advertising  in  England.” 

M.  E.  Foster,  president,  Houston  Chronicle,  “The 
Development  of  Advertising  from  Public  Utilities.” 

George  S.  Cohen,  president,  Foley  Brothers  Dry 
Goods  Company,  Houston,  “Department  Store 
Advertising  from  the  Inside.” 

Informal  Discussions: 

How  often  should  sales  meetings  fur  salesmen  be 
conducted?  What  information  should  be 
'  ’  covered?  Should  they  be  confined  to  general 

discussions  or  assigned  topics? 

Stories  of  successful  advertisers  to  be  presented 
from  the  floor  by  members.  Amount  of  space 
used,  number  of  papers  used,  results  secured,  etc. 
What  is  the  relative  value  of  special  sales  advertis¬ 
ing,  as  compared  with  institutional  and  style  ad 
vertising? 

Should  newspapers  exact  a  minimum  daily  lineage 
from  theatres?  Should  the  lineage  requirement 
be  based  upon  the  amount  of  publicity  secured? 
What  should  the  closing  hour  for  copy  be,  both  for 
morning  and  evening  paper,  assuming  that  proofs 
are  required?  How  many  changes  should  be 
allowed  on  proofs  without  an  extra  composition 
charge? 

Is  direct  mail  advertising  by  retailers  growing? 
How  can  direct  mail  competition  be  combated 
most  successfully? 


Prof.  Daniel  Starch,  Graduate  School  Business  Ad¬ 
ministration,  Harvard  University,  and  director.  De¬ 
partment  of  Research,  A.  A.  of  A.  A.,  “Markets 
and  Media  Research.” 

Informal  Discussions: 

Should  special  positions  be  sold  or  should  all  ad¬ 
vertisements  be  handled  on  the  run  of  paper 
basis?  What  are  the  proper  definitions  of  each 
kind  of  preferred  position  service?  How  much 
does  it  cost  the  newspaper  to  handle  each  kind 
of  position? 

What  are  acceptable  methods  of  developing  national 
newspaper  advertising  from  manufacturers  lo¬ 
cated  in  the  immediate  vicinity  of  the  newspaper’s 
publication  city?  (Newspapers  should  develop 
home  city  manufacturers  for  their  own  paper  with 
the  idea  of  the  manufacturer  extending  his  opera¬ 
tions  to  newspapers  in  other  markets  instead  of 
to  magazines.) 

Do  present  and  future  conditions  justify  a  change 
in  merchandising  service  policies,  either  from  the 
standpoint  of  extending  or  curtailing  such  opera¬ 
tions? 

Will  radio  broadcasting  become  a  greater  or  less 
factor  as  an  advertising  medium? 

PROBLEMS  AFFECTING  COMPLETE 
ADVERTISING  DEPARTMENTS 


NATIONAL  ADVERTISING  PROBLEMS 


THURSDAY,  May  14. 

(Official  Session.) 

Morning — 9:00. 

Assembly  Hall,  Chamber  of  Commerce. 

A.  L.  Carmical,  director  of  publicity  and  promotion. 
Chicago  American,  “Promotion  As  a  Factor  in 
Newspaper  Advertising.” 

Merle  Sidener,  president,  Sidener-Van  Riper  Adver¬ 
tising  Company,  “Non-Skid  Advertising.” 

R.  A.  Turnquist,  advertising  manager,  Milwaukee 
Journal,  “Effective  Rulings  to  Differentiate  Na¬ 
tional  from  Local  Advertising.” 

Informal  Discussion: 

Should  newspapers  maintain  a  supply  of  many  type 
styles  or  just  a  few  that  are  well  selected? 

What  suggestions  can  be  offered  covering  effective 
sales  arguments  for  newspaper  advertising? 

What  plans  are  used  to  develop  Saturday  lineage 
for  an  evening  newspaper  with  a  Sunday  issue 
and  Monday  lineage  for  a  morning  paper  with 
a  Sunday  issue? 

How  can  comparisons  of  lineage  and  circulation  be 
handled  in  a  solicitation  without  “Knocking” 
other  newspapers? 

Afternoon — 2 :00. 

(Unofficial  Session.) 

Assembly  Hall,  Chamber  of  Commerce. 

Completion  of  discussion  of  more  important  subjects 
remaining  after  adjournment  of  previous  sessions. 
Report  of  Resolutions  Committee. 

Report  of  Auditing  Committee. 

Report  of  Nominating  Committee. 

Election  of  Officers. 

AMERICAN  ASSOCIATION  OF  ADVERTISING 
AGENCIES 


H.  S.  Gardner,  presiding. 

TUESDAY.  May  12. 

-Afternoon — 2 : 30. 

Welcome,  Shelly  E.  Tracy,  Southwestern  .Advertising 
Agency,  Dallas. 


WEDNESDAY.  May  13. 

(Official  Session.) 

Assembly  Hall,  Chamber  of  Commerce. 

Morning — 9 :00. 

Holland  Hudson,  National  Vigilance  Committee, 
A.  A.  C.  of  W.,  “The  National  Vigilance  Com¬ 
mittee  and  the  Newspapers.” 

James  O’Shaughnessy,  executive  secretary,  American 
Association  of  Advertising  Agencies,  “The  Rela¬ 
tionship  Between  Advertising  Agencies  and  News¬ 
papers.” 


PROGRAM 


Response,  H.  S.  Gardner. 

“Function  of  Advertising  in  Distribution  of  Merchan¬ 
dise,”  John  Benson,  Benson,  Gamble  &  Crowell. 
Chicago. 

"Constructive  Co-operation,”  James  O’Shaughnessy, 
executive  secretary,  American  Association  of  Ad¬ 
vertising  Agencies. 

"How  Agencies  Can  Use  Vigilance  Movement  to  Best 
Advantage,”  H.  J.  Kenner,  manager.  Better  Busi¬ 
ness  Bureau,  New  York. 

WEDNESDAY.  May  13. 

Morning — 9:30. 

“Market  and  Media  Research.”  Dr.  Daniel  Starch, 
American  Association  of  Advertising  Agencies. 
“Co-ordinating  Advertising  With  Sales,”  Arthur  W. 

Sullivan,  Joseph  Richards  Company,  New  York. 
"Post-War  Change  in  Overseas  Marketing.”  Overseas 
Guests. 

THURSDAY.  May  14. 

Morning — 9:30. 

“How  Accessible  to  Public  Should  Manufacturer 
Aim  to  Make  His  Product?”  A.  B.  Taylor,  Ferry- 
Hanly  Advertising  Company,  Kansas  City. 
“Planning  the  Copy  Appeal,”  James  W.  Young, 

J,  Walter  Thonjpson  Company,  Chicago. 

“Shall  the  Campaign  be  Sectional”?  Harborough  I. 
Lill,  The  Chambers  Agency,  New  Orleans. 

DIRECTORY  AND  REFERENCE  MEDIA 
DEPARTMENT 
TUESDAY.  May  12. 

Afternoon — 2 :00. 

The  principal  paper  at  the  meeting  of  the  Directory 
and  Reference  Media  Department  will  be  presented 
by  Col  H.  H.  Burdick,  R.  L.  Polk  &  Company, 
Detroit,  president  of  the  department 

CHURCH  ADVERTISING  DEPARTMENT 
TUESDAY.  May  12. 

Afternoon — 2 :00. 

Presiding:  William  N.  Bayless,  president.  The  Tiff¬ 
any-Bayless  Company,  Cleveland,  Ohio. 

“A  Remarkable  Cooperative  Interchurch  Campaign,” 
A.  G.  Corry,  church  advertising  specialist.  Phila¬ 
delphia. 

“The  Church  and  the  Newspaper.”  John  T.  Brabner 
Smith,  in  charge  of  secular  press  publicity,  world 
service  agencies,  Methodist  Episcopal  Church.  Chi¬ 
cago. 

“The  Newspaper  is  Anxious  to  Co-operate,”  J.  B. 
Fraser,  promotion  manager.  Hamilton  (Ont.)  Her- 

.. 

“Broadcasting  Religion  to  a  Receptive  World,”  Gra¬ 
ham  Stewart,  advertising  director.  People’s  Popular 
Monthly,  Des  Moines. 

“How  to  Win  Newspaper  Co-operation,”  Frank  Le- 
Roy  Blanchard,  director  public  relations,  Henry  L. 
Doherty  &  Co.,  New  York. 

WEDNESDAY.  May  13. 

Morning — 9:00. 

Presiding:  Rev.  F.  M.  C.  Bedell,  Christ  Church  Rec¬ 
tory,  Houston. 

“What  Has  the  Church  Got  to  Advertise?”  Rev. 
Kerrison  Juniper,  pastor.  First  Congregational 
Church,  St.  Petersburg,  Fla. 

“Copy  That  Compels,”  William  N.  Bayless,  presi¬ 
dent,  Tiffany-Bayless  Company,  Cleveland. 


“Some  Effective  Methods  From  My  Experience,” 
Rev.  P.  B.  Hill,  Pastor,  First  Presbyterian 
Church.  San  Antonio. 

“The  Advertising  of  Truth,”  Norman  T.  A.  Munder, 
president,  Norman  T.  A.  Munder  Company. 
Baltimore. 

“Putting  Religion  on  the  Front  Page.”  E.  P.  Beebe, 
assistant  treasurer.  Iron  Age  Publishing  Company, 
New  York. 

THURSDAY.  May  14. 

Morning — 9 :00. 

Presiding:  W.  Frank  McClure,  vice-president. 

Albert  Frank  &  Co.,  Chicago. 

“Can  the  Church  Use  Poster  Advertising?”  Clar¬ 
ence  B.  Lovell,  advertising  manager.  Poster  Ad¬ 
vertising  Company,  Inc.,  New  York. 

“From  the  Publisher’s  End,”  Rowe  Stewart,  business 
manager,  Philadelphia  Record. 

“Church  Advertising  in  England,”  Sidney  Joseph 
Fox.  Hallett,  Fox  &  White,  London,  Elngland. 
“Impressions  of  Current  Church  Advertising.”  Nor¬ 
man  M.  Parrott,  secretary.  Advertising  Club  of 
Baltimore. 

“The  Church’s  CXitside  Audience.”  Joseph  M. 
Ramsey,  business  manager.  The  Elxpositor,  Cleve¬ 
land, 

AGRICULTURAL  PUBUSHERS  ASSOCIATION 

Three  sessions  will  be  held  by  the  Agricultural  Publish¬ 
ers  Association.  Marco  Morrow  of  the  Capper  Publica¬ 
tions.  Topeka,  president  of  the  association,  will  preside. 

Sessions  begining  at  2:30  p.  m.,  Tuesday,  May  12,  and 
9:30  a.  m.,  Thursday,  May  14,  will  be  devoted  solely  to 
business  and  routine  matters. 

The  program  for  the  session  at  9:30,  Wednesday,  May 
I  3,  follows: 

Morning — 9:30.  • 

“A  Tribute  from  Vigilance  to  the  Agricultural  Press,” 
Holland  Hudson,  special  representative.  National 
Vigilance  Committee,  New  York. 

Morning — 10:45. 

“Some  Recent  Changes  in  the  Rural  and  Small  Town 
Market,”  Paul  T.  Cherington.  director  of  research. 
J.  Walter  Thompson  Company,  New  YorE 

NATIONAL  ASSOCIATION  OF  THEATRE 
PROGRAM  PUBLISHERS 

E.  E.  Brugh,  Chicago,  president  of  the  association, 
presiding. 

Time  of  the  meeting  to  be  announced. 
“Fundamentals  of  Advertising,”  El.  EL.  Brugh. 
“Importance  of  Theatre  Programs  to  the  National  Adver¬ 
tisers,”  Ralph  Trier,  president.  New  York  Theatre  Pro¬ 
gram  Corporation. 

“Establishment  of  National  Rate  and  Uniform  Program  a* 
Aid  to  National  Advertiser  Using  Theatre  Programs.” 
.  D.  R.  Mills,  president.  Mills  Advertising  Company, 
Omaha. 

DIRECT  MAIL  ADVERTISING  ASSOCIATION 

Joseph  Meadon  will  preside  at  the  session  Tuesday  after¬ 
noon,  May  12.  Frank  L.  Pierce  Wednesday  morning  and 
Homer  J.  Buckley  Thursday  morning. 
TUESDAY,  May  12. 

Afternoon — 2 :00. 

“The  Customer’s  Viewpoint  on  Direct  Mail  Adver¬ 
tising,”  Irene  I.  Donath,  president,  Donath  Service. 
New  York. 
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THURSDAY,  May  14. 

Morning — 9 :00. 

Presiding:  Charles  F.  Hatfield. 

“The  Good  Will  of  the  Community,”  William  P. 
Green,  associate  director.  National  Vigilance  Com¬ 
mittee,  New  York. 

Report  of  Committees: 

Extension — Don  E.  Mowry,  chairman. 

Research — (Truth) — Montague  A.  Tancock, 


PROGRAM 


WEDNESDAY,  May  13. 

Morning — 9 : 30. 

“How  to  Improve  Your  Business  Letters,”  S.  R. 

Stauffer,  letter  counsellor,  Minneapolis. 

“Eliminating  the  Waste  in  Direct  Mail  Advertising,” 
Homer  J.  Buckley,  president,  Buckley,  Dement  & 
Company,  Chicago. 

“Potentialities  and  Peculiarities  of  Direct  Mail  in  the 
South,”  Jules  J.  Paglin,  advertising  manager,  Sam 
Bonard,  New  Orleans,  La. 


“Writing  Music  for  House  Organs.”  R.  Fullerton 
Place,  editorial  director  for  Business  Papers,  House 
Organs  and  Associated  Magazines,  St.  Louis; 
president.  Advertising  Club  of  St.  Louis. 

“Agitation  of  Information,”  John  H.  Clayton,  man¬ 
ager  department  of  printed  salesmanship,  Beals  & 
Morrison,  Oklahoma  City. 

“The  Fundamentals  of  Direct  Mail  Selling.”  John 
Howie  Wright,  editor.  Postage,  N.  Y. 


THURSDAY,  May  14. 

Morning — 9 : 30. 

“Humanizing  Advertising,”  Claude  M.  Bolser,  De¬ 
partment  of  Jouri;alism,  Indiana  University.  Bloom¬ 
ington,  Indiana. 

“Selling  30,000  Salesmen  by  Mail,”  A.  Rasmussen, 
general  sales  manager,  W.  and  H.  Walker.  Inc., 
manufacturing  chemists,  Pittsburgh. 

“Some  Notable  Examples  of  Church  Advertising.” 

•  William  N.  Bayless,  president,  Tiffany-Bayless 
Company,  Cleveland. 


ASSOCIATED  RETAIL  ADVERTISERS 
TUESDAY,  May  12. 

Afternoon — 2 :00. 

Chairman:  Theodore  G.  Morgan. 

“The  Advertisement  Itself,”  Miss  Catherine  Mc¬ 
Neils,  advertising  manager,  Fowler,  Dick  & 
Walker,  Wilkes-Barre,  Pa. 

“Merchandising  the  Advertisement,”  George  B. 
Forristall,  advertising  manager,  Foley  Bros.  Dry 
Goods  Company,  Houston. 

“Retail  Copy,”  Speaker  to  be  announced. 

“How  a  Better  Business  Bureau  Develops  Retail 
Advertising  Standards,”  Edward  L.  Greene, 
special  representative.  National  Vigilance  Com¬ 
mittee. 

WEDNESDA  Y,  May  1 3. 

Morning — 9 :00. 

Chairman:  George  B.  Forristall,  Foley  Bros.  Dry 
Goods  Company,  Houston. 

“Changes  in  Retailing  and  the  Advertiser,”  H.  H. 
Maynard,  professor  of  business  organization.  Col¬ 
lege  of  Commerce  and  Journalism,  Ohio  State 
University. 

“Advertising,  the  Open  Road  to  Profit,”  Martin  L. 
Pierce,  director  of  research.  The  Hoover  Company, 
North  Canton,  Ohio. 

“Store  Publications,”  H.  E.  Hart,  president.  Hart 
Company,  Chicago. 

“Adapting  the  Other  Fellow’s  Ideas,”  Amosh  H. 
Weigel,  Standard  Corporation,  New  York  and 
Chicago. 

THURSDAY,  May  14. 

Morning — 9 :00. 

Chairman:  Theodore  G.  Morgan. 

“Crediting  Basement  Readers  with  Average  Intelli¬ 


gence.”  Miss  Harriet  Goodsite,  Advertising  De¬ 
partment,  LaSalle  &  Koch  Company,  Toledo,  Ohio. 

Big  Town  Advertising  with  Small  Town  Facilities,” 
Roy  G.  McKinney,  advertising  manager,  Baker- 
Hemphill  Company,  San  Angelo,  Tex. 

‘Teasers  as  a  Help  to  Selling,”  R.  D.  Friend,  ad¬ 
vertising  manager.  Pelletier  Company,  Sioux  City, 
Iowa. 

'Human  Appeal  in  Furniture  Advertising,”  Mrs.  Guy 
M.  Locking,  advertising  manager.  Buckeye  Furni¬ 
ture  Company,  Toledo,  Ohio. 

‘Building  a  $2,000,000  Business  in  a  Town  of  1,000 
People,”  Bob  Mooney,  president,  the  B.  &  O. 
Cash  Store,  Temple,  Okla. 


WEDNESDAY,  May  13. 

Morning — 9:00. 

Presiding:  Don  E.  Mowry,  general  secretary.  Chamber 
of  Commerce,  Madison,  Wis. 

“The  Florida  Mill  Tax;  How  Distributed  and  hat 
It  Has  Accomplished,”  Jefferson  Thomas,  presi¬ 
dent,  Thomas  Advertising  Service,  Jackson¬ 
ville,  Fla. 

“Chamber  of  Commerce  Publications  as  Medium  tor 
Community  Advertising,”  Montague  A.  Tancock. 
manager.  Bureau  of  Publicity,  Chamber  of  Com¬ 
merce,  Omaha. 

“How  Missouri  Has  Organized  to  Sell  Its  Resources 
to  the  World,”  George  A.  Pickens,  secretarv, 
M  issouri  Association,  Jefferson  City,  Mo. 

“How  Advertising  Has  Developed  the  Pacific  Coast 
Country,”  Lloyd  Spencer,  Seattle  Post-Intelligencer, 
president.  Pacific  Coast  Advertising  Clubs  .Asso¬ 
ciation. 

“The  Place  of  the  Motion  Picture  in  Community  Life 
and  Development,”  J.  Homer  Platten,  treasurer. 
Motion  Picture  Producers  &  Distributors  of  .Amer¬ 
ica,  Inc.,  New  York. 

“How  the  City  of  St.  Louis  Advertises,”  Walter  B. 
Weisenburger,  chairman.  Publicity  Committee,  St. 
Louis  Chamber  of  Commerce;  past  president,  .Ad¬ 
vertising  Club  of  St.  Louis. 


COMMUNITY  ADVERTISING  DEPARTMENT 


TUESDAY,  May  12. 

Afternoon — 2 :00, 

Presiding:  Charles  F.  Hatfield,  secretary  and  general 
manager,  St.  Louis  Convention  and  Publicity 
Bureau;  president.  Community  Advertising  Depart¬ 
ment. 

“Health  Appeal  in  Community  Advertising.”  Homer 
N.  Calver,  executive  secretary,  American  Public 
Health  Association,  New  York. 

“How  Advertising  Specialties  Advertise  Communi¬ 
ties,”  U.  Rae  Colson,  president.  Lb  Rae  Colson 
Company,  Paris,  Ill. 

“How  Tourist  Camps  Advertise  a  Community.”  J.  Lee 
Barrett,  secretary-treasurer.  International  Associa¬ 
tion  of  Tourist  Camps,  Detroit. 
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Chairman,  manager.  Bureau  of  Publicity, 
Omaha  Chamber  of  Commerce. 

Membership — Frank  B.  White,  chairman,  presi¬ 
dent,  Agricultural  Advertising  Service,  Chicago. 
Miscellaneous  reports  and  discussion;  election  of 
officers. 

GRAPHIC  ARTS  ASSOCIATION 
WEDNESDAY,  May  13. 

Morning — 9:00. 

“How  the  Photo-Engraver  Can  Help  the  Printer,” 
Edward  Epstean,  Walker  Engraving  Company, 
New  York. 

“Truth  in  Printing,”  Norman  T,  A.  Munder,  presi¬ 
dent,  Norman  T,  A.  Munder  Company.  Baltimore. 

“Salesmanship  As  It  Applies  to  Printing,”  G.  C. 
Willings,  vice-president.  Intertype  Corporation, 
New  York.  N.  Y. 

Subjects  to  be  announced — Joseph  Meadon,  presi¬ 
dent,  Franklin  Press,  Detroit;  Fred  Johnston,  presi¬ 
dent.  Johnston  Printing  &  Advertising  Company, 
Dallas. 

ADVERTISING  SPECIALTY  ASSOCIATION 
The  Advertising  Specialty  Association  will  hold  one  ses¬ 
sion  on  Wednesday  morning.  May  I  3.  Frank  A.  Geiger. 

president,  Geiger  Brothers,  Newark.  N.  J.,  and  president 

of  the  association,  will  preside.  The  program  follows: 

“Financial  Advertising  as  a  Field  for  Specialties,”  Paul 
Hardesty,  manager  of  publicity.  Union  Trust  Company, 
Chicago. 

“Supplementing  Direct  Mail  with  Specialty  Advertising,” 
Flarry  Todd,  vice-president  and  general  manager.  Kuhl 
&  Bent  Company.  Chicago. 

“Augmenting  Community  Advertising  with  Specialties,” 
Charles  F.  Hatfield,  president.  Community  Advertising 
Department.  St.  Louis. 

“Advertising  Specialties  as  an  Aid  to  Screen  Advertising.” 
Douglas  D.  Rothacker,  president.  Screen  .Advertisers 
Association,  Chicago. 

“Good-Will — Its  Value  and  Creation  by  Specialties*”  Ben¬ 
nett  Chappie,  advertising  manager,  American  Rolling 
Mills  Company,  Middletown,  Ohio. 

“Making  the  Desert  Blossom,”  L.  H.  Buckley.  American 
Art  Works.  Coshocton.  Ohio. 

AMERICAN  PHOTO-ENGRAVERS  ASSOCIA¬ 
TION. 

(Time  and  place  to  be  determined.) 

C.  A.  Stinson,  president,  Gatchel  &  Manning,  Inc.,  Phila¬ 
delphia,  “The  American  Photo- Engravers  Association’s 
Contribution  to  Modem  Advertising.” 

J.  J.  Walden,  president.  Southwestern  Engraving  Com¬ 
pany.  Ft.  Worth,  “The  Development  of  the  Great 
Southwest  Through  the  Aid  of  Pictures.” 

Edward  Epstean,  Walker  Engraving  Company,  New  York 
City,  “The  Photo-Engraving  Process”  (Illustrated). 

O.  F.  Kwett,  president.  Northern  Engraving  Company, 
Canton,  Ohio,  “Pictures  as  an  Aid  to  Distribution  of  the 
World’s  Goods.” 

l^u  E.  Holland,  “Harnessing  the  Power  of  Pictures  in 
Advertising.” 

H.  C.  Campbell,  president.  Western  Engraving  &  Colortype 
Company,  Seattle,  “Your  Story  in  Pictures  Leaves  Noth¬ 
ing  Untold.” 

Addresses  by  President  Houser  and  by  Louis  Flader,  Chi¬ 
cago,  commissioner  of  the  Photo-Engravers  department. 


FEDERATION  OF  WOMEN’S  ADVER USING 
CLUBS  OF  THE  WORLD. 

TUESDAY,  May  12. 

Afternoon — 2 :00. 

Theme:  “The  Advertising  Woman’s  Part  in  World 
Progress.” 

Greetings —  Lou  E.  Holland,  president.  Associated 
Advertising  Clubs  of  the  World,  New  York  City. 

“The  Woman  Proprietor  Aiding  World  Progress,” 
Miss  Leno  Osborne,  advertising,  Oklahoma  City. 

“World  Progress  Needs  Women  of  Confidence!” 
Carl  Hunt,  manager.  Associated  Advertising  Clubs, 
New  York  City. 

“Advertising  Responsibilities  Assumed  by  Women  in 
World  Progress,”  Mrs.  Carolyn  Trowbridge  Rad- 
ner-Lewis,  director  of  publicity,  H.  R.  Mallinson 
&  Co.,  Inc.,  New  York  City. 

Federation  Business  Reports  and  Election  of  Officers. 

POSTER  ADVERTISING  ASSOCIATION 
TUESDAY,  May  12. 

Afternoon — 2 :00. 

Presiding:  Tom  Nokes,  secretary  and  general  man¬ 
ager,  Johnstown  Poster  Advertising  Company, 
Johnstown,  Pa. 

Welcome  Address — P.  L.  Michael,  president,  Hous¬ 
ton  Poster  Advertising  Company,  Houston. 

“Posters — The  Greatest  Common  Denominator,” 
Clarence  B.  Lovell,  advertising  manager.  General 
Outdoor  Advertising  Company,  Inc.,  New  York. 

“Posters  and  Their  Co-ordination  with  Other  Media,” 
Harold  Kayton,  manager.  Sunset  System  of  San 
Antonio,  San  Antonio. 

“A  Message  from  Overseas,”  H.  W.  Wayne, 
director.  E.  Harris  &  Company,  Ltd.,  London. 

“  The  Future  of  Poster  Advertising,”  Harry  Craw¬ 
ford,  president,  Galveston  Poster  Service,  Gal¬ 
veston. 

“International  Uniform  Service  in  Poster  Advertis¬ 
ing,”  E.  Allen  Frost,  counsel.  Poster  Advertising 
Association,  Chicago. 

WEDNESDAY,  May  13. 

Morning — 9:00. 

“The  Relation  of  Advertising  to  Distribution,”  War¬ 
ren  L.  Hoagland,  chief.  Specialties  Division,  De¬ 
partment  of  Commerce,  Washington. 

“The  Choice  of  Media  as  a  Means  of  Elimination  of 
W'aste  in  Distribution,”  Richard  F.  O’Toole,  chief. 
Latin  American  Division.  Bureau  of  Foreign  and 
Domestic  Commerce,  Washington. 

“The  Present  Scope  of  Better  Business  Bureau 
Work.”  Harry  W.  Riehl,  manager.  Better  Busi¬ 
ness  Bureau,  St.  Louis. 

“What  Poster  Advertising  Has  Done  for  Oiu 
Product,”  J.  O.  Cheek,  president.  Cheek-Neal 
Coffee  Company,  Nashville. 

“Can  the  Church  Use  Poster  Advertising?”  William 
N.  Bayless,  president,  Tiffany-Bayless  Company, 
Cleveland. 

NATIONAL  INDUSTRIAL  ADVERTISERS’ 
.ASSOCIATION  AND  THE  ASSOCIATED 
BUSINESS  PAPERS.  INC. 

TUESDAY,  May  12. 

.Afternoon — 2 :00. 

Julius  Holl.  advertising  manager,  Link-Belt  Company. 
Chicago,  and  president.  Industrial  Advertisers,  will 
preside. 
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“ITie  Industrial  Advertiser  and  the  Community,” 
Bennett  Chappie,  director  of  publicity,  American 
Rolling  Mills  Company,  Middletown,  Ohio. 

“How  Trade  Advertising  Benefits  the  Ultimate  Con¬ 
sumer,”  Paul  I.  Aldrich,  editor  and  manager. 
National  Provisioner,  Chicago. 

“Improving  Industrial  Methods  Through  Advertising,” 
Keith  J.  Evans,  advertising  manager,  Joseph  T. 
Ryerson  &  Sons  Company,  Chicago. 

“The  Economic  Function  of  Business  Paper  Adver¬ 
tising,”  Jesse  H.  Neal,  executive  secretary.  Asso¬ 
ciated  Business  Papers,  Inc.,  New  York. 

FINANCIAL  ADVERTISERS  ASSOCIATION 

Presiding:  E.  H.  Kittredge,  Homblower  &  Weeks. 
Boston,  president.  Financial  Advertisers’  Associa¬ 
tion. 

TUESDAY,  Mav  12. 

Afternoon — 2 :00. 

“Greetings  from  the  Associated  Advertising  Clubs  of 
the  World,”  President  Holland. 

“The  Ideal  Savings  Bank,”  Alvin  P.  Howard,  vice- 
president,  Hibernia  Bank  and  Trust  Company, 
New  Orleans,  and  president  Savings  Bank  Division, 
American  Bankers’  Association. 

“Home  Banks  and  Premiums.”  Guy  W.  Cooke, 
assistant  cashier.  First  National  Bank,  Chicago. 

Discussion. 

“Building  a  New  Business  Machine  for  a  City  Bank,” 

H.  J.  Bernard,  cashier.  Second  National  Bank, 
Houston,  Texas. 

Discussion. 

“Does  Circulation  of  Savings  Customers  Pay?”  Sam 
R.  Lawder,  vice-president.  First  National  Bank, 
Houston. 

“Out-Faking  the  Fake  Publication,”  Sam  P.  Judd, 
publicity  manager.  Merchantile  Trust  Company, 
St.  Louis. 

WEDNESDAY.  May  13. 

Morning — 9:00. 

“Your  National  Advertising  Commission,”  Mr. 
McClure. 

“Protecting  the  Good  Will  Investment  of  Financial 
Advertisers,”  Kenneth  Bernard,  manager.  Better 
Business  Bureau,  Detroit. 

“Some  Major  Problems  in  Investment  Advertising,” 
H.  M.  Tenney,  advertising  manager.  First  National 
Bank,  Houston. 

“Employees  Contests,”  Paul  Hardesty,  publicity 
manager.  Union  Trust  Company,  Chicago. 

“Educational  Service  in  Financial  Advertising,”  W.  J. 
Kelley,  assistant  vice-president,  Chicago  Trust 
Company,  Chicago. 

“Yes,  We  Have  Nothing  to  Advertise,”  W.  B. 
Weissenburger,  vice-president.  National  Bank  of 
Commerce,  St.  Louis,  Mo. 

“How  to  Finance  Enduring  Patriotism.”  Herbert  S. 
Houston,  publisher.  Our  World,  New  York. 

PUBLIC  UTILITIES  ADVERTISERS 
TUESDAY,  May  12. 

President’s  address,  W.  H.  Hodge. 

E.  Paul  Young,  Illinois  Power  &  Light  Corporation, 

Chicago,  “Costs  and  Results.” 

I.  M.  Tuteur,  Mcjunkin  Advertising  Company,  Chicago, 

“Better  Copy.” 

Discussion,  led  by  LaBert  St.  Clair,  American  Electric 

Railway  Association,  New  York. 


Edward  J.  Cooney,  Lowell,  Mass.,  “Interesting  Facts 
about  the  Exhibit,” 

Dana  H.  Howard,  Commonwealth  Edison  Company, 
Chicago,  “Membership  Campaign  Results,” 

Donald  M.  Mackie,  Consumers  Power  Company,  Jack- 
son,  Mich.  “The  Association  Bulletin.” 

Leonard  Ormerod,  Bell  Telephone  Company,  Phila¬ 
delphia,  “Employment  Opportunities.” 

WEDNESDAY,  May  13. 

P.  C.  Staples,  Bell  Telephone  Company  of  Phila¬ 
delphia,  “Keeping  the  Organization  Abreast  of  its 
Advertising.” 

C.  R.  Winters,  Central  Advertising  Agency,  Wichita. 
Kan.,  and  George  Ade  Davis,  Oklahoma  Gas  &  Elec¬ 
tric  Company,  Oklahoma  City,  discussing  the  agency 
and  the  direct  advertising  sides  of  the  question,  “Re¬ 
lation  of  Advertising  Agency  to  Public  Utility  Adver¬ 
tising.” 

Marshall  E.  Sampsell,  Illinois  Public  Service  Company, 
Chicago,  “TTie  Use  of  Motion  Pictures  by  Public 
Utilities.” 

J.  C.  Jordan,  Pacific  Gas  &  Electric  Company,  San 
Francisco,  George  McQuaid,  Texas  Public  Utility 
Information  Bureau,  Dallas,  and  B.  J.  Mullaney, 
People’s  Gas,  Light  &  Coke  Company,  Chicago, 
“Good  Will  and  Institutional  Advertising.” 

CLUB  OFFICERS  CONFERENCE 

TUESDAY,  May  12. 

Afternoon — 2 :00. 

Presiding:  Norman  M.  Parrott,  secretary.  Advertis¬ 
ing  Club  of  Baltimore. 

“The  Qualifications  of  a  Good  Advertising  Club  Sec¬ 
retary,”  R.  Fullerton  Place,  president,  R.  Fuller¬ 
ton  Place  &  Co.;  president.  Advertising  Club  of 
St.  Louis. 

“The  Clubs’  Educational  Work,”  Paul  T.  Chering- 
ton,  chairman.  Educational  Committee,  Associated 
Advertising  Clubs  of  the  World;  director  of  re¬ 
search.  J.  Walter  Thompson  Company,  New  York. 
“Duties  and  Responsibilities  of  an  Advertising  Club. 
Joe  Marshall,  Fidelity  Mutual  Life  Insurance  Com¬ 
pany,  Pasadena,  Cal. 

“How  the  Washington  Bureau  is  Serving  the  Clubs,” 
Robert  E.  Hutchinson,  director,  Washington,  D.  C. 
“Better  Business  Bureau  Benefits,”  William  P. 
Green,  associate  director.  National  Vigilance  Com¬ 
mittee,  New  York. 

WEDNESDAY,  May  13. 

Morning — 9 :00. 

Presiding:  Norman  M.  Parrott. 

“Simple  Methods  of  Accounting.”  Frank  L.  Galle, 
advertising  manager,  Wichita  Eagle;  chairman. 
Seventh  District,  Wichita,  Kansas. 

“The  Associated  Advertising  Clubs  of  the  World.” 

Lou  E.  Holland,  Kansas  City,  president. 

“The  Most  Important  Club  in  Town,”  Earle  Pearson, 
educational  director.  Associated  Advertising  Clubs 
of  the  World,  New  York. 

“What  Has  the  Association  to  Offer  to  the  Junior 
Clubs?”  C.  C.  Younggreen,  Klau,  Van  Pieter- 
som-Dunlap- Younggreen ;  chairman.  Sixth  District. 
Milwaukee,  Wis. 

“How  the  New  England  Clubs  Stage  a  District  Con¬ 
vention,”  Frederick  W,  Bliss,  General  Electric 
Company,  Providence,  chairman.  First  District. 


Editor  &  Publishf*r  for  May  9 ,  1925 


Concentrated  Circulation 

in  Houston 

Fexas  cities  are  so  prosperous,  while  the  country  districts  of  Texas’  enormous 
area  are  so  thinly  populated,  comparatively  speaking,  that  the  advertiser  is  most 
likely  to  be  successful  when  concentrated  local  circulation  is  secured. 

In  other  words,  it  pays  to  seek  more  CITY  and  SUBURBAN  circulation  and 
LESS  country  circulation  than  might  be  the  case  in  New  York,  Connecticut, 
Massachusetts,  Illinois,  or  Iowa. 

The  following  tabulation  of  city  and  suburban  circulations  and  rates  is  shown  as 
a  matter  of  interest.  Figures  for  the  Houston  Press  are  net  paid  average  for 
March,  1925.  Figures  for  other  papers  are  from  April  issue  of  Standard  Rate 
and  Data  Service  (the  latest  available  when  this  advertisement  was  written). 


Paper 

CITY -Suburban 

Rate 

HOUSTON  PRESS  . 

. 27,185 

8c 

Dallas  News  . 

.  26,959 

17c  (5-thou.  lines) 

Fort  Worth  Star-Telegram. 

.  23,855 

18c 

Houston  Chronicle  . 

.  31,172 

14c 

Houston  Post-Dispatch  .  .  . 

.  33,080 

12c 

The  Press  offers  circulation  concentrated  in  city  and  suburbs  at  only  8c  a  line,  the 
lowest  rate  of  any  Houston  paper.  Houston  is  the  largest  city  in  South  Texas — 
an  important  seaport  and  one  of  the  richest  cities  in  the  United  States  per  capita. 

The  Press,  because  of  its  large  concentrated  local  circulation  leads  all  other 
Houston  papers  in  local  food  and  grocery  advertising  SIX  DAYS  AGAINST 
SEVEN,  and  carries  more  drug  store  advertising  than  all  other  Houston  papers 
combined. 

The  Houston  Press 


A  SCRIPPSaOWARD  NEWSPAPER 


MEMBER  OF  THE  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING  HELD  BY 

ALUED  NEWSPAPERS,  INC. 


NEW  YORK 


CHICAGO 


CLEVELAND 


SAN  FRANCISCO 


LOS  ANGELES  SEATTLE  .CINCINNATI 


18 


Editor  &  Publisher  for  May  9,  1925 


SPEED  BOAT  RACES,  HISTORIC  PAGEANT, 
RREWORKS  FOR  DELEGATES  MAY  11 

Numerous  Entertainment  Features  Await  Houston  Delegates 
— Trip  Down  Ship  Canal  to  Precede 
Day’s  Ceremonies 

l  J<lL'STON  iiitciida  to  live  up  to  her  dition  to  flyiiiji  the  flags  of  nations  all  ot 
*  promise  to  entertain  the  delegates  of  the  canoes  will  be  appropriately  decorated 
the  Associated  Advertising  Clubs  of  the  for  the  occasion. 


had  a  wide  experience  in  pageantry  and 
public  presentations.  She  is  a  graduate 
of  the  Boston  School  of  Expression  and 
has  taken  post-graduate  work  in  the  same 
school.  She  is  also  a  graduate  of 
Columbia  University  of  Xew  York  City, 
in  which  institution  she  also  studied 
pageantry. 

Miss  Millsaps  has  written  and  staged 
twenty  pageants ;  she  was  one  of  the 
founders  of  the  Rocky  Mountain  Artists 
Colony  at  Estes  Park,  Colorado. 

The  "Texas  Star”  portrays  the  history 
of  Texas  from  the  time  of  the  Tejes 
Indian  up  to  the  present,  striving  to  put 
the  great  spirit  of  Texas  in  each  scene. 

The  Park  at  the  battleground  offers  an 


ked  I 
IRS  I 


W  orld  in  royal  fashion,  when  they  meet  According  to  Commodore  Mamnt.  tins  .  .  .  .  Texas  in  each  scene 

.It  the  twenty-lirst  annual  convention,  review  will  present  an  imposing  as  well  p  .  .  hattleirround  offers  aii 

May  9  to  14.  This  is  easily  verified  by  as  impressive  sixctade,  and  promises  to  excelleiU  setthig  for 
referring  to  the  program  scheduled  for  the  be  one  ot  the  ,  ot^;!,  space,  forming  a  n’atural 

one  afternoon  and  evening  of  Mondav,  c\ening  entertainment.  -.mnliithpatrp  * 

Mav  11  '  There  will  be  suitable  prizes  awarded.  ‘‘”’P'''t»edtre. 

.\djoinment  of  departmental  sessions  donated  by  some  of  the  leading  business 


amphitheatre. 

In  the  late  evening  there  will  be  a  dis- 


-vajomment  OI  aeparimeinai  sessions  uunaieo  UJ  some  oi  me-  leaumg  uusmess  ,  r  r,rp...„,l,c  a  rnllinc  enh. 

will  be  in  order  promptly  at  3:30;  mean-  men  of  the  city,  and  these  will  go  to  the  p|,ojr,nan  in  charse  Photoirraniis  of 

while,  some  1.200  automobiles  will  be  in  best  and  most  artistically  decorated  president  Lou  E.^  Holland  Ld*^  other 

waiting  close  to  convention  headquarters,  canoe.s.  „  ■  ,  notables  will  illuminate  the  sky.  This 

ready  to  convey  all  ilelegates  to  the  The  iMrtieipaiits  in  this  review  have  (i-.m.instrition  will  be  auemented  bv  a 
municipal  wharves  at  the  Port  of  beem  selected  ironi  among  the  mewbm^^  displav  of  fireworks  from  tL  air.  Captain 

Houston.  "I  o'e  Houston  Kodak  Canoe  Club  and  mCi;.  .  i  i-,  ,  ■  i„ . 


Houston. 

( )iK'e  aboardslnp, 


trip  will  be  maile  their  ladies,  names  to  be  announced 


Mackie  and  his  aides  assisting. 

\  chorus  of  negro  voices  will  probably 


,  ,  ,,  ■  ■  .  •  .  ,  il,.-..,,r,l,  «i,„  . .  _  -e  eiiorus  ui  iicgio  voices  win  piouaiiiy 

low  11  the  Houston  .■ship  Canal,  en  route  1,,,^;,, ,  .i,,  r’nrce  ^  n,  i-  be  used  during  the  shore  dinner,  to  assist 

to  ^san  Jacinto  Battleground,  giving  the  ,  in  bringing  out  some  of  the  scenes  of  the 

‘k*k’«alc>  an  opixjrtunity  U>  view  "Oine  ot  vvnith  will  bt  str\tcl  to  all  the  conven-  natreant 

the  great  industrial  plants  which  line  the  tioii  delegates  by  Jack  Saunde-rs.  owner  of  ^  dancing  and  other  forms 

channel  and  to  gam  a  slight  ulea  of  the  n  ban  .Lacinto  in  John  H.  1  aine  of  diversion  for  the  delegates  before  their 


in  bringing  out  some  of  the  scenes  of  the 


the  great  industrial  plants  which  line  tlii 
channel,  and  to  gain  a  slight  idea  of  th 


the  San  Jacinto  Inn,  John  H.  Paine  of 


tremendous  growth  and  expaiiMon  which  the  convention  enlertainmeait  committee, 


'.vil!  come  to  Houston  in  the  future,  the 
e'ity  which  James  J.  Hill,  empire-builder. 


-ub-chairman  for  the  dinner,  the  "Te.xas 
Star."  a  pageant  by  Miss  Jessie  Millsaps, 


predicte'd  would  one  day  house  a  million  'V'H  be  .given  by  the  Houston  Public 


ixople. 

On  arrival  at  the  battleground,  the 
festivities  will  open  with  a  series  of  sjieefl 
boat  r.aces,  under  the  auspices  of  the 
Houston  V.acht  Club.  Commodore  J.  \\’. 
Weatherford  and  committee  in  charge. 

t'ominodore  Weatherford  reports,  the 
following  schedule  of  races  for  the  after¬ 
noon  of  May  II  :  h'ir^t  race  begins  at 


SchiMiK,  in  co-oixration  with  the  City 
Recreation  I  fepartment. 

The  presentation  of  the  pageant  comes 
as  the  result  of  a  request  to  these  organ- 
iza'iiiiis  by  the  entertainment  committee 
of  the  World  .\dvertising  Convention. 
With  plans  calling  for  more  than  l.OfHt 
ill  the  cast,  it  was  necessary  to  enlist  large 
organizations,  in  order  to  present  tlie 


.s  ;(H)  sharj).  /\  distance  of  o  miles,  using 
class  51(t  disjilacenieiit  boat-.  Prizes  for 
this  race  will  Ik-  as  follows:  1st  winner. 


o  miles,  using  liageant  on  the  scale  desired 


1h'  presented  was 


Ad  Organ  Now  Issued  Weekly 

The  official  publication  of  the  Adver¬ 
tising  Club  of  St.  Louis  is  now  being 
issued  as  a  weekly,  and  is  known  as  the 
.IdTcrtisiiifi  Club  ll'ccA’/y,  superseding 
as  the  monthly  publication  issued 
by  the  Club  for  more  than  ten  years  was 
known.  Harold  M.  Mann  is  editor- 
manager  of  the  paper. 

Women  Denied  Membership 

Efforts  to  admit  women  to  membershiii 


selected  after  a •  competition  in  wliicli  a  of  the  Des  Moines  (la.)  Advertising 


$Ls0.00;  2nd  winner,  SlOO.itO  and  3rd  numlK-r  of  the  most  experienced  pageant  Club  were  defeated  last  week,  the  mem 


winner.  $50.(X)  Second  race  begins  at 
5  :Ls.  a  distance  of  0  miles  Between  class 
925  displacement  iKiats.  Prices.  1st 
winner,  $150.(H).  2nd  winner.  SlOlt.(K).  and 
3rd  winner.  $5(t.(M).  Third  race,  which 
will  be  a  grand  free-for-all.  two  high- 
powered  hydroplanes  participating. 
Prizes  for  this  race  are.  1st,  $2(X1.()().  2nd. 
$150.(X),  3rd.  $75.0(1  ami  4th  a  pair  of 
marine  glasses  donated  by  Geo.  B. 
Carpenter  &  t'o.  (marine  supply  dealers) 
of  I'hicago  J.  W.  Sackrider.  who  made 
the  donation  for  his  company,  is  reported 
as  Ix'ing  the  official  starter  for  all 
national  races. 

.\n  added  prize  for  the  grand  free-for- 
all.  and  one  which  will  no  doubt  make 
it  a  hard  fought  race,  will  Ix’  a  beautiful 
trophy  (fittingly  inscribed),  donated  by 
Mr.  Slilby  Dow  of  the  Dow  Motor  Com- 
Iiany.  for  presentation  in  the  name  of  the 
Houston  V.acbt  Club.  This  trophy  will 
he  raced  for  each  year  ;  the  racer  winning 
for  three  consecutive  years,  becomes  the 
permanent  owner  of  the  trophy. 

The  following  entrants  for  the  races 
have  Ix'cn  nameil  ;  l-'rank  Robertson,  who 
enters  "Miss  Houston  the  Second,”  a 
class  925  displacement  boat,  and  “Miss 
Houston  the  I'ourtli.”  a  hydroplane  (in 
the  free-for-all).  (has.  K.  Kuhlman 
Alters  "Miss  V'anitv,”  class  510  displace¬ 
ment  boat.  1.  C.  llfrey  enters  “Miss 
Genevieve.”  class  510  displacement  boat: 
J.  E.  Sellman  enters  the  second  hydro¬ 
plane,  name  not  given.  J.  L.  Bloodworth. 
of  Galveston,  enters  (unnamed)  510  class 
displacement  boat :  Milby  Dow  enters 
(unnamed)  class  925  displacement  boat. 

Following  the  sin-ed  boat  races  there 
will  be  a  bailing  and  tilting  contest  be¬ 
tween  canoeists,  which  gives  promise  of  a 
rare  tlisplay  of  skill  as  well  as  furnishing 
much  excitement  anil  fun  for  the  dele¬ 
gates. 

There  will  also  be  a  review  of  nations, 
under  the  siqK-rvision  of  Commodore 
Earle  Manint,  president  of  the  Houston 
Kodak  CaniH-  ('lub.  This  review  will 
undertake  to  represent  the  various  nations 
who  have  sent  delegates  to  the  advertising 
conventions 

The  canoes  will  pass  in  review  before 
the  judges'  stand,  each  occiqiied  bv  a 
gondolier  and  his  swain,  attired  in  cos- 
tvir.es  nations  represented.  In  ad- 


writers  of  Texas  took  part.  Miss  Jessie 
Millsaps,  whose  pageant  was  chosen,  was 
horn  and  reared  in  Houston.  She  has 


licrship  deciding  that  the  action  several 
months  ago.  in  tabling  a  similar  resolu¬ 
tion,  ended  the  proposition. 


MAYOR  HOLCOMBE  F:\TENDS  SOITHLANDS  FAMOUS 
HOSPITALITY 

[jOl STO\  is  anxious  t»>  sliow  y«»u  just  wliat  a  thriving,  prosper¬ 
ous  city  she  is  and  will  do  everything  within  her  power  to 
niak(>  your  21st  annual  Convention  the  best  you  have  ever  held. 

She  appnH*iates  the  honor 
of  entertaining  you  and 
trusts  that  your  visit  will  jPK-, 
better  acquaint  you  with  ac-  V 

tivities  in  the  Southwest. 

Her  ambition  is  to  boast 
r)f  a  pn|)ulation  of  .'jOO.OOO  ^  ^ 

to  maintain  her  present 

with  her  railroads,  her  ship 

tries  and  her  live  and  wide-  • 

awake  citizenry  as  aides  she  ^ 

to 

for 

ap- 

joyment. 

Under  Southern  skies.  t,  , 

•  -1  r.  I  II-  Oscar  r.  Holcombe 

with  soft  hreezes  blowing 

off  the  (riilf  of  Mexico. 

Houston,  the  city  where  17  railroads  meet  the  sea.  stands  with 
open  arms  and  joyful  hearts  to  greet  you  when  you  come,  and 
wants  to  call  you  friends  forever  when  you  depart.  God  speed  and 
protect  you  on  your  way  to  our  gates,  and  when  you  enter  may 
you  know  that  yon  have  arrived  at  the  headquarters  of  the  South¬ 
land's  famous  hospitality. 

OSCAR  F.  HOLCOMBE.  Mayor 


TEXAS  CITIES  DECKED  I 
FOR  A.A.C.W.  TOURS  I 

Delegates  Invited  by  Rio  Granck  ^ 
Valley,  San  Antonio  and  Austin, 

Port  Cities  and  Oil  1 

Regions  S' 

Four  post-convention  "circle  tours"  l| 
have  been  announced  for  A.  A.  C.  W  IE 
delegates  along  the  Rio  Grande  Valley  jf 
into  Mexico ;  down  to  the  Mexican  bor-  |l 
der  at  Laredo;  through  east  'Texas  to  V 
New  Orleans;  and  to  the  oil  fields  and 
Dallas  and  Ft.  Worth.  Each  will  be  of 
three  days  duration,  starting  after  the 
close  of  the  Houston  convention.  It  is 
the  present  plan  for  the  parties  to  leave 
on  Thursday  night.  May  14. 

Tour  “A”  covers  the  Rio  Grande  val¬ 
ley.  Visits  will  be  made  to  Corpus 
Christi  and  Kingsville.  One  of  the  larg¬ 
est  cattle  ranches  in  the  world  will  be 
visited  on  the  way  through  the  Delta 
country  of  the  lower  Rio  Grande  valley. 
The  trip  will  terminate  at  Brownsville 
and  Matamoros,  Mexico,  across  the  Rio 
( irandc. 

Tour  "B”  takes  in  San  .\ntonio, 
I.aretlo,  a  trip  across  the  border  to  Mex¬ 
ico,  -Xustin,  etc.  At  Austin  there  will  be 
a  reception  by  Gov.  Ferguson,  while  an 
official  .Mexican  dinner  and  other  enter¬ 
tainment  is  planned  for  San  .Xntonio. 

Tour  “C”  is  through  cast  Texas  to 
Xew  Orleans.  The  oil  refineries,  rice  and 
lumber  mills,  etc.,  of  Beaumont  and  Port 
-Arthur  will  be  visited.  A  stop  is  sched¬ 
uled  for  l.ake  (Jharles,  I.a.  .X  day  will 
be  spent  sight-seeing  in  New  Orleans. 

Those  selecting  tour  “D”  will  visit  the 
world  oil  production  centers.  The  trip 
will  include  Mexia,  Wortham  and  Cor¬ 
sicana.  as  well  as  a  day’s  entertainment  in 
Fort  Worth  and  another  day  in  lifallas. 

A  special  railroad  rate  for  these  trips 
of  one  fare  for  the  round  trip,  plus  $2  has 
been  arranged.  In  most  cases,  cost  of 
Pullman  is  the  only  additional  expense. 

All  trips  will  return  to  Houston  in 
time  for  visitors  to  make  the  return  trip 
befi’re  the  expiration  of  the  time  limit  for 
the  regular  fare-and-a-half  for  the  round 
trip  to  the  convention.  Delegates  taking 
the  east  Texas  and  Xew  Orleans  trip 
will  have  no  additional  railroad  fare  if 
routed  via  Xew  Orleans  from  points  east 
of  the  Mississippi  river. 

WRITER  GETS  DIPLOMATIC  POST 

Charles  C.  Hart,  Washington  Corres- 
pondent.  Named  Minister  to  Albania 

Charles  C.  Hart,  Washington  corres¬ 
pondent  for  the  Portland  Orcjionian  and 
other  Western  newsiviix'rs,  has  been 
designated  as  U.  S.  Minister  to  .Xlbania_. 

Mr.  Hart  is  a  native  of  Indiana,  47 
years  old,  and  was  active  in  news¬ 
paper  work  in  the  Muldle  West  and  Far 
W  est  licfore  coming  to  Wa.shington  a 
miniber  of  y  ears  a.iio.  He  was  secretary 
and  manai’er  of  the  National  Republican 
Progressive  League  seeking  the  election 
of  Charles  F'.  Hughes  in  1916. 

.Xmong  the  newspapers  he  is  corres- 
jKindent  for  are  the  Minncat>olis  Tribune, 
Stoh'anc  S I'pkcsmaii-KciHcTV,  and  Boise 
Cakilal  Xi'xos. 

.\s  a  writer  of  Washington  news  for 
the  MinneaiKilis  Tribune  he  came  in  fre- 
fpicnt  contact  with  Frank  Kellogg  when 
he  was  United  States  Sen.ator  from 
Minnesota.  .X  warm  friendship  develoiied 
lietwecn  the  two.  As  Minister  to  .XI- 
bania  Hart  will  continue  his  close  rela¬ 
tions  with  Mr.  Kellogg,  now  Secretary 
of  State. 

Kirkpatrick  Joins  California  Paper 

I>cwis  .X.  Kirkpatrick  has  been  made 
business  manager  of  the  Santa  Ana 
(Cal.)  Bulletin,  owned  by  Charles  D- 
Over.shiner  and  M.  A.  X’arnell.  John  F. 
.\dams,  who  has  represented  Mr.  Over¬ 
shiner’s  interests  in  the  paper,  has  re¬ 
signed  and  in  the  future  Mr.  Overshiner 
will  edit  the  Bulletin.  W’ith  the  addition 
of  Mr.  Kirkpatrick  to  the  staff,  the  Bul¬ 
letin  will  resume  the  operation  of  its 
printing  plant. 


Butldittgin  a  city  that  is 
Building 


Under  Construction — New  22-story  Office 
£-.  Building  for  Post-Dispatch 


1  Haafl?!J^®®3aiai  I  >! 
*  saBiii sjjIm  j®*®  *  * 


HOI’STOX,  according  to  the  last  census,  has  the  high¬ 
est  percentage  of  income  tax  returns  per  capita  of 
any  city  in  the  United  States.  In  addition,  it  has  the 
highest  percentage  of  incomes  above  $2,5(X)  per  year  of  any 
city  in  the  Ignited  States. 

Houston  is  a  city  of  progress — a  city  of  prosperity.  It  is 
a  city  whose  people  have  the  faith  and  energy  to  put  their 
dreams  into  reality.  It  is  a  city  that  matched  dollars  with 
the  government — millions  of  dollars  to  build  a  port  that 
daily  sees  ships  from  all  the  countries  of  the  world. 

Its  railroad  facilities  spread  out  in  gigantic  network,  cov¬ 
ering  the  prolific  inland  areas  of  Texas  and  the  mid-con¬ 
tinent. 

Houston  is  a  city  that  builds. 

The  Post-Dispatch,  serving  this  territory  in  an  intensified 
manner,  with  the  greatest  home-delivered  city  circulation 
of  any  newspaper  in  Texas,  is  building  too.  It  has  just 
moved  into  one  of  the  finest  newspaper  plants  in  the  country. 
It  has  under  construction  a  22-story  downtown  office  build¬ 
ing,  one  of  the  five  largest  newspaper  buildings  in  the 
I’nited  States. 

The  Post-Dispatch  is  keenly  alive  to  the  problems  of 
Houston.  It  is  recognized  as  the  leader  in  civic  and  indus¬ 
trial  progress  here. 

Advertising  space  in  the  Houston  Post-Dispatch  gets 
more  attention  in  Houston. 


ifouston  poat-BiapatcIj 


NEW  YORK 

CHICAGO 

ATLANTA 


S.  C.  BECK^TTH  SPECIAL  AGENCY — National  Representatives 


DETROIT 
ST.  LOUS 


KANSAS  CITY 
SAN  FRANCISCO 
LOS  ANGELES 


HOUSTON’S  CIVIC  GREATNESS  NEEDS  NO  PROOF  ITS  BUSINESS  LEADERS  TELL 

A.  A.  C.  W. 


jVrOST  any  American  city  witli  any 
decree  of  pride  and  ambition — and 
it  would  be  difficult  to  find  one  these 
days  of  progress  and  co-operative  effort 
winch  docs  not  possess  these  attributes — 
lays  claims  to  its  enviable  position  as  a 
trade  center.  In  most  cases  their  claims 
are  well-founded  but  effectiveness  to  a 
large  degree  is  lost  in  the  presentation 
of  their  claims  because  of  a  tendency  to 
deal  too  much  in  generalities  applicable  to 
most  any  thriving  community. 

Houston  has  certain  specific  advantages 
as  a  trade  center,  with  particular  refer¬ 
ence  to  the  distributing  and  marketing 
phases  of  the  subject,  which  can  be 
described  without  the  necessity  of  employ¬ 
ing  smooth  phrases  of  much  verbosity 
but  little  information.  This  character  of 
civic  advertising  gives  credit  to  the  in¬ 
telligence  of  prospective  readers  who  it  is 
assumed  are  looking  for  information  and 
not  for  literary  entertainment. 

There  are  many  elements  entering  into 
the  trade  of  an  interior  territory  and  the 
business  it  develops  through  its  center  of 
distribution.  In  the  first  place  its  re¬ 
sources,  to  insure  a  permanent  increase  of 
business  volume,  must  be  different  from 
that  of  sections  in  contiguous  territory ; 
it  must  produce  a  surplus  of  something 
which  the  other  sections  need.  For  the 
same  reason  this  section  in  question  plays 
the  role  of  buyer  at  times  and  purchases 
needful  products  from  the  other  sections. 

To  promote  facilities  for  this  exchange 
of  trade  and  in  order  that  a  high  degree 
of  efficiency  may  exist,  there  must  be 
adequate  means  of  transportation  to  bring 
together  with  quickness  and  dispatch  the 
various  resources  of  neighboring  sections. 
There  must  also  be  confidence  and 
adequate  financial  accommodations  avail¬ 
able  to  inspire  business  promotion. 

All  of  these  factors  are  necessary  and 
essential  to  a  volume  of  foreign  as  well 
as  domestic  trade.  Houston  has  these 
specific  advantages  for  trade  development 
and  because  of  them  and  a  proper  utiliza¬ 
tion  of  them  by  a  character  of  business 
men  who  are  unselfishly  interested  in  the 
city’s  progress  as  well  as  in  the  growth 
of  their  own  private  businesses,  Houston 
is  showing  a  surprising  increase  in  its 
trade  volume  year  by  year. 

Houston  has  unusually  complete  trans¬ 
portation  facilities  for  the  expeditious 
movement  of  trade.  The  city  is  served 
by  17  rail  lines  which  reach  not  only 
every  nook  and  corner  of  her  logical  trade 
territory  but  radiate  to  every  section  of 
the  vast  empire  of  Texas.  Houston  rail 
lines  by  direct  haul  serve  a  little  more 
than  60  per  cent  of  all  railway  stations 
in  the  State. 

Many  of  the  merchandise  lines  dis¬ 
tributed  throughout  Texas  and  other 
States  of  the  Southwest  are  received  by 
Houston  wholesalers  via  the  Houston 
■Ship  Channel.  These  water  transporta¬ 
tion  facilities  constitute  a  distinct  and 
highly  profitable  advantage  to  the 
Houston  merchant,  as  they  cut  his  trans- 
IKirtation  costs  enabling  him  to  share  with 
Ris  customers  the  benefits  he  thus  receives. 
Houston's  water-compelled  rates  place 
the  city  on  a  parity  wdth  all  ports  of 
the  Gulf  and  contribute  a  specific  and 
practical  advantage  compared  to  inland 
centers  of  distribution. 

Houston’s  banking  facilities  are  ade¬ 
quate  and  of  that  character  which 
promotes  trade.  The  city’s  banks  are 
progressive  commercially  and  alert  to 
civic  movements.  They  have  always 
taken  part  in  all  activities  which  had  to 
do  with  the  city’s  development. 

A  folder  prepared  by  the  Chamber  of 
Commerce  shows  that  the  area  of 
Houston’s  immediate  trade  territory  rep¬ 
resents  24.5  per  cent  of  the  total  area  of 
the  State,  or  46,169  square  miles.  The 
population  of  this  territory  is  1,383.623. 
The  annual  purchasing  power  is  $2,766,- 
154,000.  There  has  been  an  increase  of 
23  per  cent  in  the  population  of  the  terri¬ 
tory  since  1910  as  compared  to  an  in¬ 
crease  of  14.9  per  cent  for  the  State  as  a 
whole.  The  urban  population  of  the 


territory  is  508,059  and  the  rural  is 
875,504. 

Xot  many  years  ago  a  few  blocks  of 
one,  two  and  three  story  buildings 
marked  the  retail  section  of  Houston. 
From  these  modest  proportions  Houston’s 
retail  district  has  developed  until  today 
this  area  is  represented  by  magnificent 
stores  housed  in  huge  buildings  covering 
a  territory  <hat  has  extended  far  in  every 


which  was  contributed  by  public  funds,  necessary  to  satisfy  the  demands  of  de- 
Honie  ownership  is  a  vital  factor  in  siring  homeowners,  and  the  demand  has 
the  determination  of  the  trade  conditions  not  yet  been  met. 
of  a  city.  Where  attractive  well-kept  A  big  surprise  awaits  many  of  the  effete 
homes— whether  they  be  of  an  imposing  advertising  men  from  the  East  when  thh- 
or  modest  cJiaracter— and  a  universal  visit  Houston  in  May  on  the  occasion  oi 
spirit  of  home  ownership  exists,  there  the  international  convention  of  the  Adver- 
will  one  find  a  class  of  citizenship,  that  tising  Clubs  of  the  World.  Houston 
is  permanent  and  loyal  to  home  institu-  hopes  that  the  inspection  will  be  most 
tions  and  responsive  to  an  appeal  which  rigid  and  complete. 

TRACEY  WRTnNG  FOR  PRESS 

— 

Former  Houston  Chronicle  Editor  j 
Now  with  Scripps-Howard  Paper 

Editorial  articles  by  M.  E.  Tracy,  for 
11  years  connected  with  the  Houston 
(Tex.)  Chronicle,  6  of  them  as  its  editor, 
are  now  being  featured  by  the  Houston 
Press,  a  Scripps-Howard  newspaper. 

Tracy  is  one  of  the  most  widely  known 
writers  in  the  southwest.  A  native  oi 
Maine,  he  had  his  first  newspaper  experi¬ 
ence  in  Boston,  on  the  Cambridge  Chron¬ 
icle  and  the  Boston  Journal. 

VV;  h  journali  ni  he  mixed  contracting 
and  architecture  at  times  during  his  early 
career. 

An  interesting  sidelight  on  Tracy’s  suc¬ 
cess  in  both  business  and  newspaper  lift 
is  the  fact  that  for  eight  months  after 
birth  he  was  blind.  An  operation  then 
partially  restored  his  eyesight. 

kes  the  cantering  long-hom  on  Texas  He  is  forced,  however,  to  wear  glasses 
iman  rider  and  “bull-dogger,”  star  of  so  strong  that  in  bright  sunshine  he  can 
ri  with  a  rritter  downed.  use  them  to  light  his  pipe. 

has  to  do  with  the  betterment  of  living  u/  1 1  c  tb  v 

conditions.  These  conditions  exist  in  Span,  75  Year. 

Houston  to  an  unusual  degree.  During  The  Palmer  (Mass.)  Journal,  with  its 
the  last  five  years  this  city  has  experi-  issue  of  March  27,  completed  the  75th 
enced  a  remarkable  wave — not  a  boom —  year  of  i*i:  continuous  existence  as  a 
of  home  construction.  Seventy-five  per  weekly  newspaper.  The  first  issue  of  the 
cent  of  this  new  construction  has  been  paper  appeared  on  April  6,  1850. 


V  six-cylinder  steel  “pony”  now  overtakes  the  cantering  long-hom  on  Texas 
soil.  .Miss  Fox  Hastings,  champion  woman  rider  and  “bull-dogger,”  star  of 
the  Houston  rodeo,  shown  with  a  rritter  downed. 


direction  from  the  coniines  of  the  original 
.section.  Then,  this  section  was  restricted 
to  one  street,  which  was  quite  typical 
of  Southern  cities  at  that  time.  Today 
there  are  a  score  of  business  streets  in 
the  retail  section. 

Two  features  of  Houston’s  population 
particularly  commend  themselves ;  one, 
its  unusual  growth  in  later  years,  and  the 
other,  the  marked  numerical  superiority 
of  truly  American  stock.  In  these  days 
when  the  influence  of  foreign  elements 
is  becoming  so  markedly  manifest,  a 
community  with  a  preponderence  of 
American  ideals,  free  from  the  blight  of 
foreign  radicalism,  must  commend  itself 
to  the  American  investor  and  advertiser. 

Houston  has  marked  recreational,  edu¬ 
cational,  cultural  and  home  life  advan¬ 
tages.-  Nature  provides  the  foundation 
for  the  best  recreation  and  Nature  has 
endowed  Houston  and  its  vicinity  with  an 
abundance  of  recreational  possibilities. 
The  mild  climate  of  Houston  makes  out¬ 
door  play  possible  tbe  year  round. 

Any  American  of  good  judgment  will 
be  influenced,  and  materially  so,  in  his 
choice  for  a  home  city,  by  the  educational 
advantages  offered  his  children.  Houston 
caters  to  that  sort  of  critical  considera¬ 
tion  of  its  scholastic  possibilities.  With 
free  tuition  from  kindergarten  to  college, 
w'ith  physical  equipment  of  the  most 
modern  type,  Houston  supplies  all  the 
necessary  educational  requirements.  A 
citizen  of  Houston  can  keep  his  children 
under  his  own  roof  and  by  his  own  fire¬ 
side,  with  all  home  influences,  and  give 
them  a  complete  primary,  grade,  high 
school,  and  college  education,  without 
cost  for  tuition. 

The  cultural  side  of  Houston  has  not 
been  neglected.  In  Rice  Institute 
Houston  has  one  of  the  largest  privately 
endowed  colleges  in  the  country.  The 
original  endowment  of  William  Marsh 
Rice  has  grown  to  approximately  $14,000.- 
000.  In  addition  to  other  assemblies  of 
a  public  nature  this  school  annually  pre¬ 
sents  a  series  of  lectures  by  outstanding 
men  in  the  world  of  art,  letters  and 
science,  to  which  the  citizens  of  Houston 
are  invited.  The  city  has  just  completed 
a  magnificent  Art  Institute  which  con¬ 
tains  the  best  work  of  local  and  nationally 
known  artists.  From  time  to  time  special 
collections  of  famous  canvases  are  pre¬ 
sented  to  the  public  free  of  cost.  One 
of  the  finest  public  libraries  in  the  South 
is  nearing  completion,  the  entire  cost  of 


has  to  do  with  the  betterment  of  living 
conditions.  These  conditions  exist  in 
Houston  to  an  unusual  degree.  During 
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LOSE  personal  relationship  with  the  Job¬ 
bers,  Manufacturers  and  Merchants  of 
Texas,  places  this  agency  in  an  enviable 
position  in  the  matter  of  placing  an  adver¬ 
tiser’s  product  so  as  to  get  the  maximum 
of  distribution.  Directly  asst^ciated  with 
the  jobbing  and  manufacturing  interests 
of  Texas,  this  agency  has  ready  at  all  times 
complete  information,  data  and  records  for 
interested  advertisers. 


This  agency  will  welcome  correspond¬ 
ence  regarding  your  marketing  P'roblems 
in  Texas,  and  will  send  upon  request  all 
data  and  information  you  may  wish. 


San  Antonio 
T  e  xas 


Editor 


&  Publisher  for  May  9,  1925 
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Industries  on  the  Sabine-Neches  'V\^vrERWfflrs 


The  World’s  Greatest  Oil  Refining  Area 

Six  of  the  world’s  largest  oil  refineries  are  located  in  Beaumont  and  suburban  area. 

Employing  over  16,000  men  with  a  payroll  of  $3,900,000.00  monthly  —  every 
month.  A  dependable  12  months  revenue. 

Waterways  with  30  foot  channels  to  the  sea  make  this  industrial  area  sought 
after  by  not  only  the  oil  industry  but  by  numerous  other  interests  who  seek  both 
rail  and  water  facilities.  The  development  of  the  Beaumont  Trade  Territory  has 
just  commenced. 

No  advertising  campaign  in  either  Texas  or  Louisiana  is  complete  without  The 
Beaumont  Enterprise  and  The  Beaumont  Journal. 

They  serve  not  only  the  Sabine-Neches  Waterways  but  Southeast  Texas  and 
Southwest  Louisiana  as  well. 


BEAUMONT  ENTERPRISE 

AND 

THE  BEAUMONT  JOURNAL 

(Members  of  the  Aadit  Bureau  of  Circulation) 

W.  P.  HOBBY,  Publisher  J.  L.  MAPES,  Associate  Publisher  O.  S.  BRUCK,  Advertising  Director 
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MEXICAN  NATIONAL  BAND  DELEGATED  TO  PLAY  FOR  A.  A,  C.  W, 


siriaii'  ^olllpo^ing  llie  Mexican  iValioiial  Hantl. 
the  aiiverlisiii)!  coinenlioii  <lele|!ale>  by  ^pel 


■qual  of  any  bainl  oriianizatinn  in  the  world,  will  appear  at  Hou'ton  to  entertain 
iir.inted  by  President  (iailes  of  the  Republic  of  Mexico. 


tlie  nation  in  express  Inisiness  jkt  capita  ly  planning  tor  llie  future,  .\nyone  who 
and  in  number  of  telephones  per  capita,  visits  Dallas  and  views  its  accomplish- 
Thc  slofian  of  Dallas  is  •'The  City  W'licre  inents  in  a  brief  balf-century,  and  studies 
.Men  .Are  Lmskinp;  b'orward.”  and  the  the  i)otentialities  of  the  Southwest,  must 
Chamber  of  Commerce  has  a  “Twenty-  realize  that  here  is  building  one  of  the 
five  h'ear  Program  Committee"  constant-  major  cities  of  the  Nation. 


TOWERED  DALLAS”  LOOKS  FORWARD  TO 
BUSINESS  CONQUESTS  OF  1950 

- By  CHARLES  SAVILLE  - 


U'leW  sections  are  making  a  greater  rate  worth  of  new 
of  progress  than  the  Southwest  and  family.  It  do( 
fewer  cities  are  recording  a  more  rapid  hut  alxmt  one- 
growth  than  Dallas.  Since  the  war  its  able  land  is  ii 
building  permits  have  totaled  around  the  oil  of  the 
$120.(H)(I,(K)(),  and  on  a  iht  ca))ita  basis  within  over- 
it  has  done  more  construction  than  any  Dallas  is  the  1 
-American  city  save  Los  .\ngeles.  .\1-  the  .'southwest 
though  incor]K>rated  as  a  city  otdy  some  farm  iinpletm 
lifty-odd  years  ago,  nearly  jK-ople  sporting  gootls 

now  boast  they  live  in  (jrcater  Dallas.  l«IK'r,  ollice 
The  ambitious  namesake  of  the  N  ice-  lines. 

President  of  the  I'nited  States  under  the  Dallas  is  tin 
Polk  administration,  George  Mittliu  Texas,  the  n: 
Dallas,  has  vaulted  in  pojmlation  rank  in  with  an  avera 
the  nation  from  Stub  in  190(1  to  39th  in  Dallas  has  3,f( 
1924.  grounds.  Ther 

Dallas  has  been  called  a  “City  of  citv.  .V)  iheati 
Towers. ■’  as  it  has  115  buildings  from  5  to  building  i)rogi 
29  .stories  in  height.  Dallas  is  the  home  the  total  hoti 
of  the  I'ederal  Reserve  Rank  of  the  11th  J25.0<K(,'ltMI. 
District  and  the  I'mancial  catiital  of  th  ■  17, .^(D  giu  sts. 

Southwest.  The  clearings  of  its  fifteen  2lKI  coiiventioi 
hanks,  well  in  excess  of  $2.()(K),(K)0,(KH).0I)  Dallas  h.is 
in  1924.  gave  the  city  rank  of  19th  in  the  ho),,]  issue  an 
Nation.  Dallas  is  the  largest  iidand  cot-  to  its  public  st 
ton  market  in  the  Nation,  financing  around  city.  It  has  s 
L.'OO.dCO  hales  annually.  More  Northern  chiding  such 
anil  hiastern  concerns  mainttiin  branches  Soutlurn  Me 
in  Dallas  than  in  any  other  Texas  city.  Cniversilx 's 

Dallas  is  the  nation’s  fifteenth  larges*  I’harniacv.  D 
johhing  center,  with  a  total  business  hut  the  I'niversiti 
little -below  $.'<n(t.(WH).(X)0  in  1924.  It  has 
more  than  5(10  wholesale  concerns  carry¬ 
ing  stock  here  and  traveling  some  3,.5(K( 
men  over  the  Southwest.  I  )allas  ranks 
as  the  lifth  largest  wholesale  dry  goods 
market  in  the  Nation. 

In  manufacturing  Dallas  leads  all 
Texas  cities,  haviiyg  some  790  industries 
with  an  annual  output  valued  at  $135,000.- 
000,  Dallas  leads  the  world  in  the  manu¬ 
facture  of  co'.toi;  gins  and  saddlery, 
harness  and  leather  gods  and  ranks 
among  the  leading  centers  of  manufacture 
of  cotton  seed  products. 

The  fact  that  2.000,000  people  live  with¬ 
in  a  100-mile  radius  of  Dallas  has  a 
strong  bearin.g  on  the  fact  that  the  annual 
retail  business  of  the  citv  reaches  the  high 
total  of  $250,000,(XX).  The  citv  has  some 
3. .500  retail  establishments. 

Dallas  has  22  steam  or  electric  railway 
outlets.  Its  steam  lines  operate  163  pack¬ 
age  cars,  giving  the  city  a  strong  advan¬ 
tage  as  a  distribution  center.  The  freight, 
express  and  parcel  jiost  business  handled 
annual  over  both  steam  and  electric  lines 
is  in  excess  of  8..500,000,0(K)  pounds. 

Dallas  has  a  $6,.500.000  union  terminal 


LAREDO,  GATEWAY  TO  MEXICO,  PLANS 
ROUSING  TIME  FOR  DELEGATES 


travel  oi  l^alla^.  I  \l\hJ)(),  lexas,  la\^  jti>t  elaini  to  be 
witolesale  market  in  tin-  mo-.t  important  and  most  coni- 
oniohiles,  dry  goods,  manding  gateway  for  the  movement  of 
trocenes.  turiiiture,  \inerican  and  foreign  connniKlitie--  into 
ical  goiKls,  hardware  .\Uxico.  'I'he  statistics  of  the  23rd  Cus- 
s  and  many  other  lunis  District  which  include^  the  Rio 
<  irande  Iwirder  crossing',  show  conclu- 
of  the  .'state  hair  of  si\ily  that  the  movement  of  exports 
largest  annual  fair,  through  Laredo  amounts  to  more  than 
'iidance  of  l.dOd.Odlt.  double  the  C'Unhined  mowment  through 
■s  in  parks  and  pla>  -  all  other  Rio  (irande  crossjuii,  into 
5  golf  courses  in  the  .M.  xico. 

1  a  $12.(I(MI,()(I()  hotel  I'his  suiiremacy  has  been  established  on 
192.S  that  will  bring  .icconm  of  the  shortest  railwav  mileage 
ition  of  the  city  to  from  large  manufacturing  centers  in  tlie 
icconnnodations  for  I'niteil  States  to  Laredo,  and  th,  shortest 
IS  entertains  arotind  niikage  from  Diredo  to  the  great  nianu- 
;ill>-  lacturing  centers  of  .Mexico.  For  that 

loted  down  a  school  reason  also  the  (|uickest  lime  is  m.ide  in 
the  highest  salaries  lUlivery  of  carlots  of  commodities.  The 
■achers  of  any  Texas  commiKlity  distribution  area  through  the 
I  liriv.ile  schools,  in-  Laredo  gateway  extends  over  the  entire 
nown  institutions  as  Republic  of  Mexico. 

I  niversity,  Raylor  I'here  is  no  relireseiitativ e  of  manutac- 
iients  of  Medicine,  luring  interests  who  will  he  in  attendance 
and  .Nursing,  and  at  the  animal  convention  of  the  \ssociated 
tllas.  \d\ertising  Cluhs  in  May  who  should  not 

Dallas  ranks  among  the  lirst  cities  of  visit  the  Laredo  gateway  and  study  its 


Beautiful  Dallas  as  seen  by  Lady  Luna 


Editor  &  Publisher  for  May  9 ,  192 


DALLAS  JOINS 
HOUSTON 

In  Bidding  You  Welcome  to  Texas 


Welcome! 


Welcome! 


Welcome! 


Welcome! 


Welcome! 


Welcome! 


To  one  of  the  most  responsive  fields  ever 
discovered  by  printers-ink  prospectors 

To  the  state  that  has  grown  up  within  the 
advertising  age 

To  the  region  where  puttering  precedent 
drags  not  upon  the  plunging  pistons  of  progress 

To  the  place  where  purses  are  built  for  work 
and  where  great-grandfathers  are  kept  where 
they  belong,  in  the  family  album 

To  the  big  state  with  the  broad  smile  for 
ev  ery  member  of  the  tribe  of  truth  and  the  clan 
of  clean  competition 

To  the  market  whose  doormat  was  blazoned 
by  the  coonskin-crested  sloganeer  of  another 
century: 

“Be  sure  you  are  rif^ht 

and  then  come  ahead  ” 


Ballaa  JMnrntng 


Supreme  in  Texas 


WELCOME 

The  City  of  Houston  extends  a  hearty  welcome  to  the  Diplomats  of  Business  who  next 
month  will  gather  here  from  all  over  the  world. 

It  is  given  to  us  to  be  hosts  to  the  most  impressive  gathering  of  men  ever  assembled 
within  the  boundaries  of  Houston,  or  indeed,  Texas.  In  May,  those  unfamiliar  with 
Houston  will  feel  the  pulse  of  a  growing  city,  alive  to  innovations  and  eager  for  progress. 
They  will  find  an  industrial  and  commercial  development  that  ranks  Houston  as  the  future 
metropolis  of  the  great  Southwest. 

But,  already,  Houston  has  been  extensively  advertised  and  comprehensively  boosted. 
Numberless  adjectives  have  been  used  to  describe  the  benefits  of  Houston,  her  people,  her 
climate,  her  gardens,  her  business  growth,  her  w  aterway  development  and  her  rail  facilities. 
Our  w^ork  (and  pleasure)  now’  lies  in  proving  to  our  distinguished  guests  that  Advertising 
is  Truthftd. 

SECOND  NATIONAL  BANK 

MAIN  AT  RUSK 

CAPITAL  Sl.000.000.00  -Groiiing  ulth  Houston”  S500,00().<K) 


ANCIENT  SAN  ANTONIO,  FOUNDED  1690, 
EXPECTS  GREAT  THINGS  BEFORE  1930 

-  By  FRED  M.  HERNDON  - 

11  is  a  far  cry  from  the  little  Indian  Missouri-Kansas-Texas :  Missour 

ooitl..........  I _ 1.^  _£  .1 _ c _ J  rz  V  .  _ 


settlement  along  the  banks  of  the  San  lic-I.-G.  X.;  Southern  Pacific;  San  San  Antonio,  with  a  $4,500,000  bond 
Antonio  River  in  1690,  to  the  modern  Antonio  &  Aransas  Pass;  San  Antonio,  issue  for  public  improvements  to  be  spent 
industrial  chy  of  San  Antonio  of  1925,  Uvalde  &  Gulf;  San  Antonio  Southern,  this  year  and  in  1S^6,  has  the  lowest  per 
with  its  225,000  inhabitants,  (300,000  in  and  Fredericksburg  &  X'orthern;  with  capita  cost  of  government  of  any  city  in 
the  country,)  yet  the  modern,  hustling  two  other  lines  projected  for  the  immedi-  Texas ;  San  Antonio,  ^9.63 ;  Fort  Worth 
giant  among  Southern  cities  still  retains  ate  future.  $39.^;  Dallas,  $49.26;  Waco,  $41.14. 


the  logical  distributing  point  for  this  ex- 

(lO,  FOUNDED  1690,  '”^',5  ASb's  .rad.  wrri.o,,  cmbr^c., 

:INGS  BEFORE  1930  T  SiS 

HERNDON _ _ _ '00  miles  from  El  Paso,  300  miles  from 

Dallas  and  Fort  W’orth,  and  211  miles 
Missouri-Kansas-Texas :  Missouri-Paci-  from  Houston. 


A.N.A£.  MEETS  HALF  BLOCK 
FROM  MAIN  AUDITORIUM 


much  of  that  historic  and  romantic  back¬ 
ground  which  has  become  a  heritage. 
Here  is  located  the  Alamo,  sacred  shrine 
of  Texas'  independence,  and  the  missions, 
monuments  to  the  first  civilization  in  the 
great  Southwest. 

San  Antonio,  second  oldest  city  in  the 
United  States ;  largest  city  in  the  largest 
State  in  the  Union,  the  gateway  of  trade 
and  commerce  with  Mexico,  Central  and 
.South  America  and  the  West  Indies, 
boasts  of  a  population  which  is  92  per 
cent  native  whites ;  49  public  and  37 
private  schools  with  an  enrollment  of 
more  than  41,0()0  pupils ;  77  churches ;  two 
Y.  M.  C.  A.  buildings;  one  Y.  M.  C.  A.; 
more  actual  home  owners  than  perhaps 
any  other  large  city  in  America,  average 
value  $6,500;  special  attention  given  to 
landscaping  makes  residential  districts 
never-to-be-forgotten  beauty  spots. 

The  City  covers  an  area  of  36  square 
miles  through  which  winds  the  San 
•Antonio  River  and  San  Pedro  Springs 
Creek  spanned  by  86  modern  bridges 
within  the  city  limits.  San  Antonio  is 
700  feet  above  sea  level,  has  15  main  high- 


$39.98;  Dallas,  $49.26;  Waco,  $41.14. 


The  meetings  of  the  Assoeiation 
of  Newspaper  Advertising  Execu¬ 
tives  at  Houston  will  be  held  in 
the  Assembly  Hall  of  the  Houston 
Chamber  of  Commerce.  This 
building  is  balf  'a  block  from  the 
City  Auditorium  where  the  gen¬ 
eral  sessions  of  the  Associated  .4(1- 
vertising  Clubs  of  tbe  World  will 
be  held.  It  is  within  easy  walking 
distance  of  the  various  hotels. 


The  .Alamo,  sacred  shrine  of  Texas  independence,  treasured  by  San  Antonio,  the 


ways  leading  into  and  out-  of  the  city,  second  oldest  city  in  the  United  States.  This  has  been  called  the  finest  old  Spanish 


179  miles  of  paved  streets;  46  parks  and 
plazas  with  a  combined  acreage  of  more 
than  600  acres ;  one  municipal  golf  course, 
three  country  club  courses ;  six  polo  fields ; 


relic  on  .American  soil 


three  count^  club  courses ;  six'polo  fields ;  Upon  the  completion  in  1926  of  the  new  .An  average  of  10  homes  each  day  are 
eight  base  ball  fields ;  16  municipal  tennis  ^leep  water  port  at  Corpus  Christi,  150  being  built  in  San  Antonio  at  an  average 

QQui*ts  j  four  municipal  bathing  pools ;  miles  from  San  Antonio,  manufacturers  cost  of  more  than  $3,000,  a  total  for  the 

municipal  tourist  camp ;  pistol,  target  and  Rud  jobbers  of  the  .Alamo  City  will  secure  v'ear  of  $1,5W,(XX).  _  The  building  pro¬ 
scatter-gun  ranges  within  the  city  limits ;  advantage  of  lower  commodity  rates.  San  gram  for  1925  also  includes :  new  hotels, 

all  operated  by  the  city  free  of  cost.  .Antonio  is  now  many  miles  nearer  the  $2,350,0(X):  additions  to  present  hotels 


dustrial  plants.  $500,000;  Municipal,  five 
fire  stations,  $150,000,  municipal  auditor¬ 
ium  $800,000;  addition  to  county  court 
house,  $1,0(X),000;  street  widening  and 
paying,  $700,000;  flood  preyention  pro¬ 
gram,  $2,800,0(X),  or  a  grand  total  of  $14- 
375,000. 

San  Antonio  has  not  for  a  long  while 
faced  an  unemployment  situation  and 
future  building  plans  preclude  such  a 
calamity  in  this  section,  as  all  of  San 
Antonio’s  trade  territory  is  growing  at  a 
rate  never  equalled  by  any  other  section 
of  the  Nation. 

With  realty  transfers  for  1924  at 
$23,336,037,  tax  assessments  at  $188,202,- 
180,  post  office  receipts  at  $1,051,305;  with 
27  National,  State  and  private  banks  with 
deposits  of  $65,000,000  and  1924  clearings 
of  $425,014,969;  abundant  pure  artesian 
water  for  all  purposes;  adequate  supply 
of  natural  gas  for  domestic  and  industrial 
purposes,  and  low  rates  for  electricity 
for  lighting  and  power;  with  a  rapidly 
developing  contiguous  territory;  with  its 
historical  and  romantic  background,  San 
.Antonio  is  to  witness  its  greatest  develop¬ 
ment  within  the  coming  three  years. 


scatter-gun  ranges  within  the  city  limits; 
all  operated  by  the  city  free  of  cost. 


San  Antonio  is  served  by  seven  rail-  markets  of  Mexico,  Central  and  South  (contracts  let)  $1,500,000:  apartments 

-  ....  ^  ...  4 _ •  _  .1 _  _ _ a! _ _ I  /VAA .  _ ^‘IAAAAAA. 


four  of  which  are  trunk  lines ;  America  than  any  competing  city,  and  is  $75,000 ;  office  buildings,  $3,000,000 ;  in- 


A.  A.  C.  W.  Addrewet  on  Ra<fio 

The  Houston  Post-Dispatch  will  broad¬ 
cast  speeches  delivered  at  the  general  con¬ 
vention  sessions  of  the  Associated  Adver¬ 
tising  Gubs  at  Houston. 


^6 


and  SefnrWeehly  Li^t 


SUN 


Sails 

77  Y£ARi 
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Population 

Corsicana  iXOOO^SCavarro  Coun^ 7d.OOO 
‘Trade  ‘Territory  2X>  COO 
'ltd  bluest  Cotton  Tnarket  -  6th  m  buiUmgaccmckS 
^th  h  r^st  in  County  Popuhii  ion 

The  Heart  of  the  Black  Land  Belt 

Agricultural  Center 
County  renditi on  $76,000  00012 
I6000o4utamobiles  in  (kumy 


Worlds  Biggest 
Oil  Field 

'Veak  Daily  Production  364  OOO  bbJS. 
Ouily  Production  notv  100,000 bbis. 
Wtioleyile  and  Distributing  Center 
Industrial  Center 

Railroad  and  Interurban  Center 

300  miles  of  Pike  Roads 

weekly  and  monthly  payroll 


WoHd]s&dH0t  City' 
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9  25 
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Myriad  oil  derricks  lell  the  story  of  Texas*  annual  gift  of  14  per  cent  of  the  world’s 
petroleum  supply 


PARIS,  RISING  ANEW  FROM  1916  FIRE  RUINS, 
A  SEAT  OF  TRADE  AND  CULTURE 

- By  W.  C.  Temple,  Jr _ 


l>AI<i>  i  markctiiiK  |>lacc  for  na- 
tioiially  .i(lvertiM-cl  pnHlucts  lias  no 
^ll|K■rior  among  the  man>  modern  Texas 
cities.  There  are  approximately  23,(XH> 
people  in  I’aris  projK-r,  and  the  jxipnla- 
tion  of  Lamar  County,  of  which  I’aris  is 
the  county  seat,  is  more  than  (lO.fKKJ.  The 
trade  territory  of  I’aris  will  cover  a  dis¬ 
trict  of  nearly  half  a  million  population, 
taking  iti  most  of  N'ortheast  Texas  and 
Iiart  of  Southern  Oklahoma. 

The  residents  of  I’aris  keeji  an  active 
intere.st  at  all  times  in  the  advancement 
of  the  education  of  the  younger  ones  and 
the  older  jK  ople  arrange  for  many  distinc¬ 
tive  entertainments  and  lectures  during 
the  year.  The  city  has  ten  grade  schols, 
two  high  schiHils,  a  juni'ir  college  and  a 
husiiiess  college,  with  iniildings  of  the 
very  latest  and  most  niiKlern  design. 

The  churches  of  I’aris  are  a  point  of 
esiKcial  pride.  The  buildings  arc  prac¬ 
tically  all  new.  since  the  city  was  the 
scene  of  a  ereat  lire  in  1916  that  burned 
1.440  Iniildings  or  more  than  half  of  the 
city.  These  churches  have  lieen  erected 
at  a  Cost  of  more  than  a  million  dollars 
and  all  enjoy  goisi  attendance.  The  re- 
ligiou~  survey  if  I’aris  showeil  it  to  he 
one  of  the  highest  ranking  cities  in  that 
line  in  the  world.  Nearly  50  ixr  cent 
of  tile  residents  of  Paris  are  afliliated 
with  one  of  the  27  churches,  all  in  well- 
appointed  huildings 

l-'ivi-  hanks  operate  in  Paris,  including 
thtee  h.itional  and  twn  state  institutions. 
Till  re  is  also  a  hnilding  and  loan  asso¬ 
ciation  and  a  trust  company  with  large 
capil.tli/ation.  Deposits  in  Paris  hanks 
will  average  $l6.0l10,(XNl. 

The  housing  of  Paris  iieople  has  iKen 
taken  care  of  by  a  strict  hnilding  code 
that  has  resulted  in  the  lowest  lire  insur¬ 
ance  rate  allow.ihle  by  the  state  lire  in¬ 
surance  commission  There  are  less  than 
ten  apartment  houses  in  the  city.  Paris 
being  an  own-your-own-home  city.  Since 
most  of  the  homes  are  owned  by  the  oc- 
cnp.ints  Paris  has  gained  the  enviable 
reputation  as  the  cleanest  and  most  lieau- 
tiful  city  in  Texas. 

The  industrial  dev*I,i])ment  of  Paris  is 


in  its  infancy  hut  is  showing  increased 
activity  consistently.  There  are  52  manu¬ 
facturing  enterprises  here  including  a  lur- 
niture  factory,  crate  factory,  iron  foun¬ 
dry,  handle  factory,  printing,  overall  fac¬ 
tory,  tloiir.  cottonseed  prcKlucts.  candy 
ami  iietroleiim  proilucts. 

There  are  24  jobbers  and  distributors 
if  various  lines  in  Paris.  Many  of  these 
have  very  large  businesses. 

The  retail  stores  are  fpiick  to  adopt 
niiKlern  methods  of  selling  and  have  at¬ 
tracted  many  words  of  praise  from  the 
travelling  public.  The  retail  district  is 
built  around  a  very  attractive  plaza,  or 
sipiare.  .Ml  street  cars  converge  here 
and  hn-  lines  to  the  outlying  districts  of 
Paris  have  their  terminus  on  the  plaza. 
The  stores  ■»nrround  the  plaza  and  e.xtend 
about  three  blocks  in  each  direction  from 
it. 

Hard-surfaced  highways  radiate  in  all 
directions  from  Paris,  ailding  many  thou¬ 
sand  customers  to  the  retail  trade.  There 
are  retailers  for  practically  everything  in 
Paris  and  the  Paris  f'hamlier  of  Com¬ 
merce  has  just  completed  a  "buy  it  at 
home"  campaign  that  has  taught  the  iieo- 
ple  that  they  may  hny  anything  within 
reason  at  home. 

Four  theaters,  including  one  legitimate 
and  three  inotinn  picture  houses,  and 
three  auditoriums  with  a  total  .seating  ca¬ 
pacity  of  2,i'tKt.  afford  entertainment  fa¬ 
cilities. 

Some  of  the  sjH-cial  features  of  Paris 
include  a  new  ixist  office  just  completed 
at  the  Cost  of  52(l(l.(HKI;  a  municipal  water 
jilant'  with  five-billion  gallon  cairacity ; 
the  lirst  municiiiaMy -owned  abattoir  in 
the  world:  biggest  compress  in  North¬ 
east  Texas',  three  cotton  gins;  largest 
wagon  Cotton  market  in  the  world  market¬ 
ing  .'iverage  of  fi5.<KM)  lialcs  annually: 
three  hospitals.  42'.>  miles  of  concrete 
highway,  ll'i  miles  i  f  concrete  slab,  and 
59  miles  of  gravel  highway ;  attractive 
inihlic  buildings  of  all  kinds. 

The  nationally  advertised  prixluct  is 
furnished  with  an  ample  market  here  in 
Paris.  It  will  1x'  known  and  recognized 
hv  the  bnvers. 


/  )  1  / 


SAFE  INVESTMENTS 

Guaranteed  First  Lien  Real  Estate  Mort¬ 
gages  and  Conservative  Real  Elstate  Invest¬ 
ments  are  our  specialties.  Do  not  hesitate  to 
call  upon  us  if  'we  can  serve  you. 

TRIUNE  SECURITIES  COMPANY 

Safety — Strength — Service 

Phone  179  -  1308  Elizabeth  Street 

BROWNSVILLE,  TEXAS 


28,819 

Dallas  Dispatch 
Families  Will  Buy 
Your  Product 

In  Texas  buy  local  circulation  in  the 
leading  cities.  Concentrate.  Get  city 
coverage.  Much  of  the  country  circu* 
lation  of  some  Texas  papers  is  farther 
from  the  city  of  publication  than  St. 
Louis  is  from  Chicago  or  Cleveland  is 
from  New  York. 

Dallas  has  four  daily  newspapers 
with  a  combined  city  circulation  of 
approximately  106,000.  The  Dallas 
Gas  Company  estimates  that  there  are 
44,600  families  in  Dallas.  2.3  papers 
per  family.  To  get  thorough  city  cov¬ 
erage  with  minimum  of  duplication, 
select  papers  which,  on  account  of 
editorial  style  and  policy,  are  least 
likely  to  duplicate. 

The  Dallas  Dispatch  is  a  newspaper 
with  a  vigorous  editorial  policy,  ex¬ 
pounding  the  liberal  viewpoint  on 
public  questions.  Editorial  make-up, 
style  and  policy  are  distinctive  and 
exclusive.  It  has  never  enjoyed 
greater  home  carrier  circulation  than 


The  Dallas  Dispatch  reaches  in  ex¬ 
cess  of  28,819  families,  which  for  the 
most  part,  read  The  Dallas  Dispatch 
EXCLUSIVELY.  The  Dallas  Dispatch 
differs  from  other  Dallas  papers  as 
much  as  the  New  York  Evening  Post 
differs  from  the  New  York  Evening 
Journal — as  much  as  the  New  York 
Times  differs  from  the  New  York 
American — as  much  as  the  Chicago 
Daily  News  differs  from  the  Chicago 
American. 

No  other  Dallas  paper  can  give  you 
contact  with  these  28,819  Dallas  Dis¬ 
patch  families.  This  large  and  im¬ 
portant  buying  group  is  the  “exclusive 
property’’  of  The  Dallas  Dispatch. 

In  any  Dallas  combination  of  papers.. 
The  Dallas  Dispatch  should  be  listed. 

Rate  only  7c  a  line 

THE  DALLAS  DISPATCH 

MEMBER  OF  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING 
FIELD  BY 

ALLIED  NEWSPAPERS,  INC. 

NEW  YORK  -  CHICAGO  -  CLEVELAND 
SAN  FRANCISCO  -  LOS  ANGELES 
SEATTLE  -  CINCINNATI 
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Port  Arthur,  Texas 

Wonder  City  of  the  Southwest — a  world  port — world’s  greatest  oil  refinery  Center 

The  Industrial  Port  of  America  and 
Pan-American  Gateway 


WELCOME! 


Imp>ortant  as  the  Houston  convention  itself 
will  be  the  sidetrip  to  Port  Arthur,  Texas. 
Here  you  will  find  the  second  largest  imp>ort 
port  and  the  fifth  largest  export  port  on  the 
•Atlantic  and  Gulf  Coast.  Here  you  will  find 
the  largest  oil  refineries  in  the  world  and 
one  of  the  largest  oil  canning  plants,  also 
the  world’s  largest  asphalt  plant.  Because 
of  the  importance  of  Port  Arthur,  the  con¬ 
vention  is  offering  this  as  one  of  the  sidetrips 
of  the  convention. 

Those  of  you  who  accompany  the  special 
tour  of  these  plants  will  go  away  with  the 
impression  of  wonder  and  vastness  at  an 
industry  and  equipment  that  is  superior  to 
anything  else  in  the  world.  You  will  also 
see  a  beautiful  city  that  has  grown  remark¬ 
ably  and  substantially  without  any  boom. 


but  as  the  logical  result  of  the  impetus  of 
tremendous  business,  shipping,  refining,  etc., 
that  has  been  develojjed  here  due  to  Port 
Arthur’s  advantageous  location.  You  will 
also  see  in  Port  Arthur  a  modern  newspaper 
plant  and,  in  The  Port  Arthur  News,  a  news- 
p>ap>er  that  would  do  credit  to  a  much  larger 
city. 

The  ownership  of  the  Port  Arthur  News  had 
not  only  visioned  the  past  growth  and  pos¬ 
sibilities  of  Port  Arthur,  but  have  visioned 
its  future  growth  as  well.  We  are  giving 
this  community  a  metropolitan  newspaper 
in  every  sense,  so  much  so  that  Port  Arthur 
is  a  unit  in  itself,  and  must  be  considered  so 
by  national  advertisers,  both  those  who  are, 
and  those  who  should  be,  cultivating  this 
immensely  wealthy  and  responsive  com¬ 
munity. 


SOME  IM'EHESTIM;  facts  ahott  port  arthtr 


Aiiiiiial  payroll  —  thirty  iiiillioii 
dollars. 

Hank  resourros — ten  million  dol¬ 
lars. 

Property  values — tliirt\  niillion 
dollars  (cxehi'ive  of  relinery 
property). 

Huilding  permit;-  in  P>24  -over 
S3,000,0(M). 

Industrial  invest  m  e  n  t  —  ov«t 
S1.(M)().00().(MM». 


Population  1925 — over  40,000. 

Population  1910 — 7,633. 

hiftustrips — Oil  refinin*', '  cooper- 
ajie.  asphalt,  sulphur  {jas,  elec¬ 
tricity,  traction,  planing  mills, 
shipping,  bottling  works,  ice 
plant,  elevators,  storage,  etc.,  etc. 

Storm  proof  harbor  fi>r  1.000  ocean 
vessels,  with  35  foot  channel. 
Twentv  miles  of  deep  water  and 
a  ST.fMMMKM)  canal. 


Shipping  tonnage: 

1900—217,489  tons. 
1910—2.304,113  tons. 
1920—11,573.742  tons. 

1924 — »)ne  of  world’s  ten  leading 
ports. 

Pt»rt  Arthur  News  circulation: 

1920— 3.000. 

1921— 7,400. 

( less  than  5(M)  «>utside  citv.  i 


PORT  ARTHUR  NEWS 

— Port  Arthur’s  only  daily  newspaper — 

KNILL-BURKE,  Inc. 

National  Advertising  Representatives 

NEW  YORK  ATLANTA 

1457  Broadway  Constitution  Bldg. 


CHICAGO 

122  So.  Michigan  Blvd. 


Editor  &  Publisher  for  May  9 ,  1925 


Mexican  water  wagon,  reminder  of  a  fast  fading  picture  of  Southern  Texas  life 


PALESTINE,  RAIL  CENTRE,  ALSO  NOTED  FOR 
ENTERPRISING  COTTON  FARMERS 

-  By  M.  F.  WARD - 


pALESTINIi,  the  county  seat  of  An- 
derson  County,  situated  in  East 
Texas  on  the  International-Great  Xorth- 
ern  and  Southern  Pacific  railroads,  has  a 
population  of  13,000,  most  of  whom  are 
native  born  with  about  20  per  cent  col¬ 
ored.  The  population  of  the  territory 
served  by  Palestine  business  concerns  is 
about  35,000. 

Due  to  the  location  of  railroad  shops 
and  general  offices,  Palestine  has  a  consid¬ 
erable  numiK'r  of  railroad  employes. 
.Aside  from  this  support,  the  city  is  main¬ 
tained  largely  through  agricultural  pur¬ 
suits  in  the  county. 

Outstanding  facts  in  regard  to  Pales¬ 
tine  are  summarized  as  follows : 

Ranks:  Xational  3,  State  1,  Private  1. 
Total  resources  over  $5,000,000. 

Wholesale  Houses :  Groceries  5,  Meats 
1,  Fruits  1,  Hardware  2. 

Churches:  Baptist  2;  Christian  1; 
Christian  Science,  Jewish,  Roman  Catho¬ 
lic,  Lutheran,  Methodist,  2 ;  Disciples  of 
Christ,  Episcopal,  Presbyterian,  2;  Y.  M. 
C.  A.  Colored  people  also  have  several 
churches,  notably  Baptist,  Methodist, 
Christian,  and  Church  of  God. 

Theatres :  Motion  picture,  3 ;  opera 
house,  1. 

Schools:  Public  elementary  8,  high  2, 
junior  high  1,  parochial  1,  business  col¬ 
lege  1. 

Principal  Industries :  Railroad  shops 
and  general  offices,  agriculture,  poultry, 
stock  raising,  dairying,  foundry,  furniture 
manufacturing,  two  ice  plants,  gas  plant, 
electric  light  and  power  plant,  cotton  oil 
mill  and  manufacturing  of  fertilizer, 
broom  factory,  mattress  factory,  candy 
factory,  salt  and  lignite  mining,  printing 
and  newspaper  publishing,  wholesale  and 
retailing  goods  to  railroad  and  agricul¬ 
tural  section. 


Miscellaneous  Information:  Road  build¬ 
ing  program  in  progress  involving  ex¬ 
penditure  of  $2,300,000  for  improved  high¬ 
ways  in  Anderson  County,  $750,000  re¬ 
cently  expended  on  paved  street,  adequate 
supply  of  water  with  municipally  owned 
plant,  fertile  farm  lands  producing  cot¬ 
ton,  corn,  grains,  fruits,  vegetables,  in 
variety ;  iron  ore  in  abundance,  pine  and 
hardwood  timber,  salt  and  lignite,  many 
natural  lakes  and  everrunning  streams  of 
clear  water,  hunting  and  fishing,  modern 
country  club  with  golf  courses,  municipal 
golf  course,  gun  club,  U.  S.  Weather 
Bureau. 

Clubs  and  Fraternal  Organizations: 
Rotary,  Lions,  Chamber  of  Commerce, 
Shrine  Club,  Knights  of  Columbus,  Ma¬ 
sons,  Woodmen,  Knights  of  Pythias,  Odd 
Fellows,  Woodmen  Circle,  Maccabees, 
Eastern  Star,  Knights  Templar  and  Elks. 

Palestine  Trading  Area:  Extends 
throughout  the  county.  Intermittent  busi¬ 
ness  is  secured  from  towns  on  edge  of 
adjoining  counties  within  30  to  50  miles 
radius.  This  trade  is  both  by  train  and 
dirt  roads  kept  in  passable  condition  as 
an  inducement  to  motorists. 

Number  of  Retail  Outlets  for  National¬ 
ly  Adverti.sed  Products:  Passenger  auto¬ 
mobile  agencies,  8 ;  automobile  accessor¬ 
ies,  15;  automobile  tire  agencies,  15;  bak¬ 
ers,  2;  cigar  stores  and  stands  (includ¬ 
ing  hotels),  12:  confectioners  (including 
hotel  stands),  6;  delicatessen,  1;  drug¬ 
gists,  9;  dry  goods,  12;  department  stores, 
5 ;  electrical  supplies,  2 ;  florists,  3 ;  fruits, 
4;  furniture,  4;  garages  (public),  8;  gro¬ 
cers,  70;  hardware,  4;  jewelry,  2;  meat 
markets,  70;  men's  furnishings,  15; 
men’s  clothing,  15;  merchant  tailors,  6; 
milliners,  9;  opticians,  2;  photographers, 
2;  pianos  (and  miscellaneous  musical  in¬ 
struments),  2;  restaurants  (including 
hotels),  6;  sporting  goods,  5;  stationers, 
3;  women’s  apparel,  12. 


THE  CORPUS  CHRISTI 

(TEXAS) 

CALLER 

-the  leading  daily  newspaper  of  the  South  Texas  Gulf  Coast  Field, 
the  fastest  growing  section  of  the  entire  southland. 

-cotton  in  this  county  this  year  should  be  a  $12,000,000  crop. 
Yet  this  is  but  one  of  the  money  crops. 

-deep  water  harbor  being  built;  cheap  fuel  and  labor;  summer 
and  winter  resort — Corpus  Christi  has  everything  to  make  a 
city. 

-150  miles  from  San  Antonio;  250  miles  from  Houston.  No 
campaign  designed  to  cover  Texas  is  complete  unless  it  includes 
The  Caller,  located  in  the  center  of  a  rich  trade  territory, 
-largest  circulation  in  its  field;  most  used  medium;  best  news 
service - full  leased  wire  Associated  Press. 

Learn  the  romance  of  Soitth  Texas  when  you 
visit  Houston.  Corpus  Christi  welcomes  you. 

CORPUS  CHRISTI  (Texas)  CALLER 


CORPOrCIffilSTUEXAS 

Shorn  of  all  verbiage,  here  are  the  facts  about 
the  wonder  city  of  the  Gulf  Coast. 

1.  Government,  city,  state  and  navigation  district 
now  spending  $4,320,0(X).00  on  DEEP  WATER  PORT 
at  this  city.  Port  to  be  completed  in  1926.  Channel 
twenty-five  feet  deep,  two  hundred  feet  wide,  bottom 
depth.  Turning  basin  fully  protected  and  equipped  with 
most  up  to  date  docks  and  warehouses. 

2.  Natural  gas,  from  an  unlimited  supply,  controlled 
by  the  city  and  delivered  to  industrial  plants  as  low  as 
si.x  cents  per  thousand.  This  gas  measures  917  b.  t.  u.’s 
and  has  a  rock  pressure  of  600  pounds. 

3.  Competent  labor  exists  here  in  abundance  at  from 
seventy-five  cents  to  one  dollar  for  females  and  one  dol¬ 
lar  and  a  half  for  males.  Economical  living  conditions 
for  labor,  with  unusual  opportunities  to  become  home 
owners. 

4.  Splendid  inducements  in  factory  sites  forty  feet 
above  high  tide  adjacent  to  four  railways  and  docks  for 
deep  water  harbor. 

5.  The  climate  is  equable  and  work  can  be  carried  on 
for  twelve  months  in  the  year  without  expensive  build¬ 
ing  requirements.  The  mean  winter  temperature  is  fifty- 
six. 

6.  Ample  banking  facilities.  Corpus  Christi  has  four 
banks  with  resources  over  $8,000,000.00. 

7.  Corpus  Christi  has  large  deposits  of  sand,  which 
careful  analysis  and  actual  test  show  to  be  suitable  for 
making  glass. 

8.  Corpus  Christi  has  large  deposits  of  clay,  which 
actual  tests  have  shown  is  admirably  adapted  to  the 
making  of  high  grade  brick  and  vitrified  products  gen¬ 
erally. 

9.  The  present  liberal  policy  of  the  Mexican  Govern¬ 
ment  in  the  matter  of  exporting  raw  materials  puts 
Corpus  Christi  with  her  cheap  fuel  in  closer  proximity  to 
great  deposits  of  iron  and  zinc  ore  than  exists  anywhere 
else  in  the  United  States  between  cheap  fuel  and  raw 
material. 

10.  Corpus  Christi  is  a  large  concentration  point  for 

the  highest  grade  uniform  hard  staple  cotton  in  the  entire 
cotton  belt.  The  atmosphere  contains  the  degree  of 
moisture  desirable  for  making  cotton  fabrics.  A  nation¬ 
ally  known  manufacturer  who  employs  20,(X)0  men  re¬ 
cently  said,  “I  am  strongly  of  the  opinion  that  .  .  . 

Corpus  Christi,  Texas,  if  properly  developed,  would  ex- 
ceecl  all  other  cotton  manufacturing  centers  in  the  world.” 

11.  Corpus  Christi  is  surrounded  by  nearly  2,000,000 
acres  of  the  richest  black  land  in  the  cotton  belt.  Nueces 
County  over  the  past  ten  years  has  averaged  five-eighths 
of  a  bale  of  cotton  to  the  acre.  Diversified  farming  is 
practiced.  \"arious  grain  sorghums,  hay  crops  and 
vegetables  supplement  cotton  in  jnaking  our  farmer 
prosperous. 

12.  Corpus  Christi  is  a  great  summer  and  winter  re¬ 
sort.  Its  beaches  are  unexcelled  anywhere.  With  good 
salt  water  bathing  and  fishing  as  recreations,  labor  is 
happy  and  contented.  No  serious  labor  trouble  has  ever 
been  experienced  in  this  city. 

Genuine  Co-operation  will  be  given  by  Corpus  Christi 
business  people  to  any  Manufacturer  seeking  an  Eco¬ 
nomic  I.ocation  in  this  Favored  Fjiviron. 

WRITE 

CHAMBER  OF  COMMERCE 

CORPUS  CHRISTI,  TEXAS 


Editor  &  Publisher  for  May  9,  1925 


With  Appreciative  Recognition 

of  its  splendid  work  to  the  great  business  of 
ADVERTISING  and  to  business  generally 

Express  Publishing  Company 

of  San  Antonio,  Texas 


Extends  This  Greeting 


TO  THE 


Associated  Advertising  Clubs 
of  the  World 

and  wishes  that  organization  continuance 
in  its  success  and  popularity 


The  John  Budd  Company 

Advertising  Representatives 
NEW  YORK  CHICAGO  ST.  LOUIS 
ATLANTA  SAN  FRANCISCO 


Express  Publishing  Company 

SAN  ANTONIO,  TEXAS 


WITH  ITS  PUBLICATIONS; 


San  Antonio  Express 

San  Antonio  Evening  News 
Semi-Weekly  Farm  Express 
Express'News  Retailer 


YOU  are  invited  to  be  present  at  one  of  the  wonderful  Mexican  dinners  on  Friday 
evening  at  6:15  o’clock,  May  15,  as  a  guest  of  Express  Publishing  Company.  This 
dinner  will  be  served  in  typical  Mexican  surroundings,  with  menu,  music,  dancing  and 
other  features  in  full  harmony  with  the  charming  and  sentimental  surrounding  atmosphere 
peculiar  to  the  Mexican  people  and  so  diflferent  from  other  events  of  your  trip. 

YOU  CANNOT  FAIL  TO  ENJOY  IT 


h  (I  i  I  ft  r  &  P  n  h  I  i  s  h  <>  r  f  it  r  M  a  v 


AMARILLO  IS  THE  “PAN”  OF  TEXAS’ 
FAMOUS  “PANHANDLE” 

- By  O.  V.  VERNON - 


S,  / 

^  f 


\'()L"\’K  heard  of  the  Panhandle. 

h'vcrylKxly  has.  even  the  (  anadian, 
the  .\laskan,  and  i»erhaps  the  Turk. 

'I'he  "rnralest”  school  in  distant  Maine 
has  a  geography  witli  the  Panhandle  in 
it ;  Texas’  shape  makes  her  stand  out 
inini  all  other  States. 

They've  heard  of  the  Panhaiulle,  but 
what  of  the  pan? 

Well,  there  is  a  pan — one  city.  Figur¬ 
atively,  if  not  geographically,  Amarillo, 
is  the  “pan”  of  the  expression.  Around 
that  municipality  of  cowmen,  “great  open 
'paces"  and  snanty  weather  is  some  of 
the  richest  country  in  the  world.  There, 
if  anywhere,  is  the  virgin  land  of  the 
.Southwest.  “Cio  to  the  P.anhandle,  young 
man,  and  grow  np  with  the  country,” 
Horace  (jreeley  might  say  today. 

.Atruirillo  in  1900  was  a  cowtown, 
tx)asting  1442  inhabitants.  Today  it  has 
25,000  inhabitants.  During  the  last 
twenty-four  years  it  has  l)ecome  the 
center  of  transportation  and  distribution 
for  a  region  as  large  as  the  state  of  Ohio. 
That  regkm,  at  present  only  one-fourth 
tilled,  with  development  only  begun,  is 
tixlay  the  largest  reservoir  of  itroven  but 
nndeveloiK-d  resources  in  the  nation. 
(Tief  among  those  resources  are  farm 
lands,  natural  gas  and  oil. 

I'or  agriculture,  the  Panhandle  has 
many  square  miles  of  fertile  lands,  just 
now  coming  upon  the  market  becau.se  of 
the  breaking  up  of  large  ranches.  .\1- 
tliongh  the  greater  jxirtion  of  its  lands 
is  still  virgin  soil,  the  Panhandle  is  the 
banner  wheat  ami  grain  sorghums  pro¬ 
ducing  section  of  the  State. 

Kngineers  agree  that  the  Panhandle 
natural  gas  field  is  the  nation’s  greatest 
reservoir  of  fuel.  The  twenty-five  wells 
already  drilled  have  a  capacity  exceeding 
l,0(K),(XK),fKK)  cubic  feet  (laily.  It  is  cal- 
etdated  the  field  could  easily  deliver  the 
equivalent  of  990,000  tons  of  coal  daily  for 
fifty  years.  One  smelter  already  has  been 
Icxrated  in  Amarillo  to  use  this  cheap  fuel. 
.\fter  two  years  operation,  its  capacity 
was  recently  doubled. 

It  is  difiknlt  to  spe.ak  of  the  Panhandle 
oil  field  in  terms  srrudl  enough  to  lx;  be- 
lit'ved,  because  no  field  yet  discovered 
iiffers  comparison  to  size.  The  proven 
area  is  about  80  square  miles.  Storage 
tanks  and  pipe  line  facilities  are  now 
avail.able.  and  tbe  Panhandle  oil  is  being 
used  by  the  Amarillo  Relining  C'omixniy. 

•Amarillo  is  the  center  of  the  network  of 
railroads  which  overspread  the  Pan¬ 
handle.  These  railways,  radiating  in 


seven  directions,  and  no  other  city  within 
2(K)  miles  in  atn  direction,  made  -\niarillo 
a  natural  di.stributing  point.  Wholesale 
houses  t(M>k  advantage  of  that  situation, 
and  so  there  are  25,0(K)  ])eople  in  .Amarillo 
in  1925.  During  the  four  years  following 
1920,  through  steady  enlargement  of  all 
its  activities,  1,084  homes  have  Ir'Cii  built 
here.  W  hole.sale  business  in  1924  was  ap¬ 
proximately  SlOO.IKKI.tKK).  Four  hundred 
traveling  men  reside  here. 

.\s  .Amarillo  has  steadily  advanced  from 
a  standpoint  of  industry  and  wealth,  civic 
imi)rovements  have  laid  the  foundation  for 
a  real  city,  by  providing  for  practically 
every  community  need.  Public  bnihlings 
include  Municiiwl  .Auditorium,  seating 
3,(KK)  persons,  which  has  en,able<l  the 
pe'ople  of  the  region  to  hear  grand  opera 
and  the  foremost  musicians  of  the  nation. 
Other  buildings  are  a  city  hall,  federal 
building,  the  only  country  library  building 
in  the  state,  a  county  hospital  which  is  the 
latest  word  in  scientific  arrangement  and 
e(|uipment.  Masonic  Temple,  F.lks  Home, 
and  ample  school  facilities.  There  are 
twenty-five  miles  of  paved  streets,  four 
miles  of  “white-way’’  street  lights,  and 
thirty  miles  of  i>aved  highways  in  the 
country. 

Amarillo  has  the  city  manager  form  of 
government  and  tax  supported  tdiamber 
of  Commerce  work.  Her  sanitary  inspec 
tion  system  insures  a  high  order  of  civic 
cleanliness.  Her  schools  arc  among  the 
highest  ranking  in  the  state.  There  ari- 
twenty-three  churches,  representing  all 
leading  denominations. 

-Altogether,  .Amarillo  being  a  growing 
city  and  the  center  of  a  rapidly  developing 
region,  offers  opportunity  to  the  ambi¬ 
tious;  its  civic  improvements  stamp  it  as 
a  public  si)rritcd  city.  Remains  then.  onl\ 
healthfnlness,  agreeable  climate  and  pleas¬ 
ant  surronndin.gs  to  be  considered.  What 
alxiut  them  ? 

Well,  .Amarillo’s  high  dry  atmi>sphere 
is  extremely  healthful  for  people,  but  un- 
healtbful  for  germs.  Her  climate  is  not 
oidy  agreeable,  but  interesting.  Plenty 
of  sunshine  and  an  altitude  of  ,3663  feet 
provide  for  that.  There  is  no  deadb 
monotonv  of  weather  here.  The  winters 
are  crispy.  c<xil.  though  the  thermometer 
seldom  rc'aches  zero.  Summer  tempera¬ 
tures  are  moderate.  Xights  are  cool 
throughout  the  year,  ivxd  enough  io  make 
Cf)ver  comfortable,  and  mos<iuitoes  are  vir¬ 
tually  unknown.  In  all  seasons,  the 
temperature  has  a  tonic  quality  which 
promotes  vigor  and  healthfulness. 

Climate  in  .Amarillo’s  distinctive  asset. 


PORT  ARTHUR,  A  NEW  CITY  OF  TEXAS, 
IS  OIL  REFINING  CENTRE 

_ By  C.  K.  DE  BUSK _ 


A  h'FW^  years  preceding  the  beginning 
of  the  present  century,  the  region 
in  the  south  eastern  corner  of  Texas  and 
on  the  shores  of  Sabine  was  a  vast  waste¬ 
land  ;  today  in  the  heart  of  this  region  is 
Port  .Arthur,  the  world’s  greatest  oil  re¬ 
fining  center ;  fifth  port  of  .America  in 
volume  of  commerce; — a  city  that  ranked 
fifth  in  total  building  permits  in  1923, 
a  population  of  almost  45,000  people, 
modern  an<l  progressive  in  every  way 
and  has  been  called  the  wonder  city  of 
the  South  West. 

In  the  plant  of  the  (iulf  Refining  Com¬ 
pany  it  has  the  largest  petroleum  refining 
plant  in  the  world — a  giant  industry  hav¬ 
ing  a  capacity  of  103,000  barrels  a  day, 
and  employing  8,000  men. 

In  the  plant  of  the  Texas  Company 
Port  Arthur  has  another  refinery  that 
ranks  along  with  a  dozen  of  the  largest. 
The  plant  of  the  Pure  Oil  t’omp,any,  and 
the  .Atlantic  Oil  &  Refining  Company 
brings  Port  Arthur’s  daily  output  of  re¬ 
lined  petroleum  products  to  8,0(K),000  gal¬ 
lons  per  day. 

Port  .Xrthnr’s  growth  has  been  rapid 
and  as  a  result  the  city  is  new.  Port 
Arthur’s  growth  has  been  phenomenal. 


yet  the  better  things  of  life  have  not  been 
overlooked,  and  while  Port  Arthur  is  a 
great  industrial  city,  it  is  morally  clean, 
intellectual,  alert  and  desirable  in  every 
way,  well  balanced  and  poised  and  sure 
of  its  ground.  Port  Arthur’s  greater  in- 
ilustrial  district  has  an  area  of  10  square 
miles,  and  in  the  past  four  years  more 
than  $75,(KX),000  have  be'en  spent  in  in¬ 
dustrial  improvements.  This  district  now 
has  16,500  employees  with  an  annual  pay¬ 
roll  of  $.30,000,000,  yet  it  is  regarded  by 
those  who  know  Port  Arthur  as  but  the 
beginning  of  a  great  industrial  center. 


CLARKE  HOST  IN  GALVESTON 

Official  of  State  A.  A.  C.  W.  in  Charge 
of  City’s  Visiting  Day 

•  iarnett  P>.  Clarke,  president  of  the 
( ialveston  Ad  Club,  is  managing  secretary 
for  (ialveston  Day  when  the  \\'orld  .Ad 
Clubs  in  convention  visit  the  island. 

'  Mr.  Clarke  is  also  the  first  vice-presi- 
flent  of  the  .A.  .A.  C.  of  Texas  and  a  mem¬ 
ber  of  the  International  speakers  bureau 
of  the  A.  A.  C.  W'. 


The 

Fort  Worth 


RECORD 


'Texas'  fastest  growing  newspaper" 


riiere  is  no  place  in  America  so 
rich  in  marketing  possibilities  a.« 
Fort  ^orth  ami  her  Trade  Terri- 
lorv — 3X  pst  Texas. 


'i  o  cflc<-tivcly  reach  this  rich  market  von  mn*l  tisc 
the  FORT  WORTH  RECORD,  the  «>nly  morning 
newspaper  pnhlished  in  Fort  W'orth.  the  gateway  to 
W  est  Texas  ami  the  Panhandle. 

THE  RECORD’S  RAPID  AiNI) 

SI  BSTANTIAL  GROWTH 

-  is  a  result  of  its  tlominance  in  news.  D’anire*  and 
general  reailer  interest. 

('.omftarativv  Stntvimnils  K(tflocts  a  Souiul  ami 
Substantial  (rnnvth  for  The  Sunday 
ii —  '  Tort  It  orth  Record-—  .i 


March  M.  1924,  Total  Net 

Paid  .  4.4.305  A.B.L. 

Septemher  30,  1924.  Total 

Net  Paid  .  48.330  A.B.C.. 

March  31,  1925,  Total  Net 

Paid  .  .58,314  A.B.C. 


The  Record  Carries  More  Want 
Ads  Than  All  Other  Fort  Worth 
Newspapers  Comhined 


F( )R E 1  (;N  R E PR ESEN T A T ION 

The  Record  Has  Dual  Representation  in  Chicago  and 
New  York.  The  complete  representation  is  as  follows: 

Chicago — G.  Logan  Payne  New  York — Payne.  Burns 
Co.  &  Smith,  inc. 

Chicago — W.  H.  Wilson  New  York — W.  W.  Chew 

San  Francisco-  T.  C.  Hoflfnieyer 

Other  Territories — G.  Logan  Payne  Co. 


THE  SOUTHWEST 

One-Tenth  of  the  National  Market 

Texas  and  the  Southwest  Represents  10  Per  Cent 
of  Your  Sales  Possibilities  NOW — 

And  Growing  Bigger  Every  Year! 

This  fact  will  stay  with  you  after  your  visit  to 
Texas  for  A.  A.  C.  of  W.  Convention. 

The  Southwest,  comprising  the  states  of  Texas, 
Oklahoma,  Arkansas,  Louisiana  and  New  Mexico, 
contains  io%  of  the  nation's  population.  In  these 
five  Southwest  states  there  are  only  17  cities  of 
2 5,000  population  and  over.  These  17  cities  contain 
but  14.7%  of  the  Southwest's  population. 

Analy2;ed  from  the  standpoint  of  sales  opportune 
ities,  the  Southwest  is  a  small  city  and  town, 
and  farm  market,  because  85.3%  of  the  people  live 
in  the  smaller  cities  and  towns  and  on  the  farms. 

All  sections  of  the  Southwest  are  increasing  rapidly 
in  population.  The  agricultural  and  industrial 
development  is  enormous.  From  these  activities 
there  comes  an  ever-increasing  stream  of  new 
wealth  which  means  buying  power. 

Holland's  Maga2;ine,  reaches  families  in  cities, 
towns  and  villages.  Farm  and  Ranch,  reaches  the 
prosperous,  progressive  farm  homes. 

We  are  headquarters  for  market  information  on 
the  Southwest.  If  it  is  obtainable  our  Research 
Department  has  it,  and  will  be  glad  to  furnish 
you  with  authentic  data  on  any  of  these  states. 

The  Texas  Farm  8C  Ranch  Publishing  Company 

HOLLAND’S  MAGAZINE  Dallas,  Texas  FARM  and  RANCH 


Atlantic  port.  Corpus  Christi  is  the  Corpus  Christi  the 

CORPUS  CHRISTI  SEES  VISIONS  OF  GREATNESS  lefntory^'^  ^  heJt’'and"find°  rel 

AQ  PODX  l>l7Cr\PT  A  Kin  C'An'nPV  There  is  still  another  important  phase  and  dashing  surf. 

rUKl,  KtOUKl  AINU  ^AC1UKI  of  this  city’s  development.  Corpus  Christi  here  a  winter  hon 

_ By  RALPH  BRADFORD _  's  getting  to  be  one  of  the  great  play-  ties  exist  here  fo 

grounds  of  America.  It  has  a  semi-  invest  in  cottage 

'■PW  KXTY  years  ago  the  town  of  Cor-  the  South  American  trade.  Grain  can  be  tropic  climate.  It  is  a  place  of  palms  and  hotels;  and  for  t 

pus  Christi  dozed  quietly  in  the  sun.  shipped  here  from  the  Northwest  and  put  hibiscus  and  bougainvillaea.  Its  beaches  home,  away  from 

Unsightly  clay  bluffs  rose  behind  her  to  on  board  ship  five  cents  a  ton  cheaper  are  unsurpassed  anywhere.  Winter  and  winter,  the  appeal 

the  west.  The  listless  waves  of  the  bay  than  it  can  be  loaded  on  ship  at  any  summer  tourists  thousands  are  finding  in  irresistible, 

lapped  wearily  among  the  waste  and 
wreckage  of  an  unkept  beach.  No 

a  town 

to  the  culture  of  the  long  horned  cow  and 
the  tailed  rattler.  Sixteen  miles  ■‘r-v^ 

west  of  town  two  railroads  crossed.  The 
crossing  was  place  of  desolation — a 

lonely  junction  the  flat  the 

That  was  twenty  years  ago.  ^nK||HH 

a  nearly 

beautified.  Its  ^^•■^^■H|^^bMSEB|^9EtS9BH|feMRi^^Kll^m^^KwSKSSS9s9HAm|  ,  1 

hotels  arc  famous.  Its  buildings  are  new  t 

and  modern.  The  bluff  has  been 

transformed  terraced  municipal  •rn-.  Z  ^  I 


Interior  of  Houston  City  auditorium  where  all  sessions  of  th '  A.  .A.C.  W.  convention  will  be  held. 

second  finest  city  auditorium  in  America 


CLEBURNE  SPENDS  MONEY  TO  MAKE  “LIFE 
WORTH  UVING”  FOR  CITIZENS 


I - By  H.  A.  OLIVER - 1 

^LERURNE,  a  city  of  20,000,  thirty  Power  &  Light  Co. ;  natural  gas  by  the 

miles  from  Fort  Worth  and  fifty  Municipal  Gas  Company  ;  the  water  and 

from  Dallas,  with  train,  interurban  and  sewerage  plant  is  municipally  owned, 

good  roads  connecting  all  three,  has  a  Johnson  County  has  4t>4,000  acres,  85 
trade  territory  of  25  miles  on  the  north  I’^'f  ‘-•ent  of  which  is  under  cuyltivation ; 
and  east,  and  50  miles  on  the  west  and  the  county  last  year  produced  50,000  bales 
south.  Johnson  County  has  a  splendid  cotton,  while  this  year  it  raised  52,000 
system  of  roads,  affording  quick  trans-  bales.  Resides  the  cotton  crop,  corn,  oats, 
oortation  under  any  weather  conditions.  wheat,  fruit  and  vegetables  are  raised  in 
The  Santa  Fe  Railroad  runs  four  ways  abundance,  and  dairy  and  iwultry  prod- 
out  of  Cleburne:  also  the  Trinity  &  Bra-  ttc^  are  notable. 

zos  \’alley  R.  R.  and  an  interurban  on  Cleburne  has  three  substantial  tenks, 
an  hourly  schedule.  Main  shops  of  the  ^yid  a  group  of  broad-minded,  friendly 
G.  C.  &  S.  F.  R.  R.  are  located  in  citizens  who  arc  ever  ready  to  co-operate 
Cleburne,  employing  2,000  men  with  a  for  the  betterment  of  their  city, 
payroll  of  $250,000  per  month.  Also  giv- 
ing  employment  to  many  are  a  foundry,  ''  orth  Living’  — 

cotton  compress,  four  gins,  flour  mill,  ,  *  leb'"-np  (liaml)er  of  C  ommerce 

mattress,  broom  and  candy  factories,  0'“®  you  welcome. 


BROWNSVILLE,  TEXAS 


OFFICERS; 

J.  G.  FERNANDEZ,  Oiairmui  of  Bout) 
JOHN  GREGG,  President 
M.  FERNANDEZ,  Vice-President 
E.  J.  TUCKER.  Cashier 
R.  E.  WAGNER,  Ass’t  Cashier 


LA  PRENSA 


LA  PRENSA  BLDG. 


SAN  ANTONIO,  TEXAS 


The  largest  Spanish  language  Daily  Newsi>af>er 
published  in  the  United  States 

There  is  no  other  way  to  reach  the  bulk  of  Spanish¬ 
speaking  people  but  to  use  their  native  tongue  news¬ 
papers. 

Our  circulation  is  larger  than  the  combined  circulation 
of  the  next  four  Spanish  Dailies  published  in  the  United  States. 

Daily  Circulation:  1  O  1^4 

P.  O.  Statement  April  1st,  1925  "^  9 


SOUVENIRS 

DIAMONDS  —  WATCHES 
JEWELRY 

ONLY  THE  FINEST  QUALITY 

Dorfman’s  Jewelry  Store 

The  Valley’s  Finest 

Brownsville,  Texas 

Phone  970  1222  Elizabeth  St. 
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Shoot  at  the  Middle  of  the  Target 


WICHITA  FALLS.  TEXAS,  IS  CENTER  OF  The  Wise  Advertiser 
GOOD  BUSINESS  AREA  A  Studies  His  Market 

X  ^  For  many  consecutive  iiu>nths 

‘  ^  charts  have 

p -  the  leading  newspaper  in  this 

1  \  «  prosperous  community. 

-  >1  Center  your  appropriation.  Go 

after  business  where  business  is 

^  thirst  in  influence — circulation 

I  good]  Average  net  paid  circulation 
-  ^  — 16,000.  Evening  and  Sun- 

jr  *'"  7  \  [SAHn  day  coverage  over  78%  in 

\  rgia  Wichita  Falls. 

"'  ■■■■  NAnOHAI.  BEPRESEMTATITES 

i?  KATZ 

Thi!>  map  shll^^>  hu^int-ss  «-niiilition<.  in  ever,'  State  in  the  Union  as  shown  in  the  May  number  of  The  ^  ’  I  A  J  j*  ■  a 

Nation’s  Busine-s,  the  official  publication  of  the  Chamber  of  Commerce  of  the  United  States.  (Reprinted  jpfCtQl  AuVCTllSltlQ  AQCttCy 

through  courtesy  Nation's  Business.)  Vtm  York  Ckieaao  K.m.s  City  Atlanta  San  Tranoitco 
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WICHITA  FALLS  NEEDS  NO  OIL  BOOM 
FOR  CERTAIN  PROSPERITY 


'T^UE  hectic  oil  boom  days  which 
brought  Wichita  Falls  to  the  atten¬ 
tion  of  the  world  are  now  jiast  and  this 
city  of  more  than  50,000  people  is  build¬ 
ing  on  a  foundation  of  substantial  re¬ 
sources,  including  agriculture,  oil,  live¬ 
stock,’ manufacturing  and  superior  educa¬ 
tional  facilities. 

The  oil  industry  which  is  now  on  a 
solid  and  permanent  foundation,  has 
helped  to  make  possible  the  development 
which  has  taken  place  within  the  past 
seven  years  during  which  time  the  popu¬ 
lation  has  increased  from  19,000  to  54,000 ; 
building  permits  from  a  few  thousands 
to  two  and  one-half  million ;  bank  clear¬ 
ings  from  $31,631,070  to  $119,265,645; 
postal  receipts  from  $123,233  to  $226,294. 

The  mammoth  Wichita  Valley  Irriga¬ 
tion  Project  which  has  been  built  at  a 
cost  of  ^.500,000  and  was  completed  in 
1924  is  an  asset  which  makes  certain  a 
future  of  prosperity  and  progress. 

The  development  of  lands  under  this 
project  during  the  latter  part  of  1924 
was  remarkable  with  a  cotton  yield  of 
from  one  to  two  bales  per  acre  and  suc¬ 
cessful  grfl't^h  of  various  truck  crops 
and  fruits. 

This  project  includes  Lake  Kemp  which 
is  the  seventh  largest  artificial  body  of 
water  in  the  United  States  and  more  than 
one  hundred  acres  of  rich  river  valley 
land. 

The  splendid  public  schoof  system  of 
Wichita  Falls  includes  a  Junior  College, 
the  million  dollar  building  having  been 
completed  last  year.  The  superior  edu¬ 
cational  advantages  offered  are  attracting 
families  from  all  sections  of  the  country 


and  during  1925  the  school  attendance  has 
increased  at  the  rate  of  more  than  200 
per  month. 

Wichita  I'alls  is  the  center  of  a  vast 
and  rich  trade  territory  of  nearly  a  mil¬ 
lion  people-— the  most  prosperous  and 
most  rapidly  growing  section  of  Texas — 
a  region  scarcely  touched  in  the  way  of 
agricultural,  industrial  and  commercial 
development.  There  are  seven  railroad 
outlets  into  this  territory,  supplemented 
by  hundreds  of  miles  of  paved  highways. 

Due  to  the  advantages  of  what  is 
known  as  the  Texas  “Common  Point” 
freight  rate  Wichita  Falls  has  a  big  ad¬ 
vantage  over  other  cities  in  this  section. 
This  city  can  serve  this  immediate  ter¬ 
ritory  of  more  than  fifty  counties  more 
quickly  and  more  economically  than  any 
other  town. 

The  vast  section  known  as  the  South 
Plains  which  the  Fort  Worth  &  Denver 
Railroad  is  entering,  will  be  directly  tri¬ 
butary  to  Wichita  Falls  with  the  com¬ 
pletion  of  this  road.  Wichita  Falls  job¬ 
bers  and  wholesalers  will  be  able  to  serve 
this  section  a  day  ahead  of  any  other 
large  city. 

Over  a  hundred  manufacturing  con¬ 
cerns  are  prospering  here  with  distribu¬ 
tion  of  products  over  the  states  of  Texas, 
Oklahoma,  New  Mexico  and  in  many  in¬ 
stances  the  United  States  and  foreign 
countries. 

The  first  three  months  of  1925  have 
been  the  most  prosperous  in  the  history 
of  the  city,  the  growth  which  is  now  tak¬ 
ing  place  being  on  a  stable  and  firm  basis 
with  every  prospect  for  continued  devel¬ 
opment  and  prosperity. 


CORSICANA’S  CITIZENS  SHOW  THEIR  SPEED 
BY  LEADING  STATES  AND  CLUB  AFFAIRS 


Admiral  Farragut’s 


Battlecry 


MOBILE’S  SLOGAN  OF 
PROGRESS 


^HE  territory  in  which  Corsicana  is 
located  is  known  the  world  over  as 
an  oil  and  agricultural  center.  For  years 
oil  and  cotton  have  been  the  chief  products 
and  for  years  it  has  led  the  state  in  these 
two  great  commodities.  Both  commodi¬ 
ties  being  ready  money  crops  makes  this 
section  one  of  the  richest  fields  to  get 
returns  on  nationally  advertised  articles. 

Corsicana  has  a  population  of  25,000 
and  Navarro  county  a  population  of  75,- 
000  people.  It  is  the  second  largest  cot¬ 
ton  market,  sixth  in  building  activities 
and  eighth  in  building  activities  in  Texas. 
Ivorated  in  the  heart  of  the  black  land 
belt,  and  an  agricultural  and  oil  center, 
the  county  has  a  tax  rendition  of  $75,- 
000.000.  Over  15,000  automobiles  are 
registered  in  this  county. 

Large  oil  fields  are  located  here  and 
their  peak  daily  production  reached  over 
354.000  barrels.  The  daily  production 
at  present  is  over  100,000  barrels.  There 
is  nnirh  wildcatting  under  way  at  the 
present  and  there  is  no  doubt  that  before 
many  weeks  have  passed  another  oil  pool 
will  be  uncovered  that  will  surpass  the 
great  Corsicana-Powell  pool. 

*  The  city  of  Corsicana  is  so  situated 
geographically  that  it  is  the  hub  of  a 
wheel,  the  spokes  of  which  reach  out  into 
a  rich  territory  for  fifty  miles.  It  is  a 
railroad  anel  interurban  center  and  enjoys 
three  hundred  miles  of  hard  surfaced 
roads.  A  bond  issue  carrying  $7,000,000 
will  he  voted  soon  for  the  purpose  of 
building  manv  more  miles  of  good  roads 
in  the  county. 

There  are  many  miles  of  paved  streets 
in  Corsicana  and  a  half-million-dollar  five- 
story  hotel  has  just  been  opened  to  the 
public.  .-Xn  eight -story  office  building  and 
many  other  buildings  of  lesser  size  are 
in  the  course  of  cf'Ustruction  or  have  just 
been  completed.  A  modern  electric  traffic 
signal  system  controls  the  traffic  in  the 
main  business  district  and  electric  cars 
traverse  the  main  part  of  the  residential 
section. 

Corsicana  also  enjoys  a  fresh  water 
system  unexcelled  at  any  other  place  in 
the  state  with  millions  of  gallons  of  fresh 
and  pure  water  impounded  in  the  muni¬ 


cipal  reservoir  available  at  all  times. 

Corsicana  is  one  of  the  industrial  cen¬ 
ters  of  the  state  with  one  of  the  largest 
oil  well  machinery  manufacturing  plants 
in  the  world  located  here.  A  large  cot¬ 
ton  mill  is  also  located  at  this  city  and 
it  is  exiwcted  that  another  will  be  put  in 
operation  here  soon.  Many  oil  well  sup¬ 
ply  houses  also  maintain  large  branch 
houses  here  and  all  of  the  major  oil  com¬ 
panies  have  offices  in  this  city. 

Exceptional  climatic  conditions  make 
Corsicana  an  ideal  city  in  which  to  live 
and  from  a  civic  standjwint  it  is  one  of 
the  most  attractive  cities  in  the  state. 
Corsicana  is  a  wholesome  and  distribut¬ 
ing  center  with  67  wholesale  houses  lo¬ 
cated  here  including  groceries,  hardware, 
candy,  produce,  coffee,  cotton  warehouses, 
cotton  seed  oil  products,  refined  petroleum 
products,  oil  well  supplies,  bread  and  cake 
factories,  etc.  These  wholesale  houses 
handle  and  feature  all  of  the  nationally 
advertised  products.- 

For  a  number  of  years  Corsicana  has 
been  very  much  in  the  limelight  due  to 
its  activity  in  the  state  and  national  ad¬ 
vertising  circles,  having  one  of  the  most 
wideawake  advertising  clubs  in  Texas. 
It  was  at  Corsicana  that  the  Texas  Cen¬ 
tennial  and  World’s  Exposition  idea  was 
born,  which  exposition  will  be  the  ne.xt 
world’s  fair  according  to  the  plans  of  the 
Texas  Centennial  Governing  Board  of 
100  citizens  have  been  elected  and  ap¬ 
pointed  with  discretionary  power  to  act. 
The  idea  of  the  Centennial  Celebration 
arose  at  the  14th  Annual  convention  of 
the  Tenth  District  .Associated  .Advertis¬ 
ing  Clubs  of  the  World  which  was  held 
in  Corsicana  in  November  1923. 

Corsicana  will  send  a  special  train  of 
one  hundred  and  fifty  delegates  to  the 
annual  convention  in  Houston  of  the  .As¬ 
sociated  .-Advertising  Qubs  of  the  World, 
as  well  as  will  also  entertain  Circle  Tour 
D.  covering  North  Texas,  of  the  adver¬ 
tising  delegates  following  the  Houston 
convention.  Elaborate  plans  for  the  spe¬ 
cial  train  and  the  entertaining  of  the 
Circle  Tour  guests  have  already  been 
planned  by  the  citizens  of  Corsicana. 


That  the  Alabama  seaport  is  pro¬ 
ceeding  full  speed  ahead  is  shown 
by  the  millions  being  expended 
for  public  improvement — schools 
— paved  streets  and  highways  and 
port  terminals. 


THE  PORT  OF  MOBILE, 
where  ocean  carriers — railroads — 
inland  waterways — barge  lines 
and  hydro-electrical  power  will  be 
found  in  combination  with  fac¬ 
tory  sites  beside  the  ten  million 
dollar  port  terminals  now  being 
built  by  the  State  of  Alabama. 


WRITE  THE 

MOBILE  CHAMBER  OF  COMMERCE 
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PRODUCES 
ONE  TWELFTH 
OF  THE 
COUNTRY’S 
AGRICULTURAL 
.  WEALTH 

Fort  Worth  Star-Telegram 

offers  the  advertiser 

A  CONCENTRATED  CIRCULATION 

in  a  well  defined  territory 

WEST  AND  NORTHWEST  TEXAS 

the  richest  section  of  the  state  in 
per  capita  wealth  and  buying  power 

THE  BEST  TRY  OUT  TERRITORY  IN  THE  UNITED  STATES 

Fort  Worth  StarTelegram 

Over  90,000  Daily  FORT  WORTH,  TEXAS  Over  100,000  Sunday 


AMON  G.  CARTER 
Pres,  and  Publisher 


Charter  Member 
Audit  Bureau  of  Circulations 


A.  L.  SHUMAN 
Vice  Pres,  and  Adv.  Mgr. 
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MAGNIFICENT^HOUSTON 

(Top)  A  type  of  palatial  home; 
(Right)  Rice  Institute,  a  $10,000,' 
000  dedication  fflr  advancement  of 
letters,  science  and  art;  (Below) 
Type  of  ecclesiastical  architecture; 
(Below)  New  Houston  High  School; 
(Right)  Miniature  view  of  a  vessel 
in  Houston’s  ship  canal;  (Bottom) 
Bird’s-eye  view  of  the  heart  of  Hous¬ 
ton’s  business  district. 


Established  187^ 
Spacious  New  Home  of  the 
New  Orleans  States. 


dotitiimous  Q»r0wl 

is  not  a  mactter  of  luck 


NY  commodity  which  continually  grows  year 
after  year  MAY  be  good,  but  for  it  to  show, 
year  after  year,  a  growth  that  is  consistent 
and  tremendously  healthy,  it  MUST  be  good. 

The  New  Orleans  States  has  always  been  a  good  news¬ 
paper.  Today  the  States’  status  as  an  advertising 
medium,  effectively  covering  the  New  Orleans  market, 
is  acknowledged  not  only  by  local  Advertisers,  but  by 
National  Advertisers  as  well,  as  shown  by  its  remark¬ 
able  and  steady  increase  of  both  Local  and  National 
lineage. 


U  p,  up  all  the 
time  goes  the  cir¬ 
culation  figures  of 
the  States. 


,  (  Increase  in 
daily  circulation, 
and  119%  in  Sun¬ 
day  circulation 
over  a  period  of 
three  and  a  half 
years. 


iJurely  there  must 
be  a  real  reason 
for  this  complete 
acceptance  by  the 
public  of  this  great 
newspaper. 


Advertisers— local  and  national— who 
wish  to  cover  ALL  of  Ne  v  Orleans, 
ECONOMICALLY,  use  the  States 


First  in  Evening  Field  in  New  Orleans  in  Daily  Circulation 


JNO.  M.  BRANHAM  CO. 

RtpresentoHvtt 

North—  South-  El '•t — 
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BEAUMONT  IN  FOUR  YEARS  ADDS  PORT  TO 
ITS  HUNDRED-ODD  INDUSTRIES 


By  MARVIN  BROWN . 


T>IiAUMOXT  is  the  seat  of  Jefferson  structed.  Interest  is  sure  to  center  on 
County  with  a  iwpulation  of  52,546.  tTiis  industry  for  the  good  reason  that  the 
according  to  government  estimate  as  of  land  has  been  known  to  yield  a  gross  in- 


enornious  oil  refiners,  and  the  largest  oil  and  who  would  like  to  know  more  of  tht 
relinery  in  the  world,  the  Gulf.  The  city  in  detail  should  communicate  with 
Magnolia  refinery  is  just  outside  the  cor-  the  Beaumont  Chamber  of  Commerce  and 
porate  limits  of  the  city.  be  supplied  free  of  charge  with  printoi 

Beaumont  has  a  city  manager  form  of  illustrated  literature  of  the  city  and  dis- 
government,  dominated  by  a  council  and  trict. 

tniard  of  city  commissioners.  There  are  - - 

churches  and  civic  and  fraternal  organi¬ 
zations  of  practically  every  name  and 
the  moral  and  social  atmosphere  is  all 


Sun  Club  Members  Dance 


More  than  700  members  and  guests  of 
that  could  be  desired.  The  educational  the  Sun  Club  composed  of  employes  of 


January,  1925.  Jefferson  county  is  the  eome  of  from  S3(K)  to  $500  per  acre  when  facilities  are  of  the  very  best.  Those  in-  the  Xnv  York  Sun  attended  a  dance  at 

•nrtwt  ♦Uo  .i:-.  _ _ _ _ s.l._  r% _ 1 _ A__!f  -if\  ^ 


most  southeasterly  county  of  the  state, 
with  an  area  of  920  square  miles  and  an 
estimated  population  of  120,000.  This  is 
a  part  of  what  is  known  as  the  “Sabine 
District,”  and  is  industrial  in  character. 
Agriculture  is  in  its  infancy  here,  except 
for  rice,  which  lias  been  grown  for  many 
years.  Government  figures  will  show  that 
in  1915  Jefferson  county  produced  one- 
fourth  the  rice  raised  in  Texas  and  one- 
tenth  of  the  total  of  the  whole  United 
States  for  that  year.  The  production 
since  tliat  time,  as  well  as  before,  has 
varied  in  keeping  with  the  law  of  supply 
and  demand  and  consequent  prices  only. 

Beaumont  is  a  seaport,  connected  by 
ship  channel  with  the  Gulf  of  Mexico, 
inadc  by  dredging  the  Neches  river.  The 
chaiiiul  was  opened  to  seagoing  vessels 
in  1916,  and  the  tonnage  over  the  muni¬ 
cipal  wharves  and  docks  h.as  grown  from 
practically  nothing  at  that  time  to  slightly 
more  than  4,000,000  tons  in  1924. 

While  it  is  considered  an  industrial 
center  with  its  more  than  100  factories 
and  industrial  plant,  Beaumont  also  is  the 
center  of  a  considerable  trade  territory, 
embracing  a  great  part  of  east  Texas 
and  southwest  Louisiana.  This  territory- 
embraces  thirteen  Texas  and  nine  Louisi¬ 
ana  counties  and  covers  18.8t<2  square- 
miles.  Four  railway  trunk  lines  radiate 
in  every  direction,  supplying  the  entire 
territory  with  excellent  freight  and  pas¬ 
senger  service.  The  roads  are  the  South¬ 
ern  Pacific,  Santa  Fe,  Gulf  Coast  Lines 
and  Kansas  City  Southern. 

An  industrial  payroll  of  approximately 
$50,00(),000  annually  in  Jefferson  county 
accounts  for  many  retail  establishments 
in  Beaumont,  and  a  half  score  of  whole¬ 
sale  establishments  here  do  an  enormous 
business  in  the  trade  territory  of  which 
Beaumont  is  the  center. 

Jefferson  county  soil  has  been  found 
especially  adapted  to  fig  culture,  and 
about  a  thousand  acres  are  now  in  pro¬ 
ductive  cultivation.  Two  large  preserv¬ 
ing  plants  have  been  erected  in  the  couii- 
tv  already  and  another  is  soon  to  be  con- 


planted  to  Magnolia  figs. 


terested  in  industrial  sites  or  otherwise,  the  Hotel  Pennsylvania,  April  30. 


Mildred  Milligan's  Harp  Ensemble,  11  harps  on  the  stage  at  one  time,  a  star  feature  of  the  Hoaston  advertising  reception— 
Miss  Madora  Foster,  daughter  of  Marcellus  E.  Foster,  is  one  of  the  players 


Beaumont  is  the  home  of  the  Pennsyl¬ 
vania  Shipyards,  Pennsylvania  Car  Com¬ 
pany  and  the  Petroleum  Iron  Works, 
three  of  the  leading  institutions  of  the 
kind  in  the  entire  country.  It  is  also  the 
home  of  South  Park  College  and  the 
South  Texas  State  Fair. 

In  Jefferson  county  are  located  six 


PAST  AND  PRESENT  OFFICERS  OF  THE  A.A.C.W. 


Presidents 


1905 


1906 

1907 

1908 

1909-1910 

1911-1912 

191.3-1911 

191.5-1916 

1917-1918 

1919 


1920 

1921 

1922-1925 


Charles  H.  Jones,  St.  Louis,  and  Hugh  Montgomery, 
Chicago. 

W.  N.  Auhuchon,  St.  Louis. 

Smith  B.  (^uayle,  Cincinnati. 

E.  1).  Gihhs.  Chicago. 

Samuel  C.  Dohhs,  Atlanta. 

George  W.  Coleman,  Boston. 

\\  illiam  Woodhead,  San  Francisco. 

Herbert  S.  Houston,  New  York. 

William  D'Arcy,  St.  Louis. 

Edwin  T.  Meredith,  Des  Moines,  and  Reuben  Don¬ 
nelly,  Chicago. 

Rowe  Stewart,  Philadelphia. 

Charles  Henry  Mackintosh,  Chicago. 

Lou  E.  Holland,  Kansas  City. 

Secretaries 


1905  Seth  Brown,  Cincinnati,  and  Byron  W.  Orr,  St.  Louis. 

1906  J.  D.  Young,  Kansas  City. 

1907  Byron  W.  Orr,  St.  Ixtuis. 

1908  Leo  Landeau,  St.  Louis. 

1909-1921  P.  S.  Florea,  Indianapolis. 

1922-1925  Jesse  H.  Neal,  New  York. 

Conventions 

Conventions  have  been  held  by  the  Associated  Advertising 
Clubs  in  the  following  cities: 

1905  Chicago  1911  Boston  1916  Philadelphia  1921  Atlantaa 

1906  St.  Louis  1912  Dallas  1917  St.  Louis  1^22  Milwaukee 

1907  Cincinnati  1918  San  Francisco 

1908  Kansas  Citv  _  _  ^  ,  1924  London 

1919  New  Orleans  1925  Houston 

1920  Indianapolis  1926  - 


1909  Louisville 

1910  Omaha 


1914  Toronto 

1915  Chicago 


It  Will  Pay  You  to  Stop  Off  At 


New  Orleans 


en  route  to  or  from  the 


Houston  Convention 

of  the 

Associated  Advertising  Clubs 


We  would  be  delighted,  of  course,  to 
see  you  and  to  have  you  personally 
investigate  the  tremendous  change  that 
has  taken  place  in  the  local  newspaper 
situation  since  The  Morning  Tribune 
was  launched  last  December. 


tem-®ribun^ 


week-day  circulation  approximately  100,000 
of  which  about  80,000 
is  in  the  City  of  New  Orleans 


JAMES  M.  THOMSON 
Publisher 


A.  G.  NEWMYER 

Associated  Publisher 


New  York 


National  Advertising  Representatives 
JOHN  BUDD  COMPANY 
Chicago  St.  Louis 


Atlanta 


Los  Angeles 


San  Francisco 


Seattle 


r 
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The  Door  of  Opportunity  Opens  Wide  on  Every  Page  of 


THE  WOMAN’S  VIEWPOINT 

A  Monthly  Magazine  owned,  edited  and  pub- 
lished  by  women  whose  point  of  view  is  wide 
enough  and  deep  enough  to  include  all  humanity 

COPIES  AND  ADVERTISING  RATES  ON  APPLICATION 

THE  WOMAN’S  VIEWPOINT  PUBLISHING  CO.,  Inc. 

222-230  Rodgers  Bldg.,  Houston,  Texas 


Editor  it  Publisher  for  May  9 ,  1923 


The  P oor  Richard  Club 

of  Philadelphia 


POOR  RICHARD'S  NEW  HOME 


invites  the  Associated  Advertising  Clubs  of  the  World  to  be 
its  guests  in  1926 — the  year  of  the  Sesqui-centennial  Exposition. 

All  Philadelphia  heartily  joins  in  this  invitation. 

We  promise  you  a  profitable  business  congress  and  a  rainbow 
of  entertainment. 

Come  get  your  pot  of  gold! 
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SOME  OF  THE  PLACES  OF  HISTORIC  INTEREST  IN  PHILADELPHIA 


Independence  Hall,  Liberty  Bell  and  National  Museum, 
Chestnut  ab.  5th. 

Congress  Hall  (exhibition  of  historical  paintings),  southeast 
corner  6th  and  Chestnut 

Delaware  River  Bridge,  world’s  longest  suspension  bridge 
(ufuler  construction),  foot  of  Race  St. 

IMblic  Library  (under  criislniction).  19th  and  Vine. 
('aiTK-nter's  Hall  (first  meeting  place  <f  ('‘^ntinental  Con- 
giess).  ('hestnut  al».  3rd, 

Christ  (hiirch  (\VashinKt*xn’s  Lew,  etc.),  Jinl  ab.  Market. 
Christ  (hnrcli  CVmetery  ((Jrave  of  Ktanklin),  5th  and  Arch, 
(doria  Dei  (<  Hd  Swede’s)  Church.  Swans  m  St.,  near  Jnd 
and  <  hristian. 

Betsy  Ross  Ibnse.  22^  .\reh. 

Site  of  the  Innise  where  Jeffers  n  ilnifted^the  Declaration. 

S.  \V.  cjot.  7th  and  Market, 

Lhiladelphia  home  of  Edgar  .-Mian  L«)e.  5Jt)  \,  7th. 

Franklin  Institute.  13  S.  7th. 

Masc^iic  Temple.  Broad  .and  Fill»ert. 

.\cademy  of  the  Fine  .\rts,  Broad  and  Cherry, 

.\ca«lemy  «if  Natnr.'il  Sciences,  19th  and  Race. 

(iirard  ('ollege,  (iirard  .\ve.  al>.  -^).h. 

Johnson  .\rt  (lallery,  .Slff  S.  Hroa<l. 

I’nited  States  Mint.  16th  and  Spring  (larden. 

Cnited  States  ('ust'm  llmise,  (hestmit  Ifclow  5th. 
Historical  of  IVnnsylvania.  1.1th  and  Ivocust, 

The  F.vening  Bubetin  Buildings,  ('ity  Hall  S^piare. 

[.eairue  Island,  sf  uthem  eml  of  B*<ia<l  St. 

I’.  S.  Naval  .Asylum,  (rray's  Ferry  ,\ve.  l>e!.  Bainbri<lge. 
Ridgway  Library  (lK‘quest  of  Dr.  Rush),  Broad  an<l  Christian, 
league  Tsl.and  Park. 

'ridewater  Terminal.  Piers  96-9S  Suth  Wharves. 

I'niversity  rf  Pennsylvania,  34th  and  Wo<xll.ind  .\ve. 


U.  of  P.  Museum  of  Science  and  Art,  33rd  and  Spruce. 

^mmercial  Museum,  34th  bel.  Spruce. 

Drexel  Institute,  32nd  and  Chestnut. 

Bartram’s  Garden  Park,  54th  and  Woodland  Ave. 

Morris  Park,  Overbroolc 

Cobb’s  Creek  (municipal  golf  links),  63rd  and  Arch. 

Cramps*  ^ipyard,  Beach  and  Ball  Sts. 

Penn  Treaty  Park  and  Monument,  Beach,  north  of  E. 
Columbia  Ave. 

T^.  S.  Arsenal,  Bridge  St.,  Bridesburg. 

Pennypack  Park. 

Roosevelt  Boulevard. 

Mn*ienm  of  the  Site  and  Relic  Society  of  Germantown, 
\  ernon  Park. 

Chew  House  (Battle  of  Gennantown).  Germantown  Ave.  and 
J«hns^)n  St. 

Hunting  Park,  Ghl  York  Roa<l  and  Hunting  Park  .\ve. 

Stenton  Park  and  Mansitm  (historical  museum),  Wayne 
Junctum. 

.Art  (killery  (under  oonstructi'ii),  25th  and  55pring  Garden. 

Washingt(»ii  Monument  (rreen  St.  entrance. 

('ity  Aquarium,  Fairmcmnt  Water  Works. 

(•rant’s  I.og  Cabin,  north  of  Ixmvm  Hill. 

William  Penn’s  Ix*titia  St.  house,  west  end  of  Ciirard  .Ave. 
bridge. 

Zor>|ogical  Gardens,  west  end  of  Girard  .Ave.  bridge. 

Mem<»rial  Hall  (art  and  industrial  exhibits),  near  44th  St 
ent  ranee. 

Horticultural  Hall,  north  of  Memorial  Hall. 

Smith  Memorial  (Soldiers  and  Sailors’  Monument),  near  42n<l 
and  Parkside. 

(’atholic  Total  .A!>stinence  Cnion  Fountain,  near  52nd  St. 
entrance. 


The  Liberty  Bell 


The  circulation  of  THE  EVENING  BULLETIN  is  the  largest  in  Philadelphia, 
and  one  of  the  largest  in  the  United  States. 


INDEPENDENCE  HALL,  Philadelphia,  where  the  DECLARATION  OF  I  NDEPENDENCE  was  signed  and  the  CONSTITLITION  OF  THE  UNITED 

STATEIS  was  adopted 

PHILADELPHIA’S  NEWSPAPER 

joins  heartily  in  the  invitation 
of  the 

Poor  Richard i  Club 

to  the 

Associated  Advertising  Clubs  ofjthe  World 

to  hold  their  1 926  Convention 
in 

Philadelphia 

The  City  of  the  Greatest  Historical  Interest  in  the  United  States  at  the  time  of  the 
Celebration  of  the  1  50th  Anniversary  of  American  Independence 


EDITOR  &  PUBLISHERS 

^Next  1926 

adelohia  r*I  A.A.C.ofW 


City  of  Brotherly  Love  to  hid  at 
Houston  in  Foreefnl  hnt  Dignified 
Manner — ^  oidd  Be  Seeond  Meet 
at  Ben  Franklin's  Shrine 


Poor  Kiehanl  Clid)  Leads  Drive  and 
Promises  Entertainment  Befitting 
the  Fane  of  Ameriean  Journalism — 
Confident  of  \  ietory 


By  PHILIP  SCHUYLER 


vice-president  and  general  man- 


pmiui  in  their  ahilitx  tu  say  they  inaiiitaiii  'riierefore,  we  know  you  will  not  miu 
the  only  endowed  school  ot  advertisini'  understand  what  ininht  seem  under  oAb 
connected  witli  an  advertising  club  in  all  circumstances 
the  districts  of  the  A.  A.  C.  W. — the 
t'harles  Morris  Price  School  of  Adver¬ 
tising  and  Journalism. 

Operating  under  a  $40.(»(M)  endowment,  hy 
this  school  recently  graduati'd  its  tirst 
class  of  45  students.  .Applications  of  4(K) 
students  were  turned  down  this  year  be¬ 
cause  of  lack  of  facilities,  and  already 
more  than  that  number  have  applied  for 
enrollment  in  the  forthcoming  term, 
which  (p|K'ns  next  Fall.  In  the  new  club  I. 
house,  tlie  third  floor  is  being  remodeled 
as  class  rooms,  with  a  separate  out'ide 
i-ntrance. 

-Vs  a  further  and  linal  example  of  the 
new  a<lvertising  dignity,  with  which  Phil- 
.idelphians  plan  to  make  their  bid  lor  the  word 
ci-invention  is  the  book  which  Poor  Rich-  Houst( 
ard  members  have  published  to  present  will  in 
as  a  gift  to  the  delegates  at  Houston.  Row 

The  iKMik  is  entitled  "Looking  .Ahead  ,lelphi;i 
Philadelphia."  It  is  the  exclusive  work  preside 
of  PiMir  Richard  memlnTs  and  is  copy-  preside 
right  by  the  club,  and.  ba.sed  on  the  writ-  sylvan 
ings  of  Henjamin  I'ranklin.  tells  the  of  the 
story  of  Philadelphia  and  its  interest  to  Cross 
advertising  men.  dent-el 

The  dedication  reads:  “Tei  the  members  firm  o 
of  the  Associated  Advertising  Clubs  of  Staple 
the  AA'orld  and  also  all  citizens  of  these  vice-pi 
Cnite-d  States  of  America,  who.  with  u-<.  pany  o 
are  co-owners  of  your  Philadelphia  b\  inforir 
the  Poor  Richard  Club.’’  phone 

"Perhaps  yon  wonder  at  the  title  we  tising 
give  this  book.”  the  foreword  read',  (^imix 
"Vour  home  may  be  on  the  shores  of  the  of  .Ar( 

<  Ireat  I^kes,  where  the  Pacific  washes  p'nglis 
our  western  coast,  in  the  southland,  in  Stratfi 
fact,  in  almost  any'  place  except  the  town  urer  o 
that  Penn  founded  and  called  ‘The  City  A.  C. 
of  Brotherly  Love.’  ler  C(i 

“But  the  fact  remains  that  Philadelphia  jc  Cr 
is  one  of  the  definite  properties,  you,  as  a  pj 
citizen  of  our  United  States,  possess,  of  the 
For  Philadelphia  is  peculiarly  a  part  of  of  the 
our  nation’s  very  living,  the  mother  of  its  tin  Pe 
birth  and  the  nurse  of  its  childhood  days,  vertisi 

"Those  of  us  so  favored  as  to  still  re-  Trust 
side  in  the  geographical  boundaries  of  of  the 
Philadelphia  are  only  custodians  for  you  Paist. 
who  are  its  joint  spiritual  owners,  of  Ch; 


AN  INVITATION  FROM  MAYOR  KENDRICK 
"po  the  Many  ThoiisamI  Readers  of  EDITOR  &  PUBLISHER: 

(Frectinps: 

As  the  Mayor  «>f  the  City  of  Philadelphia,  it  gives  me  the 
great«‘st  pleasure  to  extend  to  the  .\s.soeiated  Advertising  Cluhs 
of  the  Vi  orhl  an  invitation,  cordial  and  sincere,  to  hold  its  192h 
convention  in  the  city  where  our  great  nation 
was  horn;  where  the  greate.st  of  all  docu- 
inents.  the  Declaration  of  Independence,  was 
atloptcd  and  proelainietl.  and  where  the 


boastfulness.  For 
speak  not  about  ourselves  but  about  yoh 
and  our  fathers,  what  they  started  ami 
how  their  work  is  being  continued  todav 
r  us  in  your  Philadelphia. 

".And  we  feel  it  incumbent  uiion  our¬ 
selves  in  1926,  the  hundred  and  fifiitti, 
anniversary  of  our  nation's  birth,  to  invin 
you  back  again  to  your  Philadcl[dija 
This  little  book  is  that  invitation.  It 
otTered  to  you  by  ‘The  City  of  Brotherh 
Love’  and  the  ‘Poor  Richard  Club."’  ' 
That  club  is  constantly  growing  and  ij 
forced  to  limit  its  membership  stringentlv 
Big  names  are  on  its  roles,  and  among 
them  are  those  who  are  attending  the 
Houston  convention,  hoping  to  bring  back 
of  an  accepted  invitation.  The 
111  flelegation  from  Philadelphia 
elude  such  men  aiul  women  as: 


anil  every  one  ut  their  countless  ussoeiales 

in  liiisiness,  are  men  and  women  known  for 

their  patriotism  and  loyalty  to  our  flag  and 

country.  If  evidence  of  their  devotion  to 

country  were  ever  called  for.  no  finer  proof  maior  kkmirick 

of  that  support  could  he  presented  than  is 

to  he  found  in  the  principles  written  into  the  history  of  their 
splendid  organization — The  Associated  .Advertising  Cluhs  of  the 
World — and  principally  that  cardinal  thought.  “Truth  in 
\dv«*rtising.” 

As  Mayor  of  the  City  of  Philadel|diia,  which  next  year  will 
act  as  the  host  for  all  the  people  of  our  beloved  country  in 
ohsi'rving  the  150th  Anniversary  of  .American  Independence: 
and  also  as  President  of  the  Sesqui-Centennial  Association,  1  want 
to  a.ssure  everyone  that  this  notable  anniversary  will  be  appro- 
jiriately  observed  by  a  worth-while  exposition  during  the  period 
from  June  1,  1926  to  Dec.  1,  1926,  and  that  our  more  than  two 
million  citizens  will  heartily  and  enthusiastically  join  with  me 
in  welcoming  you  as  our  guests  during  the  celebration  period. 

W.  FREELAND  KENDRICK 
Mayor  of  Philadelphia. 


ize  that  information  cannot  be  crammeil  program  framers  will  have  within  easy 
flown  throats  without  the  after  dinner  reach  of  invitation  the  liest  advertising 
mint  of  relaxation  and  entertainment,  brains  of  the  nation. 

In  this  regard  they  make  the  following  Poor  Richards,  likewise,  are  justly 
promises : 

The  program  for  the  Sesquicentennial 
calls  for  an  international  athletic  meet, 
which  promoters  are  now  advertising  will 
Ik  “as  great  as  the  Olympics.”  There 
will  be  a  “glad  way”  at  the  F-xposition 
grounds  furnished  with  all  present  day 
amusement  makers. 

Major  League  baseball  will  be  in  pro- 
gre.ss  at  F'ranklin  Field,  which  at  present 
is  being  enlarged  to  be  the  largest  of  its 
kind  in  Uk  United  States. 

Theaters  will  be  presenting  recent 
Broadway  attractions.  For  that  matter 
Broadway  itself  is  but  two  hours  distant. 

■A  yacht  race  is  al.so  scheduled  for  next 
June  to  take  place  during  the  proposed 
convention  period. 

And  as  for  golf,  one  is  told  there  are 
49  courses  close  by  Philadelphia,  among 
them  being  the  four  championship  cour.ses 
of  Merion,  Whitemarsh,  Huntingdon,  and 
Pine  Valley.  The  latter  is  said  to  be  as 
tine  as  the  famous  links  of  St.  Andrew  in 
Scotland. 

For  entertainment  of  more  of  an  ad¬ 
vertising  character,  it  is  planned  in  the 
event  of  success  at  Houston  to  ask  Clil- 
biTt  K.  Ciable  to  duplicate  his  famous 
wati-r  pageant  depicting  advertising  pow¬ 
er  and  growth,  in  Fairmont  Park,  a  fea¬ 
ture  of  1916,  which  was  then  most  favor¬ 
ably  received. 

The  trend  in  A.  A.  C.  W.  conventions 
has  U-en  toward  an  educational  informa¬ 
tive  basis,  and  away  from  fireworks, 
gewgaws,  and  jimcracks,  “conclavi'” 
baubles  of  years  ago,  is  the  final  point 
stressed  hy  the  followers  of  poor  Richard, 
who  rejKat  their  aim  will  be  dignity  and 
a  well-rounded  business  program  made 
entertaining  with  the  aid  of  the  more  so¬ 
phisticated  amusements. 

AVith  respect  to  the  educational  trend 
of  the  organized  advertising  movement, 
the  Philaclelphians  consider  they  are  un¬ 
usually  fortunate. 

Aside  from  the  University  campus,  di - 
dared  an  ideal  .setting  for  a  convention 
when  tirst  employed  by  the  A.  A.  C.  AA'. 
for  that  purpose  in  1916,  the  proisi-ed 


heart  of  the  great  Quaker  City,  Market  Street  at  Eleventh  Street,  showing  the  niugnificent  City  Hall  tower, 
William  Penn’s  gigantic  statue,  visible  over  mans  miles  of  city  streets 
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Howard  C.  Story  of  the  advcrtiMiin 
lirm  of  Story,  IJrooks  &•  Finley,  New 
York  and  Philadelphia,  on  Monday  was 
elected  to  the  presidency  of  the  Poor 
Richard  Club  of  Pliiladelphia.  one  of 
the  largest  advertising  clubs  in  the  conn- 

Story  is  a  widely  known  clubman 
of  Philadelidiia  holding  memberships  in 
all  the  imixirtant  clubs  of  the  city,  and 
was  one  of  the  founders  of  the  Poor 
Richard  Club. 

The  new  president  of  the  Poor  Kichards 
has  done  much  to  further  the  grow  th  of 
the  Philadelphia  advertising  organiza¬ 
tion,  and  is  chiefly  responsible  for  the  ex¬ 
pansion  movement  of  the  Club  which 
resulted  in  the  decision  to  abandon  the 
old  clubhouse  at  239  South  Camac  street 
and  to  take  over  the  old  1-eidy  residence 
at  1319  Locust  street,  upon  which  altera¬ 
tions  and  improvements  arc  now  being 
made.  Mr.  Story  is  personally  sniK-r- 
vising  the  furnishing  of  the  new  chd) 
house. 

Last  year  Mr.  Story  was  president  oi 
the  bamiuet  committee  of  the  club  ancl  it 
was  chiefly  due  to  his  efforts  that  the 
dinner  and  entertainment  given  at  the 
Itellevue-Stratford  was  a  signal  success. 

Mr.  Story  is  not  only  a  golfer  but  a 
gocKl  golfer  and  already  has  one  leg  on 
the  Club  cup  which  must  he  won  three 
times  in  order  to  remain  in  the  possession 
of  the  winner.  Mr.  Story’s  name  wa- 
placed  on  the  cup  last  summer  when  the 
first  golf  tournament  was  held. 

The  new  president,  who  takes  othci 
Monday,  July  2.  is  married  and  has  two 
children,  a  daughter  of  eighteen  years  an_  1 
a  boy  of  five.  The  Storys  make  their 
home  in  Cicrmantown,  a  suburb  of  Phila- 
ilelphia. 


BETTEJl  MAIUNG  WEEK” 


Announced  by  Postmaster  General 
New  to  Cut  Dead  Letter  Waste 

Postmaster  General  New  this  week  set 
aside  the  first  week  in  June  as  "Ifetter 
Mailing  Week,”  when  an  active  nation¬ 
wide  campaign  will  Ite  waged  to  reduce, 
as  far  as  possible,  the  steadily  mounting 
business  of  the  Dead  Letter  Office,  and 
to  return  to  constructive  channels  the 
appalling  waste  occasioned  by  misdirected 
mail. 

Last  year  21,618,168  undeliverable  let¬ 
ters,  representing  an  increase  of  2.379,620 
over  the  previous  year,  and  803.543  parcel 
post  packages,  an  increase  of  109,610, 
strayed  from  their  rightful  owners  and 
were  impounded  in  the  Dead  Letter  Office. 

Dtiring  the  same  period  the  Govern¬ 
ment  spent  approximately  $1,740,000  to 
look  up  atldresses  so  that  200.000,000 
other  pieces  of  mail  might  go  forward 
to  their  intended  destinations. 

The  principal  point  to  be  stressed  in 
the  campaign  is  to  induce  the  mailer 
to  place  a  return  address  on  each  piece 
of  mail. 


WINS  WAGE  INCREASE 


HOWARD  C.  STORY 


The  Southern  California  Editorial 
.Association  is  sponsoring  a  movement  to 
invite  the  National  FMitorial  Association 
to  hold  its  1926  convention  in  California. 

.A  special  committee  has  been  named  from 
the  association  to  formulate  plans  of 
entertainment  and  extend  the  invitation  to 
come  to  California.  Heading  this  com¬ 
mittee  is  J .  F.  Craemer,  publisher  of  the 
Orange  Daily  Nnvs.  lie  is  assisted  by 
F.  M.  Keffer  of  the  Pan  Nuys  Nt~ivs,  lir.st 
vice-president  of  the  association;  J.  K. 

( iablx-rt  of  the  Riverside  Enterprise, 
president.  Timothy  Brownhill  of  the 
Puente  Journal,  .secretary  and  vice-presi¬ 
dent  of  the  N.  FI  A.  for  California,  and 
Hen  H.  Read,  managing  director  of  the 
association.  Under  the  pl;m  Los  Angeles 
would  be  the  convention  city. 

Hereafter  the  AsscKiation  will  not  lend 
its  name  to  giving  publicity  to  any  one 
community  or  corporation  or  organiza¬ 
tion.  This  change  is  in  keeping  with 
business  policy  recently  adopted  hy  the 
organization  and  follows  closely  on  the 
apixiintment  of  Ben  H.  Read  as  a  paid 
managing  director  of  the  organization 
with  iK'rmanent  officers  for  the  serving  of 
members. 

"'1  he  Southern  California  F'ditorial 
.As.sociation  is  now  organized  on  a  busi¬ 
ness  basis  and  as  such  exjiects  to  center 
its  activities  on  business  problems  of 
mutual  interest  to  its  members,  rather 
than  to  engage  in  junkets  or  social  ac¬ 
tivities”  it  has  announeeel.  “Members  of 
the  F'xecutive  Committee  at  a  recent 
meeting  adopted  a  resolution  to  the  effect 
that  hereafter  the  a.s.sociation  as  an 
organization,  would  juirticipiite  in  only 
such  activities,  trips  .and  junkets  or 
gatherings  as  the  association  itself  may 
arrange  or  sponsor,  consisting  of  an 
annual  business  meeting. 

"Becau.sc  its  membership  represents 
varying  community,  {xilitical  and  other 
affiliations,  the  association  as  an  organ¬ 
ization  will  not  give  its  official  recogni¬ 
tion  to  activities  that  might  have  for  their 
purpose  the  gaining  of  influence  for  any 
individual  community  as  opposeil  to 
other  communities  of  the  gaining  for 
corporations,  individuals  or  organiza¬ 
tions,  the  influence  and  editorial  support 
of  the  members  of  the  association. 

“AH  activities,  trips,  or  junkets,  except 
those  sponsored  and  arranged  by  the  as- 


A  D\  KKTISING  men  the  worltl  over  know  Philadelphia  as  a  center  will  the  indivi<lual 

ax.  _  ......  decision  of  each  publisher  as  to  whether 

of  interest  to  them  in  their  business,  a  city  admirably  suitetl  as  he  wishes  to  participate  in  them." 


a  "uthering  place  for  members  of  the  Associated  Advertising  C.lubs  of 
the  Worhl. 

“Philadelphia  advertising  men  entertained  the  A..4.C.W.  here  in 
1916.  ^  e  believe  we  are  even  better  equipped  and  prepared  f«>r  1926. 

“If  the  .A.A.C.W.  eomes  to  Philadelphia  next  year  we  can  sincerely 
insure  delegates  a  profitable  and  entertaining  convention  week.  This 
is  no  empty  promise. 

“All  members  of  the  Poor  Richard  Club  are  eiithusiustically  behind 
me  in  cordially  inviting  you  to  make  Philadelphia  your  convention 


MERCED,  CAL.,  DAIUES  MERGED 


Evening  Sun  and  Morning  Star  Now 
Under  Single  Control 

Consolidation  of  the  Merced  (Cal.) 
Evening  Sun  and  the  Merced  Morning 
Star  was  effected  May  1.  the  papers  ap¬ 
pearing  on  that  date  as  the  Merced  Sitn- 
Star. 


Atlantic  City  Typographical  Union 
Signs  New  Contract 

Increases  in  salaries  have  lieen  granted 
members  of  the  .Atlantic  City  Typograph¬ 
ical  Union.  Xo.  377  by  an  agreement 
which  provides  for  an  increase  of  $4  per 
week  for  journeymen  printers  and  from 
$2  to  $7  per  week  for  apprentices. 

By  the  terms  of  a  three-year  agree¬ 
ment.  $2  of  the  $4  weekly  increases  liave 
become  effective,  with  $1  automatic  in¬ 
creases  on  May  1.  1926  and  May  1.  1927. 
-Apprentices  receive  increases  ranging 
from  $2  for  the  second  year  of  appren¬ 
ticeship  to  $7  dollars  per  week  for  the 
last  pcrio<l  apprenticeship. 


The  publication  will  be  printed  week 
day  evenings,  with  a  morning  edition  for 
ritv  in  1926.  You  will  bo  welcomed  gladlv  to  our  new  club  house.  circulation.  Both  the  Star  and  the 

,  .  ,  .  1  •  •  11  1  -1  papers  nf  .Merced,  having 

into  which  we  move  next  .August,  and  your  visit  will  he  to  us  in  the 

nature  of  an  international  housewarming  celebration. 

“We  invite  you  to  Philadelphia,  because  we  believe  we  have  that 
100  per  cent  of  interest  to  offer  you  advertising  men  and  women  with¬ 
out  which  no  convention  is  worthv  the  name. 


“You  may  not  find  brass  hands  and  fireworks  here,  but  we  can 
promise  without  reserve  brass  tacks  and  dignified  amusement. 

“Houston,  we  are  all  certain,  will  mark  another  important  milestone 
in  the  progress  of  advertising.  We  are  willing  to  bend  our  best  efforts 
towards  making  Philadelphia  as  important  in  1926. 

“We  invite  you  to  start  our  will  towards  accomplishment  of  a  fact.*’ 


liecn  published  as  weeklies,  then  dailies 
for  more  than  50  years. 

Behind  the  merger  is  an  exclusive  pa¬ 
tronage  guarantee  fostered  by  business 
men  protecting  the  field  of  the  Sun-Star 
for  a  period  of  five  years.  The  editor  of 
the  Sun-Star  is  Ray  McQung.  director 
of  the  Country  Newspaper  Division  of 
the  Committee  on  Public  Information 
(luring  the  war  and  afterwards  a  special 
writer  in  Washington  and  in  the  middle- 
west.  Peter  McClung,  newspaper  owner 
of  Pomeroy,  Wash.,  and  corwin  Radcliffe 
for  40  years  a  Merced  newspaper  man, 
will  be  associate  editors. 

Hugh  AfeOung  is  business  manager. 
The  Sun-Star  will  carry  .Associated  Press 


—Hnu'ard  C.  Story,  of  Story,  Brooks  &  Finley,  1925-26,  president  of  '•’ased  wire.  XEA  .Service.  Inc.,  and  will 
in  D-  L  J  r-t  1.  DL-I  J  t  L-  '  '  change  from  7  to  8  columns  on  Mav  9. 

the  Poor  tiichnrd  t.luh,  Pnilaaelphia.  it  is  announced. 


POOR  RICHARDS  NAME 
STORY  PRESIDENT 

Agency  Mnn  Choeen  to  Lend  Phila¬ 
delphia  Advertising  Group  at  Elec¬ 
tions  Held  May  4  —  Other 
Officers  Announced 


PRESIDENT-ELECT  STORY  OF  POOR  RICHARDS 
EXTENDS  WELCOME  TO  NEW  HOME 


LOS  ANGELES  WANTS 
1926  N.E. A.  CONVENTION 


Southern  California  Editorial  Associa¬ 
tion  Backing  Move  to  Bsing  Editors 
to  Golden  State — Committee 
Appointed 


A.  A.  C.  W.  URGED  TO  VISIT  SESQUICENTENNIAL 


Celebration  of  150th  Anniversary  of  U.  S.  Independence  to  Open  June  1  Presented  as 

ment  for  Holding  1926  Convention  in  Philadelphia. 


By  WILLIAM  W.  MATOS 

I’residtiit,  Matos  Advertising  Ap.ency,  Philadelphia 


features  of  tlie  exposition  is  larger  than 
for  any  preceding  World’s  Fair. 

Within  a  few  weeks  actual  construc¬ 
tion  work  will  be  started  upon  the  new 
city  stadium,  which  is  to  be  one  of  the 
attractions  of  the  exposition,  and  which 
will  have  a  seating  capacity  of  at  least 
1(K),00()  persons.  This  will  be  one  of  the 
most  interesting  features  of  the  exiHjsi- 
lion,  and  in  it  during  the  celebration  per¬ 
iod  will  be  depicted  through  pag'eantrv 
the  history  of  the  nation,  as  well  as  maiiv 
other  features,  some  of  which  will  have 
international  interest. 

Work  is  also  about  to  start  upon  the 
erection  of  the  numerous  exposition  struc¬ 
tures,  such  as  the  buildings  to  house 
the  great  industrial  e.xhibits.  Iioth  do¬ 
mestic  and  foreign  ;  agriculture,  food  prod¬ 
ucts,  horticulture,  manufactures,  mines, 
transportation,  machinery,  motor  indus¬ 
tries,  education,  tine  arts,  etc. 

With  the  exception  of  the  state  and 
foreign  buildings,  the  architecture  of  the 
entire  exposition  will  follow  the  lines  of 
the  American  Colonial  type. 

fine  of  the  most  important  features  of 
the  exp<)sition,  especially  inviting  to  all 
the  foreign  nations  which  will  participate, 
will  be  the  many  advantages  offered  by 
the  Commercial  Museum  of  Philadelphia. 


jy^ORE  hall  100  uilvertising  vvonuMi  in  i'hiladelpliia  are  anxious  to  take 
this  opportunity  to  invite  other  women  in  the  same  profession  to  come 
to  our  city  in  1926. 

By  next  June  we  hope  to  be  in  our  own  home  which 
will  he  advertising  Headquarters  for  the  Women 
Delegates, —  but  whether  or  not  we  have  this  home, 
we  will  do  all  in  our  power  to  make  you  glad  you 
eame  to  Philailelphia  rather  than  any  other  city. 

Everybody  will  be  coming  to  visit  our  Sesqui-Cen-  ■ 
tennial  Exhibition,  wbicb  will  portray  the  tremendous 
strides  in  modern  industries,  and  as  Advertising 
Women,  you  will  welcome  this  opportunity,  I  feel 
sure,  to  see  in  pageant  form  the  industrial  history  of 


tion-  It  was  here  in  1774  that  the  city  has  been  called  the  Workshop  of  the  ' 

representatives  of  the  original  colonies  ^n  adverti.sing  center  in  which  many  wt 

first  assembled  to  discuss  Independence;  important  roles.  “  js  also  the  Cradle  of 

It  was  in  this  city  that  the  Declaration  Independence  and  the  home  of  Betsy  Ros 

of  Independence  was  adopted  and  pro-  ^  ***  Philadelphia  n^t  year,  the  celel 

claimed  July  4,  1776  ;  it  was  here  that  the  'he  Sesqui-Centennial !  W  e  re  preparing  b 

Constitution  of  the  United  States  was  And  we  want  you.— Ellen  S.  Patten,  presid 

adopted  in  1787,  and  Philadelphia  was  the  tising  If  omen. 

Capital  of  the  United  States  from  1790  i  _ 

to  1800.  when  the  city  of  Washington  be¬ 
came  the  Capital.  ^ment  to  all  foreign  nations  and  to  their  gest 

That  the  Sesquicentennial,  with  its  ex-  iieoplcs  to  participate  in  the  exposition.  Uni 
hibits  from  all  parts  of  the  world,  will  and  esiwcially  to  make  exhibits  showing  () 
undoubtedly  have  a  larger  attendance  the  advances  made  in  the  arts  and  sciences  400 
than  all  previous  World’s  Fairs,  is  as-  by  their  peoples.  Unofficially,  several  gov-  sive 
sured  by  reason  of  the  geographical  lo-  ernments  have  already  made  inquiries  and  to  c 
cation  of  Philadelphia.  Within  a  radius  it  is  reported  that  they  will  be  repre-  pari 
of  140  miles,  there  is  a  population  aggre-  sented  at  the  exposition  by  their  own  will 
gating  21,00<j,000,  with  three  of  the  coun  buildings.  eigii 

try’s  greatest  ports — New  York,  Phila-  The  site  for  the  exposition  is  one  of  pen 

dclphia  and  Baltimore.  In  this  territory  the  best  avaih . 

are  produced  the  preatest  variety  and  the  city.  Qn 
quantity  of  the  world’s  requirements.  So  River,  where  t 
diversified  are  the  manufactures  of  Phila-  of  all  the  nati 
delphia  alone  that  for  many  years  the  vessels,  and  it 
city  has  been  known  the  world  over  as  center  of  the  c 
the  "World’s  Greatest  Workshop.”  is  the  Philade 
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Ellen  S.  Patten 


Philadelphia’s  Commercial  Museum 


rELCOME  All  Advertising  Men’* — to  the  Home  of  Poor 
Rickard,  America’s  first  ^reat  advertiser!  Pkiladelpkia 
opens  its  arms  and  its  keart  to  tke  Advertising  Con¬ 
vention.  Amplest  accommodation  in  its  great  new 
kotels — kistorical  sigktseeing,  recreation,  amusement 
and  sport — and  tke  opportunity  to  note  its  great  strides  in 
industrial  and  civic  activities. 

And  among  otker  notewortky  sigkts — tke  Puklic  Ledger — tke 
newest,  largest  and  most  modern  newspaper  plant  in  America. 

Just  as  tke  Sesqui-Centennial  of  1926  symkolizes  tke  growtk 
of  our  Country  in  its  150  years  of  eventful  life,  so  does  tke  new 
plant  of  tke  Puklic  Ledger  evidence  tke  splendid  growtk  of  tkis 
great  newspaper  wkick,  in  tke  12  years  of  ownerskip  ky  Cyrus 
H.  K.  Curtis,  kas  increased  its  circulation  from  45.000  to 
more  tkan  300,000  daily;  Sunday  from  70,000  to  300,000  and 
its  advertising  from  5,000,000  to  27,846,000  lines. 


Come  to  Philadelphia  in  1926! 
See  Our  Sesqui! 


See  Our  City! 
See  Us! 


PUBLIC 


LEDGER 


MORNING  —  EVENING  —  SUNDAY 

Independence  Square 


PHILADELPHIA 


A.  A.  C.  W.  URGED  TO  VISIT 
SESQUICENTENNIAL 


(ContiiiUi'd  fnnn  40) 


<  Mu-  of  tlic  uiuisual  features  of  the 
e.\|Misitiiin  will  be  the  fact  that  all  the 
(  ity's  many  thousand  manufacturing;  plants 
-from  the  great  Baldwin  Locomotive 
Works,  which  during  the  past  ninety 
years  has  built  more  than  58,(X)0  locomo¬ 
tives  for  service  in  all  parts  of  the  world, 
to  the  youngest  manufacturer  of  nation¬ 
ally  and  internationally  used  products — 
will  be  open  to  the  exposition  visitors. 

Another  notable  feature  of  the  ex|K>si- 
tion  will  Ijc  the  ojK-ning  of  the  new  Dela¬ 
ware  River  Bridge — the  longest  single 
'pan  suspension  bridge  in  the  world— on 
July  4,  1926.  This  bridge  is  now  rapidly 
being  pushed  to  completion  and  when 
tinished  will  be  one  of  the  wonders  of 
the  world. 

Tlie  Mayor  of  Philadelpliia,  the  Hon. 
W .  Freeland  Kendrick,  is  the  president  of 
the  .Sesquicentennial  Association,  and  is 
enthusiastically  interested  in  making  the 
exposition,  and  its  attendant  celebrations, 
of  general  interest  to  the  peoples  of  the 
entire  world.  The  Director-General  of 
the  exposition,  Colonel  David  Charles 
Collier,  has  a  world-wide  reputation  in 
the  management  of  great  expositions.  He 
was  the  Director-General  of  the  Panama- 
California  Exposition  at  San  Diego,  Cali- 
ffirnia,  in  1914,  and  Commissioner-General 
representing  the  United  States  at  the 
Brazilian  Exposition,  at  Rio  de  Janeiro, 
in  1922.  Included  in  the  management  of 
the  cxjwsition  and  the  many  celebrations 
incident  to  the  Sesquicentennial  .Anniver¬ 
sary,  are  many  of  the  best  known  citizens 
of  Philadelphia  and  the  State  of  Penn¬ 
sylvania. 

One  of  the  most  interesting  features  of 
the  entire  plan  is  the  fact  that  the  site  for 
the  exposition  offers  unexcelled  facilities, 
by  rail  and  water,  for  hundreds  of  thou¬ 
sands  of  visitors  to  the  exixjsition  daily 
without  seriously  interfering  with  the 
traffic  conditions  in  the  city.  Visitors 
from  all  parts  of  the  United  States  will 
be  able,  if  they  desire,  to  go  direct  to  the 
exiM)sition  grounds  without  passing 
through  the  city  proper.  Housing  facili¬ 
ties  for  the  handling  of  the  greatest  at¬ 
tendances  ever  known  by  any  previous 
World's  Fair,  arc  now  being  studied  and 
adequate  facilities  will  be  ready  by  the 
time  the  exi)osition  ojiens  its  gates,  June 
1,  1920. 


Night  Picture  of  Philadelphia  whose  rity  hall  tower  is  a  shining  heai'oii  for  nearly  a  million  -ouh 


ORATORICAL  RNALS  THIS  WEEK 


BECKONING  A.  A.  C.  W.  IN  1926 


Seven  School  Children  to  Compete  in 
Washington  for  Championship 

Two  girls  and  live  Imys  will  eompeti' 
in  Washington,  I).  ('.,  I'riday  of  this 
week  for  the  oratorical  championship  of 
the  United  States  and  $.s,(K)0  in  prizes. 
The  seven  are  the  .sole  sttrvivors  of  the 
1.4(KI,0(K)  school  children  who  have  par- 
ticijiated  in  this  year’s  National  Orator¬ 
ical  Contest  on  the  Con.stitution  spiii- 
soreil  by  28  daily  newspapiTS  of  the 
country.  Details  of  the  contest  were  told 
in  last  week's  Editor  &  Pobi.isiikr. 

The  national  finalists,  in  the  onler  in 
which  they  will  speak,  are: 

Miss  .Asenath  Graves,  16,  Washington, 
champion  of  the  District  of  Columbia. 

.Miss  Flora  I-ongenecker,  16,  llioii, 
.\’.  Northeastern  champion. 

Robert  Sessions,  15,  Birmingham.  .Ma., 
Southern  champion. 

Eugene  F.  McEImeel,  16.  l>os  .Angeles. 
Calif.,  Pacific  champion. 

George  Stansell,  17,  Chicago,  111.,  Cen¬ 
tral  States  champion. 

Philip  Glatfelter,  17,  Columbia.  I’a.. 
Fasten!  Champion. 

.Max  N.  Kroloff,  17,  .‘'ioux  City,  Iowa, 
Midwestern  champion. 

The  meeting  will  be  presided  over  by 
John  Hays  Hammond.  President  CikiI- 
idge  will  make  an  address  on  the  mean¬ 
ing  of  the  contest.  Then  the  seven  con- 
testants  will  speak,  each  being  allowed 
only  16  minutes. 


Intertype  Now  in  Manhattan 

Intertype  CoriKiration,  is  now  installed 
in  its  new  offices  at  1440  Broadway,  New 
York.  The  Corporation  was  formerly 
located  at  50  Court  street,  Brooklyn. 


U.  OF  PENNSYLVANLA 
INVITES  A.A.C.W. 

T  HARTLEY-MERRICK,  vice- 
"  *  provost  of  the  University  of 
Pennsylvania,  has  invited  memhers 
of  the  Associated  Advertising 
Cluhs  of  the  World  to  make  use  of 
University  Halls  should  Poor  Rich¬ 
ard's  invitation  to  Philadelphia  in 
1926  be  accepted  in  Houston. 

Mr.  Merrick’s  invitation  is  con¬ 
tained  in  a  letter  addressed  to 
Rowe  Stewart,  vice-president  and 
general  manager  of  the  Philndel- 
phia  Record.  It  reads  in  part: 

“The  suggestion  of  your  desire 
to  meet  here  was  most  gratifying 
to  us;  and  if  yon  shall  find  it 
ronvenient  to  hold  your  sessions 
after  June  16,  the  date  of  our  1926 
Commencement  Day,  we  shall  he 
only  too  happy  to  place  at  the 
disposal  of  the  .Associated  .Adver¬ 
tising  Cluhs  the  privileges  ami 
facilities  of  our  entire  University 
plant,  for  their  use  and  enjoyment. 

“Thanking  you  sincerely  for  the 
opportunity  to  serve  such  a  vital 
and  representative  organization.” 


LEE’S  TEXT  FOR  NEWS 


Director  of  Journalism  School  Advo¬ 
cates  Complete  Publicity  for  Crime 

Dr.  James  Melvin  Lee.  director  of  the 
department  of  journali.sm.  New  York 
University,  and  writer  of  “Our  Own 
\\  orld  of  Letters”  department  for  F.ditoii 
&  PfBi.i.snER,  speaking  in  New  York 
presented  his  text  for  the  printing  of 
news ; 

“Whatsoever  things  are  honest,  what¬ 
soever  tilings  are  true,  print  these  things^ 
Mi'reover  print  the  things  of  good  report. 


Beautiful  Memorial  Tower,  University  of  Pennsylvania,  where  il 
.A..4.C.W.  meetings  will  he  held  in  1926 


IS  expec 
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SesquhCbitemiial 

Philad^ihia 


1776  1916 


150  Yean 
of 

American  Independence 


We  take  this  space  to  extend  to  the  Associated 
Advertising  Clubs  of  the  World  an  invitation 
to  hold  their  Annual  Convention  of  1926  in  the 
City  of  Philadelphia. 

The  Advertising  Clubs  will  doubtless  receive  like 
invitations  from  other  cities.  We  hope,  however, 
that  all  such  communities  will  hold  their  hospi¬ 
table  impulses  in  abeyance  for  a  year  while  the 
origin  of  our  Nation  is  being  suitably  celebrated 
in  the  place  of  its  birth. 

This  occasion  calls  for  a  great  gathering.  With 
our  overlooked  blessings  recalled;  with  our 
overworked  differences  forgotten;  with  our  great 
achievements  reviewed;  with  our  wonderful 
future  considered,  let  us  gather  in  our  Nation’s 
birthplace  and  thank  God  for  the  past  and  take 
courage  for  the  better  days  that  are  yet  to  be. 

N.  W.  AYER  fe?  SON,  Advertising  Headquarters 


NEW  YORK 


PHILADELPHIA 


SAN  FRANC1SCX3 
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NEWSPAPERS  SUPPORT  POOR  RICHARDS 
IN  “ON-TO-PHILADELPHIA”  DRIVE 

Press  Promises  Aid  if  Quaker  City  Invitation  is  Accepted  at 
Houston — Editors  Explain  City’s  Advantages — “Would 


newsiapcrs.  The  plant  of  the  Curtis 
Publishing  Cumpany,  facing  IndeiKn- 
dence  Square,  where  the  Saturday  live¬ 
ning  Post  and  other  Curtis  publications 
are  produced,  is  always  a  place  of  inter¬ 
est  to  publishers  and  advertising  men. 


No  A.  A.  C.  W.  Precedents  Broken 


Offer  Post-Graduate  Ad  Course”  Is  Claim 


pilK  newspai)ers  of  Philadelphia  are  abfiut  the  art  in  which  they  make  their 
*  glad  to  join  with  the  adxertising  living.  Hu>ines.s  will  come  before  the 


pleasure  that  liMims  up  as  an  added  at¬ 
traction  in  the  Sesquicentennial." 

Cyrus  H.  K.  Curtis,  owner  of  the 
Philadelphia  Public  Ledger,  is  anxious  to 
have  newspaper  members  of  the  A.  A. 
C.  \V.  visit  the  plant  now  being  con- 
stnicted  for  his  morning  and  evening 


Phila<leli>liia  advertising  men  point  out 
that  no  precedents  would  be  broken  should 
Houston  delegates  vote  to  hold  the  1926 
convention  in  Philadelphia  for  the  second 
time.  Two  other  cities  have  been  hosts 
to  the  Associated  Advertising  Clubs  of 
the  world  two  different  years.  These 
conventions,  similar  to  Philadelphia,  were 
held  ten  years  apart.  They  were  in  Chi¬ 
cago  in  1905  and  1915  and  in  St.  lyoui- 
19<t7  and  1917. 


ROWE  STEWART,  FORMER  A.  A.  C.  W.  PRESIDENT 
INVITES  YOU  TO  PHILADELPHIA 


Frederick  Forbes 


men  in  inviting  members  of  the  .\ssoci- 
ated  .\dvertising 
Clubs  of  the 
W  orld  to  our  city 
in  1926." 

This  was  the 
statement  made  to 
l-.iinoR  &  Prn- 
i.i.siiKK  by  Wil¬ 
liam  .S  i  m  p  s  o  n, 
business  manager 
of  the  Philadcl- 
f'hia  B  uU  c  t  i  « 

Other  Philadel- 
Iihia  newsiiaper 
men  urged  selec¬ 
tion  of  Pliiladel- 
'jihia  as  the  next 
A.  A.  C.  W.  convention  city. 

“We  who  know  Philadelphia,”  Mr. 

Simpson  continued,  "we  who  have  watched 
its  remarkable  growth  and  progress,  feel 
there  is  little  need  of  detail  in  explain¬ 
ing  why  it  would  lx;  well  chosen  as  the 
convention  site.  Its  fame  as  a  hostess 
city  has  spread  to  far  corners  of  the 
United  States. 

“Needless  to  say,  the  Bulletin  will  do 
all  in  its  power  to  be  of  assistance  to 
\.  .\.  C.  W.  delegates  during  their  stay 
in  Philadelphia  should  our  invitation  be 
accefited.” 

“The  .Associated  Advertising  Clubs  of 
the  World  in  Philadelphia  in  1926,  with¬ 
out  a  doubt,”  said  Frederick  Forbes, 
managing  editor  of  the  Philadclf’hia  North 
American. 

“In  1926  Philadelphia  will  celebrate  the 
150th  birthday  of  the  nation  one  of  the 
founders  of  which  was  Benjamin  Frank¬ 
lin,  the  Father  of  Advertising. 

“The  .\.  A.  C.  W.  cannot  and  do  not 
want  to  miss  being  a  p;irt  of  this  great 
event,  and  aside  from  this  historical  con¬ 
sideration,  there  is  Philadelphia  it.self. 

“It  is  the  logical  convention  city  of  this 
country.  It  is  the  center  of  the  .Adver¬ 
tising  population  in  the  United  States. 

Draw  a  circle  about  Philadelphia.  With¬ 
in  a  .100  mile  radius  you  will  take  in  more 
than  50,000,000  people. 

"It  is  more  easy  of  access  than  any 
other  center  of  iiopulation.  There  are 
more  advertised  things  manufactured  in 
Philadelphia  than  in  any  other  city. 

Philadelphia  has  greater  facilities  for  en¬ 
tertaining  advertising  men  than  any  other 

city  has.  ‘^PHILADELPHIA  is  the  logical  place  to  hold  the  convention  of  the 

“Finally,  those  who  will  attend  the  con-  Associated  Advertising  Clubs  of  the  World  next  year  for  the 

vention  will  have  a  more  pleasant  and  a  .  ^  •  -n  i  i  l  •  •  i  i  i 

more  profitable  time  in  Philadelphia  than  important  reason  that  this  country  will  be  celebrating  its  birthday  at 

they  could  have  any  place  else.”  that  time  in  our  city  which  is  the  birthplace  of  the  nation. 

of^Ihe'/'/n^ii/rSnr^i^W^  wish  to  visit  Independence 

following  statement:  Hall  ami  see  the  Liberty  nell,  the  ringing  of  which  certainly  was  the 

".Assuming  that  advertising  men  get  to-  most  effectvie  piece  of  advertising  in  .American  history — it  advertised 
gether  to  talk  sho]),  I  can  conceive  of  no  j,  form  of  government. 

more  appropriate  place  for  their  confer-  ^  i,i.  i 

ence  than  that  in  which  they  may  learn  at  *11  advocating  Philadelphia,  we  not  only  consider  its  historical 
first  hand,  not  only  orally  but  iKularly,  traditions,  but  speak  from  the  standpoint  that  it  is  an  industrial 
something  new  of  the  original  sources  of  center,  located  within  short  distance  of  the  Capitol,  the  center  of  our 
wdiichXir,arnias  beell’d^^^^^^^^  pvernment.  Its  very  accessibility  we  believe  makes  it  an  ideal 

thing  new  of  the  retail  methods  of  dis-  convention  city. 

tribution ;  something  new  of  the  produc-  “()ne  point  of  interest,  of  which  not  much  is  heard,  but  which 

tion  ni-w'^nf  "Jioiilil  of  particular  interest  to  advertising  men  and  women,  is 

buver  and  seller,  and  sometinng  new  ot  ,  •  .  i  »,  m  ”  •  i  i  . 

the  mechanical  processes  by  which  those  Philadelphia  s  Commercial  Museum.  Ihere  not  only  can  be  had  in- 
ideas  are  translated  into  the  definite  form  formation  concerning  the  industries  of  every  country  in  the  world, 
called  advertising  matter.  Philadelphia  s  |,,j(  j,]^q  exhibits  of  the  notable  manufacturing  products.  The  museum 
great  manu  acturing  pants  ler  enterpris-  especially  complete  in  its  information  concerning  Central  and 


ing  stores  and  her  iirinting  presses 
the  members  of  the  A.  .A.  C.  AV.  a  post¬ 
graduate  course  in  their  major  study. 

“1  would  not  address  Philadeljihia's 
appeal  to  advertising  men  in  a  lighter 
vein,  although  this  city  has  more  solid 
and  substantial  attractions  of  the  kind 


South  America,  a  fact  that  is  pertinent  since  the  Pan-American  Con¬ 
ference  is  becoming  more  and  more  an  important  feature  of  the 
A.  A.  C.  W.  meetings. 

“It  will  be  worth  your  while,  we  believe,  to  come  next  year  and  visit 
historic  Philadelphia,  industrial  Philadelphia,  Philadelphia,  the 
usually  listed  in  “points  of  interest”  than  ‘workshop  of  the  world.’” — Rmco  Stnvart,  viro-prpsident  and  gpnpral 
any  other  on  the  continent.  In  my  judg-  rjianagpr,  Philadplphia  Rpcnrd,  Chairman  of  District  2,  A.  A.  C.  W. 

Philadelphia  in  1926  because  Philadelphia  f^rmpr  prpsidpnt  of  thp  A.A.CJf  ..  and  prpsidcnt  pro  tPm,  of  thp  Poor 
can  add  to  their  stock  of  information  Richard  (.luh  of  Philadplphia. 


WOOD’S  LAST  MESSAGE 
TO  CLUB  PRESIDENTS 

Late  President  Jarvis  A.  Wood  of  tW 
Poor  Richard  Club  Urged  Support 
of  Philadelphia’s  Claim  Be¬ 
fore  He  Died 


In  a  letter  written  a  short  time  b^  f 
lore  his  death,  Jarvis  .A.  Wood,  Utt  F 
president  of  the  Poor  Richard  QuS  ' 
urged  club  presidents  to  support  Phila¬ 
delphia’s  claim  at  the  meeting  of  tht 
presidents  in  Houston. 

The  letter  reads  as  follows; 

“Of  the  many  important  questions  to 
tie  <lecidwl  at  I  louston  during  the  Con¬ 
vention  of  the  .Associated  -Advertising 
(Jubs  of  the  World,  there  is  one  of  par¬ 
ticular  interest  to  i1k  Poor  Richard 
( 'lub  and  to  the  membership  of 
every  club  in  the  Association.  We  refer 
to  the  selection  of  the  Convention  city 
for  1 926.  • 

“That  year  will  mark  the  I50th  An¬ 
niversary  of  .American  independence. 
This  event  will  be  fittingly  celebrated  in 
Philadelphia  by  an  exposition  of  inter-  < 
national  scope.  The  plans  for  this  ex- 
IKisition  are  now  being  perfected.  The 
City  of  Philadelphia  has  appropriate 
an  initial  $500,000.  The  State  of  Penn¬ 
sylvania  has  appropriated  $1,000,000; 
President  Coolidge  and  Congress  have 
given  not  only  moral  support  but  fi¬ 
nancial  support,  having  appropriated  an 
expense  fund  of  $25,0(X)  for  the  Com¬ 
mission  ;  and  undoubtedly  a  substantial 
I'ederal  appropriation  will  follow.  This 
is  the  background  that  will  be  set  in 
1926. 

“Now  to  get  right  down  to  advertis¬ 
ing  and  the  Convention  for  that  year. 
Philadelphia  offers  unexcelled  facilities 
and  accommodations  for  such  a  con¬ 
vention.  We  have  here  ample  and  most 
desirable  departmental  convention  halls, 
we  have  here  a  large  convention  hall  for 
the  general  sessions ;  we  have  here  hotel 
accommixlations  that  c.’innot  be  sur¬ 
passed  ;  we  have  railroad  and  steamship 
transiKirtation  facilities ;  we  have  plenty 
of  money,  and  we  have  a  square-jawed 
determination  to  put  the  Convention 
over  in  a  way  that  will  make  history. 
We  believe  you  will  admit  that  the  Poor 
Richard  Club  is  capable  of  doing  this. 

“Moreover,  Philadelphia  will  attract 
.'idvertising  and  business  men  from  all 
over  the  world  because  of  the  Sesqui- 
Centennial  exposition ;  because  of  Phila¬ 
delphia’s  historical  associations,  its 
reputation  as  the  “Workshop  of  the 
World,”  its  standing  as  an  educational 
center,  its  position  as  a  source  of  many 
national  advertising  campaigns  that 
have  achieved  signal  success. 

“Entertainment,  of  course,  there  will 
lie— plenty  of  it;  but  it  will  be  so  spotted 
on  the  program  as  not  to  interfere  with 
the  business  sessions  of  the  convention. 
Bear  in  mind,  too,  that  .Atlantic  City, 
the  “Playground  of  America,”  is  just 
one  hour’s  ride  on  the  finest  equipp^ 
trains  in  the  world — and  Atlantic  City 
in  June  is  glorious. 

“We  ask  you  to  support  our  claims  at 
the  meeting  of  the  Presidents  in  Hous¬ 
ton  and  in  the  assembled  conventioa 
May  we  have  this  support?  We  assure 
you  that  you  will  have  no  cause  for 
regret.  We  assure  you  that  the  Con¬ 
vention  in  1926,  if  it  comes  to  Philadel¬ 
phia,  will  set  a  new  mark  for  future 
conventions  to  shoot  at. 

Yours  for  1926  in  Philadelphia, 
Jarvis  A.  Wood. 


Two  New  Daily  Plants 

The  Philadelphia  Inquirer  and  the 
Philadelphia  Public  Ledger  are  both 
building  new  plants,  which  will  be  com¬ 
pleted  before  next  year.  The  new  home 
of  the  Inquirer  is  being  erected  on  North 
Broad  street  at  Callowhill.  It  is  seven¬ 
teen  stories  high  and  is  surmounted  by  a 
beautiful  clock  tower.  Rankin.  Kellogg 
and  Crane  are  the  architects.  The  public 
I>edgcr  building  will  occupy  the  entire 
block  bounded  by  6th  and  7th,  Chestnut 
and  Sansom  streets. 
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The  Philadelphia  Record 


Joins 


The  Poor  Richard  Cluh 


Other  Phila.  Advertising  Organizations 

in  urging 

The  Associated  Advertising 
Clubs  of  The  World 

to  hold  their 

1926  Convention 
in  Philadelphia 

The  Big  SESQUI-CENTENNIAL  Exposition,  Celebrating  Our  I  50th 
National  Birthday,  Will  Be  in  Progress.  All  Advertising  Men 
Should  See  the  Liberty  Bell  and  visit  Independence  Hall  in  1 926. 

The  Philadelphia  Record 

The  Second  Largest  Morning  Daily  in  Philadelphia 
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cakes,  wafHes  and  a  thousand  and  one 
other  tasty  morsels  that  only  old  time 
Mammies  know  how  to  cook,  will  be 
servetl  up  to  tickle  the  palates. 

While  hotel  managers  have  fretted  and 
fumed  about  their  "feeds,”  the  entertain¬ 
ment  committee  have  not  been  idle. 

Realizing  the  handicap  under  which 
they  were  working  after  the  marvelous 
entertainment  furnished  by  the  Britishers 
last  year,  the  committee  decided  to  make 
the  amusement  for  the  guests  entirely 
Texan. 

So  a  truly  Texas  rodeo,  with  the  best 
artists  that  the  state  can  provide,  has  been 
arranged. 

Pageants,  depicting  the  history  of  the 
biggest  state  in  the  Union  will  be  given 
on  the  famous  San  Jacinto  Battleground, 
where  Gen.  Sam  Houston  with  his  70(1 
odd  men  defeated  the  Mexican  General 
.Santa  Anna  with  more  than  twice  that 
mimlier. 

.\  musical  revue  telling  of  the  state’s 
history  and  called  “South  of  3b"  will  be 
given  in  the  famous  Hermann  Park,  in 
the  only  open  air  municipal  theatre  in  the 
state. 

-K  day  in  Galveston,  called  the  Atlantic 
City  of  the  South,  will  also  he  offered 
the  visitors.  Surf  bathing,  dancing,  a 
treasure  hunt  on  the  beach  and  a  barbecue 
will  be  the  entertainment.  .\  business 
session  will  also  be  held. 

Music?  “There  won’t  be  nothing  else 
but.”  as  the  darkies  say. 

Topping  the  list  will  be  President 
Calles’  own  private  band  from  Mexico 
City.  He  has  loaned  the  band  to  Houston 
for  the  convention.  It  is  made  up  of  the 
best  musicians  in  the  Southern  Republic 
and  compares  with  the  famous  U.  S. 
Marine  Band. 

Then  comes  the  Royal  Scotch  High¬ 
lander’s  Band  from  St.  Petersburg,  Fla., 
while  lesser  musical  organizations  will 
fill  in  the  gaps  between  concerts  played 
by  these  two. 

Dancing  is  provided  for  those  who  en¬ 
joy  it  at  practically  all  of  the  hotels  and 
pavilions  in  the  city.  Special  parties  have 
been  arranged  for  nearly  every  evening 
in  order  that  sessions  of  the  convention 


will  not  socially  tie  up  the  delegjte 

To  make  transportation  easy  fj, 
visitors  1,000  courtesy  cars  have  bea 
provided  by  the  committee  on  arrangt. 
ments.  The  autos  will  be  at  the  ser^ 
of  delegates  at  all  times  and  will  tafe 
them  wherever  they  want  to  go. 

In  making  all  of  the  arrangements  tht 
women  who  will  accompany  the  dele 
gates  have  not  been  overlookerl.  Tea< 
dinners,  theatre  parties,  sightseeing  tow; 
garden  parties,  dances  and  sightseei^ 
tours  will  keep  them  occupied  practicallv 
all  of  the  time. 

At  adjournment  of  the  convention  a 
series  of  Texas  Tours  have  been  arrange; 
for  delegates.  There  are  four  and  ther 
will  give  the  visitors  a  clear  conceptior 
of  the  big  state  and  all  of  its  variei 
industries. 


EDITOR  &  PUBLISHER  AT 
HOUSTON  CONVENTION 

Editor  &  publisher 

will  maintain  Convention 
Headquarters  in  a  booth  near 
the  entrance  of  the  Conven¬ 
tion  Hall,  in  the  City  .4u(li- 
torium.  Copies  of  this  issue, 
containing  the  complete  pro¬ 
gram,  and  much  other  infor¬ 
mation  of  value  to  conven¬ 
tion  visitors,  will  he  available 
there  for  all  callers.  .Arthur 
T.  Rohb,  Managing  Editor, 
will  represent  EDITOR  & 
PUBLISHER  at  the  Conven¬ 
tion.  He  will  stop  at  the 
Rice  Hotel. 


PhUadelpbta  'Cagcblatt 

The  oldest  German  Daily  and  Sunday  Newspaper 
in  Philadelphia,  Penna. 

The  German  People  represent  one-quarter  of  the 
entire  population  in  Philadelphia.  The  German 
Market  is  clearly  recognized  as  a  rich  field  inac¬ 
cessible  except  through  the  paper  which  talks  to 
them  in  their  native  Language. 

Germans  want  to  buy  everything  and  have  the 
money  to  pay. 

In  Philadelphia  they  maintain  250  Societies  and 
70  Churches  where  the  Services  are  conducted  in 
German. 

90%  of  Our  readers  read  only  our  Paper. 

If  you  want  to  reach  the  German  People  in 
Philadelphia;  if  you  want  to  sell  your  Mer¬ 
chandise  to  500  German  Grocery  Stores,  you  will 
have  to  use  the  Philadelphia  Tageblatt. 

For  rates  and  sample  copies  write  to  the  Adver¬ 
tising  Department  of  the 

PhUadelpbta  'Cageblatt 

107  N-  6tb  Street,  phtladelp' ta,  penna. 


WILLIAM  S.  PA'TTON 

President  of  the  Advertising  Association  of  Houston,  host  of  the  1925  meeting 

lioiK-y"  will  be  strong  in  mimlKTs  ami 
will  be  aecomixinied  to  Houston  by  a 
iscotch  Highlanders  band,  cquippcil  with 
such  gentle  instruments  as  bagpipes,  fifes, 
and  two-banded  bass  and  kettle  driims. 
.\notber  candidate  will  come  from  the 
new  .American  Riviera — Miami  which 
officers  of  the  A.  .A.  t,.  \\ .  are  p.'iid  and  M'eks  pledges  for  tlie  1*)27  convention.  As 
that  their  tenure  is  usually  a  drain  on  ^  rule,  the  convention  city  is  chosen  only 
their  personal  funds  and  time.  Mr.  Buck-  for  one  year  in  advance.  Init  this  rule  was 
ley  also  has  a  host  of  friends  among  the  broken  in  Milwaukee  in  1922,  when  the 
membership.  He  has  held  high  office  in  convention  j)ledged  itself  to  London  for 
the  Direct  Mail  Advertising  .Association  1024. 

since  its  establishment  and  is  a  frequent  The  “dark  horse”  of  the  city  contest 
slK-aker  on  direct-mail  advertising  at  dis-  is  Detroit,  which  for  several  months  has 
trict  meetings.  He  is  president  of  Buck-  been  the  source  of  rumors  that  it  wanted 
ley.  Dement  &  So.,  Chicago.  the  1926  convention.  Xn  definite  stand 

Xew  Yorkers  appear  certain  of  Mr.  has  been  announced  by  the  Detroit  Ad- 
\V(K>dbridge’s  election ;  partisams  of  other  craft  Oub,  .and  the  convention  may  be 
candidates  will  probably  do  most  of  their  called  upon  to  hear  its  claims, 
talking  at  Houston.  Most  of  these  <|uestions  will  in  all  like- 

I’hHadelphia,  as  will  be  apparent  by  the  lihood  be  decideti  early  in  the  week  by 
pages  of  this  issue,  is  making  a  de-  the  constitutional  bodies  and  the  action 
termined  bid  for  tbe  1926  meeting,  to  be  of  the  convention  Thursday  afternoon,  it 
held  as  a  part  of  the  city’s  sesquicen-  rnay  be  predicted,  will  t.ike  the  form  of 
tennial  celebration  of  the  Declaration  of  ratification. 

Independence.  It  is  the  home  of  the  best  Meanwhile,  the  great  majority  of  the 
known  advertising  group  in  the  country-—  deelgates  will  seek  the  pleasures  that 
the  Poor  Richard  Club — and  the  city  is  Houston  and  environs  afford, 
ixipular  with  advertising  men.  Ten  years  .A  bumper  crop  of  real  Southern  hos- 
ago  the  As.sociated  Chibs  held  in  Phila-  pitality  is  awaiting  the  deleg.ates  and  the 
<Ulphia  the  best-attemled  convention  in  management  of  the  Houston  hotels  plan 
their  history  and  Philadelphia  proposes  to  extend  themselves  to  show  the  visitors 
that  they  be  given  the  opportunity  to  what  the  real  interpretation  of  hospitality 
break  this  record,  next  year.  is  in  the  South. 

Opinion  is  general  that  the  Quaker  .All  of  the  dishes,  famous  below  the 
City  will  get  what  it  wants  from  the  Mason  and  Dixon  line,  will  be  on  the 
Houston  meeting,  but  not  without  spirited  menus. 

iil>i)osition  from  St.  Petersburg.  Fla.  The  Hot  biscuit,  with  sorghum  molasses, 
delegation  from  “the  land  of  milk  and  famous  fried  cliicken.  barbecued  beef,  hot 


PRESIDENT  HOUSTON  AD-CLUB 


f 


He  would  join  us  in  asking  you  most  earnestly 
to  come  to  ‘Philadelphia  next  year  ~  to  do  honor 
to  our  nation  and  to  the  work  which  he  loved^ 
and  in  which  you  and  we  are  co-laborers  ^  ~ 

advertising 

FOX  &  MACKENZIE  -  ‘Philadelphia 
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MANY  INDUSTRIES  HELP  OIL  AND  CATTLE 
KEEP  FORT  WORTH  BOOMING 


U'OKT  WORTH  is  essentially  a  man- 
ulacturiiiK  city  and  recent  develop¬ 
ments  attest  her  continued  growth  in  this 
line.  The  four  packing  plants  located  in 
the  city  constitute  the  largest  industrial 
group  in  the  Southwest.  She  is  the  larg¬ 
est  terminal  grain  market  in  the  South. 
Within  the  last  year,  one  grain  elevator 
of  l,7!i(t,(XM)  busliels  capacity,  another  of 
7(X).(XH)  i)ushels  cap.icity  and  an  addition 
to  a  third  of  3()I).(KH)  bushels  capacity, 
have  been  completed.  Plans  for  a  new 
flour  mill  have  been  drawn  and  with  its 
completion.  Fort  W'orth  will  have  a 
feed  and  flour  milling  capacity  of  6.0(K) 
barrels  daily. 

.\dditions  and  enlargements  at  four  of 
the  city’s  eight  petroleum  relinerics,  com¬ 
pleted  within  the  past  year,  have  cost 
nn)re  than  $3,(10(),00(). 

.\  cotton  mill  of  22,0(X)  spindles,  the 
largest  in  Texas,  was  completed  in  De¬ 
cember,  and  a  night  .shift  put  at  work 
on  March  1.  A  cement  plant  of  6,0(M) 
barrels  daily  capacity  will  begin  opera¬ 
tions  in  .April.  A  rolling  mill  has  re¬ 
cently  been  converted  into  an  electric 
steel  plant  which  melts  and  re-rolls  .scrap, 
of  which  an  almo.st  unlimited  supply  is 
available  from  the  oil  fields,  railroads 
and  manufacturing  jilants  of  the  area. 

Fort  Worth  is  fortunately  situated  in 
regard  to  a  supply  of  raw  materials. 
Meat  animals,  cotton,  grain  and  petro¬ 
leum,  which  are  four  of  the  five  principal 
raw  materials  entering  into  .American 
maim  fact  iires,  are  each  of  them  produced 
ill  her  preferential  trade  territory  in 
volume  giving  each  an  annual  value  of 
more  than  $1(10,000,000. 

With  18  rail  outlets  Fort  Worth  has 
the  facilities  for  distribution  which  are 
essential  to  industrial  growth.  One  out 
of  every  .15  freight  cars  loaded  in  the 
United  States  is  consigned  to  or  through 
the  city  and  more  than  50  per  cent  of  the 
railway  traffic  entering  the  state  passes 
through  Fort  Worth. 

Her  fuel  supply  is  another  great  asset. 
There  is  brought  to  the  city  through  five 
pipe  lines,  natural  gas  from  fifteen  gas 
fields.  Eight  refineries  furnish  an  ample 
supply  of  Wl  oil.  Bituminous  coal  fields 
of  almost  unlimited  extent  lie  to  the 
north  and  west  at  a  distance  of  from  40 
to  100  miles. 

The  existence  of  a  number  of  very 
large  industries  has  attracted  a  large  and 
permanent  supply  of  lalmr  which  is  sup¬ 
plemented  by  the  transient  supply  always 
available  in' large  railroad  centers.  The 
great  majority  of  the  laborers  .are  native 
white,  the  city  having  only  5  per  cent 
foreign  born  and  12  per  cent  negro. 

Health  and  climatic  coixlitions  arc  c.x- 
cellent.  With  a  greater  elevation  than 


tliat  part  of  Texas  lying  to  the  East, 
the  climate  is  invigorating  and  yet  so 
mild  as  to  make  work  in  the  oi)eu  possi¬ 
ble  through  most  of  the  winter.  Federal 
figures  for  1924.  showed  only  two  cities 
of  more  tlian  1(K),(MK)  population  in  the 
United  States  witli  as  low  a  death  rate 
as  Fort  Worth. 

Lake  Worth,  lying  five  miles  northwest 
oi  the  city,  is  the  principal  source  of 
water  supply.  The  lake  is  fourteen  miles 
long  and  from  one  to  two  miles  wide.  It 
was  created  by  damming  the  West  fork 
of  the  Trinity  river.  .More  than  half  a 
million  visitors  are  attracted  to  the  muni¬ 
cipal  hatliing  beach  at  the  lake  each  sea¬ 
son.  Boating  and  fishing  are  excellent. 
.\round  tlie  lake  residents  of  North 
Texas  have  built  their  summer  homes. 

It  was  the  success  of  Lake  Worth, 
from  every  standpoint,  that  was  respon¬ 
sible  for  Fort  Worth’s  undertaking  the 
greatest  water  project  ever  conceived  in 
Texas.  This  is  the  creation  of  a  scries  of 
great  reservoirs  tliat  will  impound  1,150,- 
000  acre  feet  of  water,  which  with  the  es¬ 
timated  rate  of  replenishment,  will  make 
available  2,(KK).(KX)  acre  feet  i)er  year. 

Fort  Worth's  latest  big  project  is  the 
building  of  a  railroad  from  Fort  Worth 
to  Tucumcari,  X.  M..  which  will  tap  the 
rich  and  rapidly  developing  Panhandle 
and  Plains  country  of  West  Texas. 

Suburbs  larger  in  area  than  the  city 
proper  were  annexed  to  Fort  W’orth  in 
1922.  .A  conservative  estimate  of  the 
present  iwpulation  of  the  city  is  175,(K)0. 
The  estimate  of  the  population  of  the  Bu¬ 
reau  of  Census  as  of  1924,  showed  an  in¬ 
crease  of  39  per  cent  (>\er  that  of  the 
1920  census. 

Cotton,  grain  and  livestock  handled  by 
Fort  Worth  dealers  reached  a  volume  ot 
more  than  $100 .000 .(XX)  per  annum  for 
each  of  these  items. 

Fort  Worth  is  the  principal  food  dis¬ 
tributing  center  of  the  Southwest, 
produce,  fruits,  groceries,  hardware,  oil 
field  supplies,  drugs  and  dry  goods  com¬ 
prising  the  principal  lines. 

Fort  W’orth’s  principal  trade  territory 
in  West  Texas  contains  so  few  large 
towns  that  a  great  deal  of  retail  tra<le 
comes  to  the  city  from  outside  its  nom¬ 
inal  retail  shopping  area,  which  lies  within 
a  150  mile  radius  North,  W^est  and  South. 

The  most  recent  estimate  of  the  vol¬ 
ume  of  retail  trade  shows  total  expendi¬ 
tures  in  the  city  of  $108,000,000  with 
131. .5(X)  buyers.  It  is  also  shown  that 
more  than  25  per  cent  of  Fort  Worth 
families  have  earned  incomes  in  excess 
of  $1.8CX)  per  year,  although  for  the 
United  States  at  large  only  13  per  cent 
of  the  families  have  incomes  in  excess 
of  that  amount. 


GALVESTON,  LAPPED  BY  WAVES  OF  GULF, 
VAUNTS  ITS  GLORY  AS  A  PORT 

- By  GARNETT  B.  CLARKE - 


liouses  and  concentratiim  slieds  offer 
facilities  for  storing  1.7.sO.(XX)  bales  of 
cotton  without  resorting  to  tiering,  and 
by  tiering  approximately  4,(KX).(XX)  bales, 
or  the  entire  annual  output  of  Texas  and 
Oklahoma. 

The  prominence  of  the  port  of 
Galveston  has  been  due  to  its  advantage¬ 
ous  topographical  location,  for  the  load¬ 
ing  docks  and  wharves  are  only  20 
minutes  from  the  Gulf,  affording  a  direct 
water  route  to  all  markets  of  the  world 
and  to  the  four  trunk  line  railroads  which 
traverse  the  large  section  of  the  Middle 
West.  It  is  also  the  Southern  terminus 
of  the  .Atchison,  Topeka  &  Santa  Fe, 
an<l  Southern  Pacific  railroad  systems. 

Like  other  cities  on  the  Gulf  coast. 
Galveston  lies  in  the  path  of  tropical 
hurricanes  originating  in  the  Caribbean 
Sea,  and  to  protect  the  city  a  seawall 
wjis  constructed  at  a  cost  of  over 
$.•',( XX),(1(X),  an<l  to  give  further  jirotection 
the  grade  of  the  city  was  raised  six  feet 
at  a  cost  of  $4.(XX).(j00.  The  city  is  now 
safe  from  the  menace  of  tropical  storms 
and  tidal  waves  coming  from  the  Gulf. 


NEW  HOME  PROGRESSES 


Poor  Richard  Club  Must  Leave  Camac 
Street  in  June 

Rapid  progress  is  being  made  in  re¬ 
modelling  the  interior  of  the  new  home 
of  the  Poor  Richard  Club  at  1319  Locust 
street,  Philadelphia,  and  it  is  expected 
alterations  will  be  completed  bv  August 
this  year. 

C.  E.  Brumbaugh,  architect,  promises 
one  of  the  most  unique  clubs  of  its  kind  in 
the  country. 

The  Yachtsmen’s  Club  of  Philadelphia 
will  take  posscssifin  of  Potir  Richard’s 
Camac  .street  home  on  June  1.  Directors 
will  announce  shortly  where  members  will 
meet  for  luncheons  until  the  new  homi 
is  ready  for  occupancy  next  .August. 


In  Houston  darkies  will  sing  real  old 
“down  in  the  land  of  cotton"  melodies. 


We  Invite  You  to 

PHILADELPHIA 

1926 

AND  WHEN  YOU  COME  TO 
PHILADELPHIA  WE  INVITE 
YOU  TO  VISIT  US  IN  OUR 


Appearances  Do  Count 


Use 

FENTON 

LABELS 

and  make  them 
count 

In  YOUR  FAVOR 


Send  for  88-page 
Catalog 


FENTON  LABEL  CO. 

Incorporated 

506-512  Race  St.  Phila.,  Pa. 


.XLVESTi^N,  Tex.,  seat  of  the  county  from  $550, 000, (KX)  in  1921  to  over  $614,- 
(if  the  same  name,  delights  in  figures  191,976  in  1924. 
which  prove  the  city  to  lx-  the  “.second  The  I’nited  States  Government  has 
port  in  .America’’  in  volume  of  business  spent  over  $20.(MX),(XX),  and  forty  years 
bandied.  of  lalxir  to  develop  the  port  of  Galveston 


The  site  of  the  present  city  of  Galves¬ 
ton  was  purchased  from  the  Republic  of 
Texas  by  Col.  M.  B.  Menard  in  1836 
when  be  purchased  one  "league  of  land" 
for  $.'0,(XH).  It  was  chartered  as  a  city 
in  January,  1839,  having  previously  been 
made  a  port  of  entry  in  1837.  The 
IMipuIation  lias  increased  from  36.981  in 
1910  to  53,138  in  1924,  according  to 
statistics  compiled  by  the  board  of  health 
and  substantiated  by  the  1924-25  city 
directory.  Galveston  i  s  recognized  as 
the  world’s  leading  port  in  the  export 
of  cotton,  sulphur,  cottonseed  cake  and 
cottonseed  products.  It  is  the  leading 
Gulf  port  in  the  cxixirt  of  grain  and  its 
exports  for  the  year  1924  exceedesl 
27,429,582  bushels.  Over  1.922.108  bales 
.of  cotton  were  exported  from  July  1, 
1924  to  November  30,  1924.  The  value 
of  its  exports  and  imports  have  increased 


to  its  higli  standard  of  efficiency. 
Galveston  is  the  port  of  quickest  dis¬ 
patch  in  the  I’nited  States.  The  average 
car  detention  on  exixirt  shipments  through 
the  port  is  I'j  days.  The  average  de¬ 
tention  of  all  cars  export,  coastwise  and 
for  local  consumption,  taken  for  a  period 
of  one  year,  is  only  three  days. 

Galveston’s  rail  and  port  facilities  are 
second  to  none,  it  being  an  uncommon 
incident  for  a  vessel  to  dock  in  the  morn¬ 
ing  and  clear  before  midnight  with  an 
8,(XX)-ton  cargo.  The  port  holds  the 
world’s  record  for  loading  cotton  in  a 
ship,  the  Steamship  Daniel  Webster 
having  loaded  out  22,120  bales.  The  S.S. 
jrjibesar  cleared  for  Rotterdam,  Holland, 
with  496.0(X)  bushels  of  grain,  c.stablish- 
ing  another  record  for  Galveston,  as  it 
was  the  largest  cargo  of  grain  ever 
cleare<i  from  a  Gulf  port.  Its  ware- 


NEW  BUILDING 

1120  SPRUCE  STREET 

Just  around  the  corner  from 
the  new  Home  of  the  Poor 
Richard  Club 
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PHILADELPHIA 


1776 


1926 


The  observance  of  the  One  Hundred  and  Fiftieth  Anniversary  of 
American  Independence  at  Philadelphia,  June  i  '  December  i, 
1926,  will  be  the  celebration  of,  for  and  by  all  the  people  of  the 
United  States  of  America. 

Philadelphia  is  the  place  for  such  an  important  celebration.  It 
was  there  that  the  representatives  of  the  Original  Thirteen  Colonies 
participated  in  the  First  and  Second  Continental  Congresses,  where  the 
Declaration  of  Independence  was  adopted  and  proclaimed,  and  where 
the  representatives  from  the  Original  States  met,  framed  and  adopted 
the  Constitution  of  the  United  States. 

Philadelphia  not  only  invites  the  people  of  the  United  States,  and 
of  the  world,  to  participate  in  next  year’s  notable  Anniversary,  but 
especially  wants  the  country’s  leaders  in  the  Arts  and  Sciences,  and  in 
Industry  and  Business,  to  know  and  feel  that  the  great  Exposition  which 
will  be  a  crowning  feature  of  the  Celebration,  is  to  be  their  Sesqui' 
centennial  Exposition,  and  show  to  the  entire  world  the  great  develop' 
ment  made  during  the  past  one  hundred  and  fifty  years. 


K  d  i  t  r  &  Publisher  for  M  n  y  9  ,  1925 


makes  living  at  Orange  comfortable  and 

RANGER,  PAST  1917  OIL  BOOM  FRENZY,  iXSL’ 

NOW  A  SUBSTANTIAL  CITY  I  splemlid  churches,  schools,  hotels,  hos- 

a  e  n  D  A  T-riTDc^iwi  !’'*“**•  efficient  lire  depart- 

"A  I  1  luoLNN  -  .  .  . nient,  low  insurance  rate,  cheap  trans- 

''|'’Hlil\E  are  few  people  in  the  civilized  ha^.  nianv  manufacturing  plants,  among  ®P|c|ulid  rate  adjustment, 

1  11  1  t  .  1  1  -  ij  I,  1  c  iiw.,.,  V  unlimited  available  sites  on  rail  or  water 

...  wor  d  who  have  no  heard  .It  Ranger,  m hub  are,  .Sonthern  Ice  ist  L till  les  Com-  unlimited  supply  of 

lc\.  In  October,  191/,  the  whole  paiiy.  I.anner  Ice  Cream  Company,  ■  ,  ..-ater  for  drinking  and  industrial 
country  was  startled  by  the  bringing  in  .''tandard  lank  &  Steel  \\orks.  Eureka  ....mnepe  friim  depn  artPsian  «pIIs  tLpp 


<.'uiiiilry  was  startlecl  by  the  bringing;  in  >taii(Ian!  lank  &  Steel  Works,  Lureka 
of  tlie  McCleskey  well  at  Ranger.  This  I  .ol  Company,  Acme  Ripe  &  Machine 
was  followiM  by  a  number  of  other  wells,  t  onipany,  Bunlen  Equipment  Company, 
among  which  was  the  Norwood  well.  R  C.  J.mes  Milling  Company,  Texas 
In  a  few  months  the  total  production  of  .Novelty  Company,  liordeau  Bros.  Rlaii- 
oil  of  the  Ranger  field  reached  the  eii-  ing  .Mill,  Clay  Boiler  &  .Machine  Works, 
..rnii.us  total  of  90,00(J  barrels  dtiily.  two  of  the  largest  rock  crushers  in  the 
In  a  lew  months  Ranger  grew  from  a  .stale  and  numerous  other  plants;  also 
struggling  country  village  of  tiOO  people  three  wludesale  grocery  houses,  a  vvliole- 
lo  a  city  of  tents  and  shacks  of  sonx-  J'ale  pr.Kluce  house,  a  potato  chip  factory, 
lujpulation.  tw.i  liakeries,  and  a  live  daily  paiKr,  the 

The  eiiKTgencc  of  the  new  present  ^  ieics. 

city  of  Ranger  from  the  ol.l  shack  town  .  “^fftory  surroun.lmg  Ranger  is  a 
of  the  first  years  of  the  oil  boom  days  '  vroductne  agriculture  land. 

i~  considere.1  a  marvel.  What  were  products  raised  here 

shacks  are  n.,w  magnificent  brick  build-  ‘^"7’  ."’’eat,  oats,  milo 


r.'K.rCompany,  Acme  Ripe  & ’.\fachinc  Pi'rposes,  from  deep  artesian  wells,  three 
■  .  ..  _ : .  .  banks  with  total  resources  of  over 


There  are  ample  opp/irtunities  for 
recreation  and  sport,  the  finest  hunting 
an.l  fishing  in  the  world  in  the  im- 


ale  pr.Kiuce  house,  a  p.itato  chip  factory,  -nm  ns.iuig  u.e  worm  m  u.e  im- 
wo  liakeries,  and  a  live  daily  paiKr,  the  vicinity,  with  large  country 

Vm.gcr  Daily  Times.  tl'^aters,  both  moving 


picture  and  legitimate,  play  grounds, 
parks  and  tourist  camp  site. 

The  port  of  Orange  is  equipiH'd  with 


.Among  iiie  larm  pr.xlucts  raised  here  * 

are:  corn,  cotton  wheat,  oats,  milo  "tost  m^ern  of  wharves  and  docks, 

.  ..  ■  T.’  .  mumcipally  owned,  insuring  equal  treat- 


Mi**issippi  Press  Meeting  in  June 

Rrogram  of  the  Mississippi  Rress  .\5. 
sociation  for  the  annual  convention  at 
Biloxi,  June  4-6,  has  been  issued  by  Presi- 
•lent  Birney  Imes.  .Among  the  prominent 


ings.  Beautiful  homes  are  where  hovels  "i:‘'/.e,  and  other  grams.  Ranger  is  be-  J sjieakers  will  be  President  C.  II.  Mark- 

once  >too.l.  Six  and  one  half  miles  of  nnmhpr  railroad  tracks  and  three  >>am  of  the  Illinois  Central  railway,  and 

■“r":;™  Sill'll  .  of  „o,l„„  c«n„r«c-  S..  F.l.no  .M..,cn|,.l,  oj,  .Mbn.a,  .  Icj. 


one  time  impassable.  ip'In  protected  bv  fire  walls  every  one  in«  advertising  man.  The  meetings  will 

The  new  Hanger  of  today  has  a  pop-  '.atermelons.  cLtatuS  ^rap^s’.  f  ’  t^  SidlroJ ‘tannSf  an.l 

Illation  of  over  12,0(X)  permanent  citizens  vprv  ^ippp«f.iIlJ  /2,000  square  feet  and  ample  fire  be  the  Oridiron  Banquet  and  a  sympo- 

.111.1  a  scholastic  enrollment  of  two  irrfgad on  The  protection  for  all.  These  facilities  are  s.nm-  .Sell.nc  M.ss.ss.nn,  n.  ibe  UWta- 


th(>n>and  pupils.  It  has  one  of  the  most 
beautiful  high  school  buildings  in  the 
state,  which  cost  tlie  city  over  a  quarter  '  "'uanffcr  'is  ^ranidlv”  "erowine"^ and  is  United 

million  dollars,  and  has  all  modern  reaching  out  for  hlkfries,  more  good  ®  ^oV‘aLT?'hSn7r!lds 

«,uipment.  Ranger  has  also  five  modern  water  storage  for  hundr^s  oj  tmllions 

brick  ward  school  buildings,  the  cost  .  ,.  y  i  ,  .  e  -ij  ^  of  feet,  absolutely  free  from  teredo,  and 

from  $5().()00  to  $7S.«»  each  making  a  ^..^ent  hie"  Rantr  offers  l^ral  "'I,  'If,, 

total  o  almost  one  half  million  d.dlars  advantages  that  make  it  a  most  f f  ^ 

mve.st«l  m_^hool_  buildings  awl  school  jdeal  place  in  which  to  locate  manufac- 

proper  y.  The  schools  of  Ranger  rank  ^^jjroad  facil-  _  “ITir'iT'Tr  * 


more  th;m  1,4(K)  feet  gives  Ranger  an 
i.leal  all  the  year  round  climate. 


of  72,000  square  feet  and  ample  fire  he  the  Gridiron  Banquet  and  a  syitipo- 

protection  for  all.  These  facilities  are  sium— “Selling  Mississippi  to  the  World,’ 

reached  on  equal  terms  by  all  railroads  led  by  Jas.  H.  Skewes,  of  the  Meridian 

entering  the  city.  For  the  handling  of  Star. 


pro,H.ri>.  ine  scwhus  oi  isanger  rai.K  Pj^^j  railroad  facil-  p.  „  .  a,  v  H  J  . 

with  the  best  in  the  state.  itj,,  .  ^n  the  T.  &  P.  and  the  W.  F.  R.  Change.  N.  Y.  Headquarter. 

Ranger  has  a  water  system,  .sewer  ^  \\'_  ^  R.  These  lines  have  con-  The  New  York  advertising  office  of  the 

system  and  gas  company,  which  is  able  nection  with  a  number  of  additional  Chieaf’o  Journal  of  Commerce  has  re- 

to  furnish  an  abundance  of  gas  at  a  roads  such  as  the  Sante  Fe,  Katy,  iw.ved  to  44  Broad  street, 

fair  price,  and  also  both  a  telephone  Frisco,  Wichita  Falls,  Southern,  Rock - 


fair  price,  and  also  both  a  telephone 


Change*  N.  Y.  Headquarters 

The  New  York  advertising  office  of  the 


and  electric  lighting  system  that  is  tlx-  Islawl,  H.  &  T.  C.  and  many  others. 


Mexico  City  Daily  Suspend* 


Poor  Richard*  Hold  Frolic 

Roor  Richard  Oub  held  its  annual 
Spring  Outing  at  the  Philmont  Country 
Qub  ^lay  5.  Tennis  matches,  golf  tour¬ 
naments,  and  baseball  games  provided  en¬ 
tertainment  for  the  many  members  who 
attended. 

Collier  Take*  Miami  Post 

LaVerne  Collier  has  succeeded  Harry 
h'awkes  as  manager  in  complete  charge 
of  the  Miami  (IHa.)  Daily  Tab,  a  Van- 


1  -r  A.  •  a  'a  r  •*  ,7 — ’  .  A  A -  . — y  V  ^  w  m  jjl  Jin*  ii’id.;  lyuuy  4  ut',  a  vau- 

lie  in  thf  sS'  The  e"lLtHci^^  n  The  Mexico  City  El  Globo.  morning  .lerbilt  tabloid.  .Mr.  Fawkes  will  report 

rIV  .  s  fSsU  “  ?Sd  .SN?™  ui  Sv.  by  C'V  Pf'-i-ni.  »«,.  ,h.  U,  ,^1..  office  V„d.rb» 

Klcclric  Company,  who  have  a  very  Tte  dl”!™  the  w".S  aSw  ineffi  P™'"'  P'"'™"""  '»>•  ""V  Newspapers,  Ine. 

larRe  investment  in  the  Ranker  neld.  ing  modern  filtration  plant,  insuring  an  h  ■  ■  ~.=: 

The  telephone  system  is  the  pride  of  the  .ibnndance  of  water  for  industrial  pur-  k  k  C  rlU  WcIcome  Dllll  AflCI  DUI  A  1 0OC 

oil  fields.  noses.  It  also  has  an  abundance  of  chcan  ITSST  A  A  I.  01  Wi  ■  II II.  A  HIM. I  III  A  I  ^  All  2521 


to  the  Los  .Xngeles  offices  of  Vanderbik 
.Newspapers,  Inc. 


oil  fields.  poses.  It  also  has  an  abundance  of  cheap 

The  banks  and  business  houses  are  a  fuel  in  the  way  of  electricity,  coal,  being 
credit  to  any  city.  The  business  people  adjacent  to  a  well-developed  soft  coal 
of  Ranger  are  far  above  the  average  field,  and  natural  gas.  The  supply  of 
when  it  comes  to  progressive  measures  gas  from  a  large  number  of  casinghead 
lending  to  better  their  community,  plants  can  be  furnished  for  industrial 
Ranger  has  an  active  Chamber  of  Com-  purposes  at  a  price  which  is  astonish- 
nicrce  with  a  large  member.ship,  work-  ingly  low. 

ing  hard  at  all  times  to  help  develop  Ranger  has  ample  hospital  facilities. 
Ranger  into  the  coming  industrial  center  and  a  number  of  doctors,  lawyers,  den 
•if  this  part  of  the  state,  and  a  Retail  tists,  awl  other  professional  men.  And 


Merchants’  Association. 


ministers  that  are  progressive,  earnest. 


Ranger  is  the  headquarters  for  a  large  Tkxl-fearing  men.  The  population  of 
number  of  the  big  oil  companies  and  Ranger  is  made  up  of  a  metrop/ilitan 
supply  houses,  as  it  is  situated  in  the  class  of  people.  Practically  every  large 
venter  of  the  oil,  gas  and  casinglx'.Td  city  in  the  United  States  ami  Canada. 


gasoline  plants.  Statistics  will  show 
that  Ranger  is  still  “The  Hub  of  the 


and  each  state  in  the  I'nion  is  repre¬ 
sented.  Ranger  also  has  a  Country 


Gil  Fields.”  In  addition  to  the  above  ('Itih,  a  tourist  park  and  splendid  golf 
oil.  gas  and  gasoline  industries.  Ranger  links. 


FUR  TRADE  AND  MANY  VARIED  INDUSTRIES 
PROSPER  CITY  AND  PORT  OF  ORANGE 

- By  L.  M.  SHEPARDSON - 


/kR.XNGE  is  in  the  extreme  southeast 
corner  of  the  state  of  Texas,  the  most 
northern  and  eastern  port  of  the  Texas 
tlnlf  coast,  at  the  head  of  tide  water 
on  tlx-  Sabine  river,  which  divides 
Ixiuisiana  and  Texas,  100  miles  slightly 
north  of  cast  of  Galveston  aixl  Houston, 
on  the  Southern  Pacific  Railway  and 
Gulf  Coast  lines,  26R  miles  west  of  New 
1  Iricaiis  and  on  the  intracoastal  canal, 
which  extends  from  New  Orleans  to  this 
city. 

The  present  city  of  Orange  was  orig¬ 
inally  settled  about  1836,  and  was  known 
us  Green’s  Bluff.  In  18.S6  the  present 
name  of  Orange  was  adopted  from  the 
fact  that  there  were  large  orange  groves 
in  this  locality  at  that  time. 

The  present  population  is  approximately 
Li. 000,  85  per  cent  being  native  whites,  10 
jKr  cent  negroes,  the  balance  foreign  born. 

Located  in  a  splendid  agricultural  ter- 
ritorv  on  two  trunk  line  railroads  and 


being  a  deep  sea  port  with  a  trade  ter¬ 
ritory  extending  25  miles  west  and  150 
miles  north  and  east.  Orange  is  a  very 
important  industrial  center  and  fur  mar¬ 
ket.  More  than  one  million  dollars 
worth  of  furs  were  shipped  out  the  past 
season.  The  principle  industries  are 
trapping,  saw  mills,  box  factory,  paper 
mill,  manufacturing  kraft  wrapping 
paper  from  yellow  pine  fiber,  paper  bag 
factory,  creosoting  and  wood  preserving 
plant,  railway  car  building  plant,  iron 
and  steel  fabricating  plant,  ship  yards, 
iron  foundry,  rice  mill,  small  wood 
working  plants  and  a  very  large  electric 
power  plant.  There  is  also  one  of  the 
largest  and  lx;st  oil  fields  of  the  Gulf 
coast  country  with  a  production  of  20.- 
000  barrels  per  day.  and  three  other  oil 
fields  within  a  radius  of  25  miles,  in¬ 
suring  cheap  fuel  ami  power  at  all  times. 

I-abor  conditions  arc  excellent.  A 
peculiarlv  inviting  climatic  condition 


I  A.A.C.»fW.  "t"”  PHILADELPHIA  1926  ^ 
Reach  the  Heart 

of  Philadelphia’s  great  German-American  popula¬ 
tion  (over  a  half  million)  through  their  own  daily 
newspaper — the 

PHILADELPHIA 

Gazette-Democrat 

One  of  the  largest  German  language  publications 
in  the  United  States 

FOLLOW  THE  LEAD 


Colgate  Toilet  Articles — Victor  Talking  Machines — Colum¬ 
bia  Talking  Machines — American  Tobacco  Co. — Mennen’s 
Toilet  Articles  —  Endicott  Johnson  Shoes  —  Ingersoll 
Watches — Life  Buoy  Soap — Rinso — Lux — Borden’s  Milk 
— Sun  Maid  Raisins — U.  S.  Shipping  Board — Liggett  & 
Myers — Atlantic  Refining  Co. — Arrow  Brand  Collars — 
Ever  Ready  Safety  Razors — Quaker  Oats — Calumet  Baking 
Powder — Music  Master  Corporation — and  others  whose 
success  has  been  achieved  through  a  wise  choice  of  advertis¬ 
ing  mediums. 

Address: 

924  Arch  Street,  Philadelphia,  Pa. 


THE  MANUFACTURING  PHOTO-ENGRAVERS 
ASSOCIATION  OF  PHIUDELPHIA 

joins  in  PHILADELPHIA’S  general  and  cordial  invitation  to  the 

ADVERTISING  CLUBS  OF  THE  WORLD 

to  convene  in  the  city  of 

PHILADELPHIA 

in  the  year  of  the  Sesqui-Centennial 

=  1926 

The  Manufacturing  Photo-Engravers  Association 

of  Philadelphia 

is  affiliated  with  The  International  Photo-Engravers  Association  of 
America  and  is  acti\  ely  engaging  the  force  and  influence  of  its  mem¬ 
bership  and  organization  to  secure  understanding  and  ethical 
relationship  in  the  Graphic  and  Printing  Art  Crafts. 


MEMBERS 


'I'hc  Heck  Engraving  Company,  Inc. 
riic  Chestnut  Street  hmgraving  Company.  Inc. 
Commercial  Photo  Engraving  Company 
Electro  Tint  Engraving  Company,  Inc. 
Enterprise  hmgraving  Company 
Franklin  Photo  Fmgraving  House 
(iatchel  and  Manning,  Inc. 

(iraphic  Arts  Engraving  Company,  Inc. 
Lincoln  Photo  Engraving  Company 

(Nearly  100' 


Lotz  Photo  F2ngraving  Company 
Peerless  hmgraving  Company 
Philadelphia  Photo  Engraving  Company 
Photo  Chromotype  Engraving  Company,  Inc. 
Phototype  Engraving  Company 
Rembrandt  Engraving  Company 
Rodgers  Engraving  Company 
Weeks  Photo  Engraving  Company 


of  all  Photo-Engraving  Concerns  in  Philadelphia) 


P.  S.  The  whole  world  knows  that  Philadelphia  is  the  one  logical  choice  for  the  1926  Convention 
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AUSTIN  GROWS  IN  ATTRACTION  FOR 
INTELUGENT  TRAVELERS 

- By  W.  E.  LONG - 

'■pHli  wholesale  territory  of  Austin  cov-  citizenship,  stand  for  the  best  to  be 
ers  a  radius  of  approximately  150  found  in  cultural  development.  The 
miles.  The  retail  territory  covers  from  many  educational  institutions  located 
^  50  to  a  75  mile  radius.  Within  the  here — including  the  State  University 
wholesale  radius  there  are  1,350,000  peo-  with  more  than  5,000  students — together 
pic.  Within  the  retail  radius  there  are  with  the  fact  that  .\ustin  has  always 
470,000  jjeople.  The  jK'ople  are  00  per-  ix-en  a  center  for  writers,  artists  and 
cent  white,  ten  percent  Negroes,  and  diplomats  has  made  it  a  very  interesting 
of  the  white  population  about  15  ixr-  city  in  which  to  live, 
cent  are  of  Swedish  origin,  18  percent  .Austin  has  .seven  strong  financial  in- 
of  (ierman  origin  and  the  other  57  per-  stitutions  with  ample  resources.  The 
cent  almost  entirely  of  American  origin,  very  best  of  motion  picture  theaters  pro- 
with  a  few  Mexicans.  vide  amusements.  In  addition  to  this 

Agriculture  is  the  leading  industry,  the  .Amateur  Qioral  Club  brings  to 
Cotton  is  the  principal  crop,  together  Austin  each  year  much  of  the  best  talent, 
with  considerable  forage,  corn,  and  some  including  tlwse  of  national  and  inter¬ 
small  grains.  The  fairly  uniform  seasons  national  reputation, 
maintain  a  stable  prosperity  throughout  The  people  of  .Austin  and  the  surround- 
the  agricultural  sections.  ing  territory  live  in  comfortable  homes. 

In  the  towns  and  cities  many  small  built  principally  of  timber,  interspersed 
industries  thrive,  with  an  occasional  with  many  buildngs  of  stucco,  brick  and 
large  plant.  Austin  has  the  Woodward  rock. 

Body  Works,  the  largest  truck  body  The  building  of  three  new  hotels  in 
plant  in  the  southwest ;  the  Tips  Engine  .Austin  in  the  last  two  years  has  opened 
Works,  turning  out  the  largest  crude  oil  up  an  entirely  new  territory  for  the  tour- 
engines  made  in  this  section;  the  Walker  ist  and  as  a  result,  thousands  of  travelers 
Properties  .Association,  the  biggest  plant  are  stopping  at  this  point,  which 
in  the  world  canning  chile  con  came  and  ixissesses  many  features  of  historical  and 
tamales;  the  Elgin-Butler  Brick  &  Tile  literary  interest. 

Works,  and  a  considerable  number  of  The  circulation  of  Austin  daily  news- 
smaller  plants  which  swell  the  value  of  papers  has  increased  from  7,000  to  23,000 
manufactured  products.  subscribers  in  a  period  of  less  than  two 

Austin— the  state  capital— and  its  years. 


SHERMAN,  CITY  OF  FACTORIES  AND  COLLEGES, 
KEEPS  BUSY  AND  COMFORTABLE 

_ By  LEE  SIMMONS _ _ 


/"ISITOKS  to  the  annual  meeting  of 
the  Associated  Advertising  Clubs  of 
the  World,  do  you  know  of  Sherman? 
If  not,  we  invite  you  to  visit  and  learn 
of  this  wonderful  little  city  of  factories 
and  colleges. 

With  a  population  of  only  alx)Ut 
20,000,  its  50  factories  manufacture  four 
times  as  much  as  any  other  southwestern 
city  of  the  size.  Twenty-nine  whole¬ 
sale  houses  make  an  important  dis¬ 
tributing  center.  Having  five  important 
railways,  besides  the  Texas  Electric 
Railway  and  four  important  designated 
highways  and  several  hundred  miles  of 
hard  surfaced  road  leading  into  Sher¬ 
man,  transportation  facilities  are  all  that 
could  be  desired. 

'I'hree  strong  banks  with  resources  of 
$9,930,300  are  amply  able  to  take  care 
of  all  legitimate  requirements  of  busi¬ 
ness.  Being  located  near  the  Oklahoma 
line  and  within  fifty  miles  of  the  coal, 
gas  and  oil  fields  and  having  a  sufficient 
supply  of  water  and  electric  current, 
gives  .Sherman  quite  an  advantage  over 
most  cities  of  Texas.  Labor  conditions 
are  ideal  and  employers  and  employees 
work  harmoniously  together  for  mutual 
benefit.  There  is  practically  no  foreign 
pojHilation. 

The  largest  industry  is  milling,  and 
Sherman  is  frequently  called  “The 
Minneaixdis  of  the  .South.”  Four  large 
flouring  mills  have  a  daily  capacity  of 
4,100  barrels  of  flour  and  a  combined 
capacity  of  1,360,000  pounds  of  flour, 
meal  and  feed  or  34  carloads  daily.  -A 
large  cotton  oil  refinery  produces  1,200 
carloads  of  shortening  annually.  In 
the  largest  garment  plant  in  the  South¬ 
west,  the  4^  employees  produce  dress 
shirts,  pants  and  overalls  that  are 
shipped  practically  to  every  .state  in  the 
union.  A  large  candy  factory  makes 
100  kinds  of  candies,  including  package 
chocolates.  The  large  gin  and  mill 
supply  house  covers  two  solid  blocks, 
and  is  one  of  the  largest  industries  of 
its  kind  in  the  South.  The  large  iron 
works  specialize  on  Diesel  engine  re¬ 
pairs  and  extra  heavy  work. 

A  $250,000  nursery,  employing  175 
people  regularly,  ships  to  30  states  and 
3  foreign  countries.  .An  ice  plant 
supplies  72  villages  and  towns  and  has 
600.000  cubic  feet  of  cold  storage. 

These  with  other  factories,  produce 


about  $30,0(X),000  worth  of  products 
annually,  not  including  a  large  volume 
of  wholesale  business. 

Sherman-manufactured  products  are 
shipped  to  practically  all  the  States,  to 
24  foreign  countries,  including  every 
(  iintinent  and  many  islands  of  the  seas. 
Being  in  the  center  of  a  rich  black 
agricultural  section,  Sherman  is  the 
m()St  important  agricultural  market  in 
North  Texas  and  Southern  Oklahoma 
and  is  the  home  of  two  large  pure  seed 
industries. 

Having  adopted  the  city  manager  form 
of  government  in  1915,  Sherman’s  fi¬ 
nancial  affairs  are  in  splendid  condition 
and  citizens  are  proud  of  their  municipal 
owned  water  and  light  utilities  and  large 
park  acreage.  Paved  streets,  many 
handsome  churches,  public  library, 
Y.  M.  C.  .A.,  two  splendid  sanitariums, 
well  equipped  tourist  park,  only  com¬ 
munity  mausoleum  in  Texas,  costing 
$150,000 — these  with  six  substantial  col¬ 
leges  and  an  efficient  public  sch(X)l 
system,  together  with  many  other  sources 
of  wealth,  make  Sherman  an  ideal  city 
in  which  to  live  and  do  business. 


Walter  May  Joint  Portland  Oregonian 

W  alter  May  of  New  York  has  been 
appointed  executive  news  editor  of  the 
Portland  Oregonian.  The  appointment 
was  made  by  Edgar  B.  Piper,  editor  of 
the  Oregonian  while  the  latter  was  at¬ 
tending  the  publishers’  convention  in 
New  V  ork  recently  and  was  announced 
to  the  Oregonian  staff  in  a  teregram  to 
R.  G.  Calvert,  assistant  managing  editor. 
Mr.  May  has  been  employed  in  an  execu¬ 
tive  capacity  by  William’  Zinsser  &  Co., 
New  A^ork  paint  dealers,  and  at  part 
time  on  the  .\ew  York  Daily  News.  He 
has  had  newspaper  experience  in  several 
cities  among  them  Portland  where  he 
was  some  years  ago  assistant  city  editor 
of  the  Oregonian. 


N.  J.  Levinson  Seriously  III 

N.  J.  Levinson,  editorial  writer  on  the 
Portland  (Ore.)  Telegram  and  dean  of 
Oregon  ncwspaix-r  men  has  been  seriously 
ill  following  a  sudden  attack  on  May  2. 
After  a  blood  transfusion  operation  he 
is  somewhat  improved. 


r 


No  building  in  America  has  such  big  meaning  to  every  soul  under  the  Stars  and 
Stripes  as  Independence  Hall,  with  its  treasured  bell.  Many  thousands  of  patriou 
regularly  visit  this  shrine  of  liberty  to  refresh  the  spirit  of  original  .Americanism. 
There  is  no  finer  piece  of  colonial  architecture  in  the  United  States.  It  was  boilt 
<luring  the  years  1732  to  1741,  after  the  plans  of  Andrew  Hamilton  and  was  first 
occupied  by  the  Provincial  Assembly  in  October,  173S.  Here  the  Secnod  and  sac. 
feeding  Continental  Congresses  met,  and  here  the  Declaration  of  Independence 
was  adopted  July  4,  1776. 


In 

PHILADELPHIA 

one  out  of  every  eight  is  Italian.  Represent¬ 
ing  12^%  of  the  city’s  population  or  a  total 
of  250,000  ITALIANS  in  the  city. 

When  you  advertise  to  SELL  Philadel¬ 
phians,  ADVERTISE  to  SELL  ALL  by  tell¬ 
ing  your  message  in  Italian  to  reach  this 
market  of  a  quarter  of  a  million  consumers. 

L’OPINIONE  is  the  one  and  only  Daily 
and  Sunday  Italian  newspaper  that  reaches 
the  majority  of  these  250,000  Italians  as  no 
other  medium  can  do. 

An  intimate  Trade  Survey  of  the  Italian 
market  has  revealed  many  interesting  fatfis. 

Ask  us  how  your  producfl  is  represented.  We 
offer  a  real  service  of  merchandising  co-opera¬ 
tion  to  establish  your  produdls  withj  the 
Italian  trade. 


Write  for  more  details 


L’OPINIONE 

ITALIAN  DAILY  NEWSPAPER 

1011  South  8th  Street  Philadelphia,  Pa. 


Editor  &  Publisher  for 
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Concentrated  Circulation 

in  the  Richest  Buying  Section 

of  the  Pennsylvania  Market 

These  newspapers  have  well  organized  merchandising  Departments  with  an  established  trade  connec¬ 
tion  that  enables  them  to  introduce  your  Product  or  increase  its  sales  in  a  market  totalling  in  excess 
of  20,000,000  souls. 


The  Philadelphia  Record 

150,000 

The  Camden  (N.  J.)  Courier 

42,000 

The  Lancaster  Intelligencer  &  News 

28,000 

The  HARRISBURG 

Harrishurg  Telegraph 

40,000 

The  Allentown  Call 

32,000 

The  WilniingtoiKDei.)  Journal-News 

30,000 


For  Rales  and  Sperifir  Information  as  to  Your  Particular  Product  ff  rite 

STORY,  BROOKS  &  FINLEY,  INC. 

New  York  l*hila<lelphia  Chicago  San  Francisco 


THE  RICHEST  SECTION  of  the  Pennsylvania 
Market— 20,000,000  People  to  Be  Fed,  Clothed 
and  Supplied  with  Luxuries. 


We  Join  the  Poor  Richard  Club,  the  Philadelphia  Newspapers  and  various  Philadelphia  Adver¬ 
tising  organizations  in  extending  a  hearty  invitation  to  the  Associated  Advertising  Clubs  of  the 
World  to  hold  their  1926  Convention  in  Philadelphia — You  can  visit  the  Sesqui-Centennial  Exposi¬ 
tion  and  see  the  Birthplace  of  American  Liberty. 

STORY,  BROOKS  &  FENLEY,  INC 

NEW  YORK  PHILADELPHIA  CHICAGO  SAN  FRANCISCO 


DALLAS  NEWS  BACKS  BETTER  FARMING 
CRUSADE  IN  ITS  SECTION 


THE  NEW  POOR  RICHARD  CLUB 


'More  Cotton  on  Fewer  Acres”  Is  Slogan  of  Campaign 
Waged  to  Teach  Farmers  Value  of  Diversified 
Crops — Prizes  Total  $3,900 


A  “BETTER  FARMING’’  crusade  cotton  contest  pri/.c.  wliicli  in  seme  coun- 
bcing  conducted  by  the  Dallas  lies  is  $1,000,  provided  be  wiii'  tlie  state 
(Tex.)  Ncu's  was  described  to  Editor  &  $1.0<l0  prize. 

PuBLiSiiKR  by  E.  B.  Doran,  director  of  “Already  about  fanners  liave  en- 

news  and  telegraph  departments,  who  tered,  which  is  .inst  tliat  number  ahead 
visited  Xew  York  recently.  of  this  time  last  year,  since  the  1024  con- 

The  cru.sade,  in  the  form  of  a  “More  test  was  not  launched  until  the  middle  of 
Cotton  on  Fewer  Acres”  contest,  staged  April. 

by  the  News  in  co-operation  with  the  “The  states  of  ( Iklahotna.  Arkansas 
Scwi-ll'cckly  I'-arm  News  of  Dallas  and  and  Mississippi  have  started  similar  cot- 
the  extension  service  of  Texas  A.  &  M.  ton  contests  patterned  after  that  of  the 
College,  has  now  entered  its  second  year  Dallas  Morning  News  and  the  Semi- 
of  a  four-year  agricultural  program.  Weekly  Farm  News  and  the  idea  is  tak- 

total  of  $3,9(X)  in  prizes  is  offered  ing  hold  of  bankers,  hnsine'-s  men  and 
this  year,  including  a  grand  prize  of  $1,-  land  owners  who  realize  that  sciniethiitg 
0()0  to  whoever  raises  the  most  pounds  of  has  been  wrong  with  cnttim  productirt' 
lint  on  five  acres  of  unirrigated  land,  for  some  years.  The  'More  Cotton  on 
l>ast  year  3,018  Texas  farmers  took  part  Fewer  Acres’  contest  is  a  common  meet 
in  the  contest.  ing  ground  for  all  kinds  of  jx-ople  who 

“Behind  the  ‘More  Cotton  on  F'ewer  are  concerned  in  cotton  or  fanning  prob- 
Acres’  contest,”  Mr.  Doran  said,  “is  the  lems.  Cotton  being  the  major  crop  of 
plan  of  bringing  abotit  a  complete  change  Texas,  its  ills  touch  almost  every  indi¬ 
in  the  agriculture  of  Texas  through  in-  vidttal’s  purse. 

creased  acre  yields  of  cotton,  thus  de-  “The  results  of  the  1924  cotton  contest 
creasing  the  acreage  planted  to  cotton  on  have  been  published  in  a  bulletin  entitled 
the  average  farm  and  releasing  land  from  ‘More  Cotton  on  F'ewer  Acres,'  which  is 
cotton  for  the  growing  of  feed  and  food  being  sent  to  all  who  apply  for  it.  It  is 
crops.  in  demand  by  business  institutions,  banks 

“For  years  Texas  farmers  have  de-  and  Chambers  of  Commerce  and  is  used 
pended  largelv  upon  their  cotton  money  in  the  vocational  agriculture  courses  in 
to  buy  their  feed,  but  this  system  is  fal-  Texas  schools  to  stimulate  thought  and 
lacious  and  it  has  been  shown  that  nc  action  on  the  part  of  the  coming  gener.-- 
cotton  farmer  can  hope  to  spend  his  cot-  tion  of  farmers. 

ton  money  for  feed  and  food.  Instead,  “The  four-year  agricultural  program 
his  farm  must  produce  these  commodi-  subscribed  to  by  the  Dallas  ^lorning 
ties  and  leave  his  cotton  money  a  ‘clean  News  and  the  Semi-Weekly  I'arm  News 
cash  surplus.’  will  include  other  crops,  such  as  corn 

“The  Texas  cotton  contest  received  the  and  feed,  and  eventually  live  stock,  thus 
indorsement  of  the  late  Henry  Wallace,  leading  to  a  ‘balanced’  system  of  farming 
Secretary  of  Agriculture,  the  United  in  Texas,  making  for  greater  wealth  on 
States  Department  of  Agriculture,  the  the  farms  and  in  the  cities  deix-ndent 
Federal  Reserve  Bank  of  the  Eleventh  iiixni  the  farmers’  prosperity.” 

District,  the  Texas  Cotton  Association, 
the  Texas  Bankers’  Association,  the 
Texas  Farm  Bureau  Cotton  .Association, 
the  railroads,  (Tiambers  of  Commerce 
and  other  organizations.  Six 

“It  stimulated  such  wide  interest  in 
lietter  farming  problems  that  fifty  Cham¬ 
bers  of  Commerce  in  as  many  counties  ' 
offered  additional  local  prizes  totaling 
$60,000  for  farmers  to  engage  in  comp<-li- 
tive  cotton  farming.  'H'i 

“The  big  element  in  the  plan  is  that  of  •  k. 
comiietition.  By  offering  prizes  for  high-  “^oi 
est  acre  yields  farmers  have  been  made  bi<' 
to  think  about  their  production  problems,  "di 
They  have  learned  that  they  can  raise  tel. 
as  much  cotton  on  five  acres  as  they  fr*--  'oc 
(]uently  raise  on  twenty  or  fortv  acres, 
thus  re<lucing  expense,  labor  and  time,  me 
The  whole  campaign  will  lead  to  a  higher  '  in 
standard  of  living  on  Texas  farm^.  we  Ijf 
believe.” 

I'or  1925  a  total  of  S3.900  in  prizes  are  /'n 
offered  as  follows  :  bio 

( )ne  thousand  dollars  grand  (tri/.e  b\  Journal. 
the  Dallas  Morning  News  and  Semi  Ihe  n«ei 
Weekly  I'arm  News  to  the  Texas  farmer  mond  C.  1 
who  raises  the  most  iionnds  of  lint  cot  \~cwsl>api'r 
Ion  on  live  acres  of  nnirrigated  land.  of  Journalis 

Five  hundred  dollars  in  four  prizes —  on  the  nee< 

$20(1,  $1.50,  $100  and  $.50  for  the  most  departments 
useful  information  containerl  in  crop  rec-  Mr.  Iloopei 
ord'  kept  by  each  entrant  in  the  contest,  was  doing  ; 

The  information  which  each  farmer  re-  future  new; 
conls  at  the  end  of  the  season  is  turned  The  prog 
in  to  the  above  ixtix'rs  and  becomes  public  plan.  N'o  i 
pro)KTty  through  its  publication.  members. 

Two  tbousand,  four  bnndred  dollars  Tbe  coin 
Contribute'!  by  tbe  Dallas  Cotton  Ex-  tbe  same  p 
ebange  and  tbe  Texas  Cotton  .Associa 
tion  in  tbe  following  district  prizes;  . 

Five  bnndred  dollars,  first  urize :  $206.  nnour 

second  prize,  and  $100,  tbird  prize  for  Raul  llelx 
Ifast.  West  and  South  Texas  for  cotton  field.  Mo., 
measuring  not  less  than  Government  inch  torney.  havi 
staple.  This  is  to  prevent  the  raising  of  .S'cr/'i/in  (M 
too  much  short  staple  cotton  of  which  will  begin  t' 
there  has  liecn  a  dangerous  tendency  in 
recent  years  throughout  the  country. 

“It  is  possible  for  the  successful  farmer 
to  win  tile  $1.(K)0  grand  prize,  as  well  as  . 
the  $.50(1  district  prize  and  possildv  the  B.  A.  By 
liest  crop  record  prize,  or  a  total  of  $1,700  the  llydi'  / 
for  his  eff'irt  on  five  acres,”  Air.  Doran  Angeles  Pit 
'leclared.  “Besides,  he  may  win  his  local  soon  beconx 


OHIO  CIRCULATORS  MEET 


We  Have  An 
Interesting  Story 
to  Tell 


Concerning  the  Jewish 
population  of  250,000 
in  Philadelphia  which 
constitutes  one  of  the 
largest  and  richest  mar¬ 
kets  for  every  type 
of  product. 


The  Jewish  World 


The  Only  Jewish  Daily 
Printed  in  Philadelphia 

233  S.  5th  Street 


THE  POOR  RICHARD  CLUB 


invites  you  to  Philadelphia  in 


At  any  other  time,  the  1926  convention  city  might  be  open  to  debate.  In  1926  it 
appears  to  us  there  should  be  no  debate.  The  great  Sesqui-Centennial  celebration  of 
our  nationhood  will  be  in  progress  in  Philadelphia.  Members  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  will  have  an  opportunity  to  see  the  Liberty  Bell  and  the  many 
historic  places  immortalized  by  the  heroic  deeds  of  the  founders  of  our  Country. 

We,  the  undersigned,  invite  you,  therefore,  to  hold  your  convention  in  Philadelphia 
in  1926  and  to  make  The  Poor  Richard  Club  your  headquarters. 
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Editor  &  Publisher  for  May  9.  19  2  5 


BRITISH  DELEGATION,  HOUSTON  BOUND, 
ARRIVES  IN  NEW  YORK  MAY  5 

Party  of  25  Headed  by  Sir  William  Veno  and  Wynne 
Williams  Bring  Greetings  from  District  14 — 
Entertained  by  New  York  Advertising  Men 


WEARING  a  Union  Jack  for  presenta¬ 
tion  to  their  Houston  hosts,  a  score 
of  British  advertising  men  reached  New 
York,  May  5,  enroute  to  Texas  and  the 
21st  annual  convention  of  the  Associated 
Advertising  Clubs  of  the  World,  May 
9-14. 

“We  are  glad  of  the  (jpportunity  to  come 
to  this  country  at  this  time  in  the  spirit 
of  friendship  and  goodwill  and  in  the 
name  of  advertising,  the  greatest  power 
for  peace  in  the  world,”  was  the  greeting 
to  American  advertising  men  given 
through  Editor  &  Pi;busiikr  by  the 
delegation,  which,  headed  by  Sir  William 
Veno  and  Wynne  Williams,  advertise¬ 
ment  manager  of  the  l.oitdnn  Times,  ar¬ 
rived  on  the  Cunarder  Samaria. 

The  delegation  was  met  at  the  dock  by 
Jesse  Xeal,  secretary  of  the  A.  A.  C.  W. 
and  Clifford  Jackson,  secretary  of  the 
Advertising  Club  of  N'ew  York,  who 
welcomed  them  to  this  country  on  behalf 
of  the  Association  and  New  York  adver¬ 
tising  men. 

Before  leaving  with  the  N’ew  York  and 
Philadelphia  advertising  men  by  special 
train  for  Houston,  May  7,  the  British 
visitors  were  entertained  by  the  Adver¬ 
tising  Club  of  New  York,  May  6,  with  a 
special  sightseeing  and  entertainment  pro¬ 
gram  arranged  by  the  club's  reception 
committee. 

The  English  (lag,  which  will  be  left 
behind,  when  the  British  delegation  re¬ 


turns  home  following  the  convention,  is 
a  gift  to  the  American  hosts  from  Dis¬ 
trict  14  of  the  A.  C.  W.,  which  last 
year  entertained  nearly  2,000  American 
advertising  men  at  the  20th  annual  adver¬ 
tising  meeting  held  in  London. 

Sixteen  advertising  men,  who  with 
their  wives  and  families  and  three  ad¬ 
vertising  women,  making  up  a  group  of 
25,  w'ill  represent  District  14  at  Houston. 
District  14,  two  years  ago  the  smallest 
section  of  the  Associated  .\dvertising 
Clubs  is  now  the  largest  group  within  the 
international  organization  in  numerical 
strength.  It  comprises  45  advertising 
clubs,  33  of  which  are  in  England,  five  in 
Erance,  four  in  Holland,  one  in  Germany, 
tjne  in  Belgium,  and  one  in  Sweden. 

Eight  clubs  are  represented  in  the  dele¬ 
gation.  They  are:  the  .\dvertising  Oub 
of  Manchesteer,  the  Thirty  Club,  Pub¬ 
licity  Club,  Regent  Club,  and  Aldw'ych 
Club  of  London,  the  Liverpool  Advertis¬ 
ing  Gub,  the  Publicity  Club  of  Bradford, 
and  the  Publicitas  Societas  .\nonyme 
Suisse  de  Publicite.  Henry  George  of 
(jeneva,  who  represents  the  latter,  is  the 
only  European  delegate,  who  arrived 
with  the  group  on  the  Samaria. 

-•Ml  clubs  of  District  14  are  committed 
to  vote  for  Philadelphia,  as  the  city  to 
hold  the  1926  A.  A.  C.  W.  convention. 

Wednesday  was  given  over  to  enter¬ 
tainment  of  the  British  delegation  in  New 
York,  beginning  at  shortly  after  nine 


'elegJfion  f 
rs  in  ti*  I 


Sir  William  Veno.  who  Heads  the 
British  .4.  .4.  C.  W.  Party 

o’clock  in  the  morning  and  continuing 
until  early  morning  May  7. 

Touring  the  city  in  private  automobiles, 
the  Englishmen  visited  among  other 
places,  the  New  York  Stock  Exchange, 
the  Federal  Reserve  Bank,  the  Wool- 
worth  Building,  Central  Park,  Columbia 
University,  and  Grant's  Tomb.  Luncheon 
and  dinner  were  served  at  the  Advertis¬ 
ing  Club  of  N’ew  York  with  tea  at  the 
new  Theatre  Guild  Theatre.  In  the  eve¬ 
ning  they  were  guests  at  the  play  “Louie 
14th”  at  the  Cosmopolitan  Theatre,  fol¬ 
lowed  by  supper  at  the  Cireen  Room  Club. 

Sir  William  Veno  and  Wynne  Wil¬ 


liams  w  ho  head  the  British  delegation  I 
have  both  had  important  careers  in  ti»  I 
British  advertising  world.  [ 

Sir  William,  until  he  sold  his  busints 
the  Veno  Drug  Company,  — 
months  ago,  was  one  of  the  largest  aJ 
vertisers  in  Great  Britain.  From 
1923  to  March,  1924,  the  Veno  IW 
Company  spent  $1,600,000  in  advertise 
During  the  26  years  Sir  William 
owner,  $18,000,000  was  expended  in  ad¬ 
vertising  appropriations.  The  Voo 
Drug  Company,  largest  British  mane, 
facturer  of  proprietary  medicines,  has  ^ 
headquarters  in  Manchester. 

Sir  William,  a  freeman  of  the  cih  of 
London,  has  also  long  been  associated 
with  the  public  life  of  Manchester, 
native  city.  He  is  now  chairman  of  tf* 
.41trincham  division  of  the  Conservative 
Association,  British  political  organizatiot 
In  1924  he  was  elected  Mayor  of  the 
Court  Leet  of  Altrincham,  founded  ht 
P'dward  I  in  1292,  and  therefore  one  of 
the  oldest  governing  bodies  in  Great 
Britain. 

“I  started  seriously  to  advertise  nr. 
business  in  a  small  way  and  with  smail 
capital,  when  I  was  30  years  old”.  Si: 
William  declared  in  an  interview  whh 
Editor  &  Publisher.  “My  capital  was, 
in  fact,  only  $5,000. 

“I  had  been  associated  practically  all 
my  life  previously  with  doctors  and 
chemists.  Then  I  made  a  study  of  ad¬ 
vertising,  and  decided  it  was  the  means 
to  help  me  win  my  place  in  the  sm 
Advertising  built  up  my  business  to  bt 
one  of  the  largest  in  the  country,  and 
enabled  me  to  sell  it  a  short  while  age 
for  more  than  $3,000,000. 

“N’ewspaj^rs  are  the  best  of  all  adver¬ 
tising  media”.  Sir  William  declared. 
"Our  company  always  spent  80  per  cent 
(Continued  on  page  64) 


Some  Members  of  the  British  .4«lverti»ing  Delegation  Photographed  on  Board  the  S.  S.  Samaria. 


Editor  &  Publisher  for  May  9,  1925 


To  the 

Associated  Advertising  Clubs  of  the  World 

Philadelphia’s  Welcome  Is  Hearty ! 

We  know;  we  have  just  been  welcomed  and  we 
want  you  to  know  about  it. 

Philadelphia  advertisers  welcomed  us  with  contracts  for  more 
than  2,000,000  lines  of  advertising — and  these  contracts  were  all 
signed  a  week  before  the  Philadelphia  Daily  News  made  its 
appearance  on  the  street. 

On  March  31st,  the  date  of  our  first  issue,  Philadelphia’s  wel¬ 
come  was  so  hearty  that  we  were  forced  to  omit  over  15  columns 
of  advertising. 

Yesterday  (this  is  written  on  April  1st),  our  pressmen  worked 
to  the  point  of  exhaustion  and  as  late  as  ten  o’clock  last  night 
Philadelphia  was  crying  for  more  copies  of  the  Daily  News. 

\\"e  do  not  know  what  our  circulation  will  be,  for  we  haven’t 
been  able  yet  to  print  all  the  papers  Philadelphia  wants. 

This  is  a  sample  of  Philadelphia’s  welcome.  1926  is  the  year  of 
the  Sesqui-Centennial  and  a  five  star  welcome  awaits  all  visitors, 
especially  the  A.  A.  C.  W. 

Come  to  Philadelphia! 

Philadelphia* s  Welcome  Is  Hearty! 
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THE  PEOPLE’S  PICTORIAL 
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and  its  individual  members  will  welcome  you  next  year  ! 
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SAN  JUAN  HAVANA  MEXICO  CITY 
OSLO.  NORWA\  RIO  DE  JANEIRO 


RDiTicu  rsci  ur'  rtki  u/ a  v 


oi  II^  auveriisiiig  appropriation  in  news¬ 
papers  and  20  per  cent  on  IiMardimjs 
( liilllxiards).” 

Major  Williams  will  act  in  IIounIoh  a- 
the  personal  representative  of  C.  llaruld 
\'eriu>n,  chairman  of  IJistrict  14.  He  has 
lieen  connected  with  the  London  rimes 
-ince  19(XS,  except  during  the  war  wlien 
he  .served  with  the  British  army  from 
August,  1914  until  the  Armistice,  win¬ 
ning  his  Major’s  rank  when  he  was  only 
2.4  .\fter  the  war,  he  spent  several 
years  in  America  as  Lord  Northcliflfe's 
representative. 

"The  London  convention  of  the  adver¬ 
tising  clubs  was  the  greatest  thing  that 
has  ever  hapjiened  for  advertising  in 
<  ireat  Britain,”  Major  Williams  told 
I'JMTiiR  &  Publisher. 

"It  securely  established  the  advertising 
club  movement  in  Great  Britain,  and  has 
given  powerful  impetus  to  the  associa¬ 
tion’s  slogan  ‘Truth  in  Advertising’.” 

Both  Sir  William  and  Major  Williams 
are  scheduled  to  address  sessions  at  the 
Houston  convention.  Harry  Walter 
Wayne,  of  the  Sales  Managers  Associa¬ 
tion  of  I^ndon,  who  also  arrived  on  the 
.Samaria,  will  be  another  convention 
-lieaker. 

The  complete  list  of  British  delegates 
follows ; 

Sir  William  Veno,  Manchester,  Veno 
Drug  Company,  Ltd.;  Major  Wynne 
VV'illiams,  London  Times;  G.  R.  Coates, 
\mbrose  Wilson,  Limited,  and  Guy’s 
Ionic,  Ltd.,  London,  and  Mrs.  Coates;  A. 
Stanley  Porter,  Liverpool,  Arthur  S. 
Porter  &  Co.,  Ltd.,  and  Ronald  S.  Porter ; 
.Mrs.  Porter,  and  Miss  Joyce  Kathleen 
Porter;  Edwin  Chambers,  Bradford, 
l'.dwin  Chambers,  Limited;  J.  Kenning- 
ham,  I^ndon,  Condy  &  Mitchell,  Limited, 
and  .Association  of  Manufacturers  of 
British  Proprietaries :  R.  H.  Brittain, 
London,  Pritchard  &  Constance,  Limited; 


By  mails  iiiagie  inland  Housliin  is  a  world  seaport.  View  ef  her  famous  ship  rhannel  anil  turning  basin  which  will  be 

inspei'led  by  the  advertising  delegates  on  Monday. 


Ralph  Edgar  Perring,  London,  John  Per- 
ring  &  Co.,  Ltd. ;  Henry  George,  Geneva, 
Publicitas  Societas  Anonyme  Suisse  de 
Publicite;  J.  Miller,  London,  Nickeloid 
Company.  Ltd.;  Sidney  Joseph  Fox.  Lon¬ 
don,  Hallett,  Fox  &  White,  and  Mrs. 
Fox;  Norman  Ashley,  London,  L.  San- 
derman  .Allen  &  Co.;  Harry  Walter 
Wayne,  London,  Sales  Managers’  Asso¬ 
ciation;  Miss  Beatrice  Berman,  London, 
Regent  Advertising  Club;  Mrs.  Lynette 
Wynn,  Teignmouth;  Victor  Charles 


Stokes,  Bushey,  Herts  Stokes  &  Sons, 
and  Union  of  London  Meat  Traders;  H. 
Beale  Collins,  London,  Broadway  Press; 
R.  S.  Haye,  J.P.,  Porthcawl,  South 
Wales  Coast  Resorts ;  and  Mrs.  Haye ; 
and  Mrs.  Alfred  Marland,  .Southport. 
Griffiths  Hughes  &  Co.,  Ltd. 

Utah  Daily  Modifies  Name 

The  Provo  (Utah)  Daily  Herald  is 
now  known  as  the  Evening  Herald. 


EUROPEAN  SUPPLEMENT 

Cosmopolitan  Assembly  of  AdveHisiBt 
in  Christian  Science  Monitor 

A  European  travel  supplement  of  30 
pages  _  was  produced  last  week  by 
Christian  .'science  Monitor,  containin; 
splendidly  illustrated  feature  articles  and 
an  amazing  number  of  advertisements 
from  practically  all  E.iiroiK’an  countries. 
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CIRCUS  HAPPY,  GETS  AN 
“EXTRA”  IN  DES  MOINES 


PrcM  Agent*’  Dream  Realiseii  When 
Council  Allow*  Sunday  Per¬ 
formance  and  Tribune- 
New*  ‘‘Extra*” 


Extras  have  been  published  by  Unitetl 
Sutes  newspapers  on  everything  from  a 
rumor  to  the  deaths  of  Presidents  and  the 
opening  of  wars,  but  it  remained  for  three 
vrteran  newspaper  men— one  in  the  busi¬ 
ness  and  two  out  of  it — to  be  responsible 
for  the  publishing  of  an  extra  on  the 
showing  of  a  circus  in  a  city. 

Press  agents  have  dreamed  of  extras 
being  published  about  their  attractions, 
but  it  remained  for  Bill  Buchanan,  for 
years  managing  editor  of  the  Dcs  Moines 
(la.)  Daily  Cafnlal,  to  see  the  fulfillment 
of  this  dream.  His  brother,  Fred  Bucha¬ 
nan,  with  whom  he  is  associated  in  the 
management  of  Kolibins  Bros.  Circus,  and 
jso  a  former  newspaper  man,  has  also 
dreamed  the  same  dream,  and  he  is  now 
satisfied. 

W.  G.  Hale,  known  throughout  Iowa 
as  "Bill”  Hale,  is  now  said  to  be  the  only 
living  newspaper  man  who  has  ever  got 
out  a  circus  extra.  Mr.  Hale  is  asso¬ 
ciate  managing  editor  and  news  editor  of 
the  Des  Moines  Evening  Tribune-News. 
A  combination  of  circumstances  was  re¬ 
sponsible  for  the  extra  and  also  for  the 
fact  that  the  As.sociated  Press,  United 
Press  and  International  \ews  Service 
broadcast  the  circus  story  to  the  world. 

Thirty  days  ago  the  Buchanans,  who 
own  the  circus  and  winter  at  Granger,  la., 
a  short  distance  from  Des  Moines,  entered 
into  a  contract  to  show  in  Des  Moines 
under  the  auspices  of  the  American  Le¬ 
gion  Post.  They  went  before  the  citv 
council  and  obtained  permission  to  show 
April  26  and  27 — opening  the  season.  No 
one  noticed  the  days  until  the  one  and  two 
sheets  and  the  advertisements  were  posted 
and  carried  in  the  newspapers.  Then  the 
Ministerial  .\s.sociation  awakened  and 
discovered  that  April  26  happened  to  be 
Sunday  and  the  show  was  scheduled  foi- 
that  day.  A  special  meeting  was  called 
by  the  association  president.  Dr.  Herbert 
Scott,  anti  the  fight  was  on. 

The  ministers  went  before  the  citv 
council  and  asked  to  have  the  Sunday  per¬ 
mit  rescinded.  The  Legion  resisted  this 
action.  The  city  council  debated  and  the 
newspapers  carried  front-page  stories  un¬ 
der  eight-column  head  lines.  The  matter 
was  continued  until  the  next  day. 

For  three  days  the  fight  waged  bitter 
liefore  the  council.  Finally,  when  the  cir¬ 
cus  authorities  agreed  to  show  as  a  pa¬ 
geant,  and  not  a  circu.s,  the  ministers  with¬ 
drew  their  protest  and  everything  was 
lovely — for  the  circus. 

When  the  citv  hall  reporter  flashed  the 
I  news  of  the  circus  victory  to  the  Evening 
!  Tribune  office.  “Bill”  Hale  got  out  the 
big  type  and  the  extra.  Thousands  of 
copies  of  the  paper  were  sold — and  the 
first  circus  extra  was  in  the  hands  of 
the  reading  public. 

•Mr.  Hale  in  an  interview  for  Editor  & 
Publisher  tells  why  he  published  the 
extra. 

“The  extra  was  put  out  not  so  much 
for  the  purpose  of  announcing  the  circus, 
but  because  the  community  was  split  and 
because  of  the  elements  for  a  good  extra. 

"Here  the  Ministerial  .Assodation,  the 
.American  Legion  and  the  city  council 
were  involved.  C  hurch  people  were  con¬ 
stantly  calling  the  office  the  three  davs 
before  the  matter  was  settled.  They 
wanted  to  know  what  was  going  to  hap¬ 
pen.  American  I.egion  men  did  likewise. 
There  wasn’t  a  single  person,  I  venture 
to  say,  who  was  not  interested  in  the  out¬ 
come  of  the  fight.  The  city  was  divided. 
\\  hen  the  council  refused  to  rescind  per¬ 
mission  for  the  circus  to  show,  I  decided 
the  story  was  worth  an  extra.  My  judg¬ 
ment  was  vindicated,  as  the  papers  sold, 
and  Jt  was  demonstrated  there  was  an  in¬ 
tensive  interest  in  the  decision  of  the 
council.” 

“Bill”  Buchanan  and  his  brother.  Fred, 
were  pleased  with  the  decision,  but  much 
more  exhilarated  with  the  extra. 


"We're  the  first  showmen  who  have  had 
their  circus  coming  extraed,”  thev  sav. 
"That  is  some  accomplishment.  LHiring 
the  fight  we  received  front-page  space  and 
you  know  that  is  unusual  in  the  circus 
game.  We  didn’t  have  to  fight  for  space.” 

A  few  weeks  ago  an  old  friend  of  the 
Buchanans — the  wife  of  a  prominent 
Itanker  in  Des  Moines — was  at  the 
Granger  winter  quarters.  Fred  Buchanan 
was  showing  her,  with  her  husband  and 
other  members  of  the  i»rty,  through  the 
menagerie.  .A  jaguar  ripp^  the  clothing 
from  her  back  and  she  was  taken  to  the 
hospital. 

The  press  agent  didn't  function  in  this 
case.  Orly  by  accident  was  it  learned  bv 
Des  Moines  newspapers  that  a  near  trag¬ 
edy  had  occurred.  When  the  Buchanans 
were  called  to  detail  the  story  they  re¬ 
fused  to  speak,  and  even  requester!  that 
the  story  not  be  published. 

A*ks  $50,000  in  Libel  Suit 

Elmer  F.  Elston,  county  clerk,  has  filed 
suit  for  $.s0,000  damages  against  the 
Matloon  (Ill.)  Daily  Journal-Gacette. 
alleging  defamation  of  his  character  and 
impugning  his  service  as  a  county  of¬ 
ficial. 


WEEK’S  AD  'OPS 


S.  S.  Bowman,  Ltd.,  702  Building, 

Iftiffalo.  Placing  account  of  F.  F.  I>ancy  Com¬ 
pany,  Inc.,  Buffalo,  manufacturers  **2  in  F* 
shoe  polish. 

Burnett- ICuhn  Company,  605  North  Michigan 
avcntie.  Chicago.  A  limited  number  of  news¬ 
papers  are  receiving  orders  on  the  New  York 
News. 

Campliell-Ewald  Company,  18  West  .Uth 
street.  New  York,  Has  secured  account  of 
the  .'Xnti-Sfall  Company,  Inc.,  Mount  Vernon, 
X.  Y. 

Nelaon  Chesman  A  Company,  5(t>  North 
Dearborn  street,  Chicago.  Newspapers  gener¬ 
ally  receiving  copy  r«i  the  Marm«>la  Cimipatiy. 
Detroit. 

John  F.  Delaney,  Inc.,  $26  West  Madison 
street,  CTiicago.  Dealer  towns  receiving 
schedules  on  the  Cc«nlon  Corporation  (wash¬ 
ing  machines!,  Clticago. 

Dorrance,  Sullivan  dc  Company,  130  West 
4Jiul  street.  New  York.  Has  secured  account 
the  Zenitherm  Company  of  Newark,  manu¬ 
facturers  of  thermistatic  fireproi»f  flooring  ami 
building  material. 

Erwki,  Waacy  A.  Company,  8-M  Rush  street. 
Cliicago.  Southern  newspapers  receiving  copy 
on  the  Western  Grocer  Company,  Marshall¬ 
town,  la. 

Evera,  Watrous  A  Company,  .kid  No.  Michi¬ 
gan  .‘\ve..  CTiicago.  A  small  list  of  towns  re¬ 
ceiving  copy  on  the  Keeley  Institute,  Chicago. 

H.  W.  Kastor  A  Sona,  Company,  Inc.,  14 
F-a«t  jackson  Boulevard,  CTiicago.  tracing 
account  of  the  (liicago  Mail  fVder  Ctmipony. 
Newsfwpers  in  the  south  and  stuthwest  regions 
are  receiving  orders  r/n  the  Pennsylvania 
system. 

Lake  A  Dunham  Advertising  Agency,  Inc., 

Exchange  Building.  Memphis.  H.indling  ac¬ 
count  of  E.  L.  Bruce  Company.  .Memphis,  and 
Little  Rock,  Arkansas,  “Bruce'*  oak  flooring. 

Mitchell- Faust  Advertising  Company,  7 
South  Dearborn  street,  C!!hicago.  An  approp¬ 
riation  of  $150,000  for  puMicity  purposes  has 
been  reported  frrflowing  the  merger  effected 
between  the  R<*senbaum  Clrain  ('orporation. 
Roaenb.Tum  Bn»thers,  the  .\rmour  Grain  (jom- 
pany,  Chicago,  and  the  David  Nol.ind  Milling 
Company,  Kansas  City,  as  the  Grain  Market¬ 
ing  Company,  but  advertising  plans  have  not 
yet  been  started.  .‘Xgricultural  papers,  with 
a  few  new’spapers,  will  receive  the  orders. 

RedAeld,  Fisher  A  Wallace,  Inc.,  105  West 
40th  street.  New  York.  Now  handling  accimnt 
of  the  Marsh  Williams  Corporation,  New  York, 
manufacturers  **Viko’*  cleaner  and  polish. 

C.  M.  Sloan.  Advertising,  Mef'ormtek  Build¬ 
ing,  Chicago.  Placing  account  of  the  Flexible 
.*iteel  I..acing  Company,  Oiicaga 

Stack  Advertising  Agency,  29  East  Madison 
street,  Chicago.  .\  ceiur.Tl  list  of  newspapers 
receiving  copy  on  Swift  &  G>mpany,  CTiicago. 

Smith,  Sturgis  A  Moore.  1463  Broadway.  New 
York.  Placing  orders  with  newspapers  gen¬ 
erally  for  Camport  &  Holt  S.  S.  Line,  New 
York. 

J.  Walter  Thompson  Company,  Kohl  Building. 
San  Fr.ancisco.  Now  handling  Pacific  0>ast 
.ndvertising  of  S.  W.  Straus  &  (company,  San 
Francisco. 

J.  Walter  Thompson  Company,  244  Madison 
a\cmie.  New  York.  Has  secured  account  of 
Douglas  Pectin  Ompany,  “Certo,**  Rochester, 
N.  Y. 

Wade  Advertising  Agency,  130  North  Wells 
street,  CThicago.  A  small  list  of  towns  being 
used  on  the  Para  Paiat  &  Varnish  Company, 
Oeveland,  O. 

Williams  A  Cunnyngham,  6  North  Michigan 
avenue,  Chicago.  Placing  the  account  of  the 
I^-Vex  ('atarrh  Jelly. 


The  Beliezme-Stratford  Convention 
Ref*resentath'e,  Mr,  Morgan  English, 
ivill  be  at  the  Hotel  Bender  during  the 
Houston  Meetings,  and  will  gladly  re- 
ceh'e  calls  and  inquiries,  or  render 
any  possible  service. 

Four  of  the  World’s  Premier 
Hotels  Will  Combine  Their 
Serviee  Facilities  to  Enter¬ 
tain  You  When  the  Adver¬ 
tising  Convention  Comes 
to  Philadelphia  and  The 
Belle  viie-Stratford 

To  the  cordial  hospitality  of  the  Quaker  City, 
and  its  own  comfortable  and  luxurious  accom¬ 
modations,  The  Bellevue-Stratford  is  in  the 
unique  position  of  adding, — for  your  comfort 
and  satisfaction, — every  possible  cooperation 
of  personnel  and  service  facilities,  available 
through  its  affiliated  hotels  and  catering 
establishments; 

The  Waldorf-Astoria,  New  York 
The  Willard,  W  ashington 
The  Windsor,  Montreal 
and 

Louis  Sherry,  Neiv  York  and  Paris 

The  Bellevue-Stratford  is  at  Broad  and 
Walnut  Streets,  the  center  of  Philadelphia’s 
activities.  It  has  800  rooms,  a  wonderful 
Roof  Garden,  restaurants  that  are  world 
renowned  for  quality  of  food, — and  innum¬ 
erable  personal  services,-  Turkish  Bath, 
Barber  and  Hairdressing  Shops, — Nearby 
garage,  etc.,  etc. 

The  Bellevue-Stratford  is 
the  hotel  of  Philadelphia 
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FAME  OF  HOUSTON  EDITORS  SPREAD 
BEYOND  TEXAS  BOUNDARIES 


MISSOURI  PAPERS  MERGED 


Careers  of  Marcellus  E.  Foster  of  Houston  Chronicle,  W.  P. 
Hobby,  Post-Dispatch,  and  Charles  J.  Lilley  of 
the  Press  Told 


TV  I'AVSPAFKK  executives  of  Houston 
'  have  attained  national  prominence  in 
many  instances  as  a  result  of  tlicir  pro¬ 
gressive  spirit  and  lighting  qualities. 

Ill  and  out  of  politics  as  state  official' 
and  as  plain  newspaper  men,  news  of  their 
achievements  has  spread  far  beyond  the 
boundaries  of  Texas  and  beyond  the 
nation’s  newspaper  field. 

They  are  Marcellus  E.  Foster,  pub¬ 
lisher  of  the  Houston  Chronicle,  ex- 
Governor  W.  P.  Hobby,  president  of  the 
Houston  I'ost-Dispatch,  and  Charles  J. 
Lilley,  editor  of  the  Houston  Press,  n 
Scripps-Howard  newspaper. 

Mr.  Foster,  who  has  always  fough' 
against  newspaper  men  entering  politics. 


(\'a. )  Post  to  be  advanced  from  there  to 
his  present  Housli.n  iiositioii. 

k.  S.  Sterling  is  publisher  of  the 
Houston  Post-Uispatch.  '1  he  editor  is 
tjcorge  M.  Hailey.  Other  executives  of 
that  newspaiK'r  are:  Charles  l  .  Maes, 
managing  editor  ;  Paul  Vates,  city  editor  ; 
k.  L.  Dudley,  general  manager  and  busi¬ 
ness  manager,  W.  \V.  Piipie,  advertising 
manager,  Harry  Stewart,  foreign  adver¬ 
tising  manager ;  C.  B.  Hogebaum,  circula¬ 
tion  manager ;  M.  Schwartz,  cla-siiied 
manager  and  Martin  Briet.  mechanical 
manager. 

The  Chronicle  staff,  under  .Mr.  l-'oster, 
are:  C.  B.  Gillespie,  managing  editor;  M. 
1C  Walter,  city  editor;  G.  J.  Palmer, 


Maryville  Forum  and  Tribune  Com¬ 
bined  Effective  May  4 

.\  consolidation  of  the  Maryville  fMo.) 

I  orum  and  the  Maryville  Tribune  became 
effective  May  4.  James  Todd  and  Walter 
.‘s.  Todd  of  Maryville  and  W.  C.  Van 
t'leve  of  Moberly,  Mo.  are  the  owners 
of  the  new  enterprise. 

J.  F.  Full,  formerly  publisher  of  the 
Tribune,  will  devote  his  time  to  his  duties 
as  iwstmaster  of  Maryville. 

The  Tribune  was  founded  in  18h3  by 
Curtis  Wray,  formerly  business  manager 
of  the  St.  Louis  Times. 


CITY  COUNCIL  starts! 
ITS  OWN  PAPER 

Buffalo  Officials  Launch  Daily 
paper  in  Which  to  Print 
Notices — One  Subscriber  oa 
Books 


.\s  part  of  its  economy  programs 
Buffalo  city  council  this  week  began- 
lication  of  a  daily  newspaper,  Tht  Cr 
Record,  in  which  to  print  its  ofit 
notices. 

The  new  daily  began  with  a  sb 
subscriber,  the  Delaware,  Lackawanmt 
Western  kailroad  appearing  on  the  boot 
but  1,000  copies  of  the  publicatioof 
being  run. 

.\  monthly  subscription  rate  of  75  i 
has  been  established.  Single  copits  tl 
to  be  sold  for  3  cents.  | 

The  new  publication  has  two  colmt 


gained  the  sobriquet  of  “lighting  Texas  assistant  general  rnanager ;  bred  box. 


editor”  because  of  the  fearless  crusade  he 
conducted  through  his  newspaper  against 
the  Ku  Klux  Klan  which  ended  in  victory- 
in  .August,  1024. 

Mr.  Hobby  believes  that  it  is  a  duty 
of  newspaper  men  to  serve  the  public 
through  political  position  when  called. 
Both  these  men  will  play  prominent  parts 
in  the  entertainment  of  delegates  to  the 
21st  annual  convention  of  the  Associated 
Advertising  Clubs  of  the  World  in 
Houston  next  week.  Their  careers  are 
well  worth  recording. 

Mr.  Foster,  a  peaceful  man  himself, 
has  spent  all  his  newspaix-r  life  in  tights 
against  public  evils. 

“Publicity  is  the  greatest  deterrent  to 
evil  in  the  world,”  he  once  declared  in  an 
interview  with  Editor  &  Publisher. 
“Criminals  who  frequently  don’t  dread 


business  manager;  H.  .V.  McLelvey,  ad¬ 
vertising  manager ;  Steve  kelton,  national 
advertising  manager;  E.  C.  White,  circu- 


Wiscontin  Newspaper  Bill  Defeated 

.\  bill  before  the  Wisconsin  legislature 
to  change  the  method  of  awarding  print¬ 
ing  contracts  to  the  basis  of  circulation 
rather  than  the  lowest  bidder  was  de¬ 
feated  b'riday  by  the  senate.  In  opposi-  to  the  page,  8  inches  deep.  Tht  t- 
tion  to  the  bill,  a  local  newspaper  and  issue  was  only  of  6  pages  but  others  »■' 
senators  declared  that  it  would  stifle  com-  be  of  4  pages  only.  T'ne  le.gal  procetdit 
petition,  that  it  would  enable  the  com-  of  the  city  including  notices  of  heart; 
moil  council  of  a  city  to  "iK'iialize  the  adoption  of  onlinances  and  other  nar- 
newsixiper  that  ex[)rises  corruption  and  of  which  publication  notice  must  be  gh* 
would  destroy  one  of  the  principles  of  make  up  the  reading  matter. 


lation  manager;  Jake  Jlutler,  classified  clean  government — that  of  awarding 

municiiial  contracts  to  the  lowest  re¬ 
sponsible  bidder.” 


department ;  Harry  .Mellinger,  mechanical 
department. 

(Jn  the  Press  are  the  following  execu¬ 
tives,  in  addition  to  .Mr.  I.aley  ;  \\  alter 
B.  Lister,  managing  editor:  Webb  C. 
-Vrtz,  city  editor;  Ward  (!.  May- 
born,  general  manager ;  John  H.  Payne, 
business  manager ;  .A.  I'.  Butterfield,  ad¬ 
vertising  and  classified  manager;  A.  G. 
Xorment,  national  advertising  manager : 


Heretofore  competitive  bids  have  btt 
received  from  Buffalo  newspapers  for  ft 
publication  of  the  city  notices.  Thee- 
council  estimates  it  will  save  $30.(i00i 
$40,000  on  its  annual  appropriation ' 
about  $100,000  for  this  purpose.  Serei 
years  ago  the  publication  of  a  paper  calk 
The  Lefial  Daily  was  undertaken  and  ti 
city  business  was  awarded  to  it.  Ti 
Buffalo  Commercial,  which  liad  tomif 


Michigan  Advertising  Law  InvaJid 

Circuit  Judge  Fred  W.  Brennan,  sitting 
in  court  at  Flint.  Mich.,  dismissed  a 
case  against  Joseph  Block,  a  Flint  jew- 

V. •  clcr  arrcstcd  Oil  a  cliargc  of  violatiiig  tlic  ...  —  - 

k  H  McCov  circulation  manager '^and  prohibiting  false  advertising,  contracts,  attacked  the  validity  of  sac 

Ed  L  Pullev'  mechanical  manager  Publication  notice  and  forced  a  disct; 

•’  ®  '  sufficient  and  unconstitutional.  Block  had  tiDuance  of  the  paper, 

been  convicted  in  justice  court  of  viola¬ 
tion  of  the  law  and  had  been  fined  $50, 
hut  appealed  the  ca.se. 

In  ruling  against  the  law  on  advertis 


FLOWER  TAKES  BRAZIL  POST 


the  officers  of  the  law  or  the  courts  Succeeds  M.  N.  Stiles,  Who  Will  Join  ing  Judge  Brennan  invited  the  prosecu- 


New  York  Stsiff 


shrink  from  newspaper  publicity. 

“The  way  to  kill  evil  is  to  report  it.’’ 

Mr.  Hobby  has  built  his  reputation  W.  P.  Flower,  Jr.,  left  New  York  this 
largely  through  his  remarkable  genius  on  week  to  become  Associated  Press  cor- 
the  business  side  of  newspapers.  Asked  respondent  at  Buenos  .Aires,  replacing 
once  on  what  he  based  his  success  in  the  M.  X.  Stiles,  who  is  returning  to  the 
newspaper  field  principally,  he  replied  United  States,  where  he  will  probably 
simply,  “By  always  doing  the  best  I  know  serve  on  the  South  .American  desk  in  the 
how.”  New  York  office. 

The  development  of  Texas  oil  resources  Mr.  Flower  has  been  on  the  South 
played  a  prominent  part  in  the  early  .American  desk  in  the  New  York  A.  P. 
newspaper  careers  of  both  these  men.  headquarters  for  several  years  having 
Both  of  them  started  work  on  .the  previously  been  secretary  attached  to  the 
Houston  Post,  Mr.  Foster  as  a  reporter  United  States  legation  at  Buenos  Aires 
at  $10  a  week,  Mr.  Hobby  as  a  general  He  began  newspaper  work  on  the  Nezv 
clerk  in  the  subscription  department  at  a.  Orleans  Item  in  1908.  At  various  times, 
salary  of  $8.  Both  advanced  steadily  before  joining  the  Associated  Press,  he 
until  each  had  held  the  managing  editor-  was  connected  with  the  Atlanta  Georgian 
ship  of  the  paper.  When  he  was  about  and  the  Little  Rock  Democrat. 

30  years  old  Mr.  Fo.ster  bought  some  oil  Mr.  Stiles  was  at  one  time  New  A'ork 
lands  “for  a  song”  and  made  $5,000.  city  editor  for  the  .A.  P.  He  will  return 
With  this  sum  as  a  nucleus  he  gathered  from  South  America  with  his  wife  and 
together  $25,000  and  in  October,  1901,  daughter  by  way  of  Europe,  visiting 
started  the  Houston  Chronicle  in  the  Madrid,  Paris,  Berlin  and  London, 
midst  of  the  Houston  oil  boom.  Six 
years  later  while  Mr.  Hobby  was  still 
directing  the  Post's  news  staff  the  Beau¬ 
mont  (Tex.)  linterbrise  went  into  bank¬ 
ruptcy  following  excessive  zeal  in  the 
early  oil  boom  days.  Mr.  Hobby,  with 
others,  purchased  the  newspaper  at  the 
subsequent  bankruptcy  sale  and  put  it  on 
such  a  firm  basis  that  by  1914  he  was  able 
to  devote  considerable  attention  to 
politics. 

Success  followed  the  initial  steps  of 
both  men  as  independent  newspaper 
owners.  Mr.  Hobby,  elected  lieutenant- 
governor  in  1914.  served  three  years  and 
was  then  named  governor.  The  Beau¬ 
mont  Enterprise  prospered  under  his 


tion  to  carry  the  case  t< 
Court  at  Lansing. 


the  .''tipreme 


McManu*  Regains  Cadillac  Accont 

Mac  Manus,  Inc.,  Detroit,  has  been ; 
pointed  advertising  counsel  for  the  Cj£| 
lac  Motor  Car  Company.  MacMatj 
formerlv  handled  Cadillac  advertising fcl 
a  period  of  about  12  years. 


Directory  of  Leading  Feature 

FOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 


Elditorials 


Radio 


TIXELY  TOPICS.  DAILY  SERVICE 
ExclusWe  Territory 
Three  Days'  Serrice  and  Ratea 
Gladly  Sent 
Beid  Editorial  Senrico 
Harritburg,  Pa. 


Fiction 


Lynn  Preu  Club  Frolic* 

More  than  2,000  persons  attended  the 
second  annual  ball  and  frolic  of  the  Lynn 
(Mass.)  Press  Club,  held  last  week  at 
the  New  Ocean  House,  Swampscott.  The 
proceeds  went  to  the  sick  and  death  ben¬ 
efit  fund  of  the  club.  An  entertainment 
was  given  consisting  of  acts  from  Lynn 
and  Boston  theatres.  A  feature  of  the 
affair  was  the  Press  Club  Xews,  a  32- 
page  tabloid  paper,  published  especially 
for  the  occasion.  A  buffet  supper  was 
served  during  the  evening.  Daniel  L. 
Moriartv,  president,  was  general  manager 
direction  and  he  was  aWe'fo  acquire  the  ball  committee ;  Harold  D.  Valpey, 

Beaumont  lournal.  and  consolidate  the  chairman  entertainment  committee ;  l  ar- 
two  newspapers  tinder  one  management,  'fi'  L-  .Southward  and  Horatio  R  Mur- 
Last  August  he  became  joint  owner  with  pby.„ecl>tors  Press  Club  News;  aarence 
k.  S.  Sterling  of  the  Houston  Post-Dis 


officer: 

A  thriller  h.T  Hiilbert  FuotHer 
Service  for  Author* 

33  West  42nd  8t..  Ne 

"STORIES” 

Lewi*  WiUon  Appleton,  Jr., 
2044  Margeret  St..  Philadelphia.  1 


FOR  LARGE  AND  SHALL  PAFEBB  | 
A  Don-technical,  weekly  radio  rerir*  ' 
By  CARL  H.  BUTMAN 
Waahinffton  Radio  New*  Service 
1422  F  St.  Waihinctoa,  S.  t 

DIRECT  FROM  PARIS 
All  pliHHes  Kiiroiieun  Radio  New*. 

Hold  excliiHirely  hy  city. 

The  Delano  Service.  16,  Avenue  de  I'Oim 

Religious  Features 

THE  ELLIS  SUNDAY  SCHOOL  LE880I  f 
The  Standard  IteligioiiK  Feature  of  Ameria  i 
Newspaperdom  by  Dr.  WUHani  T.  \ 
T\venty-6ve  years  In  use.  Non-rontrovenii.  » 
Hendable.  Timely. 

The  Ellis  Service.  Swarthmore,  Pi. 


batch.  Mr.  Poster  starting  with  only  two 
typesetting  machines  and  an  old  Cox 
duplex  pres>,  has  Iniilt  up  the  Houston 
Chronicle  until  today  it  has  one  of  the 
finest  newspajier  plants  in  the  South  and 
assets  of  more  than  $2,0f)0,()()0. 

Mr.  Lilley,  editor  of  the  Houston  Press, 


L.  Moody,  chairman  ticket  committee ; 
1  lorace  H.  .Atherton,  chairman  reception 
committee. 


Editors  Plan  Summer  Frolic 

Editors  of  Minnesota  and  North  Da¬ 
kota  will  join  in  a  summer  frolic  at  De- 


was  at  one  time  city  editor  of  the  Cleve-  troit,  Minn.,  June  11-14.  under  the  aus- 
land  Press,  kevstone  newspaper  of  the  pices  of  the  Northern  Minnesota  Editor- 
Scripps-Howard  group.  From  that  posi-  ial  Association.  More  than  (tOO  editors 
tion  he  t)cc,Tme  editor  of  the  Xnrfolk  are  expected  to  attend. 


Cos  ainseles  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in.  the  Los  An¬ 
geles  metropolitan  market. 


Leader  in  New  York 

The  New  York  Times  continues  to 
publish  a  greater  volume  of  adver¬ 
tising  than  any  other  New  York 
newspaper.  In  four  months  this 
year  The  Times  printed  9,052,696 
agate  lines  of  adverti.sements,  an 
increase  over  the  corresponding 
period  of  1924  of  337,380  lines,  an 
excess  over  the  next  New  York 
newspaper  of  3,569,500  lines,  and 
more  than  the  combined  volume  of 
four  New  York  evening  news¬ 
papers. 

This  large  volume  of  advertising;  in 
The  New  York  Times  was  attained 
despite  the  censorship  which  excluded 
thousands  of  lines  of  advertisements, 
protecting  the  columns  of  The  Times 
from  those  who  misrepresent,  raise 
false  hopes  and  spread  nets  to  catcl 
the  unwary. 
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All  Newspaper  Circulation  Is 
M21SS  Circulation 

There  is  an  element  of  humor  in  the  fact  that  when  a  newspaper 
does  not  enjoy  circulation  leadership,  it  is  often  the  case  that  it 
launches  a  brave  claim  to  have  “quality”  circulation. 

When  a  political  candidate  loses  an  election,  does  that  prove 
that  the  loser  is  the  better  man?  When  a  horse  loses  a  horse¬ 
race,  does  that  prove  he  is  the  better  horse?  Only  in  the  solici¬ 
tation  of  newspaper  advertising  does  “number  two”  or  “number 
three”  or  “number  four”  claim  “quality”  and  demand  preference. 

As  Charles  Austin  Bates  says:  “If  you  take  the  circulation 
of  any  successful  newspaper  in  any  community  in  the 
Unites  States  and  analyze  it,  you  will  have  a  fairly  accu¬ 
rate  cross-section  of  the  population  of  that  community. 

....  This  thing  we  call  Equality  circulation*  is,  and 
must  be,  continuously  elusive;  and  it  may  be  completely 
illusive  as  well.** 

All  newspaper  circulation 
is  mass  circulation 

The  Scripps-Howard  Newspapers 

The  Pittsburgh  Press  The  Columbus  Citizen  The  Evansville  Press 

The  Youngstown  Telegram  The  Oklahoma  News  The  Washington  News 

The  Akron  Times-Press  The  Knoxville  News  The  Terre  Haute  Post 

The  Birmingham  Post  The  Fort  Worth  Press  The  Albuquerque  State  Tribune 

The  Denver  Elxpress  The  Cleveland  Press  The  Toledo  News-Bee 

The  Baltimore  Post  The  Cincinnati  Post  The  Memphis  Press 

The  Indianapolis  Times  The  San  Francisco  News  The  El  Paso  Post 

The  Kentucky  Post  The  San  Diego  Sun  The  Houston  Press 

Represented  in  the  National  Advertising  Field  by 

ALLIED  NEWSPAPERS,  INC. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Akron’s  Happy 
Marriage 

On  March  16,  1925,  The  Akron  Press  purchased  the  Akron  Times, 
the  new,  consolidated  paper  being  named  The  Akron  Times-Press. 

TTie  two  papers  were  of  similar  editorial  style  and  policy  and  the  new 
Times-Press  is  meeting  with  enthusiastic  commendation  by  former 
readers  of  both  papers. 

All  the  editorial  features  of  both  papers  have  been  retained.  Noth¬ 
ing  has  been  abandoned  nor  omitted.  Even  the  reportorial  staffs 
have  been  combined.  Thus  is  logically  made  a  mighty  newspaper 
— complete  in  every  detail — one  of  the  finest  newspapers  published 
anywhere. 


Net  paid  circulation 
exceeds  40,000 


The  union  of  these  two  large  reader-groups  has  resulted  in  a  circula¬ 
tion  exceeding  40,000  which,  at  the  present  rate  is  particularly  attrac¬ 
tive  to  national  advertisers  entering  this  market. 

The  Akron  Times-Press 


A  SCRIPPS'HOWARD  NEWSPAPER 


MEMBER  OF  THE  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING  FIELD  BY 

ALUED  NEWSPAPERS,  INC. 

NEW  YORK  CHICAGO  CLEVELAND  SAN  FRANCISCO 


LOS  ANGELES 


CINCINNATI 


SEATTLE 
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Sound  Selling  Strategy  For  National  Advertisers: 


CAPTURE 

CINCINNATI 


WITH 

PO 


THE  POST  —  alone  —  has  the 
Largest  Circulation  of  any  news¬ 
paper  in  Cincinnati  —  by  many 
thousands! 

THE  POST— has  10,000 
MORE  Circulation  than  Cincin¬ 
nati’s  second  evening  paper;  50,000 
MORE  than  BOTH  Morning 
daily  papers  and  PRINTS  MORE 
ADVERTISEMENTS  THAN 
ANY  OF  THEM! 


THE 

ST 

-alone! 

THE  POST  —  alone  —  supplies 
Advertisers  with  the  LARGEST 
SINGLE  GROUP  OF  RE¬ 
SPONSIVE  BUYERS  in  Greater 
Cincinnati! 

THE  POST  —  alone  —  prints 
more  Want-ads  than  Cincinnati’s 
second  evening  paper  and  more 
than  BOTH  Morning  daily  papers. 
Home-folks  know  where  home- 
folks  buy! 


APRIL  CIRCULATION: 

182,268 

The  CINCINNATI  POST 


A  SCRIPPSHOWARD  NEWSPAPER 


MEMBER  OF  THE  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING  HELD  BY 

ALLIED  NEWSPAPERS,  INC. 

NEW  YORK  CHICAGO  CLEVELAND  SAN  FRANCISCO 

LOS  ANGELES 


CINCINNATI 


7(» 
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A  Questionnaire  of  Value  to  Members 
of  the  Associated  Advertising 
Clubs  of  the  World 


QUESTION  ANSWER 


What  is  the  third  largest  market 
in  the  United  States? 


— Philadelphia 


What  is  the  city  population? 


j— 1,879,000 


What  is  the  population  of  the) _ ^  non 

Philadelphia  trading  zone?  ’  ’ 


How  many  separate  dwellings  in| _ ^-^2  000 

the  city  of  Philadelphia?  I  ’ 


What  Philadelphia  newspaper! 

goes  daily  into  nearly  every  y — The  Evening 

home  in  Philadelphia?  |  Bulletin 


What  Philadelphia  newspaper'j 

goes  into  most  homes  in  the  — The  Evening 

Philadelphia  trading  zone?  I  Bulletin 

W^hich  Philadelphia  newspaper Evening 
has  the  largest  circulation?  j  Bulletin 


QUESTION  ANSWER 


In  what  Philadelphia  newspaper 
can  you  buy  advertising  space  at 
the  lowest  rate  per  line  per  thou¬ 
sand  copies? 


I — The  Evening 
Bulletin 


What  is  the  agate  line  rate  of  i 
The  Evening  Bulletin?  j-®’ 


What-  Philadelphia  newspaper  ] 

carries  most  local  retail  and  na-  j — The  Evening 

tional  display  advertisements?  Bulletin 


What  kind  of  a  newspaper  is 
The  Evening  Bulletin? 


y — High  class  and 
j  conservative 


What  is  the  annual  business' 
done  in  Philadelphia,  as  indi¬ 
cated  by  the  1924  figures  of  the  j 
Philadelphia  Clearing  House?] 


—$25,645,000,000 


What  was  the  net  paid  daily 'j 

average  circulation  of  The  Eve-  — 518,357  copies 

ning  Bulletin  for  1924?  j 


What  city  and  newspaper  should 
be  on  the  schedule  of  every 
National  Advertiser? 


1 — Philadelphia 
y  and  The  Eve- 
!  ning  Bulletin 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  everybody”  reads — 


In 

Philadelphia 

nearly  everybody  reads 

JheBuUetin^ 


Wm  €knii®  WnlUtin 

PHILADELPHIA’S  NEWSPAPER 

518,357 

Averatc  Daily  Nat  Circulation  for  the  Year  Eodinf  December  31,  1924. 

The  circulation  of  The  Philadelphia  Bulletin  ii  the  lar^eet  in  Philadelphia  and  it  one  of 
the  larifett  in  the  United  Statet. 

New  York — B14  Perk-Lesinetoa  Bide.  (4Mh  Street  A  Park  ATamia) 

Chicago  Verree  A  ConkUn,  Inc.,  S  Eaat  Jackaon  Boolevard 
IVtnril — C.  1-  Weaver,  Verree  A  Ccmklin,  Inc.,  117  Lafajretta  Boulevard 
Kansas  Qty,  Mo. — C.  J.  Edebnan,  Verree  A  Conldin,  Inc.,  IIW  DevidMoi  BUr- 
Son  Frandaco— Thosnas  L.  Emory,  Verree  A  ConkUn,  Iisc.,  Ml  Market  St. 
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JOURNALISM  FEAST  SPREAD  FOR  EDITORS  AND 
STUDENTS  AT  U.  OF  MISSOURI 

Sixteenth  Annual  Journalism  Week  Dedicated  to  Class  of  1915 — Attended  by  Noted  Newspaper  Men 
of  the  Nation — Modem  Press  Problems  Discussed  in  Varied  Program  of  Speeches 

pOLUMBIA,  MO.,  May  5. 

^  M-ntnen  from  every  sectic 


, — Men  and 


By  DAVID  RESNICK 


•‘A  justitication  of  international  radio” 

_  .  .  lie  pointed  out,  “would  be  of  great  import 

United  States  and  engaged  in  every  phase  Cartwnists  are  like  actors  e.xcept  for  ganda  might  be  provocative  of  trouble  and  to  the  newspaper  world  not  only  as  it 

of  newspaper  and  magazine  editing,  the  difference  that  they  do  not  work  in  the  declared  the  peace  of  the  world  would  be  might  affect  press  rates  but  because  of 

advertising,  literature  and  pertinent  fields  spotlight,  he  said,  the  public  being  more  menaced  without  iuternaliorial  regulation  the  effect  it  might  have  on  the  collection 

are  feasting  here  this  week  on  a  varied  interested  in  their  signatures  than  in  their  of  radio.  and  distribution  of  news.” 

menu  of  speeches— so  varied  a  menu  in  personal  appearance.  James  explained  he 

is  of  the  editorial  cartoonist  type  whose  ^  ‘ 

method  is  to  keep  the  cartoon  simple, 
using  only  a  few  labels  and  a  caption  and 
letting  the  picture  put  the  message  across. 

Emphasis  upon  the  importance  of  the 

part  being  playetl  and  the  still  greater  ^riticS  of  newspapers  perform 
part  that  will  be  playe<l  by  radio  in  the  Kj  for  fh.  nr, 

newspaper  business  featured  an  address 


fact  that  there  are  enough  divergent 
courses  to  assure  satisfaction  of  the  entire 
wide  and  representative  range  of  intellec¬ 
tual  palates  in  attendance  for  the  Six¬ 
teenth  Annual  Journalism  week  of  the 
University  of  Missouri. 

Xor  is  the  feast  confined  only  to  words. 
Every  few  hours  the  figure  of  sj^ech 
ceases  and  the  word  resumes  its  literal 
meaning.  Breakfasts,  luncheons,  teas, 
banquets  and  other  occasions  are  excuses 
for  eating  as  the  guest  of  some  journalis¬ 
tic  fraternity  or  sorority  or  other  organ¬ 
ization. 

.Approximately  300  visitors  are  attend¬ 
ing  the  meetings. 

Some  of  the  arrivals  for  Journalism 
Week  were  strangers,  but  most  were  not. 

large  number  were  enthusiastic  and 
apparently  prosperous  alumni  and  former 
students  whose  hearts  quickened  at  the 
sight  of  their  venerable  I>ean  Walter  Wil¬ 
liams. 

.Although  Journalism  Week  usually 
serves  as  a  reunion  for  as  many  former 
>tudctits  as  manage  to  get  away  from 
their  city  desks,  copy  desks,  and  "just 
desks”  for  the  event,  a  tradition  is  being 
created  which  insists  th.tt  each  Journalism 
Week  shall  particularly  commemorate  the 
achievements  of  those  who  were  grad¬ 
uated  or  scheduled  to  graduate  exactly 
ten  years  previous.  So  this  year’s 
Journalism  Week,  in  a  sense,  is 
dedicated  to  the  journalism  school 
class  of  1915.  In  addition.  Kappa 
Tau  .Alpha,  honorary  journalism  fratern¬ 
ity  celebrated  the  15th  anniversary  of  its 
founding  of  the  first  chapter  at  this  school 
by  initiating  Marcellus  b'lliott  Foster, 
president  and  general  manager  of  the 
Houston  (Tex.)  Chronicle,  and  Mrs. 
Lois  K.  Mayes,  former  editor  and  pub- 


CRITICS  OF  PRESS  PERFORM  WHOLESOME 
SERVICE,  SAYS  ELBERT  H.  BAKER 


on  "The  Free  Lance  Writer  and  His  Op 
portunities.”  by  Edward  B.  Garnett,  editor 
of  the  Kansas  City  Star  Maga:inc. 

“Radio  is  becoming  more  and  more  the 
ally  of  newspapers  and  writers  and  con¬ 
ditions  are  changing  daily,”  he  explained. 
Garnett  predicted  there  may  be  a  time 
when  it  will  be  nothing  unusual  for  the 
writer  to  radio  his  story  to  the  editor  who 
wants  it  in  a  hurry. 

"It  is  my  long  cherished  ambition  to 
publish  a  newspaper  some  day  with  a  staff 
of  women  exclusively.”  observed  Mrs. 
I.ois  K.  Mayes,  former  editor  and  pub¬ 
lisher  of  the  Pensacola  (Fla.)  Journal, 
telling  of  "Some  Opportunities  Presented 
to  Women  in  a  Newspaper  Office.”  There 
were  always  at  least  half  a  dozen  women 
on  the  staff  of  her  Florida  publication,  she 
said. 

An  intimate  picture  of  “Reporting  .At 
the  State  Capital”  was  given  by  Robert 
E.  Holloway,  Jefferson  City  corres- 
twndent  of  the  Kansas  City  Journal-Post 
and  St.  I.ouis  Times. 

Dangers  to  humanity  that  might  arise 
from  unregulated  world  wide  radio  tele¬ 
graphy  and  broadcasting  were  stressed  by 
Walter  Stowell  Rogers  of  New  York, 
.American  member  of  World  Conference 
on  International  Communications  in  a 
siwech  on  "International  News  Communi¬ 
cation.’’  He  urged  agreement  among 
nations  to  insure  prevention  of  utlization 


lisher  of  the  Pcnjaco/a  (Fla.)  Journal,  as  of  broadcasting  for  selfish  motives.  He 
honorary  members  at  a  ban(iuet  Tuesday  cited  illustrations  how  national  propa 
evening.  O.  O.  McIntyre  ,  native  of 


wholesome  service  for  the  press, 
Elbert  H.  Baker,  president  of  the  Cleve¬ 
land  Plain  Dealer  declared  during  the 
Course  of  an  address  this  week  at  the 
Sixteenth  Annual  Journalism  Week  of 
the  University  of  Missouri. 

“.As  I  look  over  the  newspaper  field 
from  time  to  time  I  seem  to  find  the 
public’s  estimate  of  the  newspaper  falling 
into  three  lines :  the  great  majority  who 
cordially  believe  in  and  depend  upon  their 
favorite  newspaper;  others  who  are  vocal 
in  condemnation  cf  all  newspapers,  in¬ 
cluding  their  makers,  and  still  others  who 
merely  tolerate  the  newspaper  they  hap¬ 
pen  to  buy,”  he  said. 

“I  rejoice  greatly  in  our  friends,  but 
alter  an  experience  of  nearly  50  years  in 
the  newspaper  business  I  am  inclined  to 
agree  most  heartily  with  the  view  recently 
expressed  by  one  of  my  associates ; 

"  ‘Blessed  be  the  critics  of  our  news¬ 
papers.’ 

"Their  name  is  legion  and  whether 
constructive  or  merely  destructive,  it  is 
a  wholesome  rebuke  to  the  pride  which 
goeth  before  a  fall  or  to  that  smug  self 
satisfaction  which  is  an  effectual  bar  to 
progress. 

"There  are  many,  either  as  individuals 
or  in  groups,  who  attack  the  newspaper. 
Some  of  them  merely  by  innuendo,  others 
by  direct  and  specific  charges.  I  some¬ 
times  wonder  whether  such  persons  real¬ 
ize  just  what  they  are  doing.  It  is  not 
the  newspaper  itself  that  suffers  most. 
No  sound  newspaper  is  day  by  day  crying 
wolf,  but  there  comes  a  day  of  crisis. 


Plattsburg,  Mo.,  but  better  known  for  his 
syndicated  column  of  New  Oork  oddities 
who  was  to  have  been  initiated  was  forced 
to  remain  in  New  A'ork  on  account  of 
illness.  He  sent  personal  greetings. 

The  first  day’s  sessions  were  held  as 
open  meetings  of  the  Missouri  Writers’  , 
Guild,  with  acting  President  James  W. 
I-^rp  of  Kansas  City  presiding.  Subjects 
discussed  included  such  things  as  how  to 
write  different  types  of  short  .stories  and 
where  to  sell  them,  the  attitude  of  con¬ 
temporary  novelists,  opportunities  for 
free  lance  writers,  markets  for  selling 
poetry  and  what  the  field  of  magazines 
devoted  to  children  holds  forth  for 
journalists. 

Officers  for  the  coming  year  electetl  by 
the  Guild  are  Mrs.  Mary  Blake  Wood- 
son  of  Kansas  City,  president;  J.  Breck- 
enridge  Ellis  of  Plattsburg.  vice-pres¬ 
ident;  Mrs.  Myrtle  Jameson  Trachsell  of 
5t.  Joseph,  second  vice-president ;  P. 
(faster  Harvey  of  Liberty,  secretary- 
treasurer. 

Rumblings  of  “On  to  Houston”  cries 
are  heard  here  as  a  large  share  of  the 
advertising  men  in  attendance  make  prep¬ 
arations  to  go  directly  to  the  great  adver¬ 
tising  convention  to  be  held  in  that  city 
next  week. 

That  syndicates  take  the  "punch”  out 
the  accusation  made  by 
Roy_  H.  James,  cartoonist  for  the  St. 
I.ouis  Star  in  an  address  on  “The  Car¬ 
toon  and  the  Newspaper.”  Tuesday. 

“The  syndicate  idea  has  seriously  affec¬ 
ted  the  development  of  the  editorial  car- 
tf>on  since  it  has  led  the  cartoonist  into 
generalities,"  James  declared. 


-  -  —  --  ^ 

_  1| 

New  Up-Town  Home  for  | 

Editor  &  Publisher  i 

EXT  week  EDITOR  &  PUBLISHER  will  move  into  ' 
its  new  hea«l*|uarters  office,  located  on  the  17th  and 
I8th  floors  of  New  York  Times  Building,  at  Times  ^ 
Square,  42nd  Street  and  Broadway,  much  more  com-  j 

mod  ions  an<l  in  that  sense  more  convenient  than  the  j; 
olil  offices  where  this  newspaper  has  heen  published 
for  more  than  ten  years.  t 

.Arrangements  have  heen  made  to  accommodate  the  friends  ■ 
<»f  EDITOR  &  PUBLISHER  when  they  visit  New  York —  ' 
I  there  are  desks,  secretarial  service,  theatre  ticket  service,  tele-  \ 
phones  and  such  office  conveniences  available  and  very  wel- 
lll  come.  Not  only  in  location  but  in  appointments  our  new 
offices  will,  we  lielieve,  be  considered  extraordinarily  interest-  I 
ing  anti  practical.  ; 

I  TELEPHONES  i 

ft  The  new  telephone  numbers  are  as  follows: 

;|.  Five  trunk  lines:  Bryant  3052,  Bryant  3053,  Bryant  30.54,  ' 
Bryant  3055.  Bryant  3056. 

.\eu'  .Address 

EDITOR  &  PUBLISHER 

Suite  1700,  Times  Building  42nd  St.  at  B’way,  New  York 


when  it  is  of  vital  importance  that  the 
one  outstanding  voice  of  public  opinion, 
the  newspaper,  shall  speak  in  no  uncertain 
tone  and  that  its  force  shall  not  be  abated 
one  whit  through  doubts  as  to  its  motive, 
its  honesty  or  its  sincerity. 

"There  are  those  who  charge  us  with 
venality,  that  we  have  sold  ourselves  Ixxiy 
and  soul  to  the  advertiser ;  that  we  are  in 
his  power  and  must  from  the  very  nature 
of  the  case  be  controlled  by  him.  I  do  not 
say  for  a  moment  that  such  a  thing  never 
happened,  but  by  and  large  it  is  ab¬ 
solutely  untrue. 

“TlKy  point  to  the  large  volume  of  ad¬ 
vertising  carried  by  the  worth-while 
newspaper  as  conclusive  evidence.  The 
facts  are  that  the  great  department  store 
is  under  insistent  pressure  each  and  every 
day  to  use  to  the  full  the  newspapers  that 
will  move  seasonable  merchandise  that  in 
a  few  days  may  pass  the  peak  of  value 
and  that  will  help  to  reach  a  maximum  of 
turnovers  in  the  twelve  months.  If  the 
newspaper  is  serving  its  community  ably 
and  well;  if  it  is  following  the  rule  of 
common  sense  and  common  every  day 
honesty  in  dealing  with  local,  state  and 
national  questions,  it  will  deserve  and 
hold  the  respect  and  go^  will  of  its 
community  and  all  this  will  be  evidenced 
by  a  large  and  growing  circulation.  It 
will  be  more  a  question  of  the  space 
available  to  the  advertiser  than  of  the 
rate.  Questions  of  politics,  race  or  re¬ 
ligion  do  not  enter.” 

Mr.  Baker  then  traced  the  growth  of 
newspaper  publishing  from  the  days  of 
personal  journalism  to  the  present  time 
and  had  the  following  to  say  regarding 
the  aims  and  ideals  of  modern  news¬ 
papers  : 

“What  we  should  all  strive  for  in  our 
making  of  newspapers  is  a  sound  point 
of  view.  If  we  have  the  will  to  be 
just  and  fair  in  all  things  and  can  bring 
to  this  great  work  a  clearness  of  vision, 
untiring  energy,  patience  and  persistence, 
we  have  some  right  at  least  to  expect 
that  success  will  crown  our  efforts. 

“We  are  all  pushed  to  the  limit  of  our 
powers  in  our  effort  to  lead  or  at  least 
to  keep  up  with  the  constantly  accelerat¬ 
ing  pace  of  the  achievements  of  man  in 
every  field  of  endeavor.  From  the  piti- 
fiilly  narrow  field  of  bitter  partisan.ship 
and  personal  journalism,  we  have  by 
steps,  halting  at  times  and  painful, 
evolved  a  new  and  fairer  point  of  view, 
with  its  broader  outlook  upon  the  world 
and  upon  the  acts  and  the  rights  and  the 
needs  of  our  fellowmen.  With  it  all  has 
come  a  virtual  recreation  of  all  our  ideas 
of  newspaper  making.  I  sometimes  think 
that  in  the  lust  of  the  chase  we  ofttimes 
follow  strange  gods  and  that  the  end  may 
find  us  in  sack  cloth  and  ashes. 

“When  I  watch  at  a  newsstand,  as  I 
often  do,  to  see  what  men  and  women, 
boys  and  girls,  buy,  I  am  amazed  to  find 
the  size  of  the  armful  of  wildly  exciting 
adventure  and  raw  sex  stuff  carried  away, 
not  only  by  the  men  and  boys,  but  by 
women  of  uncertain  age  arxl  girls  in  their 
teens.  It  certainly  makes  one  pau.se. 

“Fortunately  for  the  well  meaning  and 
right  thinking  newspaper,  this  craze  goes 
in  cycles  and  at  its  worst  is  _  only  one 
manifestation  of  our  complex  civilizbtion. 

(Continued  on  page  102) 
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FOSTER  SCORES  SUPPRESSION  OF  CRIME  NEWS 


It  Does  More  Harm  Than  Good,  Elditor  and  Publisher  of  Houston  Chronicle  Tells  Journalism  Week 
Gathering — Declares  Criminals  Fear  Press  Publicity  Given  Their  Deeds 


ia:.- .  '  Should  the  daily  newspaper  print  stories  suppressing  crime  news  than  by  printing  it 

‘  *  of  crime?  Ves.  Why?  Let  me  tell  The  requests  not  to  tell  the  story  worrt 
you  first  a  story  that  1  once  read  in  a  vol-  our  profession  more  than  the  actual  publi- 
ume  written  by  Ruskin.  He  pictures  a  cation,  and  if  a  newspaper  listened  to  tht 
great  banquet.  There  are  assembled  beau-  hundreds  of  pleas  not  to  print,  the  world 
tiful  ladies  and  men  of  fame.  It  is  a  gay  would  suffer  far  more  than  it  does  through 
.  party.  The  hall  is  beautiful,  the  ladies  are  the  actual  knowledge  of  crime.  ° 

: in  beautiful  attire;  there  are  silks  and  How  often  does  the  telephone  ring  in  a 

.'Y  satins;  the  banquet  board  is  graced  with  newspaper  office  with  this  recjuest,  “Can't 

everything  than  money  can  buy.  It  shines  you  leave  my  name  out?” 
with  cut  glass  and  silver ;  there  are  glasses  What  is  it  that  the  criminal  fears  more 
.  of  bubbling  champagne.  Suddenly  the  than  all  else?  The  political  grafter,  the 

'  walls  of  that  banquet  hall  are  made  to  fall  man  who  has  defrauded  the  government 

apart  and  the  gay  banqueters  are  left  the  woman  who  has  slipped  across  front 
there  at  the  table,  looking  out  over  the  Europe  with  hidden  jewels,  endeavoring  to 
■  world.  There  come  trooping  before  them  escape  the  payment  of  duty?  What  does 

I  the  crimes  of  the  earth — poverty,  disease  he  or  she  first  say?  “Keep  my  name  out 

and  distress.  Murderers  do  their  fiendish  of  the  paper.”  They  frequently  fear 
acts  in  the  presence  of  those  who  have  neither  the  law  nor  the  courts.  They  can 
just  banqueted.  Mothers  half-starved  ap-  employ  high-priced  lawyers;  they  can 
k  pear  before  them  with  hollow  breasts;  often  delay  punishment  or  buy  immunity, 

liabes.  sick  and  lacking  nourishment  can't  keep  their  names  out  of  tlit 

one  these  people 

thought  of  the  world  on  the  few  months  ago  a  well-known 

outside  are  made  to  They  woman  in  New  York,  a  leader  in  society 

that  crime  does  exist ;  that  evil  and  pov-  and  in  charitable  work,  was  caught  as  sh« 

erty  are  in  the  world ;  that  pestilence  and  was  leaving  a  great  steamer  reaching  thi; 

Mareellus  E.  Foster  famine,  murder  and  sudden  death  are  just  country  from  Europe,  with  an  array  o' 

around  the  corner.  iHautifnl  gems  hidden  in  her  dress,  whicl 

story,  or  lay  bare  the  facts  behind  it  all?  That  is  what  the  modern  newspaper  she  had  smuggled  through.  Her  lawyer 

*s  that  a  necessary  part  of  our  duty?  must  do.  Crime  exists;  evil  exists,  and  hurried  to  the  newspaper  offices,  request 

Couldn't  we  perform  our  mission  by  we  must  tell  it.  We  must  tear  down  the  ''ig  that  the  story  be  not  told.  The' 
merely  printing  the  news  and  leaving  it  to  walls  that  hide  the  disease,  the  criminality  pleaded ;  they  tried  to  bribe.  She  was  no 
our  readers  to  draw  their  own  conclu-  and  the  poverty  of  the  world.  But  how  sorry  for  her  crime,  and  had  no  fear  o 
sions?  Not  if  you  love  your  work  or  must  do  it?  One  of  my  texts  tells  you  an.vthing  on  earth  except  publicity.  “Kee| 
honor  your  profession.  We  cannot  turn  better  than  I  could  if  I  "wrote  a  volume.  of  the  papers”  was  her  cry.  Than! 

aside  when  the  problems  of  city,  state  “Woe  unto  them  that  call 
and  nation  confront  us.  We  cannot  ig-  gcMxl  evil." 
nore  the  evils  that  exist,  or  carry  mes¬ 
sages  only  of  peace,  goodness,  content¬ 
ment  or  smirking  self-satisfaction.  _ 

Recently  we  have  been  told  that  the  them 

daily  press  prints  too  much  crime  news,  . 

and  it  seems  to  me  in  recent  years  that  Xo! 
terrible  crimes  have  lieen  too  much  ex- 

And  yet  we  have  our  jails,  our  _  _  _ ^  „ 

homes  for  deserted  are  saddened  and  sickened. 


A I  ORE  harm  is  done  m  suppressing 
*  *■  crime  news  than  in  printing  it, 

Mareellus  E.  Foster,  editor  and  publisher 
of  the  Houston  (Tex.)  Chronicle  told 
editors  and  students  gathered  for  the 
Sixteenth  .\nnual  Journalism  Week  of 
the  University  of  Mis«;ouri  School  of 
Journalism  in  an  address  Tuesday  even¬ 
ing  May  5. 

Mr.  Foster's  discussion  of  crime  news 
occupied  a  major  portion  of  a  talk  on 
“Journalism  as  Public  Service.” 

Following,  in  part,  is  the  text  of  his 
address : 

The  longer  I  live,  the  more  do  I 
realize  there  is  nothing  new  under 
the  sun,  so  far  as  thought  is  concerned. 

For  the  guidance  of  a  great,  mod¬ 
ern  newspaper,  published  in  this  won¬ 
derful  twentieth  century  of  glory  and 
grandeur,  peace  and  plentitude,  I  recom¬ 
mend  five  short  texts,  all  from  the  old 
Testament,  and  will  endeavor  to  utter 
a  few  thoughts  in  connection  therewith, 
not  hoping  to  improve  upon  them,  but 
trusting  that  I  may  be  able  to  show  why 
they  apply  to  newspapers  and  their  read¬ 
ers,  of  this  day  and  time,  centuries 
after  they  were  uttered,  thousands  of 
years  after  they  first  appeared  in  type. 

They  are ; 

“Precept  must  be  upon  precept,  pre¬ 
cept  must  be  upon  precept ;  line  upon 
line,  line  upon  line;  here  a  little  and 
there  a  little. 

word  spoken  in  due  season-  -how- 
good  it  is.” 

“Woe  unto  them  that  call  evil  good, 
and  good  evil." 

“T ell  it  not  in  Gath ;  publish  it  not  in 
the  streets  of  .\skelon.” 

“As  water  is  spilled  upon  the  ground 
which  cannot  be  gathered  up  again." 

Now  for  my  first  text ; 

“Precept  must  be  upon  precept,  pre¬ 
cept  upon  precept ;  line  upon  line,  line  ploited. 

upon  line  ;  here  a  little,  there  a  little.”  penitentiaries,  our  . . . . 

Has  there  ever  been  anything  said  in  children,  our  numerous  charities  to  relieve  that  you  must  teach 
all  the  speeches  made  by  man  and  all  the  charity  stricken,  the  infirm  and  the  your 
the  columns  written,  so  clearly  and  con-  aged.  We  spend  millions  to  prevent  associates, 
cisely  defining  the  modern  daily  news-  crime 
paper?  May  I  interpolate  here  that  I  to  imprison, 

love  and  honor  the  profession  of  which  I  more  guards,  detectives,  and  policemen  in 
am  an  humble  member?  No  one  who  this  country  than  any  nation  on  earth. 


I  mentioned  a  few  minutes  ago  that  published ;  the  story  was  told.  Did  it  do 

Dickens  tells  many  stories  of  many  crimes,  harm?  No;  it  did  good,  for  it  warned 

but  how  does  that  great  novelist  portray  others  that  their  crimes  could  not  be 
Do  his  novels  make  any  living,  hklden. 
normal  man  desire  to  become  a  criminal?  -'^od  1  here  become  a  little  personal  and 

■  a  thousand  times  no !  After  you  .'ou  a  story  of  how  crime  in  Texas 
have  finished,  you  shudder  at  the  thought  ‘^’"ght  to  hide  itself  and  how  it  thrived 
of  such  creatures  lieing  on  earth.  You  increased  until  the  criminals  were 

. 1.  You  realize  ‘xpf^sed  in  the  daily  papers. 

your  children  and  \\'hen  a  great  secret  organization  in- 
neighlxirs’  children  to  avoid  evil  vaded  our  state,  selling  bed  sheets  hate  and 

. .  You  tell  them  that  crime  is  fanaticism,  the  men  Ix-hind  it  thought 

to  catch  criminals  to  punish  them;  always  punished,  if  not  on  this  earth,  then  fl'cy  were  all-powerful.  They  were  tak- 

to  kill  by  law.  We  have  in  the  hereafter.  ing  the  law  into  their  own  hands ;  they 

.Also  rememljcr  that  while  there  are  t>P(>n  their  neighbors;  they  took 

_  _ _  _  _  ^  ,  stories  of  crime  in  the  Bible,  they  are  devils  from  their  homes  and  from 

does  not  love  his  work  should  ever  enter  We  have  more  laws  against  crime  and  we  always  told  in  a  manner  to  warn  and  that  streets  and  punished  them  for  alleged 
this  great  field  of  activity.  Love  tells  have-  more  criminals.  there  are  far  more  beautiful  stores  of  evil ;  for  doing  things  that  were  frowned 

the  whole  story  of  every  successful  Do  you  know  how  much  this  nation  goodness  in  that  great  Ixiok  than  those  of  upm  by  these  saintly  representatives  of 
business.  I  pity  the  man  who  iloes  not  -.pends  annually  on  crime  or  as  a  result  evil.  It  tells  the  wonderful  story  of  crea-  an  “invisible  empire.”  Men  were  cruelly 

go  to  his  daily  task  with  love  in  his  of  crime?  Untold  millions.  Of  every  tion;  it  tells  how  lieautiful  is  this  old  lieaten  and  maimed;  shrinking  women 

heart.  dollar  you  pay  in  taxes  25  cents  is  be-  world  as  created  by  our  great  Father;  were  taken  from  their  homes  in  the  dead 

I  love  everything  connected  with  a  cause  of  some  form  of  criminality.  It  is  that  it  comprises  pietry,  sculpture,  paint-  of  the  night  and  carried  blindfolded  to 

newspaper.  The  hum  of  the  typesetting  partly  for  prevention,  partly  punishment  ing  and  the  brotherhoiHl  of  man.  When  lonely  spots.  These  creatures  calling 

machines  is  an  inspiration  to  me;  the  and  partly  the  hope  of  eradicating  evil.  God  created  the  world,  that  was  poetry —  them.selves  men  stripped  women  and 

sight  of  a  busy  editorial  room  with  the  it  is  partly  to  relieve  the  distress  of  those  beautiful  motion,  expression,  rhythm.  He  poured  hot  tar  on  their  naked  bodies, 

rejiorters  digging  out  stories  on  the  type-  who  are  in  poverty,  sickness  or  degreda-  formed  the  worhl  of  dry  land,  of  the  covered  them  with  feathers,  hacked  the 
writers  sends  a  thrill  to  my  heart;  then  tion  due  to  man’s  crime  or  neglect.  waters  of  the  sea.  of  lakes,  and  of  moun-  liair  off  their  heads  and  then  carried  them 

when  I  go  to  the  basement  and  hear  the  Ves,  newspapers  should  print  crime  tains :  that  was  sculirture.  Then  he  colored  back  to  town,  throwing  them  in  the 
roar  of  the  great  presses  sending  forth  news ;  they  must  print  it.  Nearly  all  lit-  it  with  vast  plains,  mammoth  forests,  streets  as  horrible  examples  of  what 
printed  pages,  I  get  another  exhilaration,  erature  that  lives  has  recognized  it.  green  grasses,  the  blue  of  the  waters—  would  happen  to  anyone  who  was  accused 
The  newspaiier  is  a  daily  renewal  of  What  great  plays  are  still  presented  be-  tliat  was  painting.  Then  there  was  the  by  the  great  cyclops,  the  titans,  the  ter- 
,  faith :  a  constant  source  of  enthusiasm  fore  the  world,  hundreds  of  years  after  greatest  drama  of  all— the  human  being  rors  or  the  invisible  eye.  All  this  hap- 
and  inspiration.  I  love  it!  I  glory  in  they  were  written?  The  tragedies  of  —and  it  is  to  the  descendants  of  that  man  jiened  in  civilized  communities  in  Texas, 
it!  Shakespeare:  Hamlet,  Macbeth,  King  now  on  earth  to  whom  the  newspapers  Men  were  stricken  with  terror;  people 

Tell  the  storv,  tell  it  truthfullv.  Tell  I>ear,  Julius  Caesar,  King  Henry  I'V.  must  carry  their  messages.  We  must  give  talked  in  whispers  to  each  other.  This 

of  the  things  that  others  fail  to  s'ee ;  give  The  novels  of  Dickens  are  in  every  home  them  stories  of  the  beautiful  things  of  order  had  brought  into  its  ranks  officers 

it  light.  Give  the  world  encouragement;  that  pretends  to  have  a  library,  and  yet  life:  inspiring  thoughts  and  of  high  ideals,  of  the  law,  police  chiefs,  sheriffs  and 

give  it  amusement ;  give  it  entertainment,  what  greater  stories  of  crime  are  there  while  we  are  putting  in  print  the  stories  even  judges  of  our  courts.  They  dehed 

Look  behind  the  scenes ;  see  what  there  is  than  those  written  bv  that  great  English-  of  evil  that  men  do.  We  must  portray  all  law ;  they  snapped  their  fingers 
back  of  the  stories  of  graft  and  corrup-  man'  Nicholas  Nickleby  is  a  story  of  goodness  as  well  as  tell  the  bad,  which  at  the  constitution  and  the  rights  of 
tion.  Warn  your  readers  of  something  poverty,  of  crime,  of  brutality,  as  well  cannot  be  ended  by  trying  to  hide  it  from  others.  But  they  had  forgotten  one 
they  may  not  have  grasped  from  the  as  a  story  of  beauty  and  encouragement.  our_  sight.  _  thing — the  press.  Yet  I  must  admit  to 

telegraph  messages  or  the  reporter’s  Oliver  Twist  furnishes  us  with  criminal  must  and  should  print  stories  the  shame  of  our  profession  that  many 

simple  stati-ment  of  facts.  Love  vour  characters  that  have  become  historic.  of  crime,  but  let  us  always  do  it  in  a  way  newspapers  failed  to  denounce  the  new- 

work.  but  alxwe  all  love  your  fellow  man.  What  about  the  Bible?  It  starts  with  that  turns  us  from  crime,  not  toward  it.  evil.  It  was  an  intimidating,  boycotting 
Serve  your  newspaper  by  serving  man-  temptation  and  evil  in  the  Garden  of  I-ct  us  show  the  terror  and  horror  of  and  seemingly  all-powerful  orgtanization 
kind.  Eden.  It  describes  the  son  of  .Adam  kill-  it.  and  that  punishment  must  follow.  Many  editors  looked  the  other  way 

»  »  *  ing  that  son’s  brother ;  it  tells  of  old  Noah  ''"oe  unto  the  newspaper  that  makes  They  pretended  it  was  just  a  passing 

“.A  word  spoken  in  due  season— how  getting  drunk,  of  the  thfiusand  wives  of  crime  seem  attractive ;  woe  unto  the  editor  frenzy,  and  that  to  denounce  it  wouk 

good  it  is.”  .Solomon,  and  there  is  nothing  more  who  dares  not  expose  and  denounce  crime,  only  increase  the  membership.  That  wa; 

I  sometimes  wonder  if  the  world  knows  grapliic  that  has  ever  been  printed  by  a  .***..  one  time  when  some  members  of  our  pro- 

how  easy  it  is  for  a  newspaper  not  to  newspaper  than  the  story  of  the  death  of  “Tell  it  not  in  Gath;  publish  it  not  in  fession  believed  that  the  way  to  suppresi 

speak  a  word  in  due  season.  To  turn  .Absalom  and  the  crimes  that  led  up  to  the  streets  of  Askelon.”  crime  was  to  ignore  it,  but  praise  th( 

our  backs  or  to  look  the  other  way  is  it.  Debauchery  of  sister  by  brother,  mur-  That  is  the  text  which  causes  more  Ixird,  there  were  a  few  of  us  whe 

so  natural.  Why  should  we  of  the  der  of  brother  by  brother ;  war  of  son  up-  trouble  in  the  newspaper  business  than  thought  that  the  way  to  stop  evil  was  t( 

newspaper  profession  look  beneath  the  on  father ;  the  terrible  death  of  the  son  publishing  stories  of  crime.  tell  about  it :  to  expose  it. 

surface,  interpret  the  meaning,  dissect  the  while  fleeing  from  a  father’s  wrath.  I  contend  that  more  harm  is  done  by  (Continued  on  page  74) 
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St.  Louis  Post-Dispatch  Now  Selling  Space  on  the  Air  to  Advertisers  Through  National  Advertising 
Department  and  Finds  It  Good  Business — Details  of  Plan  Told 
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FI  iK  the  first  time  in  the  histur>  ot 
radi.i  hroadcasting.  a  newspaper,  the 
St  Louis  rost-Dispatch,  is  using  its 
broadcasting  station  as  an  advertising 
medium,  selling  courtesy  programs  over 
its  station.  KSD.  The  plan  has  been 
in  operatiiin  for  several  weeks,  and  is 
in  the  nature  of  an  experiment.  So 
far.  the  broadcasting  has  proven  satis- 
tactorv  to  the  newsiiaper  and  to  the 
advertisers,  and.  of  greatest  importance, 
to  the  public 

The  plan  of  meeting  the  demand  for 
this  new  form  of  advertising  was 
evolved  by  (leorge  M.  Burliach.  adver¬ 
tising  manager  of  the  Post- Dispatch. 
Radio  advertising  is  being  recognized  as 
a  force  and  advertisers  are  more  and 
more  including  sums  for  broadcasting 
programs  in  their  appropriations. 

Whv  shoukln’t  newspapers  go  after 
this  class  of  advertising,  especially  those 
with  broadcasting  stations  with  an  es¬ 
tablished  reputation  for  giving  fine  pro¬ 
grams.  such  as  KSD  has  had,  Mr. 
Burlach  felt. 

.\fter  establishing  a  rate  card  and 
contract  with  provisions  to  safeguard 
the  programs  from  purely  advertising 
talks  and  to  keep  up  the  high  standards 
already  established  by  the  station.  Mr. 
Burbach  placed  the  actual  selling  in  the 
hand'  of  the  national  advertising  depart¬ 
ment.  One  salesman  started  out,  and 
without  much  difficulty  signed  up  five 
advertisers  who  are  now  having  regular 
programs. 

The  rate  card,  under  which  the  usual 
agency  commission  on  national  advertis¬ 
ing  is  allowed,  calls  for  both  daylight  and 
evening  br'iadcasting. 

Daylight  broailcasting  is  from  10  a.  m. 
to  6  p.  m.  The  open  rate  for  half-hour 
periods  each  day  e.xcept  Sunday  is  $500 
per  week,  or  $300  per  week  on  a  six- 
months’  contract.  Tlie  open  rate  for 
home  hour  talks  of  fifteen  minutes  from 
4  p.  m.  to  5  p.  m.  Tuesday  or  Thursday 
is  $in0  per  period,  or  $50  per  period  on 
a  six-months'  contract. 

For  evening  broadcasting  the  follow¬ 
ing  rates  apply :  Between  the  hours  of 
6  p.  m.  and  8  p.  m.,  open  rate.  $2.50  per 
hour,  six  rminths’  contract,  $200  per  hour  ; 
between  the  hours  of  8  p.  m.  and  11 
p.  m..  open  rate,  $400  per  hour;  six 
months'  contract,  $300  per  liour ;  between 
the  hours  of  11  p.  m.  and  1  a.  m.,  $200 
per  hour;  six  months'  contract,  $150  per 
hour. 

The  prices  for  the  afternoon  broad¬ 
casting  programs  do  not  incliHle  the 
furnishing  of  any  programs  or  talent  by 
KSD.  and  usuallv  consists  of  educational 
talks. 

The  evening  rates  include  the  cost  of 
any  of  the  following  musical  programs 
to  be  furnished  bv  the  program  director 
of  KSD : 

1.  Classical  or  semi-classical  pro¬ 
grams  by  a  string  quintette. 

2.  Popular  or  semi-classical  program 
by  four-piece  concert  orchestra  and  two 
singers. 

3.  Musical  program  by  male  quartette 
and  pianist. 

4.  Musical  program  of  quartette  and 
solo  numbers  by  mixed  quartette  and 
pianist. 

5.  Dance  privgram  by  six-piece  jazz 
orchestra. 

•Xdditional  .artists  can  be  included  at 
slightlv  increased  rates. 

Where  programs  arc  to  be  broadcast 
from  any  other  nlace  than  the  KlsD 
'hidio.  in  the  Post-Dispatch  building, 
there  is  an  additional  charge  of  $.35  for 
the  first  hour  .md  $10  for  each  additional 
consecutive  hour. 

In  evening  broadcasting  one  talk  of 
not  more  than  10  minutes  is  permitted  in 
desired.  Rut  all 
talks  whether  made  in  the  afternoon 
nr  evening  must  he  made  from  man¬ 
uscript  and  submitted  for  approval. 


By  ROY  M. 

"This  precaution  i.s  taken,"  said  .Mr. 
Burt>ach,  "so  that  the  talks  will  not 
smack  of  advertising  and  that  there 
may  be  nothing  objectionable  in  them." 

The  absolute  control  of  all  programs 
is  vested  in  the  Post-Dispatch,  as  will 
lie  noted  in  the  radio  broadcasting 
regulations,  which  are  made  a  part  of 
the  contract.  The  regulations,  which 
provide  that  all  broadcasting  programs, 
of  every  de.scription,  are  subject  to  the 
approval  of  the  Pulitzer  Publishing  Com¬ 
pany,  publishers  of  the  Post- Dispatch, 
without  objection  or  liability  follows; 

“This  contract  is  for  the  exclusive 
broadcasting  of  the  firm  mentioned  and 
cannot  be  used  by  two  or  more  firms. 

“Broadcasting  periods  or  programs  are 
not  subject  to  change  or  cancellation,  ex¬ 
cept  with  the  consent  of  the  Pulitzer 
Publishing  Company  and  as  hereinafter 
provided. 

‘‘.•Ml  broadcasting  programs,  of  every 
description,  are  subject  to  the  approval, 
and  censorship,  of  the  Pulitzer  Publish¬ 
ing  Company  without  objection  or  liabil¬ 
ity.  The  user  agrees  to  submit  to  an 
authorized  representative  of  the  Pulitzer 
Publishing  Company  his  entire  program 
in  detail  for  approval.  All  addresses  to 
lie  submitted  in  manuscript  form.  It  is 
agreetl  that  all  announcements  will  be 
made  by  and  untler  the  supervision  of 
the  announcer  of  the  Pulitzer  Publishing 
Company. 

“The  Pulitzer  Publishing  Compiiny  re¬ 
serves  the  right  to  cancel  this  contract 
uiwn  twenty-four  (24)  hours  notice  in 
writing  to  tlie  user  without  liability,  and 
to  cancel  or  change  broadcasting  peril kIs 
or  programs,  or  any  part  thereof,  as  it 
sees  fit. 

“The  Pulitzer  Publishing  Company 
does  not  assume  any  financial  resixiu- 
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sibility  or  damages  for  losses  sustained 
in  any  way,  as  a  result  of  statements 
made  over  Station  KSD,  nor  for  in¬ 
juries  or  accidents  to  performers  or  the 
employes  of  the  user,  while  on  the 
premises  of  the  Pulitzer  Publishing 
Company,  and  the  user  agrees  to  save 
the  Pulitzer  Publishing  Company  harm¬ 
less  from  any  damage  or  losses  sus¬ 
tained  by  it  as  a  result  thereof. 

"The  Pulitzer  Publishing  Company 
will  not  be  responsible  for  the  loss  of 
valuables  or  property  of  the  user  or  his 
representatives  or  employes,  while  on 
the  premises. 

“In  the  event  the  broadcasting  period 
contracted  for  is  not  used  the  Pulitzer 
Publishing  Company  reserves  the  right 
to  provide  a  program  at  the  expense  of 
the  user  or  to  make  it  a  silent  period 
and  collect  the  full  amount  contracted 
for. 

“Where  remote  control  programs  are 
broadcast  the  user  agrees  to  pay  all  ex¬ 
penses  necessary  including  the  charges 
of  the  telephone  rompany. 

“The  Pulitzer  Publishing  Company 
reserves  the  right  to  collect  for  broad¬ 
casting,  as  per  contract,  at  any  time  it 
deems  advisable. 

“The  Pulitzer  Publishing  Company 
will  not  be  responsible  for  verbal  agree¬ 
ments  of  any  kin<l  nuidc  with  or  by  its 
representatives." 

The  agreement  made  by  the  Post- 
Dispatch,  as  will  be  noticed  is  different 
from  that  made  by  the  .American  Tel¬ 
egraph  and  Telephone  Company,  and  its 
associates  in  that  the  newspaper,  and 
not  the  advertiser,  supplies  the  enter¬ 
tainment  program. 

“This  is  done."  said  Mr.  Burbach, 
"Ijecause  of  a  desire  to  control  the 


HERBERT  HOOVER  PRINCIPAL  SPEAKER 


AT  FIRST  CONVENTION  SESSION 


IJERBERT  HOON  ER.  Secretary  of  Commerce,  will  make  the  principal 
addres>  at  the  opening  of  the  business  sessions  at  the  21gt  annual 

i-onvention  of  the  Associated 
.Advertising  Clubs  of  the 
World  in  Houston,  May  11, 
A,  .4.  C.  W,  headquarters  an¬ 
nounced  this  week. 

The  subject  of  his  speech 
will  be  “The  Influence  of  Ad¬ 
vertising  on  Distribution.” 

Secretary  Hoover  during  the 
past  year  has  paid  considerable 
attention  to  distribution  prob¬ 
lems.  At  his  request  the  re¬ 
cent  Conference  on  Distribu¬ 
tion  was  held  in  Washington 
where  means  of  eliminating 
waste  were  discussed.  As  a  re¬ 
sult  of  the  conference  various 
committees  are  at  present 
being  organized  to  make  care¬ 
ful  study  of  the  distribution 
question  and  make  detailed  re¬ 
ports  of  their  findings  later. 

In  addition  to  his  own  ad- 
ilress.  Secretary  Hoover  will 
read  a  message  to  advertising 
men  attending  the  convention 
from  President  Coolidge. 

.Another  cabinet  member  on 
the  convention  program  is  Sec- 
Hon.  Herbert  Hoover  Agriculture  W.  M. 

Jardine. 

The  addresses  will  be  broad¬ 
cast  by  the  Houston  Post-Dispatch  which  recently  installed  a  new  500- 
watt  station. 

Secretary  Hoover,  it  is  understood,  will  follow  the  brief  addresses  of 
welcome  and  reply  to  be  made  by  Governor  M.  A.  Ferguson  of  Texas, 
Mayor  Holcombe  of  Houston.  Lou  Holland,  A.  A.  C.  W.  president,  and 
Wynne  Williams,  advertisement  director  of  tbe  London  Times,  represent¬ 
ing  the  British  delegation. 


character  of  the  entertainment,  to  insure 
its  being  oi  a  high  stamlard." 

The  contract  advertisers  for  daylight 
broadcasting  are  the  l-iiclede  Gas  Light 
Company,  who  are  giving  a  series  of 
liome  hour  talks  on  home  economics, 
and  Lane-Bryant,  a  Xew  York  institu¬ 
tion  catering  to  stout  women,  who  have 
iH'en  conducting  a  series  of  talks  on 
“Slenderizing  .•Apparel,'’  in  a  tie-up  with 
newspaper  advertising  of  the  new  store 
opened  in  St.  Louis.  The  radio  talks 
preceded  the  ojicning  of  the  store  by 
several  weeks. 

The  first  of  the  national  advertisers 
to  Use  the  evening  broadcasting  was  the 
Gardner  Motor  Car  Company,  the  pro¬ 
grams  being  by  the  Gardner  eight-in¬ 
line  entertainers.  The  National  Bank  of 
Commerce  and  the  Colin  B.  Kennedy 
Radio  Corporation,  manufacturers  of  re¬ 
ceiving  sets,  were  next. 

The  D’.-Arcy  .Advertising  Company 
which  handles  the  Gardner  account,  is 
tying  up  with  the  broadcasting  by  send¬ 
ing  out  100.000  attractive  colored  posters 
to  their  agencies  all  over  the  country. 
These  posters  announcing  the  weekly 
broadcasting  are  to  lie  displayed  in 
windows  of  the  Gardner  agencies  and 
other  prominent  places.  In  addition 
thousands  of  small  stickers  for  other  ad¬ 
vertising  matter  are  being  distributer!. 

The  National  Bank  of  Commerce, 
through  Walter  B.  W'eisenburger,  vice- 
presirlent  in  charge  of  advertising,  has 
sent  similar  four-colorrxl  posters  to  all 
of  its  correspondent  banks,  several  thou¬ 
sand  in  number  throughout  the  Middle 
West  and  Southwest. 

The  .Anfenger  Advertising  Company, 
which  handles  the  Kennedy  account,  is 
preparing  the  neccessary  tie-up  to  the 
broadcasting  programs  of  their  clients. 

“.Are  the  programs  listened  to?’’,  is 
one  of  the  questions  that  arises  in  con¬ 
nection  with  the  plan  of  the  Post- Dis¬ 
patch. 

“Yes,”  say  the  public  which  has  sent 
hundreds  of  commendatory  letters 
direct  and  through  the  broadcasting  sta-  ♦ 
tion  to  advertisers. 

“The  results  so  far  are  satisfactory, 
to  the  advertiser  and  the  agency,  and 
one  of  our  advertisers  who  placed  a  si* 
months’  contract  is  already  talking  of 
renewing  it  on  the  same  basis."  said  Mr. 
Burbach.  Because  it  is  an  experiment, 
contracts  are  limited  for  the  present  to 
six  months,  although  the  Post-Dispatch 
reserves  the  right  to  cancel  the  contract 
on  24-hours  notice. 

The  Post-Dispatch  has  consistently  re¬ 
fused  to  enter  into  any  agreement  with 
any  other  broadcasting  advertising  sta¬ 
tions,  awaiting  the  time  when  it  could 
do  so  on  its  own  account.  Mr.  Burbach 
expressed  himself  as  pleased  with  the 
progress  that  has  been  made  by  KSD  in 
the  sale  of  “courtesy  programs.” 

“Would  you  recommend  the  plan  to 
other  newspapers  operating  broadcast¬ 
ing  stations.”  Mr.  Burbach  was  asked. 

“Most  assuredly,  I  would,”  he  replied. 
“Our  experience  shows  that  business  is 
to  be  had.  We  feel  too,  that  we  are 
rendering  a  service.  We  are  giving  the 
public  high-grade  programs,  and  we  are 
giving  advertisers  an  opportunity  to  use 
this  new  medium. 

“The  one  great  danger,  as  I  .see  it.  is 
that  the  programs  nuiy  be  taintecl  with 
too  much  advertising.  There  is  too 
much  of  a  temptation  for  .advertisers 
to  get  away  from  entertainment  and  in¬ 
struction  in  their  programs  and  to  inject 
pure  advertising  into  it.  This  is  re¬ 
sented  by  listeners,  and  the  reaction  to 
the  station  and  the  a<lvertiser  is  bad. 
We  believe  we  have  solved  this  by  con¬ 
trol  of  the  programs.  The  advertising 
feature  will  not  in  any  way  interfere 
with  our  regular  programs.” 

The  wave  length  of  station  KSD,  is 
545.1  meters. 
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BOB”  CORNELL  STAGED  Hags  and  thousands  of  yards  of  buntings, 

Uni  TCTrtM  CUrkll/  ilopicting  the  colors  of  many  climes. 

OMUW  As  for  the  entertainment  in  store  for 

— —  those  who  attend  this  “coming  of  age" 

xecutive  SecreUry  Promitei  Warm  twenty-first  annual  convention 

u/.i........  »_  Tu  j  j  *1’^  Associated  Advertising  Clubs  of 

^  outands  ^  and  \v'orld,  it  gives  promise  of  relegating 

Entertainment  They  Will  far  into  the  background,  anything  you 

Not  Forget  have  ever  enjoyed. 


BROWNSVILLE  A  TEXAS  COTTON  CENTRE 
A  RICH  TRADING  COMMUNITY 


''PHE  farthest  city  south  in  the  United  and  Santa  Maria,  large  truck,  cotton  at 
States  is  Brownsville,  Texas,  the  citrus  fruit  raisers,  die  within  50  minutt 
town  of  16,000  population,  where  Easter  automobile  ride  over  cement  highwaj 
lilies  bloom  unprotected  in  February,  Brownsville  owns  its  ewn  water  and  lig 
March  and  April.  It  lies  on  the  banks  plants.  Fort  Brown,  a  regimental  post, 

of  the  Rio  Grande,  25  miles  from  Point  located  there. 

lsalK-1.  which  is  being  made  into  a  deep  -  -  -  -- 

water  port.  PREPARING  INLAND  PROGRAM 

Brownsville  is  a  cotton  center.  But  _ 

diversified  farming,  with  its  concomitant  _  .  ....  di  -  . , 

prosperity,  is  the  rule,  and  in  addition  to  ““«"«=*«  •"  Morning,  Pleasure  in  Aft. 

the  "White  King”  other  agricultural  prod-  noon,  Schedule  for  West  Baden  Mee 
nets  produced  there  include  winter  truck  Business  and  pleasure  are  scheduled 
and  citrus  fruit.  Near  the  city  are  many  forces  at  West  Baden,  liul,  fre 

beautiful  farms,  with  the  farmer-owners  ^  ,1  to  27,  to  make  the  May  meeti 

bound  together  in  splendid  community  Association  o 

spirit.  During  the  season  ot  [924  there  „ie  best  on  record.  Plans  for  I 
w_cre  shipped  from  Brownsville  a,600  bales  meeting  call  for  business  only  during  t 

.  ,  ,  ,  .  ,  forenoons,  with  sports  and  entertainnii 

Mann  acturing  also  plays  a  part  in  the  afternoon,  and  lectures,  enterta 

lite  ot  this  southern  Texas  city,  which  is  ^^^nt  and  dancing  in  the  evening, 
the  site  of  several  industrial  plants.  Purcell,  of  the  imeem 

These  plants  last  yc^  an  output  estt-  (i,,d.)  Suu,  is  chairman  of  the  enterta 

m.ited  at  nearly  $400,(X)0.  They  include  committee,  and  he  is  sparing 

a  cotton  oil  mill,  of  .sO  tons  fiaily  ca-  (.fYorts  to  make  sure  that  the  more  scric 
pai'ity :  an  ice  plant  with  13()  tons  daily  convention  <U>e?  not  ov 

capacity  ,  three  cotton  gins,  with  a  ca-  particular  field, 

pacity  of  — .1  kiles  per  (la>.  three  hat  fac-  Lucile  Brian  tiilm(>re,  Chicago  rep 
tones,  one  shirt  and  overall  factory,  and  tentative  of  Editor  &  Podlisher,  ! 

•  II  1-  *'cen  appointed  chairman  of  the  enterta 

The  city  is  growing  rapidly,  according  ment  committee  for  the  women.  Hrii 

to  loMl  estimate  \V  iije  the  iRipulatu.n  tournaments,  horseback  ri 

Vrn?'^  listed  at  n./;>l,  the  hgiire  for  ^ther  features  are  Uiiig  arraiigCil 
1924  IS  given  as  16,000.  with  a  citv  and 
suburban  combined  population  declared  to 
be  30,000.  Of  the  total.  67.5  per  rent 
are  native  whites,  and  32.5  per  cent  for¬ 
eign  horn  with  only  15  negroes,  including 
children. 

This  population  is  served  by  one  junior 
high  school,  one  high  school,  one  grammar 
school,  live  ward  schools,  one  convent  and 
two  parochial  schools.  There  arc  ten 
churches,  representing  the  Roman  C'ath- 
olic.  Episcopal,  Christian  Science.  Meth¬ 
odist.  Christion,  Presbyterian  and  Baptist. 

Xinety-nine  per  cent  of  the  population 
lives  in  one-family  houses. 

Browsville  claims  its  trade  territory 
extends  across  the  International  Bridge 
to  Matamoros,  Mexico,  a  city  of  10,000. 

El  Jardin,  I^s  Fresnos,  Dlmito,  Rarredo 


DES  MOINES  CLUB  NOMINATES 


Kv  Jons  U.  Hk.  lilU  FVS. 

Assistant  Secretary,  Houston  Couventic'i  Kx- 
ecutive  Council 

'T’lME,  March  31,  1925.  Place,  head¬ 
quarters  of  executive  secretary,  R. 
H.  CMrnell,  fifth  (Itwr.  Chamber  of  Com¬ 
merce  Building,  Houston,  Texas.  Cast 
of  characters,  entire  112  committees,  all 
taking  leading  parts  in  shaping  final  de¬ 
tails  of  the  greatest  event  in  the  history 
of  Houston. 

Scenes  range  from  the  new  city  aud¬ 
itorium,  which  has  been  rebuilt  at  a  cost 


Local  Advertising  Men  Pick  Candidates 
for  Executive  Posts 

\V .  A.  Murchison,  advertising  director 
of  Younker  Brothers  Company  and 
I'-ugene  McGuire,  advertising  manager  oi 
the  Iowa  Loan  &  Trust  Company  were 
norninated  for  the  presidency  of  the  Des 
Moines  Advertising  t.lub  Tuesday.  The 
election  is  to  be  held  May  19.  M.  A. 
Hunnicutt  of  the  Meredith  Publications 
was  the  only  candidate  for  vice-president. 
R.  G.  Armstrong  of  the  Armstrong 
•Agency  was  the  only  candidate  for  the 
office  of  secretary-treasurer.  Their  op¬ 
ponents  will  be  named  by  the  Board  of 
<  iovernors. 

Ray  Lockard  who  has  served  since  last 
July  as  president  of  the  Club  presided 
at  his  last  meeting  Tuesday.  He  leaves 
this  week  for  Philadelphia  where  he  is  to 
be  associated  with  the  Periodical  Pub¬ 
lishers  .Association.  Mr.  Lockard  has 
been  with  this  organization  in  Des  Moines 
lor  a  number  of  years.  Roy  Heartman. 
acting  vice-president  has  been  elected  to 
act  as  president  until  July  1.  when  new’ 
olTicers  for  the  Club  are  installed. 


Specials  and  Agency  Men  Dine 

The  newspaper  representatives'  division 
of  the  Western  Council  of  the  .American 
-Association  of  .Advertising  .Agencies  met 
jointly  with  the  space  buyers'  division  of 
the  council  at  a  dinner  at  the  Hotel  Mor¬ 
rison  on  Tuesday,  May  5.  Larrv  M. 
Xorthrup,  chairman  of  the  Western 
C.'onncil,  presided.  The  meeting  liad  for 
its  object  establishing  a  better  understand¬ 
ing  and  greater  co-operation  between  the 
two  divisions.  George  Pierson,  of  the  T. 
Walter  Thompson  Company,  Chicago. 
siKike  for  the  newspaper  representatives, 
while  H.  M.  Ford  spoke  for  the  space 


Robert  H.  Cornell 


California  Editor*  Hold  Meeting 

California's  Governor.  F  W.  Richardson, 
on  May  1,  turned  the  gubernatorial 
quarters  in  the  State  Building  in  San 
I'rancisco  over  to  the  newspaper  editors 
of  California  for  their  annual  meeting. 
For  the  past  25  years  the  Governor  has 
been  president  of  the  association.  The 
annual  outing  ot  the  California  newspaper 
editors  and  publishers  will  he  held  July 
6  to  13  at  Lake  Taho,  Cal. 


of  $400,000.00,  for  the  specific  purpose  of  buyers, 
furnishing  all  the  necessary  departmental 
session  quarters  for  the  A.  A.  C.  W.  and 
to  assure  a  gross  seating  capacity  to  ac¬ 
commodate  7,500  iieople.  with  acoustics 
and  stage  cfTccts  which  makes  this  great 
gathering  place  one  of  the  finest  of  its 
kind  in  the  L  iiiied  States,  to  the  eleven 
modern  hotels  which  are  to  house  the 
delegates  who  will  travel  Houstonward 
from  the  four  (piarters  of  the  globe, 
thence  to  a  huiidretl  and  one  places  which 
are  lieiiig  prepared  to  capture  and  hold 
the  attention  of  all  who  travel  to  the  1925 
convention. 

•At  present.  R.  II.  Cornell  (Boh)  as  he 
is  affectionately  known  to  his  myriad 
friends  in  all  parts  of  the  world,  is  just 
about  the  busiest  per.son  in  the  state  of 
Texas.  .And  the  gp'and  and  glorious  thing 
almut  his  activities,  is  the  fact  that  he 
.seems  to  fairly  thrive  upon  the  multitud¬ 
inous  duties  that  are  his. 

.As  a  matter  of  fact,  he  thinks,  reads, 
writes,  and  even  eats  “advertising  conven¬ 
tion”  with  his  meals.  His  capacity  for  15.614  13,384 

work  seems  unlimited  and  beyond  ordin¬ 
ary  comprehension.  He  is  getting  away 
from  day  to  day  with  doing  the  work  of 
half  a  dozen  onlinary  individuals. 

And  all  of  this,  that  Houston  may  have 
the  honor  and  distinction  of  entertaining 
the  “Business  Diplomats  of  the  Earth,”  in 
a  manner  which,  for  elaborateness  and 
completeness,  shall  outshine  the  past  per¬ 
formance  of  all  other  advertising  con¬ 
vention  cities. 

When  delegates  step  from  the  trains 
Satiirda.y,  May  9.  and  others  on  Sunday, 
the  lOtli,  they  will  be  greeted  with  a  wel¬ 
come  that  will  capture  their  whole  and 
undivided  interest  from  the  time  they  ar¬ 
rive  until  the  moment  of  their  departure. 

Houston  is  cleaning  up  and  dressing  up 
as  never  before.  Truly,  she  is  going  to 
stand  forth  as  a  matchless  jewel  set  in  a 
w  onderful  tiara  of  precious  stones. 

Her  streets  will  represent  the  motif 
effect  of  many  na'ions.  with  bright  new 


NEW  YORK  DAIUES  SHOW  LINEAGE 
GAIN  DURING  APRIL 


^OTAL  advertising  lineage  in  New 
**•  .York  newspapers  during  April  •  *  *1 

showed  a  gain  of  240.870  lines  over  April  ]4'24 
1924,  according  to  figures  compiled  by 

Papes  Percentage  of 

1925  1^24  total  space 

1,292  1,408  American  .  8.1 

1.296  1,248  Herald  Tribune .  9.4 

1,796  1.706  Times  .  16.2 

1,244  1.208  9.7 

844  ....  *Mirror  (Tabloid) .  2.5 

1,176  1,044  News  (Tabloid)  .  3.9 

884  ....  *Kveninp  Graphic  .  1. 

1,320  1,236  *Kveninjf  loiirnal  .  10.2 

878  750  ’KveninR  ‘IW  .  2.9 

764  716  'Evening  World .  5.7 

1.102  976  'Sun  .  8.6 

(1I6  722  'Teleizram-Mail  .  4,3 

1,1(»8  1,238  Bnoklyn  Eagle  .  10.2 

620  .518  I>ro<jklyn  Times  .  3.1 

()14  614  Standard  Union .  4.2 

Totals .  1 


Four  Column  Ad  Wired  to  Coast 

Th  San  Francisco  Chronicle,  May  2. 
published  a  4-column  advertisement, 
three  quarters  of  a  page  deep,  sent  by 
telephoto  from  Xew  York.  'The  adver¬ 
tisement  was  that  of  the  B.  F.  Goodrich 
Rubber  Ccanpany  and  was  reproduced  in 
the  Chronicle  as  it  appeared  in  the  New 
A'ork  newspapers.  Transmissb’ii  required 
one  and  a  half  hours. 


WINS  LIBEL  ACTION 


*  No  Sunday  edition. 

II  Mirror  (Tabloid),  first  issue  June  34.  l'j2A 
t  KveniuR  (Traphic  first  issue  September  IS, 


Brockton  (Mats.)  Time*  Victor  in 
$20,000  Suit  Brought  by  Attorney 

-A  verdict  in  favor  of  the  Brockton 
869  829  (^^385.)  Twics  was  returned  by  a  Ply- 
702’,980  mouth  county  suiierior  court  jury  .April 
665,124  27,  in  a  suit  for  $20,00(t  brought  by  D. 

Perry  Rice,  a  Rockland.  Mass.,  lawyer. 
1',“.^.':*'”  alleging  libel.  ...  . 

.  The  plaintiff  alleged  that  the  limes 

•■••••••  published  a  story  that  he  had  been  sum- 

374,222  tttotied  into  Abington  district  court  on  an 
'378’,492  alleged  contempt  charge 
753,866  Rice  actually  appeared  in  court,  but  on 
713!o83  *  verbal  request,  no  written  summons  hav- 
83n!702  ing  been  issued.  He  claimed  that  as  a 
1.011,115  result  of  the  Brockton  newspaper  stciry 
^611  324  practice  had  been  materially  in- 

_ —  jured. 

The  Times  proved  a  willingness  tO' 
retract  its  story,  but  testimony  repre¬ 
sented  that  Rice  refused  to  accept  a  re¬ 
traction. 


American  . 

Herald  . 

Ilerald  Tribune 

Time^^  . 

World  . 

Mirror  (Tab.). 
News  (Tab.)  .. 
Eve.  (jraphic . . . 
Eve.  Journal... 
Eve.  Mail  .... 
Eve.  Post  .... 
Eve.  World  . . . 

Glcj>e  . 

Sun  . 

Telegram-Mail  . 
Brooklyn  Eagle. 
Brooklyn  Times 
Standard  I’nion 


14.484,214  14,243,344  15,392.116  14.186,942  12,876,618  13,871,596  11.579,258 
t  Figures  not  recorded. 

t  Sun  and  Qobe  combined  June  4,  1923;  name  changed  to  Sun  March  10,  1924. 

!|  Telegram  and  Mail  combined  January  28,  1924. 


Totals 
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VISUALIZING  IDEAS  FOR  LOCAL  ADVERTISERS 

How  Laundry  Men,  Plumbers  and  Small  Store  Owners  Can  Be  Elducated  to  Using  Newspaper  Space,  As 
Told  By  A.  G.  Newmyer,  General  Manager,  New  Orleans  Item  and  Morning  Tribune 


AG.  XKVNMYKR,  advertising  magi- 
*  cian,  opened  his  bag  of  tricks  this 
week,  and  laid  out  a  handful  of  business 
building  ideas  for  inspection  by  the  news¬ 
paper  craft.  Mr.  Newmyer  is  general  man¬ 
age  and  part  owner  of  the  New  Orleans 
Item  and  Morning  Tribune,  and  is  also 
president  of  the  Southern  Newspaper 
Publishers’  Association,  but  as  a  hunter 
and  trainer  of  ideas,  he  cuts  the  most  in¬ 
teresting  figure. 

He  snares  ideas,  harnesses  them  and 
puts  them  to  work  with  such  expedition 
that  people  are  apt  merely  to  blink,  cry 
Trick!”  "Wizard!”  and  let  it  go  at  that. 

This  week  he  figuratively  rolled  up  his 
sleeves  and  told  how  it  was  done.  He 
explained  how  laundry  men,  plumbers, 
milk  men  and  other  local  advertisers 
could  be  educated  to  the  wisest  and  best 
use  of  newspaiter  advertising  space. 

“In  the  old  days,  it  was  handshaking 
and  high  hats  that  sold  advertising,”  he 
began.  “Today  it  is  what  you  bring  in 
your  hand  and  carry  under  your  hat  that 
counts.  Today  an  advertising  man  must 
have  more  ideas  than  a  feature  writer 
or  an  editor  coupled  with  the  accuracy  of 
a  certified  public  accountant.  His  stocl 
in  trade  is  ideas ;  his  aim  results. 

“When  seeking  to  interest  an  advertis 
er  in  your  medium  it  is  always  wise  prac¬ 
tice,  I  think,  to  take  something  in  your 
hand  as  well  as  in  your  head.  Work 
out  some  idea  on  paper  for  using  news¬ 
paper  space  effectively  and  show  it  to  the 
prospective  space  buyer. 

“Give  him  something  concrete  on  which 
to  focus  his  attention.  Visualize  possi¬ 
bilities  for  him.  Sell  advertising  as  a 
business  builder,  rather  than  sell  your 
own  newspaper. 

“Not  long  ago  advertising  was  looked 
upon  as  so  much  charity  handed  to  a 
newspaper.  Time  and  ideas  in  copy  have 
proved  in  results  that  such  an  attitude  is 
indefensible.” 

When  first  in  New  Orleans,  Mr.  New¬ 
myer  tried  out  some  ideas  on  a  laundry 
there.  His  father  had  lost  money  in  that 
business,  but  the  son  had  profited  by  the 
failure.  The  New  Orleans  laundry  pros¬ 
pered. 

It  was  the  New  Orleans  newspaper 
custom  in  those  days  to  print  a  special 
trade  edition  once  a  year.  Business  men 
who  otherwise  saw  no  need  of  day  by  day 
persistent  advertising  plugging,  would  in 
that  edition  contribute  their  bit  toward 
support  of  the  paper  this  once  in  the  365 
days  and  six  hours  of  a  year.  A  case 
of  out  and  out  charity. 

Mr.  Newmyer  called  on  the  laundry 
Its  boss,  feet  on  desk,  drawled  io  South¬ 
ern  fashion : 

“Well,  here’s  yo-alls  $100  Ah  gives  yo 
every  _  year,”  and  handed  out  copy  for 
insertion  in  the  special  trade  edition, 
which  proved  to  be  a  mere  statement  of 
the  company’s  bus^ess  address. 

“Keep  your  $100,”  Mr.  Newmyer  re¬ 
joined.  “I  wouldn’t  have  you  throw 
your  money  away  that  way  for  any¬ 
thing. 

“Remember,  however,”  he  cautioned, 
“you  keep  that  $100.  I’ll  come  back  and 
show  you  a  better  way  to  use  it.” 

He  did  go  back  with  written  out  ideas 
and  kept  going  back  many  years.  The 
laundry  has  grown  to  be  one  of  the  big¬ 
gest  in  the  South.  Just  recently  it  bought 
out  most  of  the  other  companies  in  the 
same  line,  aided  in  its  prosperity  through 
newspaper  space,  correctly  used. 

Some  of  the  ideas,  suggested  were : 

That  the  old  custom  pf  Monday  wash- 
^  broken  through  advertising. 

That  net  bags  be  used  in  the  washing  of 
linen,  to  prevent  ■•'disagreeable  marking; 
Ihis  improvement  be  advertised, 
a  dry  cleaning  establishment  be 
addM  to  the  laundry,  so  that  the  same 
trucks  cciuld  be  used  for  delivery ;  and  that 
the_  public  ^  made  aware  of  the  econ¬ 
omies  of  this  service  through  paid  space 
in  the  newspapers. 


By  PHILIP  SCHUYLER 


A.  G.  NEWMYER 


headquarters  in  New  York.  He  resigned 
this  position  to  go  to  New  Orleans, 
b'rom  1917  to  1919  he  served  as  vice-presi¬ 
dent  of  the  Associated  .Advertising  Clubs 
of  the  World.  He  has  lieen  very  active 
in  the  affairs  of  the  Southern  Newspaper 
Publishers’  Association,  having  been 
chairman  of  that  association's  committee 
on  advertising,  prior  to  his  present  office 
as  president. 


BELLEFONTAINE  DAILY  SOLD 


Examiner  Purchase*  and  Suspends 
Index-Republican 

The  Belief ontaine  (O.)  Index-Republi¬ 
can  has  been  sold  to  the  Belief  ontaine 
Examiner.  .Announcement  was  made  of 
the  sale  in  the  last  issue  of  the  former 
newspaper  May  2. 

The  Index- Republican  entered  the  daily 
newspiiper  field  in  Bellefontaine  more  than 
30  years  ago  shortly  after  the  Examiner 
was  started  by  E.  O.  and  H.  K.  Hubbard. 

The  plant  equipment  of  the  Index- 
Republican  has  been  purchased  by  H.  K. 
Hubbard  &  Co.,  for  disposal.  Owners  of 
the  newspaper  sold  were  F.  N.  Johnson, 
lay  Miller.  George  T.  Brandon  of  Belle¬ 
fontaine;  J.  C.  Martin  of  Bellencenter, 
O.,  and  R.  Morton  Tohnson  of  Lowville, 
N.  Y. 


Memorial  to  Canadian  Editor 

-A  memorial  window  to  the  memory  of 
James  .A.  MacDonald  editor  of  the 
Toronto  Globe  from  1902  until  his  re¬ 
tirement  on  account  of  failing  health  a 


“What  is  more  absurd  than  Monday 
washday,”  Mr.  Newmyer  said,  comment¬ 
ing  on  how  New  Orleans  made  every 
day  washday  by  newspaper  advertising. 
“It  means  crowding  business  into  the 
early  days  of  each  week,  with  concomitant 
constant  labor  turnover,  and  dissatisfac¬ 
tion  among  the  help.  It  means  running 
machinery  double  time  certain  days  and 
then  letting  it  stand  idle. 

"In  the  newspaper  space  the  New  Or¬ 
leans  laundry  purchased  all  this  was  told 
the  public.  People  were  advised  that  bet¬ 
ter  workmanship,  better  washing,  would 
be  assured  if  they  sent  their  laundry 
Monday  to  be  returned  Wednesday ; 
Tuesday  to  be  returned  Thursday;  or 
Wednesday  to  be  returned  Friday.  It 
wasn’t  long  before  this  common  sense  be¬ 
came  commonly  understood.” 

Mr.  Newmyer  approachetl  the  New 
Orleans  plumbers  in  a  novel  manner. 
They  didn't  understand  the  power  of  the 
printed  word.  People  just  got  to  know 
where  New  Orleans  plumbers  were  lo¬ 
cated  by  chance,  and  took  pot-luck  or  the 
word  of  friends  as  to  whether  or  no  they 
were  good  workmen. 

The  general  manager  of  the  New  Or¬ 
leans  Item  made  it  his  business  to  find 
out  the  names  and  addresses  of  all  the 
plumbers  in  his  city.  He  made  particular 
friends  of  one  or  two,  and  finally  sug¬ 
gested  to  them  they  call  a  meeting  of 
fellow  plumbers.  He  furnished  the  list. 
The  meeting  was  duly  called,  and  was 
quite  well  attended.  Mr.  Newmyer  was 
principal  speaker.  In  his  address  he 
spoke  somewhat  as  follows : 

"You  men  know  all  too  well  the  ever 
popular  joke  about  the  plumber;  how  he 
forgets  his  tools,  swings  lead  on  the  job, 
and  gets  the  reputation  generally  of  be¬ 
ing  rather  a  robber. 

"The  trouble  with  you  is  that  you  laugh 
at  this  propaganda  and  do  nothnig  to 
put  a  stop  to  it. 

“Do  you  want  your  sons  to  grow  up 
to  be  plumbers?  Personally,  1  would 
rather  not  have  mine,  if  I  were  in  your 
trade.  Plumber  and  robber,  if  you  will 
pardon  my  frankness,  have  come  to  mean 
altogether  too  much  the  same  thing. 

“Now  this  is  no  joke.  My  suggestion 
is  that  you  men  form  an  organization. 


Make  strict  membership  rules,  regarding 
workmanship,  materials  u.sed,  and  fair 
profit.  Then  enforce  them.’’ 

The  plumbers  did  organize.  They 
adopted  a  special  seal  for  their  associa¬ 
tion  and  advertised  it  in  the  daily  news¬ 
papers.  The  idea  took  root  and  grew, 
much,  according  to  Mr.  Newmyer,  to  the 
profit  of  the  plumbers. 

“In  tackling  a  music  store  account,” 
Mn  Newmyer  continued,  “I  find  it  help¬ 
ful  to  read  the  musical  trade  papers.  1 
talk  and  think  music  for  considerable 
time,  before  1  call  on  the  prospective 
advertiser.  Then  I  tell  him  among  other 
things  that  in  planning  his  advertising 
campaign,  it  is  much  better  to  sell  the 
theory  and  idea  of  music,  its  refining  in¬ 
fluence  in  the  home,  than  to  use  space 
entirely  to  selling  a  piano. 

“From  my  reading  1  have  a  fair  idea  of 
what  he  is  thinking  about,  and  can  talk 
to  him  on  his  own  ground.  This  same 
practice  applies  to  other  businesses. 

“The  group  idea  works  as  well  with 
music  store  owners,  radio  dealers,  and 
real  estate  men  as  with  the  plumbers. 

“Business  men  are  finding  out  the  truism 
that  co-operation  is  cheaper  than  competi¬ 
tion.  In  advertising  they  are  learning 
the  wisdom  of  telling  through  a  central¬ 
ized  campaign,  and  selling  through  in¬ 
dividual  space  purchases. 

“Thus,  in  drawing  up  ideas  for  local 
advertisers,  I  try  to  make  my  suggested 
copy  explain  the  utility  of  the  article 
to  be  sold  in  general,  before  bringing  in 
the  selling  points  of  the  specific  brand.” 

Mr.  Newmyer  started  his  career  as 
a  secretary  on  a  Washington  newspaper. 
Later  he  transfered  to  the  editorial  depart¬ 
ment  of  the  same  daily.  Rumors  came 
there  was  to  be  a  shake-up  among  re¬ 
porters  and  rewrite  men.  Mr.  Newmyer 
hurried  to  make  certain  a  job  for  himself 
on  the  business  side. 

“And  I  have  kept  close  behind  the  cash 
register  ever  since,”  he  laughed. 

In  addition  to  his  present  position  he 
has  been  connected  with  the  Boston  Jour¬ 
nal,  Baltimore  News,  and  Philadelphia 
Times,  when  these  newspapers  were 
owned  by  Frank  Munsey.  From  1909 
until  1911,  he  was  foreign  advertising 
manager  for  the  Munsey  company,  with 


few  years  ago.  was  unveiled  in  Knox 
Presbyterian  Church.  St.  Thomas  on 
April  26.  Mr.  MacDonald,  prior  to  tak¬ 
ing  up  journalism,  had  been  minister  of 
this  church. 


Wahl  Joins  Clipping  Service 

Cecil  L.  Wahl,  for  many  years  con¬ 
nected  with  Butterick’s,  has  associated 
himself  with  and  has  been  elected  treas¬ 
urer  of  Henry  Romeike,  Inc..  New  York,  • 
press  clipping  bureau.  The  bureau  was 
established  by  Henry  Romeike  in  1871. 
with  one  assistant,  but  now  engages  over 
100  employes. 

News  Men  on  World  Tour 

Calvin  Renfro,  assistant  sporting  edi¬ 
tor  of  the  San  Francisco  Examiner,  under 
A.  T.  Baum,  left  April  25,  for  a  trip 
around  the  world  on  the  Etollar  Line. 
Fred  Gray,  assistant  city  editor  of  the 
Examiner  accompanied*  him.  Edward 
Rosendorf,  assistant  Sunday  etlitor  of  the 
Examiner  replaces  Renfro  in  the  sports 
department.  , 

New  Atlantic  City  Weekly 

Leroy  Eisenhower,  formerlv  of  the 
Philadelphia  Public  Ledger  stof!  has  been 
named  editor  of  a  new  Atlantic  City,  N. 
J.  weekly,  the  Atlantic  City  Sunshine, 
which  appeared  for  the  first  time  last 
week.  Kennc  Woolbert  late  of  the  At¬ 
lantic  City  Gazette-Reiiexv  staff  is  busi¬ 
ness  manager. 

Canadian  Paper  Suspends 

The  New  Glasgow  (N.  S.)  Enterprise 
has  discontinued  publication  after  38 
years  continuous  publication,  owing  to 
financial  difficulties.  It  has  been  edited 
and  published  for  many  years  by  .A.  P. 
Douglas. 


Health  Men  Condemn  "Cure”  Ads 

The  National  Health  Coimcil,  meeting 
in  New  York,  May  5,  passed  resolutions 
condemning  fake  advertising,  promising 
cures  for  cancer,  tuberculosis,  and  other 
malignant  diseases.  Holland  Hudson, 
representative  of  the  National  Vigilance 
Committee  of  the  Associated  Advertising 
Clubs  of  the  World,  was  z  .speaker. 
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ANTI-GAMBLING  ACT 
NOW  A  LAW 

Michigan's  Governor  Signs  Bahorski 
Bill  Prohibiting  Printing  of  Racing 
and  Other  Gambling  Odds 


l-\xsiNG,  Midi.,  May  4. — With  the 
^lyiiing  twlay  by  Governor  Alex  J.  Groes- 
'vck  of  the  liahorski  anti-gambling  act, 
imblication  of  racing  form?  and  informa¬ 
tion  relative  to  betting  on  any  contest  or 
went  whose  outcome  is  not  certain,  is 
again  unlawful  in  Michigan.  The  meas¬ 
ure.  in  almost  the  same  form,  was  enacted 
at  the  1923  session  of  the  legislature,  but 
due  to  a  technical  error  in  the  procedure 
^tf  its  passage  it  was  thrown  out  by  the 
Suiireme  i  ourt  last  1  )eceniber.  Im¬ 
mediate  steps  were  taken  by  Senator  lo- 
seiih  Mahorski,  one  of  the  earlier  act's  co- 
sixiiisors.  t')  introduce  the  measure  again 
•it  this  session.  The  bill  was  revised 
slightly  to  make  it  less  liable  to  attack 
in  the  courts  and  was  juissed  unanimously 
by  both  houses  of  the  legislature.  .\n  im¬ 
mediate  effect  clause  was  attacheil  to  the 
new  law. 

The  present  P.ahorski  act.  like  its  pred¬ 
ecessor,  is  exceedinglv  far-reaching  in  its 
provisions,  both  in  relation  to  its  effect  on 
newspapers  and  in  its  general  gambling 
jirohibitions.  N'ewspapers.  whether  pub¬ 
lished  in  Michigan  or  in  other  states,  can¬ 
not  legally  carry  information  in  this  state 


relative  to  any  odds  on  sporting  events  or 
other  occurrences,  even  after  such  events 
have  taken  place.  Quotation,  for  in¬ 
stance,  of  odds  on  presidential  elections, 
world  series  baseball  games,  automobile 
or  horse  races  of  major  calibre,  all  of 
which  are  frequently  carried  in  news  re¬ 
ports  of  the  national  wire  services,  are 
absolutely  forbidden  under  the  law,  al¬ 
though  stories  containing  such  informa¬ 
tion  went  unchallenged  frequently  while 
the  old  act  was  in  force. 

The  primary  intent  of  that  portion  of 
the  law  affecting  newspapers  is  admittedly 
to  put  an  end  to  the  practice  of  some 
newspapers  of  playing  up  racing  news, 
with  daily  selections  and  full  information 
in  regard  to  betting.  Betting  on  horse 
races  has  long  been  prohibited  in  Michi¬ 
gan,  but  the  bookmaker  evil,  it  is  declared, 
has  continued  to  flourish  up  until  the  time 
certain  agencies,  aided  very  materially  by 
the  Detroit  \exes.  crusaded  sufficiently 
against  this  form  of  gambling  to  place  the 
old  X'oorhics-Bahorski  act  on  the  statute 

blMlks. 

The  i)rincipal  changes  incorporated  in 
the  new  law  are  a  reclassification  of  of¬ 
fenders  so  that  frequenters  of  gambling 
establishment'  are  made  guiltv  tif  misde¬ 
meanors  only,  while  actual  proprietors 
and  employes  of  such  “joints"  are  classed 
as  felons,  and  addition  of  a  section  de¬ 
claring  that  cfiurt  decisions  throwing  out 
certain  parts  of  the  act  shall  not  operate 
to  make  the  entire  act  invalid.  I'nder  the 
old  law.  it  has  been  frequently  pointed 
out,  patrfins  of  a  theater  in  which  stage- 


haiuls  were  found  “sluKiting  craps’’  1k;- 
hind  the  wings,  would  have  been  guilty 
of  felonies  and  subject  to  jail  terms  and 
heavy  fines.  The  probabilitv  of  renewed 
Court  attacks  on  the  measure  is  seen,  as 
recognized  in  the  attaching  of  the  new 
section. 

Some  of  the  claimed  weaknesses  of  the 
new  law  which  might  result  in  successful 
Court  action  against  the  measure  are:  the 
broad  provisions  of  the  initial  clause, 
which  prohibits  the  taking  of  money  with 
promise  of  payment  contingent  on  the 
outcome  of  “any  event  not  known  by  the 
parties  to  be  certain” ;  the  prohibition  of 
the  publication  of  odds  after  a  sporting 
event  has  taken  place ;  the  provision  that 
“any  words,  figures,  or  characters,  writ¬ 
ten.  printed,  or  exposed  upon  a  black¬ 
board.  placard,  or  otherwise,  in  a  place 
alleged  to  be  used  »  ♦  ♦  for  such 

business,  purporting  or  appearing  to  be  a 
name  of  a  horse  or  jockey  or  a  descrip¬ 
tion  of  or  reference  to  a  trial  or  contest 
of  skill,  speed  or  endurance  of  man.  beast, 
bird,  or  machine  or  game,  competition, 
ixditical  nomination,  appointment  or  elec- 
tinn.  or  other  act  or  event,  or  any  odds, 
bet.  combination  bet  or  other  stake 
*  *  *  or  any  code,  cipher,  or  substi¬ 

tute  therefor,  shall  be  prima  facie  evi¬ 
dence  of  the  existence  of  the  race,  game, 
contest,  etc.’’ 

The  first  of  these  “weak  links,”  it  is 
claimed,  would  technically  prohibit  the 
writing  of  all  insurance  but  the  life  va¬ 
riety  :  the  second,  it  is  asserted,  is  a  use¬ 
less  interference  with  the  “freedom  of  the 


FORESH  ADOWED  EVENTS 

May  14-16-  .Xrkansas  Press  .48sa, 
summer  meeting,  El  Dorado. 

May  21-27 — Inland  Daily  Prgj, 
.\ssn.,  ronveniioii,  'West  Baden, 
Ind. 

June  1-3 — National  Editorial  Assn. 
Richmond,  Va. 

June  1-3  —  Second  District, 
.4..4.C.W.,  convention,  Behtle- 
hem.  Pa. 

June  8-10  —  Insurance  Advertisini 
Conference,  summer  convention, 
BriarclifI  Lodge.  Briarclill,  N.  Y. 

June  9-11  —  International  Circula¬ 
tion  Managers*  Assn.,  annual 
convention.  Colorado  Springs. 


press.”  while  the  third,  it  is  contended  b>- 
some,  is  analogous  to  ruling  the  presence 
of  a  whiskey  bottle  evidence  that  the  dr>- 
law  has  been  violated. 


Claims  New  Advertising  Record 

..Buenos  Aires  La  Prensa  on  Tuesday 
of  this  week  set  wliat  that  paper  clainu 
to  be  a  new  South  .American  record  for 
the  number  of  advertisements  printed  in  a 
regular  issue,  printing  a  total  of  6,®1 
advertisements  on  that  day. 


GEORGIA  EDITORS  SEE  ALL  THE  SIGHTS  OF  NEW  YORK 


Oorgia  newspaper  editors  and  publishers  and  their  families  had  the  run  of  New  York  on  their  visit  last  week.  They  inspected  newspaper  plants,  factories  of  printing 
machinery  manufacturers,  clambered  up  the  Statue  of  Liberty  stairways,  gazed  from  the  Woolworth  Tower,  etc.,  etc.,  and  were  photographed  with  the  Leviathan’s  Captain 

on  his  own  quarter-deck. 


News 


The  Pet. 


ilgi^News 


Detroit  News  Again  First 

In  the  World 

IVeek 


Among  Six  or  Seven  Days 
Newspapers  During  First  Three  Months  of  1925 


Week-Day  Leaders 

Detroit  News. . .  5,467,938  Lines 

Chicago  Daily  News.  .  4,776,078  ,, 

Philadelphia  Bulletin  .  4,739,400  ~  ,, 
Indianapolis  News  . . .  4,144,197  ,, 

Los  Angeles  Herald. .  3,961,566  ,, 

Buffalo  News . 3,336,443  ,, 


Seven  Days  a  Week  Leaders 

Detroit  News. . . .  7,566,566  Lines 

Chicago  Tribune  ....  7,119,252  ,, 

New  York  Times. . . .  6,075,262  ,, 

Los  Angeles  Times  .  .  6,595,932  ,, 

Washington  Star .  6,020,176  ,, 

St.  Louis  Post-Dispatch.  .  .  5,456,640  ,, 


The  thoroughness  of  coverage  in  the  homes  of 
its  territory — unequaled  by  any  other  newspaper 
in  a  city  of  Detroit’s  size  or  larger — plus  the  pros¬ 
perity  of  the  field  and  The  News’  wonderful 
result-getting  ability  has  again  given  it  first 
place  in  America  in  total  advertising  for  the  first 
three  months  of  1925. 

Last  year  The  News  established  a  world’s  record 


with  30,604,518  lines.  If  the  first  quarter  of  1925 
is  any  indication  of  what  will  follow,  The  Detroit 
News  will  establish  another  and  greater  world's 
record  for  this  year.  Already  its  total  is  ahead  of 
1924  for  the  same  period  by  237,972  lines.  Not 
only  does  The  News  rank  first  among  newspapers 
publishing  seven  issues  a  week  but  its  week-day 
issue  is  also  first  among  all  newspapers  publishing 
week-day  evenings  only. 


The  Detroit  News 


Greatest  Circulation  Week  Days  or  Sundays  in  Michigan 


a-"  rj* _ - »  - 


A.  N.  P.  A.  WILL  CARRY  NEWSPRINT 
DEFINITION  FIGHT  TO  CONGRESS 


W  t  have  >eize(l  tlie  opiwrtunitv  h 
alter  the  type  dress  of  the  paper  in  nJ 
suaiice  of  a  plan  afoot  for  some’  monX 
to  give  It  the  approximate  garb  of  sia^ 
type  elegance  once  worn  by  the  New 
Sun  in  its  heyday  as  the  morning  ne«^ 
paper  more  than  a  score  of  years  a, 
\Ve  trust  in  these  days  of  scream  ^ 
feature  heads  it  will  not  seem  too  T 
mure. 

“The  columns  have  been  widened  tn 
eleven  and  one-half  picas,  with  margi! 
and  depth  of  column  in  proportion  font 
sake  of  symmetry.  The  result,  we  hoto 
will  appear  wholesome.  The  idea  cam. 


TYPE  DRESS  OF  OLD  N.  Y. 
SUN  REVIVED 


President  Thomason  Asks  Maintenance  of  Present 
Until  Next  Session  Following  Two-Hour  Conference 
With  Treasury  Officials 


By  J.  BART  CAMPBELL 

iU\  7 to  I-.ditor  \  f  •• 

VL ' -ASH  1  NtjT<  IN.  U.  t  .,  -May  .s. —  Mr  Wise  replied  that  if  Mr.  I  lioina- 
^  Treasury  orticial>  were  asked  sons  argument  were  to  prevail  the  pa^‘r 
Tuesday  by  S.  K.  Thomason,  president  .schedule  of  the  tariff  act  meant  nothing 
of  the  .\merican  Newspaper  i’ublishers'  and  gave  no  protection  at  all  to  the  paper 
Association,  to  leave  the  present  deiinitioii  industry  in  tliis  country, 
of  standard  newsprint  paper  as  it  is  until  It  was  the  purpose  of  Congress  to  pro- 
his  organization  can  carry  the  entire  sub-  tect  every  branch  of  the  industry  except 
ject  to  Congress.  newsprint.  Mr.  \\  ise  contended.  Paper 

Mr.  Thomason  voiced  his  request  at  a  manufacturers  in  their  efforts  to  obtain  a 
two  hour  conference  of  representatives  of  "t"'  definition  of  standard  newsprint  paper 
the  iiewspaiier  publishing,  paper  imiKirting  do  not  desire  to  hann>er  the  newspaper 
and  pajier  manufacturing  interests  and  of  publishers  in  any  way.  The  proposed 
government  officials  held  in  the  office  of  change  in  the  definition  is  broad  enough 
.McKenzie  Moss,  .\ssistant  Secretary  of  t;'  care  for  the  present  wants  of  the  pub- 
the  Treasury.  lishers. 

The  conference,  a  continuation  of  the  Jules  Chopak,  counsel  for  the  iniporters. 
one  begun  several  weeks  ago.  found  the  idso  took  e.xception  to  the  position  as- 
ditterent  interests  represented  still  far  sumed  by  the  .\.  N.  P.  .A.,  that  newsprint 
aiiart  on  the  proposcrl  change  in  the  def-  Pifficr  imix.rtcd  into  this  ctiuntry  is  not 
inition  of  standard  newsprint  paper.  to  he  considered  newsprint  paper  when 

-An  agreement  appeared  remote  when  the  publishers  do  not  use  it.  He  argued 
the  conference  finally  ended.  it  would  not  be  practicable  to  check  mi  on 

Mr.  Thomason  sketched  brietly  the  con-  -dl  such  importations, 
ference  held  recently  at  New  York  be-  C.  C.  Parker,  as  sixikesman  for  the 
tween  spokesmen  for  the  newspaper  pub-  Import  Paper  Committee,  declared  an  in- 
lishers  and  paper  manufacturers  in  ar  vestigation  he  had  made  revealed  onlv 
attempt  to  arrive  at  an  agreement.  one  newspaper  in  the  United  .States  using 

The  newspaper  publishers  are  not  op-  super-calendared  paper.  He  said  it  would 
pfjsing  the  move  of  the  manufacturers  to  cost  manufacturers  approximately  :f3  a 
block  bootlegging  of  newsprint  paper.  He  ton  more  to  produce  newsprint  paper 
explained  he  proposed  that  paiK*r  imported  from  sulphate  than  to  make  it  from  sui¬ 
tor  newspaper  publishing  should  be  certi-  phite. 

fied  to  by;  publishers  or  imiKirters.  Mr.  He  directed  attention  to  the  use  for  the 
Moss  indicated  that  treasury  officials  are  time  of  the  term  standard  newsprint 

of  the  opinion  that  an  order  for  such  a  ,,aptr  in  the  tariff  law  of  1922.  He  as- 
certificate  could  hardly  be  promulgated  sorted  that  half-tone  paper  is  heing  of- 
satisfactorily.  fered  for  importation  free  of  duty  as 

When  Congress  enacted  the  tariff  law  newsprint  paper, 
it  did  nt  anticipate  that  the  newspapers  The  National  Paper  Trade  .As.sociation 
of  the  country  would  remain  in  a  static  submitted  a  brief  in  which  objection  was 
condition.  Mr.  Thomason  continued,  niade'to  the  pngxised  new  definition,  es- 
Newsprint  used  today  is  ’of  a  supenor  peciallv  regarding  size  and  width  of 
quality  compared  with  that  used  in  1922  sheets.'  The  brief  contended  the  defini- 
when  the  tariff  law  became  operative,  jj,,,,  would  be  unjustified  and  un-.Ameri- 
He  stressed  the  pictorial  development  Hass  legislation. 

since  then  of  the  newspaper  as  one  reason  [,j  conclusion  Mr.  Thomason  informed 
a  fitter  finish  of  newsprint  is  necessary.  y]r  Moss  that  newspaper  publishers  are 
Some  newspapers  are_  now  using  a  satisfied  with  the  present  definition,  and 
super-calendared  paper  tor  picture  sec-  thought  the  matter  should  be  held  in 
tions.  Better  paper  is  sure  to  be  more  alH-vance  until  Congress  could  take  hold 
and  more  required  as  progress  continues  ot  it  properly. 

to  be  made  by  the  newspaper,  and  the  Those  present  at  the  conference  in¬ 
publishing  interests  therefore  must  not  be  cii„i„i  R.  Miller,  of  the  West  Vir- 
hampered  by  any  "narrow  definition”  if  Pa,,cr  and  Pulp  Company;  F.  C. 

newsprint  paper.  Lydeti.  International  Paper  Company:  L. 

The  cost  of  the  paper  used  in  a  news-  ]>  Palmer  and  Elisha  Hanson,  of  the 
paper  is  generally  regarded  as  one-half  \  x.  P.  A.;  Dr.  F.  K.  Burgess,  director 
of  the  cost  of  publishing  the  newspaper,  „f  the  Bureau  of  Standards ;  B.  W.  Scrib- 
Mr.  Thomason  stated  in  reply  to  an  in-  ,^er,  chief  of  its  Paper  Division;  O.  M 
quiry  by  Mr.  Moss.  ...  .  Butler,  acting  chief  of  the  Paper  Division 

Newspaper  publishers  desired  to  be  the  Commerce  Department ;  E.  W. 
given  a  free  field^  for  development.  .\  Camp,  director  of  the  Customs  Service ; 
"narroty  definition  would  presume  the  p  j  Senseiibrenner,  of  the  Kimberlv- 
iiewsjirint  industry  must  remain  static.  Clark  Company :  W.  B.  Bullock,  secre- 
Publishers  must  be  treated  tolerantly  in  tary.  and  John  R.  Hecht,  customs  expert 
the  matter  of  weight.  They  are  now  Import  Paper  Committee. 


Oswald  Mayrand,  editor-in-chief  oi 
j  Montreal  La  Presse;  Leopold  Houle.edi- 
tor  of  Montreal  [.a  Patrie;  and  Eugem 
Heaulac,  city  editor  of  Montreal  h 

■— Canada,  three  distinguished  French- 

Canadian  journalists,  have  had  conferred 

^FHE  Three  Lm  Dash,  sprightly  official  on  them  by  the  French  Republic  the 
monthly  publication  of  the  News-  'die  of  “Officer  d'  .Academic,”  in  recogni- 
paper  Club  of  New  York,  revived  the  f'on  of  their  efforts  to  maintain  among 
famous  type  dress  of  the  old  Xetv  York  French-speaking  Canadians  love  and  re- 
Sun  with  its  May  issue  now  being  dis-  spect  for  Old  France.  The  ceremony  oi 
tributed.  Francis  J.  Tietsort,  of  the  New  pre.sentation  of  the  “palms"  was  per- 
York  .-hnerican  editorial  staff,  is  editor,  formed  in  Montreal  on  .April  23,  bv 
The  editorial  announcement  of  the  typo-  Baron  de  Vitrollcs,  Consul-Ceneral  oi 
graphical  change  reads  :  F'rance  in  Canada. 


W  This  advertix- 
^  •  ment  is  one  of  i 

series  appearing  as  a  full 
page  in  The  Enquirer 
Each  advertisement  per¬ 
sonalizes  a  Cincinnati 
suburb  by  describing  the 
type  of  woman  character¬ 
istic  of  this  suburb;  in 
each  advertisement,  too. 
The  Enquirer’s  coverage 
of  the  district  is  shown. 


Advising  Mrs.  Avondale 


The  homes  are  large  and  the  streets  Such  a  standard  she  has  found  in 
wide  out  where  Mrs.  Avondale  The  Daily  Enquirer.  Hence,  she 
lives.  There  is  leisure,  comfort —  also  turns  with  confidence  to  En- 
discriminating  knowledge  of  fine  quirer  advertising, 
wares  and  able  services. 

If  you  feel,  Mr.  Advertiser,  that 
Very  naturally,  Mrs.  Avondale  you  have  something  of  interest  to 
takes  an  intelligent  interest  in  the  offer  Mrs.  Avondale  and  other 
affairs  of  the  day.  And  in  the  vital  women  of  her  type — buyers  of  the 

service  of  information,  she  insists  best — remember  there  are  2,219 

upon  the  same  standards  of  quality  residence  buildings  in  Avondale, 
that  she  applies  to  other  affairs  of  and  that  2,636  Enquirers  go  out  to 
life.  them  every  morning! 

R.  J.  BIDWELL  CO. 

r  San  Francisco 

'  Lo«  Angela* 


was  the  averai^c  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  combined) 
for 

The  Six  Months 
Ending  Mar.  31 

For  the  same  period,  the  aver¬ 
age  net  paid  per  issue  circulation 
of  THE  SUNDAY  SUN  was 

182,031 

Everything  in  Baltimore 
Revolves  Around 

THE 

Morning,  Evening,  Sunday 


I.  A.  KLEIN 
New  York 
Chicago 


Goes  to  the  homey  stays  in  the  home 
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The  Preference  of  the  Multitude 


The  safest  guide  to  the  selection  of  productive  ad' 
vertising  media  is  to  be  found  in  the  preference  of 
the  reading  multitude. 

If  in  a  field  of  a  dozen  newspapers,  a  single  publication 
dominates  so  completely  as  to  have  a  circulation  greater 
than  that  of  all  the  other  newspapers  combined,  it  is 
only  too  obvious  that  that  paper  is  bound  to  be  pro' 
ductive  of  results. 

This  is  precisely  the  position  of  the  Forward.  Its  um 
challenged  leadership  throughout  several  decades  has 
made  it  the  most  virile  and  vital  force  in  the  life  of 
American  Jewry;  and  its  preference  among  the  vast 
multitude  of  Jewish  readers  has  earned  for  it  the  prefer' 
ence  of  leading  local  and  national  advertisers. 

3c  daily  and  5c  on  Sunday — with  a  special  Rotogravure 
supplement — its  present  circulation  is  substantially  in 
excess  of  200,000  daily. 


JEWISH  DAILY  FORWARD 

^  The  Gateway  to  the  Jewish  Market 

Eastern  Plant  Western  Plant 

NEW  YORK;  175  East  Broadway  CHICAGO:  1128  Blue  Island  Avenue 


I 
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REMBOLD  CELEBRATES  70TH  BIRTHDAY; 
50  YEARS  ON  CINCINNATI  DAILY 

Manager  Cincinnati  Times-Star  Tendered  Surprise  Party  by 
Staff — 73  Employes  Have  More  Than 
20  Years’  Service 


EDITOR  LETS  STUDENTS  RUN  PAPER  AND 
GETS  A  BROKEN  NOSE 


'^|''R115UTE  was  paid  to  Ion;;  years  of 
friendship  and  long  years  of 
service  when  the  whole  personnel  <>f 
the  Cmciimali  Tiincs-Star  organization 
joincfl  in  a  sur¬ 
prise  party  at  the 
residence  of  Mr. 
C.  H.  Kembold, 
manager  of  the 
Times-Star,  to 
celebrate  his 
seventieth  birth¬ 
day. 

It  is  only  re¬ 
cently,  on  March 
1  last,  that  Mr. 
Kembold  cele¬ 
brated  the  fiftietli 
anniversary  of  his 
connection  with 
the  Times-Star. 
Kut  the  birthday 


C.  H.  Rembold 


celebration  for  which  preparations  were 
made  in  .secret,  was  made  a  greater 
occasion.  More  than  100  members  of 
the  Times-Star  organization  attended  the 
party. 

Mr.  Kembold  began  his  business  career 
as  a  clerk  on  the  old  Cincinnati  Times  at 
a  salary  of  $6  a  week,  l^ter  be  liecame 
a  bookkeeper  at  $10  a  week.  W  hen  the 
Times  was  consolidated  with  the  Star 
in  1X80,  Mr.  Kemtxild  was  made  business 
manager  of  the  Times-Star.  Some  year' 
ago  be  became  manager  of  the  paper  and 
still  occupies  that  iX)sition. 

Mr.  Keml)oki's  birthday  fell  on  May 

4.  It  was  celebrated  one  day  in  advance 
in  order  that  everyone  of  the  Times- 
Star  ftrganiz.ation  might  be  present. 

-Mr.  Kembold,  in  addition  to  his  pisi- 
tion  on  the  Times-Star  is  a  Director  of 
the  Cincinnati  Terminal  Warehouse  Com¬ 
pany,  a  director  of  the  Cincinnati  and 
Covington  SnsiHiision  Ilridge  Company, 
a  director  of  the  bay  and  Kgan  ^^anu- 
facttiring  C-'omp;my,  and  a  director  of  the 
Cincinnati  Zordogical  Garden.  He  is  a 

IjtT^v-second  Degree  Mason  and  chair- 

Heof  the  trustees  of  the  Scottish  Kite. 

Incidental  to  the  celebration  of  Mr. 
KemlKild’s  lon.g  service,  the  fact  was 
C'tablished  that  73  f)f  the  e.xecutives  and 
employes  of  the  Times-Star  have  been 
in  its  service  more  than  20  years.  The 
list  is  as  follows : 

Years  of 

Name  Service 

Joseph  K.  Tomlin,  .-Xdvertising  Dept.. .  .s3 

C.  H.  Kemlx)ld,  Manager  .  .sO 

Philip  Pfalzgraf,  CiomjKisitor  .  49 

Frank  Cress,  Comixisitor  .  48 

George  Schmieg,  Compositor .  47 

Dannis  Murphj-,  Compositor  . 45 

K.  W.  Sargent.  Compositor  .  44 

Chas.  T.  Kelly,  Compositor  .  43 

A.  McKeynolds.  Compositor  .  43 

Adam  Pfalzgraf,  Compositor  .  42 

C.  H.  Motz,  Kusiness  Manager  ....  41 

W.  C.  Culver,  Press  Koom  .  40 

^  Chas.  Walthers,  Compositor  .  40 

Chas.  Merkel,  Compositor  .  .30 

Iv.  L.  Hitchens.  Compisitor  .  37 

Emil  Calme,  Mailing  IX’partmeiit  . .  37 

Frank  Steiner,  Compisitor  .  35 

Chas.  M.  Grayson,  Compositor  .  35 

5.  W^  Clark,  Compositor  .  35 

John  Biisdicker,  Compi'itor  .  35 

Chas.  I.udwig,  Editorial  Dept . .33 

I'.  J.  Oexman,  Advertising  Manager  . .  33 

Horace  Win.ston,  Press  Room  .  33 

Emil  Krohmer,  Compositor  .  33 

Harry  Meiers,  Editorial  Dept . .32 

Edward  Eichler,  Mailing  Dejit .  32 

O.  Ilohachc,  Compositor  .  .32 

Cicorge  Fries,  Circulation  Manager  . .  31 
E.  A.  Sigafoose,  .\dvertising  Dept.  ..  31 
George  Fitzpatrick,  Press  Koom  ....  30 

W'm.  F'inlay.  Compositor  .  .30 

E.  A.  Rerdan,  Eastern  .-Vlv.  Rep.  . .  .30 

Chas.  Lipscomb,  Press  Koom  .  29 

Henry  W’oehler,  Press  Koom  .  29 

Jos.  Grinkemeyer,  Circulation  Dept.  . .  28 

M.  Strauss,  Managing  b'ditor  .  27 

Rlanchc  McHenry.  F.ditorial  Dept.  . .  27 


Geo.  Geis,  Editorial  Dept . 27 

Robert  Legleiter,  Compisitor  .  27 

Wm.  Blaisie,  Comixisitor  .  26 

Hulbert  Taft,  Editor  .  25 

M.  P.  Hainsworth,  Snpt.  of  Bldg.  . .  25 

W'm.  Buckton,  Compositor  .  25 

W.  Brinkman,  Editorial  Dept . 25 

Jos.  Deister,  Circulation  Dept . 25 

W.  E.  Powell,  Mailing  Room  .  25 

Amor  Fuerst,  Mailing  Room .  25 

Ed.  Melzer,  Circulation  Dept . 24 

C.  E.  Bennett,  .\dv.  Manager  .  24 

Ed.  Steinlxirn,  City  Editor  .  23 

.■\1  Dahlmann,  Accounting  Dept . 23 

Tom  Gill,  Press  Room  .  23 

Geo.  Sharp,  Press  Room  .  23 

Louis  II.  Esselmann,  Mailing  K«K)in  ..  23 

Arthur  Kiefer,  Compositor  .  23 

George  Elliston,  Editorial  Dept  .  22 

Cora  \'.  1 1  ickman,  Ivditorial  1  lejit.  . .  22 

Max  C.  I-ayritz,  Compisitor  .  22 

J.  R.  Donohue,  Press  Room  .  22 

Harry  McVeigh,  Press  Koom  .  22 

O.  Sccrist,  Press  Koom  .  22 

J.  M.  Allison,  New  York  Cor . 22 

E.  Herbert,  Compositor  .  21 

J.  S.  Banford,  Photograiiher  .  20 

L.  Kamp,  Editorial  Dept .  20 

Rose  Graebe,  Circulation  Dept . 20 

John  Kelly,  Circulation  Dept . 20 

Phil  Roller,  Press  Room  .  20 

C.  M.  Watkins.  Press  Room  .  2tl 

Bernard  Fagin,  Mailing  Kixim  .  20 

Walter  Langland,  Mailing  Koom  ....  20 
Wm.  J.  Schultz,  Circulation  Dejit.  .  .  20 
!•'.  Roswell,  Compositor  .  20 

DAILY  HONORS  VETERAN 

Mailing  Room  Superintendent  Com- 
pletet  SOth  Year  of  Service 

(ieorge  Mulford,  veteran  superinteialent 
of  the  mailing  room  of  the  Detroit  Free 
Fress,  was  felicitated  by  officials  of  the 
company  and  his  fellow  workers  recentl> 
on  his  seventy-first  birthday. 

Mulford,  who  is  rounding  out  his  50th 
year  as  chief  of  the  Free  Press  mailing 
department,  joined  the  organization  in 
1867,  at  the  age  of  13  years.  Eight  year- 
later,  at  the  age  of  21,  he  was  made 
superintendent  of  his  department,  which 
position  he  has  filled  efficiently  ever  sinc<'. 

Eight  years  ago.  cm  the  fiftieth  anni¬ 
versary  of  his  coming  to  the  Free  Pres-, 
the  management  held  a  banquet  in  hi' 
honor  at  the  old  Cadillac  Hotel.  He  was 
presented  with  a  gold  watch. 

Mr.  Mulford  has  missed  scarcely  a 
night’s  work  in  50  years,  and  on  his  sev¬ 
enty-first  birthdav’  he  reiterated  his  inten¬ 
tion  to  retain  active  charge  of  the  mail¬ 
ing  room  for  many  more  years.  These 
facts  were  incorporated  in  a  tribute  to 
him  read  over  WCX.  the  Free  Prcs' 
radio  station  on  the  following  evening. 


I.>EW,\KE,  Country  weekly  editor,  of 
the  journalism  student  who  starts  out 
to  be  a  crusader,  eir  the  fate  that  was 
L.  W.  Osborne's  of  the  Tonuilunek 
(Wis.)  Leader,  may  befall  you. 

For  Mr.  Osborne  is  now  nursing  a 
broken  nose  as  a  result  of  turning  his 
paper  over  to  four  budding  journalists 
of  the  University  of  Wisconsin  for  a 
week.  Of  course,  when  he  gave  the  stu¬ 
dents  complete  control  of  the  paper  he 
didn’t  know  they  were  going  to  expose 
the  corrupt  dance  halls  at  the  outskirts 
of  Tomahawk  and  write  an  editorial 
about  them,  nor  that  he  was  going  to  get 
a  broken  nose  as  a  result. 

These  students  started  out  in  true  cru- 
.sading  style  to  investigate  the  dance  halls 
at  the  border  of  the  town. 

And  when  the  newspaper,  the  product 
of  their  efforts,  came  forth,  its  editorial 
Columns  were  enlivened  by  a  vitriolic 
denunication  of  moral  conditions  in  the 
local  dance  piilace.  Here  is  part  of  the 
editorial : 

"There  is  one  dance  hall  within  the 
very  city  limits  of  Tomahawk  in  which 
the  inllucnce  is  more  than  sini'ter.  There 
one  may  see  women  of  .30  fondling  Ixiys 
of  14  or  16.  while  innocent  young  girls  of 
14  or  15.  painted  and  piwdered,  dance 
around  in  the  arms  of  drunken  sots  twice 
their  age. 

"Tomahawk  has  its  cesspiols  of  vice  as 
anv  other  citv.  It  should  rid  itself  of 


A  Traveling  Salesman 
recently  said: 

“The  shopkeepers  in  Norris¬ 
town.  Pennsylvania,  will  not 
stock  iny  line  because  it  is 
not  advertised  in  the 

Norristown 
®imc8  Icroia” 

Montgomery  County’* 

Great  Home  Newspaper 


them.  The  moral  character  of  il^ 
younger  element  is  in  grave  danger  imj 
if  drastic  action  is  not  taken  in  the  nor 
future,  the  citizens  of  this  communih 
may  expect  the  worse.  Public  opini* 
must  lie  aroused  at  once.  Let  these  dou 
of  iniiiuity  be  closed  once  and  for  *11, 
Tomahawk  must  maintain  its  morals  and 
respect.’’ 

Uonvinced  that  they  had  done  their 
duty  to  the  moral  uplift  of  Tomahawli. 
the  students  returned  to  their  classnximi 
But  then  Osborne’s  troubles  began.  For 
Sam  Winkler,  proprietcr  of  the  dance 
hall  in  (luestion,  got  busy. 

.\nd  now  ( Islxirne  has  filed  charge- 
against  Winkler  in  the  county  conn. 
First,  according  to  these  charges,  Winkler 
came  to  the  office  and  offered  to  take 
( tslKirne  on  with  bare  fists  or  jackknivei 
When  the  editor  declared  he  was  ven 
busy  writing  a  <lunning  letter  to  an  old 
subscrilier,  Winkler  liecame  enraged  and 
went  out  after  his  son.  Peter 

Together,  uikjii  returning,  they  dragged 
O.sborne  from  his  desk  out '  into  the 
streets  and  there  it  was  that  the  editor 
received  his  broken  nose  and  'undri 
minor  fractures. 

The  son  pleaded  guilty  ti  an  assault 
cJiarge  of  $25  fine  and  court  costs,  but 
Sam  Winkler’s  fighting  blood  is  still  up. 
He  pleaded  not  guilty.  an<l  tiie  case  is 
still  pending.  Meanwhile  Tomahawk 
knows  all  about  it'  dance  hails. 


An  acorn  doesn’t 
jump  into  an  Oak 

in  one  year. 

. 

Newspapercircu- 
lationsof  value  do 
not  come  swiftly. 

In  Brooklyn,  the 
Standard  Union  is 
slow  but  sure. 


R.t.  R. 


Prmidnt 
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The  Rising  Market  Value 
of  Beauty 

many  printers  and  newspaper  pub- 
lishers  who  have  for  years  been  edu- 
eating  their  clients  to  an  appreciation 
.  of  the  value  of  good  printing  are  now 
finding  that  task  increasingly  easy.  Big  advertisers 
no  longer  have  to  be  “sold”  on  quality — they  are 
demanding  it  insistently. 

Linotype  Typography  has  been  an  important 
factor  in  bringing  about  this  changed  attitude.  For 
years  the  Linotype  Company  has  been  demonstrat¬ 
ing  to  advertisers  the  increased  effectiveness  of  good 
typography  and  showing  them  how  it  can  be  eco¬ 
nomically  produced. 

Today  the  Manual  of  Linotype  Typography  is 
probably  more  widely  used  than  any  other  typo¬ 
graphic  reference  book  by  advertisers  and  printers. 


The  program  of  Linotype  Typography  meets  the  grou'iHg 
needs  of  the  Printing  Industry  ‘vcith  the  production  for  the 
machine  of  type  faces  distinguished  by  usage  and  design 


Mergenthaler  Linotype  Company 

'Brooklyn^  T ork 

SAN  FRANCISCO  CHICAGO  NFAV  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
^Igenries  in  the  'Principal  ®/  World 


Conipnftd  entirely  on  the  LiNoTvrr  in  the  Cation  Old  Face  and  related  decoration 


;S(cin3Tanriarci 

0)ttanirle 


PAC  ING  circulation 
determines  the  logi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
Francisco  and  North¬ 
ern  California  it  is  a 
recognized  fact  that 
I'he  Chronicle  follow¬ 
ing  has  the  buying 
power. 

Nntieri/il  Rrpi  esi 

\\  iMidH'is.  I  .;iu  reiKc  A  ( '.reamer  Co. 

JirO  N  Avf  .  Chuxqo 

2Jj  f  -tth  Ak4  .  Nt «  ^  »rk 


INCREASEX)  feature  in  the  Register.  They  then  write 
iini  ic’i'mr'o  explaining  their  reasons  for 

NDUS  1  RIE^  their  judgment  of  a  story.  A  loving  cup 
is  to  be  awarded  by  the  Register  to  the 
winner  in  both  the  senior  and  junior  divi¬ 
sions. 


Municipal  Campaign  Balance*  City  as 
Industrial  Center,  Report  States 
— 10  New  Firms  Locate 
There 


Kansas  Daily  to  Build 

Contracts  have  been  let  by  the  Tribune- 
Monitor  Binding  and  Printing  Company, 
publishers  of  the  Ft.  Scott  (Kan.)  Trib¬ 
une-Monitor,  for  the  constnKtion  of  a 
new  reinforced  concrete  building.  The 
structure  is  to  be  two  stories  high,  35 
feet  wide  by  120  feet  long,  and  of  the 
latest  type.  George  W.  Marble,  presi¬ 
dent  of  the  National  Editorial  Associa¬ 
tion,  is  publisher. 


.\  survey  made  five  years  ago  when  the 
St.  Louis  Municipal  .Advertising  Cam¬ 
paign  was  started  showed  that  St.  Louis 
needed  factories  in  si.xteen  more  lines  to 
make  it  a  well-balanced  industrial  center. 

-As  result  of  this  five-year  campaign,  fifty- 
one  new  industries  representing  ten  of 
these  sixteen  lines,  have  been  brought  to 
St.  Louis. 

Other  tangible  results  of  the  St.  Louis 
Municipal  Advertising  Campaign  are  set 
out  in  the  annual  report  of  the  campaign  Editors  and  reporters  of  the  Santa  Ana 
for  1924,  as  follows:  (Cal.)  Daily  Register  and  members  of 

“St.  Louis  has  become  known  as  the  the  Santa  Ana  Lions  Club  joined  April 

‘best-balanced’  large  city,  because  of  the  23,  to  honor  Horace  Fine,  dean  of  Or- 

wide  diversity  of  its  industries.  No  ange  county  newspaper  men,  one  of  the 
one  line  of  business  uses  more  than  8  per  best  known  members  of  the  press  in 
cent  of  our  labor  supply.  Southern  California.  The  occasion  was 

“St.  Louis  is  gaining  in  population,  the  annual  “Horace  Fine”  day  of  the 

business,  wealth  and  commerce.  Lions  Oub.  Fine  worked  for  the  Santa 

“The  spirit  of  progress  awakened  by  Ana  Blade  for  26  years  and  has  been  a 
the  advertising  has  develoi)ed  a  type  of  member  of  the  Register  staff  for  10.  For 
citizenship  which  responds  to  community  many  years  he  was  the  local  correspon- 
undertakings,  and  has  caused  them  to  dent  for  the  Los  Angeles  Examiner  and 
work  together  for  the  common  good.  the  Associated  Press.  The  newspaper 
“These  things  all  mean  increased  pros-  men  presented  their  dean  wkh  a  silver 
perity  for  the  city — a  prosperity  in  which  cigarette  and  match  case,  properly  cn- 
every  resident  shares,  directly  or  in-  graved.  The  presentation  was  made  by 
directly.”  Mason  Yould,  assistant  managing  editor 

The  campaign  was  conducted  under  the  of  the  Register. 

auspices  of  the  City  of  St.  Louis,  the  St.  - 

^uis  Chamber  of  Commerce  and  the  g.  Cleveland 

Advertising  Club  of  St.  Louis.  John  A. 

Bush,  president  of  the  Brown  Shoe  Com-  The  Cleveland  Press  issued  the  largest 
pany,  was  chairman  of  the  general  com-  edition  it  ever  published  on  April  17, 
mittee,  and  Walter  B.  Weisenburger,  consisting  of  a  56-page  issue  packeil 

vice-president  of  the  National  Bank  of  heavily  with  advertising.  The  paper  ran 
Commerce,  was  chairman  of  the  advisory  a  note  of  apology  for  having  been  cotn- 
committee  of  the  1924  fund.  pelled  to  leave  out  several  hundred  inches 

The  expenditures  for  the  first  four  of  additional  advertising  for  that  one 

years  of  tlie  campaign  were  $50,0(X)  an-  issue.  The  Cleivland  News  on  the  same 
nually  and  last  year  they  were  $70,000.  date  issued  the  largest  edition  it  ever 
One-half  of  the  sum  required  is  appro-  published,  48  pages.  The  May  Company, 
priated  by  the  city,  the  remainder  is  large  Cleveland  department  store,  was 
raised  by  popular  subscription.  This  year  responsible  for  the  heavy  editions,  taking 
an  effort  is  being  made  to  increase  the  14  pages  of  advertising  in  the  Press  and 
fund.  13  in  the  News.  The  following  morn- 

Two  large  advertisements  were  used  ing  the  same  store  carried  three  full 
during  last  November  in  the  New  York  pages  in  the  Plain  Dealer  and  two  full 

Times,  World,  Post,  Herald  Tribune,  pages  in  the  Times.  Generally,  it  was 

Commercial  and  Jonrml  of  Commerce,  the  greatest  advertising  day  in  the  his- 
the  primary  purpose  being  to  present  St.  tory  of  Cleveland  newspapers. 

Louis  message  of  progress  and  industrial  _ 

growth  to  financiers.  The  four  St.  Louis  d  li-  l  d  -u  u 

daily  newspapers  were  also  used.  rubusher  to  Build  Hotel 

In  advance  of  the  fall  (1924)  and  the  O.  H.  Woody,  publisher  of  the 
spring  (1925)  buying  seasons,  advertise-  Okemogan  (Wash.)  Independent  and 
ments  totalling  25,500  inches  were  run  president  of  the  Washington  State  Press 
throughout  the  St.  I,ouis  trade  zone,  127  Association,  has  announced  he  will  build 
daily  newspapers  in  97  cities  in  19  states  a  modern  hotel  in  Okanogan  to  cost 
being  used  on  July  22  and  29,  and  128  $70,000,  to  be  completed  Dec.  1. 
daily  newsiiapers  in  19  states  on  January 
22  and  29.  This  advertising  was  directed 
to  retail  merchants. 

Magazines  and  trade  publications  also 
were  used,  booklets  for  follow-up  pur¬ 
poses  also  were  employed.  This  year  an 
added  feature  was  a  News  Bureau  under 
the  direction  of  Gus  V.  Kenton. 


Stereotype  mats,  both  wet  and  dry, 
are  but  a  means  to  an  end — and  that 
is  to  make  possible  perfect  printing 
plates. 

When  the  primary  factor  in  the  mind  of 
the  manufacturer  is  to  make  mats  that  can  be 
sold  at  a  “price,”  quality  inevitably  suffers. 


We  never  lose  sight  of  the  fact  that  Certi¬ 
fied  Dry  Mats  are  but  a  means  to  the  best 
possible  printing  results  and  with  that 
thought  uppermost  in  mind  we  make  the  best 
mats  we  know  how. 


Certifieds  are  by  no  means  the  cheapest 
mats,  but  publishers  and  stereotypers  tell  us 
they  are  by  far  the  best  dry  mats  they  have 
ever  used.  Therein  lies  the  distinction  and 
the  difference. 

The  quality  of  Certified  Dry  Mats  is  at 
once  apparent  when  they  are  molded — deep, 
sharp,  even  impressions  without  breaking. 
Then  come  into  play  casting  qualities  that 
insure  the  production  of  perfect  printing 
plates.  And  there  is  a  simple  way  of  check¬ 
ing  up  on  these  characteristics  of  Certifieds 
by  pulling  your  proofs  and  comparing  the 
printed  pages! 

The  few  extra  pennies  invested  in  Certified 
Dry  Mats  will  pay  you  worth  while  dividends 
by  insuring  good,  clean  printing,  not  once  in 
a  while,  but  day  after  day,  regularly  and 
uniformly. 

It’s  a  pleasure  for  us  to  demonstrate  to 
you  the  value  and  merit  of  Certifieds — it 
costs  you  nothing  and  there’s  no  obligation 
whatsoever  on  your  part. 


Van  Laeys  Succeeds  Cady 

William  S.  Cady,  for  two  years  adver¬ 
tising  manager  of  the  Wichita  (Kan.) 
Beacon,  has  resigned.  J.  L.  Van  Laeys. 
for  20  years  in  the  advertising  field  in 
Kansas,  will  succeed  Mr.  Cady.  He  has 
lieen  doing  reorganization  work  for  the 
Launch  Biggest  New*  Contest  Reacon  for  several  months. 

The  third  annual  Biggest  News  Con-  — 

test  in  Des  Moines  schools  has  been 
opened  by  the  Des  .Moines  Register.  Miss 
Sara  Toubes  is  in  charge  of  the  contest. 

Students  in  the  high  schools  and  junior 

high  schools  select  each  week  what  they  U 

believe  to  have  been  the  biggest  news  1111 1 1 1  ■  ■ 


Ijom  Angeles.  Calif. 

Gained  3,749  Dafly  Average  Qrculatian 

Sworn  Government  Statement.  Six  Months 
Ending  March  SI.  1924.  173,549  Dally.  Six 
Months,  Ending  March  31.  1925,  177,288 

DallT  Increase  in  Dally  Average  Circula¬ 
tion,’  3,749.  _ 

IT  COVERS  THE  FIELD  COMPLETELY 


340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  Mat  facility — use  Certifieds’ 


REPRESENTATIVES; 

B.  W.  Maloney,  604  Times  Bldg.,  New  York. 
0.  Logan  Payne  Co.,  401  Tower  Bldg.,  6 
North  Michigan  Ave..  Chicago. 

A.  3.  Noirif  HiU,  710  Hearit  Bldg.,  Ban 
Francises.  Calif. 


Made  in  the  U.S.A. 
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THIMBLE 

theatre 

NOW  A  SUNDAY 
PACE  IN  COLORS 


Sensational  national  success  as  a  daily  strip  has  prompted  the  introduction  of  THIMBLE 
theatre  as  a  Sunday  page  in  colors.  Already  it  has  met  with  great  success  in  the 
New  York  Evening  Journal,  Baltimore  American  and  New  Orleans  Item-Tribune.  THIMBLE 
THEATRE  has  exceptional  reader-appealing,  habit-forming,  circulation-build¬ 
ing  qualities— ALL  PROVED  BY  THE  DAILY  STRIP  IN  EVERY  PART 
OF  THE  COUNTRY.  ,  i- 

King  Features  Syndicate,  Inc. 


SEND  NOW  for  specimen 
proofs,  terms  and  other  in¬ 
formation.  Remember  that 
it  is  a  PROVED  WINNER 
— The  great  popularity  of 
the  daily  THIMBLE  THE¬ 
ATRE  is  your  guar- 
antee  of  circulation-^^ 
success. 


wakUE. 


M.  KOENIGSBERG,  Pres. 

241  W.  58th  Street 
NEW  YORK  CITY 


AND  EVERY  SUNDAY 
VyE'RE  GOING  TO  BE 
IN  COLORS  y-v  ^ 


Hooray 


nimble  Iheatre  Now  Every  Sunday 


Selling  Somethin^e 

Who  says  your  paper  is  a  good  medium? 

If  the  better -than -average  reader  must  buy 
your  paper  to  get  all  the  news,  it’s  a  better- 
than-average  medium. 

When  a  Publisher  Prints 


The  Consolidated  Press 


He  prints  a  merchandisable  newspaper 


The  dominant  papers  in  the  leading  cities  of  the  United  States 
print  the  dispatches  of  the  C.  P.  A.  because  its  trained  writers  build 
a  reader-interest  that  is  merchandisable. 

These  are  the  writers  who  make  up  the  staff  of  the  C.  P.  A. 


Sports 

Lawrence  Perry 
John  B.  Foster 
Fairplay 


Business 

J.  C.  Royle  and  busi¬ 
ness  experts  in  fifteen 
industrial  centers 


Financial 

Stuart  P.  West  George  DeWitt  Moulson 

George  T.  Hughes  George  Schnackel 

William  F.  Heffernan  L.  C.  Grundeland 
Covering  the  New  York,  Chicago  and  other  markets 


Natic 

Da 


Who 

Ro 


The  Consolidated 


Executive  Offices,  Evening  Slat 


New  York 
Eighth  Floor 
World  Building 


Chicago 
Fourth  Floor 
Daily  News  Builili''S 


re 


^uildini 


San  I 
Thii 

Rpreck< 
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eside  White  Space 


The  best  buyers  read  the  best  paper. 

The  paper  that  is  better  than  and  different 
from  its  competitor  is  the  paper  that  dominates 
in  circulation,  advertising  and  pulling  power. 


The  Publisher  who  prints  the  news  plus,  not  just  the  bare, 
unrelated  facts,  but  facts  explained  and  Interpreted  by  accepted  authori¬ 
ties,  builds  a  consistent,  intelligent  reader-interest. 


The  Consolidated  Press  with  its  staff  of  trained  specialists 
assures  this  following  whether  It  is  for  sports  or  fashions,  financial  news, 
or  foreign  cables,  politics,  business  or  the  big  story  of  the  day. 


A  merchandisable  newspaper  is  a  paper  that  dominates  be¬ 
cause  it  gives  its  readers,  businessman  or  housewife,  the  complete  story 

of  the  news  behind  the  news,  exclusively  and  authoritatively. 

An  unsurpassed  financial  service,  business  news  by  the  best  informed 
men  in  the  country,  sports,  politics  and  foreign  news  written  by 
specialists  whose  authority  is  accepted;  these  are  the  things  that  give 
the  advertiser  something  beside  white  space. 


National  Affairs 

David  Lawrence 

Who’s  Who  in  Today’s  News 
Robert  T.  Small 


F  ashions 

Aileen  Lament 

Radio 

Robert  Mack 


Cables 

The  Thirty  Correspondents 
Chicago  Daily  News 
Foreign  Service 


Staff  Writers 

In  the  leading 
centers  of  the  U.  S. 


drress  Association 

tai  puilding,  Washington,  D.  C. 


io( 


San  Francisco 
Third  Floor 
Spreckels  Building 


Paris 

Fourth  Floor 
19  Rue  d’Antin 
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LOGAN  EXPLAINS  A.  A.  A.  A.  PROBE  OF 
RADIO  ADVERTISING 


Philip  Kinsley,  Genevieve  Forbes  Her-  (hiction.  Its  success  depends  upon  thf 
rick,  Irving  Vaughn,  John  Herrick,  James  merit  ol  the  article  advertised,  the  m 
I  lohcrty,  Oscar  Hewitt,  Charles  Michaels,  dium  resorted  to,  and  the  need  that  exists 
Orville  Dwyer,  Edward  Burns,  Don  or  can  be  created  for  the  use  of 


'ikene.  The  booklet  also  contains  the  article. 


Chairman  of  Association’s  Radio  Committee  Says  Value  of  prize  winning  headlines  written  by  Trib 


Medium  Unknown — Will  Make  Careful  and 

Impartial  Investigation  DECEITFUL  PUBLICITY 

'^pill'-  American  Association  of  Adver-  "Here  and  there  new  broadcasting  sta-  SCORED  BY  EDITOR 

tising;  Agencies,  through  Thomas  F.  tions  are  springing  up,  some  of  them  ad-  - 

Logan,  Chairman  of  its  National  Radio  mittedly  for  advertising  purposes.  And_  Must  Have  Truth  Both  i 

Committee,  is  now  engaged  upon  a  care-  yet,  so  far,  neither  the  broadcasters  nor'  d  ur  -i  j  aj  •  u  c 
ful  and  impartial  study  of  the  results  the  advertisers  can  say  with  absolute  as-  ‘'“blicity  and  Advertising,  M.  S. 
of  advertising  from  radio  broadcasting  surance  that  broadcasting  advertising  Sherman,  Editor,  Springfield 

stations.  really  pays.  Certainly  if  there  is  a  re-  Union  Declares 


In  an  address  to  the  Western  Council  action  against  it,  such  as  there  was 
of  the  Association,  on  April  28,  at  the  against  advertising  in  the  motion-picture 


ze  winning  headlines  written  by  Trib  “To  be  ertectivc  ovci  aio  conimuei 
-  copy  readers.  Kriod,  it  must  be  honest  m  its  represeti 

- _  —  lations.  An  inferior  product  extolled  in 

>ECEITFUL  PUBLICITY 

SCORED  BY  EDITOR  tising,  but  not  for  long.  The  duration 

_  depends  solely  on  the  length  of  time  it 

S4  .  u  T  .L  D  ,.1.  •  buying  public  to  become  ac- 

iwspapers  Must  Have  Truth  Both  in  .juainted  with  the  deception.  Too  m^ 

Publicity  and  Advertising,  M.  S.  emphasis  cannot  be  placed  upon  quality, 
Sherman,  Editor,  Springfield  ilependability  and  truthful  exploitation 

Union  Declares  f  ^  "eating 

demand,  but  the  public  is  always  willina 
■  to  pay  a  fair  price  for  a  meritorious 

The  fine  line  of  demarcation  which  article.  What  it  particularly  objects  to 


Drake  Hotel,  Chicago,  where  the  an-  houses,  the  Government  will  step  m.  ^  "  particularly  objects  to 

... . uncement  was  made,  Mr.  Logan  out-  "While  the  Government  is  marking  is  pay  nig  a  long  price  for  a  p,  Kir  .-irticle.’' 

Imed  the  Association  s  plan.  time,  simply  relying  ujAm  the  gentleman  s  ^  f""''*."  '''\  '"o 

"TIk;  technique  of  broadcast  advertis-  agreement  with  the  larger  companies,  •^•  ^herma'i,  editor  ..f  the  .S^i  ig^WJ  ,, roves  mterestu.g  to  the  public.  He  sa„| 
mg  is  the  techm.jue  of  an  infant  art,"  wl.ose  leadership  will  mainly  intluence  {h.^  p'Zichv  that  news  always  gives  publicity  and  tha, 

he  said.  “There  is  a  vast  amount  of  radio  advertising,  the  .American  Associa-  1  R've  a.lvert.smg 

tumbling  going  on.  Users  of  the  medium  lion  of  .Advertising  zAgencies  has  launched  t.ajtors  to  have  a  real  innreciatinn  of  the  oiuy. 

"?tr oVriifaSJSuiir  ““  ™t“ura 

',pi"on  lU  us  ba;  liltl.  The  rLm  '  Oae  of  tlK  of  the  Amer-  ‘Sjerts ^"r^aikbtoTe'a  IS.T™  Iff  „e»?'nS'’an  ”*  ? 

for  this  is  that,  with  a  few  exceptions,  icaii  Association  of  Advertising  Agencies  wit^  the^  newsM^rs  ^  a  Mr  ^nt  n? 

they  have  failed  to  devise  means  of  test-  is  to  promote  good  advertising  and  dis-  si,gj.man  *  *  nn  th#-  nth<>r  hanH  ‘ 

ing  the  value  of  their  advertising.  They  courage  wasteful  advertising,  thereby  jr  ,  '  „  ci:  ja  director  and  the  ad  h.Vh^thp^^dv!l^Up’r 

drawn  ,o  .he  „so  of  th.  ^odin.J  serving  .he^ub^e  ^^  .elhsS  ^  ^°yLn"“  rt 

through  a  general  interest  m  radio,  terests  of  the  advertisers.  candidly  with  the  newspapers  as  they  the  public.” 

through  a  sense  of  the  vast  potentialities  would  have  the  newspapers  deal  with  In  touchinguponthcinter-relationbe- 

of  a  medium  or  reaching  so  many  people  expenme  tal  them,  they  will  experience  little  trouble,  tween  publicity,  advertising,  news  and 

at  once;  but  haying  used  it,  hey  do  not  ecogmzmg  the  ^  characterized  a  false  propaganda.  Mr.  Sherman  said  that  thev 

know  whether  they  have  used  it  well  or  »  an^  mcchum  that  ^rmits  an  statement,  given  to  the  press  with  a  kre  at  times  so  intimately  related  that  it 

have  wasted  their  opportunities.  Much  to  gain  the  a  tem.on  of  several  ^  deliberate  intent  to  deceive,  as  a  “bad  is  quite  impossible  to  unscramble  them, 

the  same  statement  might  have  been  i^ople  at  once^^  a  commit-  “Because  there  is  no  medium  of  pub- 

made  of  advertising  in  general,  however,  tee  to  study  the  new  medium.  imnnr.ant  as  the  newsnaner  i, 


“Because  there  is  no  medium  of  pub¬ 
licity  so  important  as  the  newspaper,  it 


as  recently  as  a  quarter  century  ago.  Ad-  “No  recommendation  for  or  against  '"\„-defining  advertising.  Mr.  Sherman  i',  of  the  utmost  concern  to  the  puwK. 
vertisers  until  that  time  had  been  stum-  advertising  from  broadcasting  stations  truthful  to  the  best  of 

bling  but  as  Lincoln  said,  ‘stumbling  for-  will  ^  made  ^  ‘to^h^cXcHon^of  Irts  “Advertising  is  the  means  taken  to  sell  the  newspaper’s  knowledge  and  belief, 
ward,  gradually  discovering  sound  prm-  will  contmed  to  the  collection  of  facts  commodity  or  an  idea.  .\n  advertise-  And  it  is  just  as  important  that  the  paid 
ciples  and  devising  methods  of  applying  and  data  and  experiences  and  an  analysis  ^  jmhlic  notice,  especially  a  advertisements  should  be  truthful.  Xoth- 


them  to  indivkluai  problems. 

“Broadcast  advertising  technique  be- 


all  the  assembled  information.  notice  inserted  for  a  price  in  some  public  ing  is  more  interesting  in  all  the  world 

While  the  iKitentialities  of  broadcast  Generally  it  aims  to  create  a  mar-  than  facts  and  an  advertisement  that  ore- 


,  ,  -  I  .  1  .u  {  .  i-Mi*.  0....0  »  ...o.  than  facts  and  an  advertisement  that  pre- 

gms  with  the  recognition  of  good  adver--  advertising  are  large,  there  are  factors  the  sale  of  goods  and  by  so  doing  sents  the  fads  interestingly  has  tre- 

tising  essentials.  Some  advertisers  will  of  public  good-will  involved  which  tnake  stimulate  both  consumption  and  pro-  mendous  pulling  power,”  he  concluded 

lind  It  necessary  to  provide  supreme  ar-  it  desirable  that  the  public  itself  should 

tists  in  order  to  obtain  a  hold  on  the  make  the  final  decision  as  to  whether  _  _ _ 

attention  of  large  groups  of  radio  lis-  or  not  this  form  of  advertising  should 
tellers.  Others  may  be  clever  enough  be  constructively  developed. 


and  fortunate  enough  to  devise  less  ex- 
jiensive  means  of  gaining  this  interest. 


“Whether  this  form  of  advertising  will 
produce  profitable  results  for  advertisers 


“With  all  advertisers  considering  the  will  depend  entirely  upon  the  public  re- 
possibilities  of  its  additional  means  of  action  to  it.  The  committee  of  the  As- 
communication,  it  was  quite  natural  that  sociation  will  deal  impartially  with  data 
a  real  problem  should  arise.  So  far  sev-  available,  collecting  it  for  the  benefit  of 
en  men  have  licen  able,  merely  through  advertisers.” 

a  gentlemen’s  agreement,  to  hold  back  _ _ 

a  floo<i  of  indiscriminate  broadcast  ad¬ 
vertising  that  might  have  damaged  radio  N.  Y.  District  Reporters  Hold  Party 
irreparably. 

“The  seven  men  mainly  responsible  for  New'spaper  ^n  on  the  late  watch 
I'liecking  a  tide  of  bargain  advertising  yarly  May  5,  listened  in  as  entertainment 


that  would  have  impaired  the  public’s  features  were  broadcast  from  the  lirst 
interc.st  in  radio  and.  perhaps,  have  ‘bn'K-r  of  the  disUict  reporters  ot  New 
caused  wasteful  results  and  a  reaction  '  Cafe  Boulevard  to  cele- 


INDimPOlIS 


against  radio,  were  led  bv  Secretary  formation  of  their  first  association, 

lioover,  of  the  Department  of  Com-  ^ W 


mercc.  and  included  David  Sarnoff,  vice 


final  editions  of  Sunday  newspapers  went 
to  pre>s.  During  broadcasting  of  the 


president  and  general  manager  of  the  •’'’oadcasting  ol  the 

Radio  Corporation  of  .Ameri^;  Weaker  o^ont.  the  night  city  desk  of  the  C /...  ago 

(iilTord,  president  of  the  American  Tel-  (w  "ww 

f  *  rp  I  I  ^  ^  t.  w  i  ork  Bssocidtion  rtiq  <iniioiincc(i 

ephone  and  Telegraph  Company;  Owen  j,,  immediately  take  steps  to- 

).  Arjuiig,  chairman  of  the  board,  and  ^  organization  in 

Gerard  Swope,  president  of  the  General  Chicago.  Miles  Bath,  of  the  City  News 

'  V  i  Association,  was  toastmaster  at  the  din- 

of  the  board,  and  H.  P.  Davis,  vice-  which  more  than  250  were  pres- 

jiresident  pf  the  W^est.nghouse  Electric  ,.„t  j 

(  ompany.  ll'orlJ,  was  largely  responsible  for  the 

In  the  address  before  tlie  Western  dinner  and  the  organization  of  the  new 
Council  of  the  .American  Association  of  association. 

■Advertising  .•\gencics,  Mr.  Ixigan  re-  _ 

ferred  to  an  unwritten  agreement  that 

still  restrains  ojkii  and  direct  advertising  Knoxville  Daily  Changei  Name 
from  broadcasting  stations.  ^  ^ 

“The  Radio  Corporation  of  America.”  I,'’"’  (  I"}'’-)  Journal 

said  Mr.  Logan,  “does  not  accept  ad-  changed  its  name  to  the 

vertising  at  all.  The  American  Teleplione  f^uoxr, lie  Journal.  The  double  name 
.-.nH  Teleer:,„h  romn  olv  .-.erentincr  onlv  >'Ctn  111  USe  for  more  than  2.S  VCars. 


and  Telegrajih  Company  is  accepting  only 

such  advertising  as  will  fulfill  tlic  re-  - — 

quirements  of  legitimate  entertainment.  ,,o  n  •  r  ino.i»  r\  ^ 

Neither  the  General  Electric  nor  the  Bellnnger.  of  1924  Out 

Westinghnuse  stations  are  accepting  ad-  “Bellringers  of  1924,”  a  collection  of 
vertising  at  all.  TIic  advertising  pos-  some  of  the  best  news  stories  which  have 
sibilities  are  great,  hut  the  Federal  Gov-  apiieared  in  the  Chicago  Tribune  during 
ernment  has  quite  obviously  determined  die  past  year  has  been  issued  by  that 
that  there  should  be  no  exploitation  of  newspapers  in  booklet  form.  The  collec- 
the  public,  and  that  the  public’s  interest  tion  represents  the  work  of  the  following 
should  have  first  consideration.  The  As-  14  men  and  women  of  the  Tribune  staff; 
s.Kriation  of  .Advertising  Agencies  is  in  lames  O’Donnell  Bennett,  Robert  Lee. 
liarmnny  with  Mr.  Hoover’s  policy.  .Arthur  Scars  Henning,  Arthur  Evans. 


Radio?  Of  Course! 

The  Indianapolis  News  has  long  pub¬ 
lished  radio  news  with  a  special  radio 
department. 

This  is  but  in  keeping  with  the  pro¬ 
gressive  policy  of  The  Indianapolis 
News  to  serve  its  readers  better. 

The  largest  circulation  of  any  news¬ 
paper,  daily  or  Sunday,  in  Indiana  is 
the  result. 


>rEw:s 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 


Fica.mk  T  Carroxx.  j 
^^dvertisin^Mans^ n 


New  York  Office 
Dan  A.  Carroll 
no  E.  42nd  St 
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‘More  than  a  "Million 
forMore  them  allear" 

average  net  paid  circulation  of  the 
^  Chicago  Sunday  Herald  and  Examiner 
for  the  six  months  ending  March  31st,  was 

1,120^94 

This  is  the  highest  record  ever  attained  by  any  American  ’ 
newspaper.  It  is  the  peak  of  a  record  that  has  been  main¬ 
tained  at  “more  than  a  million  for  more  tnan  a  year.” 

The  vast  army  of  readers  who  have  contributed  to  this 
achievement  are  a  prosperous  class,  a  discriminating  class 
for  they  pay  more  for  the  Chicago  Sunday  Herald  and 
Examiner  than  they  would  have  to  pay  for  another  news¬ 
paper. 

National  advertisers  have  the  benefit  of  this  Niagara  of 
sales  power  at  the  lowest  milline  rate  of  any  Chicago 
newspaper,  daily  or  Sunday  —  in  fact  of  any  newspaper 
rate  of  standard  record. 

The  advertising  message  of  any  manufacturer  of  a  meri¬ 
torious  product,  printed  more  than  a  million  times  in  a 
single  issue,  placed  in  over  a  million  homes,  and  read  by 
more  than  three  million  people,  will  naturally  be  translated 
into  sales. 


THE  CHICAGO  SUNDAY 

Herald  AND  Examiner 
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ENTIRE  N.  E.  A.  RICHMOND  CONVENTION 
PROGRAM  ANNOUNCED 


Sessions  of  Fortieth  Annual  Meeting  to  Be  Held  in 
Jefferson  Hotel  Auditorium,  June  1-3 — Sightseeing 


Tour  Follows 


'T'HE  complete  program  for  the  annual 
convention  of  the  National  Editorial 
Association  at  Richmond,  Va.,  June  1-3 
has  been  announced.  Sessions  will  be 
held  in  the  Jefferson  Hotel  Auditorium. 

The  program  follows; 

MONDAY,  JUNE  1. 

Morning  Session,  9:30  O’clock 

Invocation,  Dr.  J.  M.  Howland,  editor, 
Richmond  Christian  Advocate. 

Address  of  welcome.  Commonwealth  of 
Virginia,  Gov.  E.  Lee.  Trinkle. 

Address  of  welcome.  City  of  Richmond, 
Mayor  J.  Fulmer  Bright. 

Address  of  welcome,  Virginia  State 
Chamber  of  Commerce,  Dr.  J.  H.  Smith, 
president. 

Address  of  welcome,  Richmond  Cham¬ 
ber  of  Commerce,  J.  Scott  Parrish,  presi¬ 
dent. 

Address  of  welcome,  behalf  Virginia 
Press  Association,  Paul  Scarbourough, 
Tidc-ivatcr  News,  president. 

Response,  George  \V.  Marble,  president. 
National  Editorial  Association,  and  editor. 
Fort  Scott  (Kan.)  Tribune- Monitor. 

President's  .\nnual  Address,  George  VV. 
Marble. 

Appointment  of  committees ;  Audit  Cre¬ 
dentials,  Necrology,  Resolutions,  Officers, 
Reports,  Nominations. 

Report  of  Executive  Secretary,  H.  C. 
Hotaling,  St.  Paul,  Minn. 

Report  of  Treasurer,  W.  W.  .Aikens, 
Franklin  (Ind.)  Daily  Star. 

“Future  Print  Paper  Supplies,”  R.  S. 
Kellogg,  News  Print  Service  Bureau, 
New  York. 

“Question  Box.” 

12:45  p.  m.  adjournment  for  luncheon. 
Afternoon  Session,  2:15  O’clock 

“The  Wider  Field  of  Journalism,” 
James  Wright  Brown,  secretary.  World 
Press  Congress  and  publisher.  Editor  & 
PL’BLISHER. 

“Making  the  Newspaper  a  Success,” 
.\rthur  Bonnet,  president  Bonnet-Brown 
Corporation,  Chicago,  Ill. 

“Greetings  from  the  Far  East,”  Hon. 
Edward  Brodie,  Past-President;  United 
States  Minister  to  Bankok,  Siam. 

“Weekly  and  Daily  Journalism,”  Mrs. 
I,ee  J.  Rountree,  Bryan  (Tex.)  Daily 
Eagle. 

“Question  Box.” 

4  p.  m.  adjournment  for  trip  to  Peters¬ 
burg,  Va. 

TUESDAY,  JUNE  2. 

Morning  Session,  9  ;30  O’cLot  k. 

Invocation,  Dr.  R.  H.  Pitt,  editor,  Rich¬ 
mond  (Va.)  Religious  Herald  (Baptist). 

Musical  Number,  Hiram  L.  William¬ 
son.  Springfield,  Ill. 

“A  Woman’s  Experience  with  the  Daily 
Newspaper,”  Mrs.  Edith  Susong,  Grccnc- 
irille  (Tenn.)  Democrat-Sun. 

“Making  the  Country  Weekly  Pros¬ 
perous,”  B.  B.  Cozine,  ShelbyvUlc  (Ky.) 
News. 

“Government  Envelope  Legislation,” 
Ross  P.  Andrews,  vice-chairman,  treas¬ 
urer,  Envelope  Legislation  Committee. 

“Second  Class  Postage  Rates — from 
the  Country  Publishers’  Standpoint,”  Ole 
Buck,  Field  Manager,  Nebraska  Press 
.Association,  Harvard,  Neb. 

12 :45  adjournment  for  luncheon. 
■Afternoon  Session,  2:15  O'clock 

Musical  Number.  To  be  supplied. 

“How  the  N.  E.  .A.  Can  Extend  Na¬ 
tional  Advertising,”  James  O'Shaughnes- 
sy,  American  .Association  of  .Advertising 
Agencies.  New  York. 

“Free  Publicity:  Has  it  Made  You 
Rich?”  Wil  \'.  Tufford,  secretary.  Inland 
Daily  Press  Association,  Clinton.  la. 

Report  of  Committee  on  Code  of 
Ethics,  William  Southern,  Jr.,  Indepen¬ 
dence,  Mo. 


Adjournment 


Report  Legislative  Committee,  Wallace 
Odell,  Tarrytown,  N.  Y. 

4  p.  m.  adjournment  for  trip  to  .Ash¬ 
land.  Va. 

WEDNESD.AY,  JUNE  3. 

Morning  Session.  9  o’clock  sharp. 

Invocation,  Dr.  W.  S.  Campbell,  editor 
The  Presbyterian  of  the  South,  Rich¬ 
mond,  Va. 

“The  American  Newspaiier  Publishers 
.Association  and  Its  Purposes,”  John 
.Stewart  Bryan,  vice-president,  .American 
.Newspaper  Publishers’  .Association,  and 
iditor.  Richmond  (Va.)  NcTvs-Leader. 

“Good-Will  Advertising,”  Richard  D. 
Hcbb,  Public  Relations  Department, 
.Swift  &  Co..  Chicago,  Ill. 

“.A  National  Newspapermen’s  Home,” 
George  Hosmer,  past-president.  National 

Presentation  of  Loving  Cups :  Best 
Ifditorial  .Association,  Fort  Myers,  Fla. 
Editorial  Page,  Best  Community  Service, 
Best  Front  Page. 

Presentation  of  Louisiana  Chest,  New 
( Irleans  Association  of  Commerce,  New 
Orleans,  La. 

Report  Advertising  Committee,  Her¬ 
man  Roe,  Northficld,  Minn.,  chairman. 

Report  Committee  on  Resolutions  and 
other  committees. 

Selection  of  next  place  of  meeting. 

Election  of  officers. 

1.  p.  m.  adjournment  for  luncheon  to 
lie  tendered  at  News-Leader  Building, 
and  tour  of  battlefields. 

8  p.  m.  Banquet  tendered  by  Rich¬ 
mond  Chamber  of  Commerce  and  City 
of  Richmond. 

Following  adjournment,  members  will 
make  a  sightseeing  tour  to  places  of  his¬ 
toric  interest  in  Virginia. 


Fight  Billboard  Ban 

The  Weber  Poster  Advertising  Serv¬ 
ice,  Inc.,  which  has  been  refused  permits 
to  erect  billboards  in  Duluth,  Minn.,  by 
the  city  council  of  that  city  has  taken  the 
matter  into  the  state  courts.  The  city 
council  of  Duluth  adopted  a  resolution 
to  the  effect  that  billboards  “are  a  men¬ 
ace  to  public  safety”  and  ordered  that 
further  permits  for  their  erection  should 
be  refused.  The  order  has  been  in  effect 
since  July,  1925,  the  Weber  Poster  Ad¬ 
vertising  Service,  Inc.,  claims. 

The  advertising  firm  claims  in  its  ap¬ 
peal  to  the  courts  that  the  billboards  that 
it  has  erected  “have  never  blown  down, 
are  not  dangerous  and  no  one  has  ever 
suflfered  injury  or  damages  from  the  bill¬ 
boards.” 


Daily  Celebrates  21st  Year 

The  Boston  Evening  American  recently 
passed  its  21st  birthday  and  recalled  some 
of  its  early  history.  The  first  issue  of 
the  paper  was  of  24  pages  and  carried 
more  than  1(X)  columns  of  advertising. 
The  presses  were  started  by  a  button 
pressed  by  (jov.  Bates  at  the  State  House. 
James  W.  Reardon,  at  present  managing 
editor  of  the  Boston  Daily  Advertiser  was 
the  first  city  editor  of  the  Boston  Ameri¬ 
can. 


Governor  Signs  Newspaper  Bill 

Governor  M.  E.  Trapp  of  Oklahoma, 
has  approved  an  act  of  the  state  legis¬ 
lature  authorizing  a  newspaper  to  change 
its  name  without  losing  its  status  as  a 
legal  publication. 


Maine  Planning  to  Advertise 

^  Maine  residents  are  preparing  to  carry 
out  plans  recently  mapped  out  at  a  con¬ 
ference  called  by  Gov.  Ralph  D.  Brew¬ 
ster  for  advertising  the  state  particularly 
as  a  summer  resort.  It  is  planned  to  use 
newspaper  space  in  various  parts  of  the 


country.  Gov.  Brewster  told  the  people 
at  the  conference  that  Maine  residents  of 
St.  Petersburg,  Fla.,  were  to  place  at  their 
own  expense  a  full  page  advertisement 
in  a  Florida  paper  describing  the  beau¬ 
ties  of  Maine  and  inviting  the  winter  as 
well  as  the  permanent  residents  of  Florida 
to  visit  the  state  this  year. 


HEARST  CENTRAUZES 
BOSTON  MANAGEMENT 


Executive  Control  of  Morning  Adver¬ 
tiser,  Evening  American  and 
Sunday  Advertiser  Consoli¬ 
dated  Under  Andrews 


t'onsolidation  of  the  executive  manage¬ 
ments  of  William  Randolph  Hearst’s 
three  Bostfm  papers,  the  Morning  Ad- 
jw/wer.  Evening  American  and  Sunday 
.Advertiser,  was  effected  last  week.  There 
will  be  no  change  in  the  physical  prop¬ 
erties  and  the  individual  papers  will  re¬ 
tain  their  identities. 

I’nder  the  consolidation  Barrett  An- 
drcw.s,  publisher  of  the  Boston  American, 
becomes  publisher  of  the  three  papers. 
Edward  R.  Mahoney,  who  came  to  the 
Boston  American  as  managing  editor 
from  the  Chicago  American  in  January, 
will  be  managing  editor  of  the  trio,  while 
James  T.  Williams,  Jr.,  who  recently 
went  from  the  Boston  Transcript  where 
he  was  managing  editor,  to  the  .American, 
will  be  editor. 

John  Fitzpatrick  has  been  appointed 
assistant  managing  editor,  in  active 
charge  of  the  American,  while  James 
Riordon  will  be  assistant  managing  editor 
in  charge  of  the  tabloid  edition  of  the 
.\dvertiser.  John  Gowan  will  be  the 
editor  of  the  Sunday  .Advertiser.  Mor¬ 
timer  Berkowitz,  advertising  manager  of 
the  Advertiser,  is  advertising  director  of 
the  three  papers.  M.  S.  Lunn  will  be 
circulation  manager,  which  post  he  held 
on  the  .American. 

Edgar  D.  Shaw’,  former  publisher  of 
the  .Advertiser,  will  go  to  New  York  to 
do  special  work  for  .Arthur  Brisbane,  it 
is  announced.  T.  V.  Ranck,  managing 
editor  of  the  Advertiser,  will  be  trans¬ 
ferred  to  another  Hearst  paper. 

The  consolidation  was  the  result  of  a 


conference  in  Boston  last  week  attewUi  I 
by  William  Randolph  Hearst,  Arthar  I 
Brisbane,  Barrett  Andrews,  Edward  S  ■ 
Mahoney,  Edgar  D.  Shaw,  T.  V.  Rand  ' 
and  other  executives,  and  was  effective  a 
once.  The  tabloid  edition  of  the  Mom-  ^ 
ing  Advertiser  will  be  retained,  it  is  an-  | 
nounced.  Although  the  consolidation  will  t 
necessitate  a  slight  reduction  in  the  cirej. 
lation  department,  where  duplication  of  ' 
effort  existed,  no  reduction  will  be  made  t 
in  the  editorial  or  advertising  staffs,  ac-  L 
cording  to  Managing  Editor  Mahoney  I 
In  fact  the  editorial  and  photographic  f 
personnel  will  be  increased,  it  is  stated,  f 
Special  effort  will  be  made  to  still  far-  > 
ther  increase  the  circulation  of  the  Sun-  I 
day  Advertiser,  it  was  stated.  I 

Rochester’s  German  Daily  Celebrstei 

The  Rochester  Daily  Abendpost,  (ier- 
man  language  newspaper,  issued  a  special  I 
edition  May  2,  celebrating  the  75th  an 
niversary  of  the  establishment  of  the  (kr- 
man  language  press  in  Rochester.  Julbi 
W.  Stoll  is  president  of  the  Rochester 
German  Publishing  Company,  publishen 
of  the  Abendpost.  Mr.  Stoll  founded  that 
newspaper  in  1882.  All  of  the  Rochester 
German  dailies  were  subsequently  merged 
with  the  .Abendpost  in  1902. 


Sporting  Editor  Passes  Bar  Exam  I 

Charles  B.  Coppen,  for  20  years  a  I 
member  of  the  staff  of  the  Providence  I 
(R.  I.)  Journal  and  Bulletin,  and  for  the  J 
last  seven  years  sporting  editor  of  the  I 
Journal,  has  passed  the  examinations  of  I 
the  Rhode  Island  Bar  and  formed  a  part¬ 
nership  for  the  general  practice  of  law  ! 
under  the  firm  name  of  Davis  and  Cop-  I 
pen.  Mr.  Coppen  will  continue  his  work  i 
with  the  Journal  for  the  present.  | 


Murderess  Confesses  to  Girl  Reporter 

Through  her  kindly  attentions  and  per¬ 
sistent  efforts.  Miss  Maureen  McKernan, 
reporter  for  the  Chicago  Tribune,  last 
week  obtained  from  Mrs.  .Anna  Cunning¬ 
ham,  in  a  cell  at  Crown  Point,  Ind.,  a 
confession  that  she  had  murdered  three 
of  her  children  by  spreading  arsenic  on 
their  bread.  The  Associated  Press  cred¬ 
ited  Miss  McKernan  and  the  sheriff 
jointly  with  obtaining  the  admission  of 
guilt. 


“Our  Ludlows  give  the 
display  face  we  want 
when  we  want  it” 

Says  Dennis  J.  Daly,  Composing  Room  Foreman, 
Elmira  Star- Gazette,  Inc. 


IT  gives  me  pleasure  to  endorse  the  Ludlow  as  an 
asset  to  any  office  where  variety  is  demanded  and 
speed  and  convenience  are  necessary.  We  have 
found  that  our  two  Ludlows  give  us  the  display  face  we 
want  when  we  want  it  and  we  are  never  out  of  sorts. 
These  machines  give  us  true,  clear,  uniform  faces, solve 
the  distribution  problem  with  an  actual  saving  of  time 
and  in  every  sense  improve  conditions  in  our  compos¬ 
ing  room.  Having  used  Ludlows  with  complete  satis¬ 
faction  for  so  long  a  time  I  cannot  conceive  how  a  busy 
shop  can  well  get  along  without  them.” 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Ill. 

San  Francisco:  5  Third  Street  New  York:  63  Park  Row 

Boston:  261  Franklin  Street  Atlanta:  41  Marietta  Street 


LUDLOW  QUALITY  COMPOSITION 
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The  Sun  Supreme  ! 

in 

National  Advertising 

New  York  Evening  Newspapers 


For  the  first  four  months  of  1925,  The  New  York  Sun  leads  the  second 
New  York  evening  newspaper  by  more  than  a  quarter  of  a  million  lines  in 
National  Advertising. 

During  this  period  The  Sun  has  published  more  than  a  million  and  a 
quarter  lines  of  National  Advertising  and  has  had  a  gain  of  more  than  a  quar¬ 
ter  of  a  million  lines  in  this  classification — a  larger  gain  by  over  one  hundred 
thousand  lines  than  the  second  evening  newspaper. 

Among  the  six-day  newspapers  of  the  United  States,  The  New  York  Sun 
was  fourth  in  volume  of  National  Advertising  during  the  year  1924. 

The  Sun  does  not  accept  any  advertisement  that  would  injure  the  confi¬ 
dence  of  its  readers  in  reputable  advertising  or  that  would  be  likely  to  cause 
Sun  readers  money  loss,  injury  to  health  or  morals,  or  that  would  be  otherwise 
inconsistent  with  The  Sun’s  rigidly  constructive  advertising  policy.  All  adver¬ 
tisements  offered  to  The  Sun  must  comply  with  standards  set  up  for  the  pro¬ 
tection  of  its  readers. 

The  Sun  is  an  independent,  vigorous,  sane  and  clean  newspaper  that  is 
productive  to  the  advertiser  becaiNe  its  readers  have  confidence  in  its  news 
and  advertising  pages. 

I 
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OROANIZKI)  advertising  this  year  honors  Texas 
with  the  tweiity-lirst  annual  gathering  of  the 
AssiKiated  Advertising  Clubs  of  the  World, 
meeting  next  week  at  Houston.  The  host  which  last 
year  assembled  in  stately,  ancient  halls  of  London,  in 
the  preseiK'e  of  royalty,  now  turns  to  an  American 
commonwealth  of  five  million  souls,  living  in  the  midst 
of  modern  plenty,  on  soil  of  inexhaustible  resource 
and  imbued  with  a  winning  spirit  of  youth  and  driving 
progress. 

The  advertising  men  who  go  to  Houston  are  in¬ 
dividuals  to  appreciate  Texas— the  romance  of  her 
incredilde  commercial  and  industrial  development  under 
hands  that  truly  valued  the  foundations  laid  by  Stephen 
Fuller  Austin  and  Sam  Houston  and  their  hardy  de¬ 
scendants.  How  magnificently  has  man  wrought  the 
changes '  The  savagery  of  the  aborigine,  the  im¬ 
perialism  of  ,old  England,  France  and  Spain,  the 
tyranny  of  Mexico,  the  brutality  of  pioneer  life,  the 
armed  man  on  hor.seback,  the  stublxjrn  wilderness 
stretching  over  265,8%  square  miles — these  are  the 
background  shades  of  today’s  brilliant  setting  of 
human  liappiness,  prosperity,  activity,  in  a  field  so 
rich  and  promising  that  it  has  few  rivals  under  the 
sun. 

The  vast  majority  of  Texas  people  are  native  white, 
and  they  control  government,  business  and  the  social 
life.  Two-thirds  are  dwellers  of  the  rural  districts. 
Every  man  of  family  is  guaranteed  the  -ight  to  pos¬ 
sess  a  home,  and  the  tools  of  a  work-a-day  life,  e.x- 
empt  from  any  form  of  legal  taxation.  Texas  pro¬ 
vides  lavishly  for  the  education  of  her  youth.  The 
per  capita  state  allowance  for  education  is  $15  per 
.annum.  That  does  not  include  supplemental  taxes 
levied  by  districts  and  cities.  Her  love  of  religion, 
art  and  learning  is  evidenced  by  the  magnificence  of 
the  architecture  of  her  places  of  worship,  public  build¬ 
ings,  libraries  and  homes  and  the  preservation  of  the 
beautiful  relics  of  ancient  civilization.  The  Rice  In¬ 
stitute.  which  the  advertising  delegates  will  visit,  is 
being  built  and  maintained  out  of  a  $10,000,000  fund 
and  is  dedicated  to  the  advancement  of  letters,  science 
and  art. 

Texas’  budget  is  the  19th  in  the  list  of  states. 
The  a'^sessed  valuation  of  her  realty  exceeds  two  and 
a  quarter  billions.  Her  net  state  debt  is  less  than 
$5,000,000.  Her  marvelous  bank  resources  are  indi¬ 
cated  in  the  statistics  elsewhere  shown  in  this  issue 
of  Editor  &  Pubusher. 

Of  168.000,000  acres  of  Texas  soil  more  than  67 
per  cent  is  farm  land,  28  per  cent  improved,  worth 
four  and  a  half  billions  of  dollars,  which  is  the  third 
valuation  of  farm  property  among  the  states.  Texas 
leads  all  states  in  the  value  of  farm  products,  the 
latest  official  figure  being  $1,119,000,000. 

Cotton  is  the  leading  crop,  being  nearly  40  per  cent 
of  all  the  cotton  produced  in  the  United  States.  Corn, 
oats,  wheat,  barley,  rice.  pe.anuts,  hay,  sorghum  and 
a  great  variety  of  fruits  and  other  farm  products  swell 
the  rich  annual  yield  of  the  state. 

Texas  is  rejoicing  as  this  is  being  written  because 
of  sousing  Spring  rains,  the  forerunner  of  bumper 
yields. 

N’o  longer  does  the  Texas  cowboy  ride  whooping 
into  town  on  his  mustang,  except  in  the  movies. 
“Down  home”  he  rides  to  the  village  in  a  motor  car 
and  he  and  his  fellow  citizens  buy  at  the  rate  of 
14,047  new  cars  per  month.  Automobile  owners  in 
Texas  contribute  $11,000,000  annually  to  construct  and 
maintain  good  roads. 

Nothing  is  so  surprising  to  the  eye  of  the  visitor 
as  the  “forests  of  oil  derricks”  at  nearly  20,000  wells. 
Texas  prcxluces  more  than  160,000,000  barrels  of 
petroleum  per  year,  a  gush  each  day  valued  at  ap¬ 
proximately  $700,000,  This  is  one-seventh  of  the 
world’s  supply.  The  value  of  oil-producing,  trans¬ 
porting  and  refining  properties  within  Texas  is  esti¬ 
mated  at  $750,000,000.  This  includes  72  refineries, 
handling  half  a  million  barrels  of  crude  oil  per  day, 
coming  from  the  United  States,  Mexico  and  South 
America.  Oil  has  been  produced  from  the  breast  of 
Texas  for  60  years  and  the  treasure  that  still  exists 
beneath  her  surface  is  beyond  calculation.  -• 

Sulphur,  coal,  lignite,  clay  products,  asphalt,  cement, 
natural  gas,  limestone,  salt,  granite,  mineral  waters, 
quicksilver,  lime,  plaster,  lead,  fuller’s  earth,  silver  and 
small  quantities  of  gold  are  other  mineral  resources. 


lima  s  invnauon  to  me  /vs.sociated  .'\dvenisn» 
L  lubs  of  the  W  orld  to  make  that  city  the  scene  of 
organized  advertising’s  international  convention  m 
1926. 

.•\s  .soon  as  civic  leaders  liegan  to  discuss  iwssibilitiej 
of  a  Sesquicentennial  Ivxposition.  celebrating  the  IjOth 
anniversary  of  the  Declaration  of  Independence,  a(j. 
vertising  men  in  the  city  William  IVnn  founded  startB) 
to  make  arrangements  for  including  a  representation 
of  modern  advertising  in  the  celeliration  plans.  Thm 
the  bid  is  to  lie  made  on  Ix-half  of  Philadelphia  at 
the  Houston  meeting. 

The  Poor  Richard  Club  of  Philadelphia,  one  of  the 
largest  advertising  organizations  within  the  A.  K 
C.  W.,  has  formulated  a  powerful  argument  to  tuni 
the  feet  of  the  advertising  pilgrims  towards  Philadel- 
phia.  .Sentiment  also  enters  into  this  call.  “Come  to 
your  Philadelphia,”  the  Club’s  invitation  reads.  “Phil, 
adelphia,  as  the  birthplace  of  your  nation,  belongs  tc 
you  as  well  as  to  us,  who  live  within  its  boundaries.’ 

“Philadelphia  in  192<)I” 


ISAIAH 


CHAI’TER  XIV.  25. 

That  fru.siraleth  the  tokens  of  the  liars,  and 
niaketh  diviners  mad;  that  turneth  wise  men 
backward,  and  niaketh  their  knowledge  foolish. 


The  chief  supply  of  helium  gas,  which  may  some  day 
give  all  mankind  a  ride  in  the  clouds  on  heavier-than- 
air  craft,  is  supplied  by  this  state. 

The  material  facts  concerning  every  important  com¬ 
munity  in  the  Lone  Star  State  are  furnished  in  other 
pages  of  this  issue.  The  newspaper  and  advertising 
statistics  are  also  revealed  for  the  benefit  of  the  repre¬ 
sentatives  of  big  business  who  attend  this  convention 
or  stay  at  home,  but  who  mu.st,  wherever  they  may  be, 
reckon  with  this  huge  state  which  challenges  the  ad¬ 
miration  of  the  world  for  its  civic  triumphs  and  ma¬ 
terial  power.  No  business  man  making  the  trip  to 
Houston  can  fail  to  receive  new  inspiration  from  fresh 
impressions  of  .America’s  greatness.  From  the  tropical 
Rio  Grande  to  the  softly  chilling  hills  of  the  Upper 
Panhandle  your  Texan  and  his  wife  value  the  amenities 
and  hospitality  is  a  grace  never  neglected.  Houston 
and  the  circle-tour  cities  will  give  the  apostles  of  ad¬ 
vertising  warm  welcome. 


IF/ioi  Philadelphia  calls  she  means  it. 


A  BROKEN  ARM 


BUKE.AUCR.XCY  has  driven  publicity  out  of  the 
back  door  of  the  I'ederal  Trade  Commission. 
Now  watch  masked  men  climb  through  the  win- 
<low.  The  new  rules  make  it  ixissible  for  any  smart 
lawyer  to  ixitch  up  any  kind  of  trade  villainy.  With¬ 
out  publicity  the  ci>mmis>ion  is  nothing  that  any  cor¬ 
rupt  business  need  fear.  One  of  the  strongest  legal 
arms  that  has  even  been  extended  to  protect  honest 
commerce  has  been  broken. 

.Advertising  men  do  not  jean  the  chorus  of  tlianks- 
giving.  .Advertising  men  are  on  record  for  “truth," 
and  all  that  goes  with  truth,  and  no  truthful  trader  has 
ever  needed  to  fear  the  l-'ederal  Trade  Commission  or 
its  publicity. 


If  the  product  is  so  good  for  newspapers  why 
don't  ordinary  press  agents  sell  this  stuff  at 
space  rates  and  extraordinary  "public  relations 
experts’’  levy  substantial  Hat  rates  for  their 
one-eyed  authorship. 


BUSINESS  IS  GOOD 

PRODUCTION  in  basic  industries  in  March  was 
as  large  as  at  any  time  in  1924.  Distribution  of 
merchandise,  both  at  retail  and  witolesale,  was 
in  greater  volume  than  a  year  ago.  Sales  in  depart¬ 
ment  stores  and  through  mail  order  houses  slightly 
decreased.  The  volume  of  bank  loans  and  investments 
continued  at  a  high  level  during  the  five-week  period 
ended  .April  15.  Wholesale  prices  of  most  commodities 
declined  somewhat  in  March  but  owing  to  an  advance 
in  food  prices,  particularly  meats,  the  general  price 
level  remained  practically  unchanged. 

These  business  facts  were  given  out  this  week  by 
the  Federal  Reserve  Bank,  of  New  A’ork.  There  had 
been  a  report  in  advertising  circles  that  business  con¬ 
ditions  were  less  favorable  than  a  year  ago,  but  there 
appears  to  be  no  basis  for  such  talk. 


ORNAMENTING  JOURNALISM 

Tllh'  inve.stigating  reporter  c<ame  into  full  recog¬ 
nition  in  the  Pulitzer  prize  awards  for  1924,  and 
Editor  &  Pi  mi.isiikr  rejoices  therein. 

Two  youngsters.  .Alvin  Goldstein  and  J.  W.  Mulroy, 
who  wear  black  hats  pulled  down  over  the  left  eye 
and  take  assignments  seriously,  by  unanimous  consent 
of  the  jury  received  $1,000  for  the  best  example  of 
a  reporter’s  work  for  their  service,  while  in  the  employ 
of  the  Chicago  Daily  Xews.  in  assisting  the  authorities 
to  solve  the  Robert  Franks  murder  mystery. 

There  are  two  sch(V)ls  of  thought  on  this  subject, 
those  who  believe  that  the  function  of  a  newspaper 
should  merely  be  that  of  recording  the  news  as  it  is 
found,  and  those  wh<i  hold  that  a  newspaper  is  an 
institution  actively  devoted  to  the  welfare  of  the  public. 

If  Messrs.  Goldstein  and  Mulroy  had  gone  out  of 
an  office  where  the  former  policy  was  in  operation 
they  would  have  contented  themselves  with  police 
hand-outs. 

('oming  from  the  enterprising  Chicago  Daily  News, 
with  certain  knowledge  that  the  city  editor  of  that 
newspaper  expected  something  better  from  them  than 
work  that  a  bright  office  boy  might  do,  they  tackled 
the  job  man-fashion  and  their  .shrewd  investigation  led 
to  the  establishment  of  the  crime  of  murder,  identifica¬ 
tion  of  the  remains,  prevention  of  a  ransom  payment 
and  a  statement  and  clews  which  positively  connectfd 
Loeb  and  Leopold  with  the  atrocity  for  which  they 
were  later  convicted. 

Would  a  public  official  be  honored  for  playing  such 
a  part  in  a  public  cause?  Indce<l.  he  would  be  a 
hero.  The  two  newspaper  reporters  are  more  heroic 
in  the  role,  because  they  worked  without  the  advan¬ 
tages  of  police  authority.  The  newspaper  which  em¬ 
ployed  them  to  thus  serve  the  iniblic  interest  has 
established  a  new  bond  of  confidence  among  the  people 
who  read  it.  It  is  something  more  than  a  blotter  of 
current  events.  It  is  a  factor  in  the  great  social 
order  that  makes  .American  life  rank  at  the  top  of 
civilization. 
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r:iU.lAM  KANDOI.l’H  HKARST 


^  UKik  limch  with  I’rcsitknt  Coolidsc 
at  the  White  Hotisc,  May  2. 

Edward  H.  Butler,  publisher  of  the 
Buffdo  liveniiisi  Ahtc’.r,  has  been  elected 
vice-president  of  the  Kllicott  Club  of 
Buffalo,  the  holdini,'  company  of  the 
property  of  the  Buffalo  Athletic  club. 

E.  Lansine;  Kay,  publisher  of  the  Si. 
Louis  Globc-lh-mocral,  attended  a  meet¬ 
ing  of  the  University  of  Missouri  board 
of  curators  in  Kansas  City  .April  28. 
Mr.  Kay  is  a  member  of  the  board. 

H.  R.  Swartz,  president  of  the  Inter¬ 
type  Corporation,  New  York,  sailed  on 
the  Leviathan  Saturday,  May  2,  on  a 
business  trip  to  England  and  Germany. 
He  e.xpi'Cts  to  return  on  the  Mauretania, 
leaving  England  June  13. 

Thomas  Rees,  publisher  of  the  Sfriiin- 
Md  (Ill.)  State  Kesisler.  and  Mrs. 
Rees  have  returned  after  a  three  months 
In  Bombav 


purchased  the  i  lairtoii  (  I’a. )  I’i  o;.;ress. 
a  weekly. 

Edwin  j.  Seifrit  has  joined  the  staff 
of  the  Milzeaukee  .Seiiliiiel. 

I’elham  A.  Barrows  is  now  the  editor 
of  the  lluuliiiiilitn  l'a<-k  (Cal.)  A'ctc.f. 
He  is  a  Nebraska  newspaiKT  man  :ind 
former  lieutenant-governor  of  that  State. 

R.  C.  Franklin,  news  editor  of  the 
risalia  (Cal.)  Ih'lla,  has  resigned. 

■Mrs.  Julia  Blanshard.  feature  writer 
on  the  San  Dieno  (Cal.)  Sun,  with  her 
husband,  I’atd  Blanshard,  is  leaving  for 
a  world  tour. 

Miss  Ruth  Haverton  Brown,  winner 
of  a  personality  contest  conducted  last 
summer  by  the  Trenton  Times,  is  now 
a  reporter  for  that  newsixiper. 

W.  J.  Gresham,  for  rruiny  years  editor 
of  the  l.e.riiifiton  (Mo.)  .Vitcs.  has  re- 
signe<l  to  practice  law. 

Owen  Moon  Jr.,  formerly  connected 
with  the  Trenton  Times,  and  Mrs. 
.\l(K>n.  recently  returnul  from  a  tour  of 
S(  uthern  Europe  and  Egypt. 

l-'red  L.  W  .  Bennett,  commercial 
writer  and  correspondent  of  Salt  Lake 


Eugene  Maupin  has  t>urchaseil  the 
lirez  ier  (  Mo.)  .  Ip^ea!,  and  \vill  move 
it  to  Clarence,  Mo.,  whee  he  will  pub¬ 
lish  it  at  the  Clarence  Indepeudent. 

W.  B.  Jones,  owner  of  the  Tierce  City 

1-  (Mo.)  Leader  Journal,  has  sold  the 

DilNNlNG  his  newspiipcT  career  on  '  .  i-  i  <-  ii 

‘  .  .  iiaper  to  b.  L.  (jillespie. 

a  little  weekly  paper  in  his  native  *  ■ 

town,  Columbia,  Mo.,  when  he  was  still  ,  Marion,  has  pur- 

in  his  "teens,”  J.  '•'based  the  Trospect  (().)  .Monitor  trom 
P  Baumgartner]  1'-  Schumaker  and  wiil  take  possession 


editor  and  gen-  formerly  was  a  reporter  on 

eral  manager  of  Marion  Star,  which  was  owned  by  the 
the  Santa  Ana  President  Harding. 

(Cal.)  Daily  - 

HOLDING  NEW  POSTS 


k  e  a  i  s  t  c  r,  has 
achieved  signal 
success.  He  went 
to  California  in 
1877  and  has 


J.-\MES  H.  WOOLLE-V,  from  reported 


J.  P. 


tour  of  India  and  Europe, 
they  met  John  Harrison,  publisher  of  the  City,  has  gone  to  the  hospital  for  a 
Danville  (Ill.)  Commercial-.Xezvs,  and  minor  operation. 

his  mother.  K.  G.  Grasslield,  forimr  editor  of  the 

C.  S.  Murray,  publisher  of  the  Liberty  Cedar  Hapids  (la.)  Nepubliean,  has 
(Mo.)  Adz-anee,  will  take  a  vacation  this  left  for  Jacksonville,  b'l.i..  where  he  will 
summer  after  completing  a  record  of  50  liecome  held 
continuous  years  with  the  paper. 

Mrs.  Constantia  Trussell,  wife  of  b'di- 


.S'alt  l.ake  City  Telegram,  to  Salt 
Lake  City  Tribune.  He  is  succeeded 
aided  in  building  by  Harvey  Hancock  who  has  been  on 
up  four  daily  the  sports  staff. 

newspapers,  t  h  e  Cecil  C.  Moyer  from  city  desk,  .Von 
Dieao  (Cal.)  Sun,  copy  desk,  San  Diego 
Union.  His  place  on  the  Sun  has  lieen 
taken  by  Sam  Jackson,  formerly  on  the 
Sun’s  reportorial  staff. 

Huinplireys  F.  Wood  from  editorial 
staff,  Batavia  (N.  V.)  Nezvs,  to  Buffalo 
Times. 

M  iss  Louella  M.  Perry,  from  San 
Diego  (Cal.)  Aim,  to  society  reixirter. 


kiz'erside  Tress. 
the  Pasadena 
Star  (now  the 
Star-Nezi's),  the 


tor  E.  S.  Trussell,  of  the  Canby  (Minn.) 
Xezi’S  is  in  the  East  visiting  her  son,  E. 
H.  Trus.sell,  of  the  Nezu  York  World, 
and  her  nephews,  Percy  Trussell,  on  the 
city  desk  of  the  Ab-w  York  Daily  Graphic 
and  Prescott  Trussell,  city  editor  of  the 
Baltimore  Sun. 

James  Kerney,  principal  owner  of  the 
Trenton  Tinu's,  returned  recently  from 
a  vacation  in  .Asheville,  X.  C. 

Crnmbie  Allen,  past  president  of  the 
Southern  California  Editorial  Association, 
and  the  editor  of  the  Ontario  (Cal.) 
Report,  is  on  a  cruise  around  the  world. 


Long  Beach  Press  (now  the  Press-Tele¬ 
gram)  and  the  Santa  Ana  Register. 

The  Register,  which  Mr.  Baumgartner 
still  owns  and  manages,  is  published  in  a 
town  of  less  than  30,000  population,  situ¬ 
ated  within  35  miles  of  Los  .Angeles.  For  .  . 

the  past  ten  years  (with  the  exception  of  Dtego  Lnion. 

1922  and  1923)  it  has  been  the  only  daily  James  Wines,  from  City  News  Bureau. 

.  .  .  paper  published  in  Santa  .-\na,  the  countv  Chicago,  to  staff,  Chicago  Herald  and 

Association  ot  Real  Estate  Boards.  Orange  county.  Lxaminer. 

1  aid  Daiisingberg,  editorial  writer  Register  is  a  standard  eight-col-  J.  P.  Wolfson,  from  City  News  Bu- 

tor  the  .Minneapolis  Journal,  has  been  paper  of  16  to  28  pages,  with  full  reau,  Chicago,  to  staff,  Chicago  Evening 

appointed  state  librarian  of  .Minnesota,  (j.  P.  and  N.  E.  A.  services.  Tost. 

)\  io\.^  iristianson.  .Almost  without  a  break  for  twenty-  Robert  .Akers,  from  City  News  Bureau, 

Ben  Samuelson  has  rejoined  the  Salt  f,Yg  years,  Mr.  Baumgartner  represented  t'hicago,  to  staff,  San  Antonio  (Tex.) 
Lake  City  I  elegram,  as  head  of  copy  (,'alifornia  in  the  National  Editorial  As-  Express. 
desk.  He  succeeds  Emerson  Bower,  who  scx'iation,  and  is  a  past  president  of  that 
has  gone  to  t  hicago.  association,  having  Ixen  elected  to  its 

Maurice  Hcnle  has  resigned  from  the  presidency  at  New  Orleans  in  1908.  He 

liad  always  been  and  is  still  active  in  jVflSS  MARY  CHE.AIRS,  society  ed- 
State  Eiditorial  Association  work,  having  1»1  of  the  Wilmington  (Cal.)  Daily 
served  five^  .y.''/*'’*  .  4*^*  *•_  Journal  to  Albert  W.  Scherer,  recently. 

drew  K.  Boone,  formerly  on  the  staff 


MARRIED 


staff  of  the  .St.  Louis  Times. 

Charles  El.  Meek,  formerly  of  Elarris- 
burg.  Pa.,  has  joined  the  I lagerstozon 
(Md.IAif/v  .Mail  staff,  succeeding  Miss 
Hetty  M.  Snyder,  resigned. 

Miss  I.enore  K.  Downey,  of  the  re- 


Southern  California  Editorial  Associa 
tion. 


tr,  fl,n  r _ ■'*"  R”  Rt  a  six  months  stay 

in  southern  Europe. 


CHANGES  OF  OWNERSHIP 


to  the  State  .-Kgricultural  Committee. 

.Arthur  Capper,  Kansas  publisher  and 
United  States  senator,  addressed  the  Poor 
Richard  Gub  of  Philadelphia,  May  1. 

Robert  Lincoln  O’Brien,  editor  of  the 
Boston  Herald,  gave  an  address  on 
“Presidential  Kaleidoscopes”  before  the 
Radcliffe  ,\lumn.-c  .As.sociation  of  Boston 
last  week. 


LLOYl 


IN  THE  BUSINESS  OFFICE 

SPENCER,  of  the  advertis¬ 
ing  department,  Seattle  Post-Intel-  ...^  . . . 

ligcnccr,  and  president  of  the  Pacific  recovering  from  an  operation. 

.Advertising  Clubs  .Affiliation,  Wilbur  Lewis,  reporter  for  the  Clev 


Thomas  Horgan.  of  the  Boston  .Inieri- 
can  day  rewrite  battery,  has  l)eeii  made 
night  city  editor. 

James  n’Connell.  formerly  on  the  Bos¬ 
ton  Tost  city  .staff,  is  now  Bangor.  Me., 
correspondent  of  the  Boston  Post  and 
Boston  American. 

Clayton  Noting  has  joined  the  Boston 
.  hnerican  day  rewrite  staff,  coming  from 
the  Philadelphia  Inquirer. 

Miss  Dora  Stautner,  society  editor  of 
the  Wilmington  (O.)  Nezvs- Journal,  is 


of  the  San  Diego  (Cal.)  Auii,  to  Miss 
Eldythe  G.  Bayliss  of  Los  .Angeles,  re¬ 
cently. 

Edward  W.  Scannell,  sporting  editor  of 
the  Worcester  Evening  Post,  to  Miss 

1-  /'  u  c  u  Marion  C.  Power,  of  Worcester,  Mass., 

Okserzer,  succeeding  (leorge  H.  .Schaat.  ,  . 

Roy  W.  Childress  will  be  local  man- 

.  .  .1 _  _i- . . *1 _ .  ...:n  - 


f  S.  F.ARQUH.AR,  of  Cedar  Rajiids. 
J*  la.,  has  taken  over  the  DelVitt  (la.) 


ager.  No  other  changes  in  the  staff  will 
he  made. 


Wallace  EL  Sherlock.  St.  Paul. 


SPECIAL  EDITIONS 

has  pn.ATAM  (ONT.)  DAILY  NEWS, 
28-page  Motor  edition,  April  25. 
Columbus  (O.)  Dispatch,  third  annual 
Home  Complete  Exposition  edition, 
.April  19. 

Longznew  (Wash.)  Daily  Nezvs,  32- 


Coast 


accpiired  the  I’inton  (la.)  l-agl.-,  suc¬ 
ceeding  EL  .A.  Murphy.  Mr.  Murphy 
will  devote  his  entire  time  to  his  lozva 
.Magacine. 

Virgil  .-A.  Wyatt,  recently  on  the  re- 
the  Oxnard  (Cal.)  Daily  J  ribune.  Air. 


snnlp  Anrit  90  .1,„  IT  •  ■  I.OHI.-..  Iiimiivi  lor  me  \..iivc-  Wvatt  was  formerly  with  the  Kansas 

AHvertBmiT  "ri  h  r/mi'.v.  will  leave  vyithin  the  next  City  ( Alo. )  Journal-To.~t,  the  St.  Louis 


.Adyerti.sing  Club.  two  weeks  for  Tampa.  I’la..  to  join  the 

Kex  E.  Perkins,  secretary  of  the  Le-  copy  desk  of  the  Tampa  Tribune. 

Gacette-Nezvs,  who  has  Wliarton  E'o.ster.  feature  writer 

necn  ill  tor  some  time,  has  gone  to 
Saranac  I.ake  to  spend  the  summer. 


( Alo. )  and  the 

Democrat. 


St.  Louis  Glohe- 


St.  Paul  Daily  Nezvs,  12-page  “Better 
Homes”  number,  April  26. 

South  St.  Paul  (Alinn.)  Daily  Re¬ 
porter,  “Buy  in  South  St.  Paul”  number, 
April  30. 


for  the  C  lezviand  Tress,  has  returned, 
after  an  extensive  tour  of  the  province  of 
Mrs.  Rosalie^  Fowler  has  been  ap-  Ontario,  Can.,  to  get  feature  stories  for 
pointed  advertising  and  circulation  man-  his  paper. 

ager  of  the  Tiistin  (Cal.)  Kezvs.  Rolx’rt  Creighton  has  joinetl  the  city 

.Art  Brown,  former  advertising  man-  staff  of  the  .Springfield  (Alass.)  Repiib- 


ager  of  the  Rapid  City  (S.  D.)  Daily 
Journal,  has  joined  the  editorial  staff 
of  The  Nation's  Business,  at  Washing¬ 
ton.  D.  C. 


a  (quaint 

Wkeel ,  t  anil  oU 

DuftJt/,  (iiccaraeil.arul  tovlerei 
^  With  mold 
Vet  it^  dear  to  my  neart 

^  vijKeyeVer  1  roair 


I  icon. 

James  Burke,  sporting  editor  of  the 
Brockton  ( .Mass. )  Enterprise,  and  Airs  1  _  +  1  . 

Burke  are  receiving  congratulations  UfKin  for  it  bring^  back  my 
R-  .A.  Ward,  m.anager  of  the  Lc.ring-  recent  birth  of  a  son.  '  -  -  11  < 

ton  (Alo.)  Adz'crtiser,  is  now  manager  William  Welpley,  formerlv  assistant 
and  editor  of  the  Lexington  Nezvs.  news  editor  of  the  Philadelphia  Record. 

P..  A.  Butler  has  been  appointed  ad-  '.’f 
vertising  manager  of  the  St.  John  (N. 


SilfiouettG 

Sentiments 


?■  ,  ^kygraph-Journal  and  Times-Star, 
noth  daily  newspapers  published  in  St. 
John,  X.  B.  lie  had  previously  puh- 
hshed  a  monthly  styled  TIu'  Clark  and 
Maritime  Salesman,  in  St.  John. 

Charles  S.  Walsh,  for  the  past  year 
advertising  manager  of  the  Oszv’go  (X. 
)•)  Times,  has  joined  the  staff  of  the 
Binghamton  (N.  Y.)  S’liii,  with  which 


Robert  A'inning,  formerly  of  the  Phila¬ 
delphia  Inquirer,  has  joined  the  Cam¬ 
bridge  edition  .staff  of  the  Boston  Ameri- 


Raymond  Washburn,  .son  of  Rev.  Rob¬ 
ert  XVashburn,  former  editor  of  the  Bur¬ 
lington  (Vt.)  Press,  has  joined  the  staff 
of  the  .\'orth  Adams  (Alass.)  Herald. 

David  Marsh,  of  the  (Cambridge  edi- 


he  was  formerlV ’connected  for  five  years.  1'""  f  the  BoMon  American,  has  been 

transferred  to  the  .Merrimack  valley  cdi- 


IN  THE  EDITORIAL  ROOMS 


L 


tion  office  at  Lowell. 

E_  y  ,  Jerry  Lyons  and  Edward  Moriarty 

,  p  LOWREY  has  succeeded  Hugh  have  been  transferred  from  the  city  staff 


■  p  P-  Eames  as  editor  of  the  Warren  of  the  Boston  American  to  the  Cambridge 
(Pa.)  Daily  Tribune.  Mr.  Eames  has  edition  office. 


^HE  Louisville  Post,  the  Buffalo  Star  and 
the  Spokane  Chronicle  are  aaaong  the 


first  papers  to  sign  up  for  this  Central 
Press  Association  discovery,  surely  the 
most  beautiful  feature  ever  offered  to 
editors.  In  a  one-column  cut,  four  inches 
deep,  it  is  a  daily  feature  of  inevitable 
appeal  to  all  classes  of  renders.  Nothing 
like  it  has  ever  been  available  to  news¬ 
papers  before.  The  entrancinc  silhouettes 
will  attract  the  children;  and  adults  will 
find  in  both  the  drawings  and  lovely  verses 
inspiring  relief  from  the  cares  of  the  day. 
Here’s  a  FEATURE  you  can  be  proud  of. 
Wire  now  for  proofs  and  prices. 


TIieCentkal  Press  Ass’s, 

CLEVELAND,  O. 


Editor  &  Publisher  f  it  r  May  9 ,  1925 


Tribune,  Wisconsin ;  (i.  Vaux  Bacon,  editor  of  the 


ASSOCIATIONS 


Rotarian  Section,  l6-pages,  April  23.  Rotarian  Magacine,  Chicago;  Walter 
OwaJm  World-Herald,  a  64-page  Prog-  kelson,  Marquette  university,  Milwaukee ; 
ress  edition,  April  30.  Joseph  Morns,  Kipon  college,  Kipon ;  and 

..  ,  ,\t  1  \  /-  oo _  Miss  Jane  Maline,  St.  Mary’s  college. 

.\,~u'ark  (New  \ork)  Courier,  28-page  m,,  nden 

special  edition  celebrating  the  100th  an¬ 
niversary  of  Arcadia,  N.  Y.  “  ’ 

Lankershim  (Cal.)  Press  a  special  ASSOCIATIONS 

_  ing  Men,  New  York,  will  hold  its 

PRFUH  A<i<ioriATinN  NOTpe  annual  spring  dance  May  15,  in  the  club 
PRESS  ASSOCIATION  NOTE,.  rooms  of  the  Cafe  Boulevard.  John  Ham- 

/"'.AKL  WITH.AM,  of  Pittsburgh,  has  mann  is  in  charge  of  arrangements. 

been  stationed  at  Hagerstown,  Md.,  Detroit  Adcraft  Club  elected  Ward 
to  operate  the  Associated  Press  leased  Marsh  of  McKinney,  Marsh  &  Cushing, 
wire  for  the  Herald,  succeeding  William  Inc.,  president  at  the  annual  election  last 
F.  Catter  who  is  now  vacation  relief  week.  He  succeeds  W'alter  K.  Towers, 
operator.  advertising  manager  of  the  Paige  Motor 

Joseph  F.  Hcarst,  formerly  of  the  Car  Company.  Ralph  Yonkers,  advertis- 
Kansas  City  Star  and  the  St.  Joseph  '"K  manager  of  the  J.  L.  Hudson  store, 
(Mo.)  News-Press  has  become  assistant  elected  v^e-president ;  Robert  Thien. 
bureau  manager  of  the  International  f'*  Theodore  F.  McManus  Company,  sec- 


News  Service  in  Kansas  City. 

WITH  THE  SPECIALS 


retary;  Elmer  P.  Grierson,  of  the  Ameri¬ 
can  Boy  iMagaHnc,  treasurer. 


died  at  her  home  last  week  after  a  briti 

ASSOCIATION  CHIEFS 

James  L.  Campbell,  70,  founder  of 
-  the  Barry  ton  (Mich.)  Press,  weekly,  wy 

ONE  of  the  few  women  presidents  of  found  dead  in  his  horne  at  Big  Rapi(jj 
press  associations  in  the  country  is  '■‘^cently.  His  son,  Col  in  Campbell,  jj 
Mrs.  R.  L.  Lord,  editor  of  the  Wells  'he  Press. 

Mirror,  recently  Thomas  A.  Dailey,  well-kno»j 
elected  president  among  Michigan  newspaper  workers, 
of  the  Southwest-  «i'ed  at  the  home  of  his  daughter  in 
ern  Minnesota  Frankfort,  Ind.  Dailey  was  an  editorial 
Editorial  Associ-  writer  on  the  staff  of  the  Jackson  Dailj 
ation.  It  is  the  Citisen  some  40  years  ago,  and  later 
first  time  this  or-  purchased  the  Adrian  (Mich.)  Times 
ganization  has  m  partnership  with  De  Witt  Russell,  of 
chosen  a  woman  Jackson. 

president.  William  O.  Briggs,  55,  for  35  years 

Her  address  be-  associated  with  circulation  departments 
fore  the  St.  Paul  of  Clinton  (la.)  newspapers  died  .April 
convention  of  the  24.  .At  one  time  he  published  the  Clm- 
.Association  made  ton  Advocate  which  suspended  in  1923. 
such  an  excellent  He  had  lately  been  identified  with  the 
impression  that  Clinton  Herald. 

Mrs.  K.  L.  Lord  she  was  invited  Ernest  W.  Williams,  33,  member 
,  ,  of  tho  circulation  staff  of  the  Daxviui 

the  annual  convention  of  the  National  Ed-  (m.)  Commercial-News,  died  suddenly 


pRANK  G.  ERSKINE  has  joined  the  j,  Buckley,  president;  John  H.  Logeman, 
New  A'ork  office  of  Cone,  Hunton  G.  Raymond  Schaeffer,  vice-presidents : 
&  Woodman,  Inc.,  publishers’  representa-  Paul  Van  Auken,  secretary. 


tivcs,  as  a  solicitor.  Mr.  Erskine  is  a  Parliamentary  Press  Gallery,  Ot-  is  an  educator  and  at  present  is  a  member  \  P»I  mVu  7?"  form,  i 

son  of  Prank  L  Erskine.  advert.smg  ^eld  its  annual  dinner  on  April  25.  of  the  Minnesota  legislature.  thrstaffs  of  the  TnZnJZ 

manager  of  the  W.  L.  Douglas  Shoe  ,,.35  attended  by  the  Governor-General.  -  ^  TZfh  A  me 

Company,  Brockton,  Mass.  Baron  Bvnp  the  Premier  the  two  on-  the  Aor//i  /Jmcrican  A  cram  died  aboard 

Howland  and  Howland,  publishers’  position  leaders  and  man^  members  of  Im^^^rr'^turL^from  an'llfL^^^^ 

representatives,  on  May  1.  moved  to  new  {he  Cabinet  and  Parliament.  WUHUary  'e  was  returning  from  an  18  months  tnp 

Ll'SinTNfw^off -  H.S.  Van  Fleet,  99,  who  for  65  years 

ThZas  F  Clark  Inc  nnhUshers’ ren-  i^r  F,  McKEELEY,  city  editor  of  the  published  the  Nev  York  ClitPer.iA 

resentatives.  have  moved  to  new  offices  27.  "The  party^Thich'^if  hmited  to  60!  A^pHl^^lf '"^aRe/ ^rolo^  in  Yonkers,  N.  Y.,  recently, 

in  the  Greely  Arcade  Building,  128-136  will  go  up  the  Hudson  by  boat  to  Sauger-  Hp  had^hppn  tFp  FYnminAr  Mary  Cabell  Richardson,  for 

West  31st  street,  New  York.  ties.  From  that  point  an  automobile  trip  ,  ^  f  ^  member  of  the  Examiner  many  years  Kentucky  society  editor  of 

Frost,  Landis  &  Kohn,  publishers’  rep-  through  the  Catskills  will  be  made.  The  fearVbfsideT'^acting'lf f w 

resentatives,  have  occupied  new  offices  at  return  trip  will  be  made  by  boat  ^Iay  27.  Blrrpsnnnrfcnr  nf  the  Canart^an  Precc  J?  Kentucky 


Chicago  Advertising  Council  elected  the  annual  convention  of  the  National  Ed-  (ui  )  Commercial-News,  die 
the  following  officers  April  30 :  Homer  itorial  .Association  to  be  held  in  Rich-  April  24. 

J.  Buckley,  president ;  John  H.  Logeman.  niond.  Va.,  in  June.  Y.  H.-tLL,  SO,  a  Philadelphu 

G.  Raymono  Schaeffer,  vice-presidents:  Mrs.  Lord  has  been  editor  of  the  newspaper  man  died  at  his  home  k 

Faul  Van  Auken,  secretary.  Mirror  for  several  >ears.  Her  husband  Charlotteville,  Va.,  recently. 

Parliamentary  Press  Gallery,  Ot-  is  an  educator  and  at  present  is  a  member  1  FvfirucnxT  Pa!  «iri»  77 


^  '  rt  t  .  was  diiciiucu  uy  me  vjuvcriiui -vjeiici  di. 

Company,  Brockton,  Mass.  Baron  Byng.  the  Premier,  the  two  op- 

Howland  and  How’land,  publishers’  position  leaders  and  many  members  of 
representatives,  on  May  1.  moved  to  new  the  Cabinet  and  Parliament, 
and  larger  quarters  in  the  new  Equitable  Newspapermens’  Association  of 
Life  Building,  New  York.  VorW  V.Vinitv  will 


.A.  Emerson  Palmer,  72,  formerly  on 
the  staffs  of  the  New  York  Tribune  and 
the  North  American  Review  died  aboard 
the  steamship  La  Bourdennais  on  which 
he  was  returning  from  an  18  months’  trip 
in  Europe. 

H.  S.  Van  Fleet,  99,  who  for  65  years 


250  Park  avenue,  New  York.  The  firm 
was  formerly  located  at  225  Fifth  avenue. 

F.  L.  Sparks,  who  has  been  with  the 
Los  .Angeles  office  of  the  Kimball-Mo- 
gensen  Company,  publishers’  representa¬ 
tives,  has  been  transferred  to  the  San 
Francisco  office.  Tlie  company  has  ob- 


correspondent  of  the  Canadian  Press.  Society  of  Colonial  Dames  and  Daughters 
Wilfr'id  H.  Follett,  formerly  golf  of  the  Revolution,  died  after  a  linger- 
editor  on  the  Boston  (Mass.)  Journal,  ing  illness  last  week. 

FLASHES  died  at  Bellevue  Hospital,  New  York,  William  B.  Mead,  82,  formerly  pub- 

last  week.  lisher  of  the  Goshen  (N.  Y.)  Democrat, 

-  "  J.  Hollingsworth  Snebly,  65,  for  died  at  his  home  in  Goshen,  May  5.  For 

Even  if  women  do  have  more  sense  the  past  18  years  an  employe  of  the  cir-  many  years  Mr.  \lead  was  in  charge  of 


tained  the  representation  of  the  Merced  than  men,  a  man  never  has  to  wonder  if  culation  department  of  the  Detroit  Nnvs,  Sousas  Band. 


(Cal.)  Sun-Star.  his  knees  are  showing. — Columbia  Record. 

ON  THE  MECHANICAL  SIDE  The  woman  who  says  all  men  are  alike 

william  BROWN,  formerly  a  com-  should  the  man  who  says  he 

^  positor  with  the  Curtis  Publishing  understands  veotnen.-Toledo  Blade. 
Company,  of  Philadelphia,  is  now  em¬ 
ployed  on  the  mechanical  staff  of  the  The  more  dishwater  a  wedding  ring 


his  knees  are  showing. — Columbia  Record,  died  at  Harper  Hospital,  Detroit,  May  1.  Ralph  D.  Paine,  54,  noted  author  and 

-  Mrs.  L.  M.  Cramer,  for  15  years  a  former  newspaper  man,  died  April  29,  in 

The  woman  who  says  all  men  are  alike  member  of  the  editorial  staff  of  the  Ann  Concord,  N.  H,,  where  he  was  serving 

should  marry  the  man  who  says  he  Arbor  (Mich.)  Times  Nezvs  died  March  on  the  federal  grand  jury.  His  news- 

understands  women. — Toledo  Blade.  28,  at  Nanking.  China,  according  to  mes-  paper  experience  included  work  as  a  spe- 

_  sages  just  received  in  Ann  Arbor.  cal  correspondent  in  England,  1901  and 

The  more  dishwater  a  wedding  ring  C.  B.  Cook,  editor  of  the  Myton  J”  i  he  was  in  charge  of  the 

sees  thT^Ton^er  ft  seLs  to  last-  (Utah)  Tree  Press,  and  one  of  the  old-  *^1 


Atlantic  CitZ  Ve;:i::or  Ne;^.  sees  the  -longer  it  seems  to  last.-  (Utah)  Free  and  one  of  the  old-  trust  He  was 

L.  K.  Johnson,  formerly  of  the  Phila-  Columbia  Record.  Stes".lsTad  a  ^Havana  cX"  He  A/a^X  in  S 


L.  K.  Johnson,  formerly  of  the  Phila¬ 
delphia  Daily  Nctvs,  has  also  joined  the 
Ventnor  News  mechanical  staff. 

“^PHnni  's  deciding  which  way  to  turn  ‘ir'nrcRR  rpnrp  ingtcAn  Court  HoiAse  (O.)  HeraW,  died  at 

irnu  ARn  >.,Tf  rn, ,  prp  ,  .."Xr/bSPof  ,hr  CanE  ““'i.  April  28.  following  an  op,,.- 

H  Ilrownwoo,!.  Tex.,  wai  chosen  a,  the  A  Missouri  man  was  shot  as  he  3l,“''’s„Sg  “his’*'newmS'’'ca°r«?'’M  - 7  m, 

1P26  m«i„g  place  of  the  Texas  In-  fo;  h^s^JjP  P«k«.  ^ »  h^was  h,"  ^ent  west  and  J”'’"  '■  »'.»«»•“>» 

tercollegia^  Press  Apociation  and  Mil-  Ijrobablv  will  olead  self-defense- Detroit  publisher  of  the  Moose  Jaw,  John  C.  Eastman,  the  late  publisher  of 

lard  L.  Cope,  of  that  institution  was  ^  I*  ’  (Sask.)  Nervs.  During  the  war  he  was  the  Chicago  Journal,  left  an  estate  show- 


had  been  given  a  leave  of  absence  for 


Woman’s  intuition  isn’t  so  impressive  oeen  given  a  |eave  oi 

when  she  is  deciding  which  way  to  turn  months  from  the  paper, 
in  traffic. — Rochester  Times-Union.  William  G.  Cates,  45,  | 


Mortimer  W.  Clasgens,  36,  for  sev¬ 
eral  years  telegraph  editor  on  the  IVasIt- 


electctl  president  at  the  annual  meeting 
of  the  organization  recently  at  the  Col- 

lege  of  Industrial  Arts.  Denton.  Fifty  A  woman  writer  says  that  mischi 
college  editors  and  staff  members  from  causes  dimples.  And  vice  versa,  sister.- 
20  colleges  attended.  William  Allen  Roanoke  Times. 

White,  editor  of  the  Emporia  (Kan.)  - 

Gacette,  addressed  the  meeting.  and  Mrs.  Douclas  Fairbanks  r 


_  connected  with  the  Bureau  of  Public  In-  ing  assets  of  slightly  more  than  $1,000,000, 

formation  and  afterwards  joined  the  according  to  the  inventory  of  the  estate 
A  woman  writer  says  that  mischief  C.  P.  R.  staff.  filed  in  Chicago,  May  5.  It  consists  of 

uses  dimples.  And  vice  versa,  sister.—  Agnfs  F  Gifason  71  mother  real  estate  valued  at  $100,000,  and  stocks 

oanoke  Times.  Qleason,’  president  of  the  Kala-  and  bonds,  principally  those  of  the  Chi- 

mazoo  (Mich.)  Publishing  Company.,  CIS" approximately 
Mr.  and  Mrs.  Douglas  Fairbanks  re-  _  $0()0,000. 


ijazettc,  aaaressea  tne  meeting.  and  Mrs.  Douglas  Fairbanks  re- 

Ninth  annual  short  course  for  country  cently  celebrated  the  fifth  anniversary  of 
newspaper  editors  of  Minnesota  was  their  marriage,  the  movie  equivalent  of  a  npiiuiMMSC*  UIVAMlIftlCT 

held  May  7  to  9  at  the  University  Farm  diamond  wedding.— De/roi/  News.  lltLLIllANll  U  IWAlUllNAIijt 

at  Minneapolis.  .Addresses  were  made  - - 

by  G.  L.  Caswell,  field  secretary  of  the  q^j.  ships  don’t  stay  at  sea  but  our  «  another  of  the  nationally  fa- 
lowa  Press  Association ;  C.  C.  Camp-  shipping  policy  Aoes.-Norfolk  Virginian-  w 

bell,  editor  of  the  Ellendale  Eagle;  ^  ^  ’  *  nized  the  fact  that  the  Washing- 

J.  B.  Bushnell  of  Minneapolis  and  James  _  ton,  D.  C.,  territory  cannot  be 

Paige  of  the  University  college  of  law.  ,  .  adequately  covered  without 

Other  speakers  included  Governor  The-  The  skin  a  woman  “loves  to  touch  ’  is  T*!. 

odore  Christianson,  himself  _an  editor,  an  ermine’s. — Arkansas  Gazette.  1  110 

Professor  T.  A.  Sorokin  and  Dean  W.  C.  -  wr  1  • 

Coffey  of  the  university  and  the  Rev.  An  economist  announces  that  the  num-  SLSillllfirtOH 

Roy  L.  Smith  of  Minneapolis,  syndi-  her  of  women  bread-winners  is  growing  & 

cate  feature  writer.  constantly.  No  doubt  there  are  more 

Students  of  the  Department  of  Journal-  winning  it  than  there  are  baking  it. 
ism  at  the  University  of  Kansas,  edited  Detroit  Free  Press.  .  futility  of  the  “one  paper 

the  Kansas  City  Kansan,  Friday,  May  8.  buy”  argument  is  nowhere  better 

convention  of  editors  of  campus  This  much  has  to  be  said  for  Doc  Cook.  illustrated  than  in  the  experiences 

newspapers  and  magazines  at  Wisconsin  Ue  conducted  the  only  Polar  exj^dition  of  its  national  advertisers, 

colleges  and  universities  was  held  at  tl^at  ever  vvound  up  m  Leavenworth,  Kas.  py^yNE,  BURNS  &  SMITH 
Campion  college.  Prairie  Dy  Chien,  Wis^,  Detroit  News.  aty— Bo«ton 

Wednesday  and  Thursday,  May  6  and  7.  ;  _  LOGAN  PAYNE  CO 

Speakers  at  the  various  sessions  were:  Accident  in  Flushing  this  week.  A  man 

Prof.  W.  G.  Bleyer,  director  of  the  lost  control  of  his  car.  He  couldn’t  keep  •  Detroit  -  St.  Loui.  .  Lo.  AnrJ- 

course  in  journalism  at  the  University  of  up  the  payments. — New  York  American, 
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NO  STANDARDIZED  INTERTYPE  HAS  EVER  BECOME  OBSOLETE 


ALL  RECORDS  BROKEN 


(*yjffoR^  Intertyp  es  were  sold 
during  the  first  four 
months  of  1925  than  in 
any  similar  period  of 
the  Company’s  history. 
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ADVERTISING  AGENCY  AFFAIRS 


California  Weekly  “Givei  It  a  Wl[y» 
and  Writes  “30” 

The  Monterey  Park  (Cal.)  Prognu 
which  has  been  published  as  a  wetl? 
started  as  a  daily  .April  27,  and  on  .W 
28,  disc(intiiuie<l  as  a  daily  and  rev«t 
to  the  weekly  lield.  Lack  of  advertis^- 
snpiiort  was  (■iven  as  the  cause, 
second  and  last  day  of  publishing  . 
daily,  the  paper,  consisting  of  two  pagf,* 
carried  the  leading  headline:  “Daily L 
periment  Is  l-'ailnrc.”  Dorder  rules 
turned,  ;ind  an  “ohituary"  notice  set  in  | 
box  read  as  follows : 

"The  death  occurred  today  of  tht 
Monterey  I'ark  Daily  Prnurhs.  Mi. 
nutrition  was  the  cause.  The  infant 
born  Monday  and  came  into  the  wot'^ 
with  a  lusty  shout.  LcmhI  was  shut  of 
by  the  merchants  on  Tuesday,  howevn 
and  the  baby  died  of  starvation.  Rest  ^ 
peace.” 

On  the  second  page  of  the  newspape 
were  only  these  words,  surrounded  bs' i 
black  border :  "This  space  was  for  salt 
Xobody  wanted  it.  GotKl-niRlit.  30." 


"Get  the  Paper  to  the  People  While 
Newt  It  Hot” — Hall 


Ramsay  to  Start  Own  Advertiting  Agency — Doremut  Joint  Rudolph 
Guenther-Rustell  Law,  Inc. — Owen  F.  Thompton  Promoted 


IJODKUT  K.  R.\MS.\Y.  author  of 
"Constructive  Merchandisins*,”  "I'.f- 
fective  Direct  .\dvertisinjj;."  and  “LtTec- 
tive  House  Orytans,”  who  for  the  last 
four  years  has  been  vice-president  of 
James  h'.  Newcomb  &  Co.,  Inc.,  of  New 
b'ork,  announces  his  retirement  from  that 
concern  as  of  .Xuiiust  1.  1025.  Shortly 
after  that  date  Mr.  Ramsay  will  head  his 
own  organization  specializing  in  the 
planninjf  and  proihiction  of  direct  adver¬ 
tising  and  house  orjians. 

Mr.  Ramsay  has  for  nine  years  been  a 
member  of  the  Board  of  (iovernors  of  the 
Direct  Mail  Advertising  .Association. 
Aside  from  the  further  statement  that 
his  new  concern  would  lx-  located  in  New 
York  City,  no  additional  facts  could  he 
learned  at  this  time. 


to  the  position  of  treasurer  of  Walz 
Wcinstock,  Inc..  Buffalo  advertising 
agency. 


Joseph  F.  O’Connell  of  the  O’Connell- 
Ingalls  Advertising  agency  recently  ad¬ 
dressed  the  Lowell  (Mass.)  Rotary  club 
on  the  subject,  "Behind  the  Scenes  in 
National  Advertising.” 

Marsh  &  Stephens,  Chicago  agency  is 
moving  from  36  South  State  street  to  the 
new  Tribune  Tower. 


T.  \V.  lx*yuatte  has  resigned  as  vice- 
president  of  the  I’otts-Turnbull  Company, 
Chicago. 

E.  M.  .Abl«)tt.  formerly  assixiated  witli 
Henri,  Hurst  &  McDonald,  has  joined 
Williams  &  Cunnyngham,  Chicago,  as  a 
member  of  the  research  department. 

Ralph  1).  .Allum,  formerly  chief  of  the 
copy  dejxirtment  of  Ruthrauff  &  Ryan. 
Inc.,  is  now  with  Lord  it  Thomas 
Chicago. 


H.  W.  Doremus,  formerly  senior 
partner  of  Doremus  it  Morse,  si)ecialists 
in  linancial  advertising,  has  become  as¬ 
sociated  with  Rudolph  Huenther-Russell 
Law,  Inc.  Mr.  Doremus  was  one  of  the 
pioneers  in  the  development  of  adver¬ 
tising  in  \\  all  street,  having  lieen  one  of 
the  organizers  of  Doremus  it  Co.  in  1*X)3 
and  its  first  president. 


Critic  and  Wife  on  Trip  Abroad 

John  Anderson,  dramatic  critic  of  th 
Vcif  York  Efcninf’  Post,  and  his  wilt 
Margaret  Breuning,  who  is  art  critic  oi 
the  same  newspaper,  will  sail  from 
York,  May  16.  on  a  six  weeks'  pleasurt 


John  .\.  Dickson,  secretary  of  Mitchell 
Faust  .Advertising  Company.  Chicago,  ha- 
just  returned  fr.un  a  three  months'  Euro- 
Owen  F.  Thompson  ha-  been  promoted  pean  trip. 


•^^^BFORTL'N IST"  is  a  term  that 
may  be  used  with  a  derogatory  in¬ 
ference.  But  “ojiijortunist."  as  aiiplied 
to  Karl  F.  Hall,  circulation  manager  of 
the  Xetcark  ( N.  I.  i  Star-lia:.ile,  de¬ 
scribes  one  of  the  (|ualities  that  h:is  m: 
him  successful  in  the  new>p:iper  circula¬ 
tion  lield. 

Hall  believes  that  when  a  story 
"breaks''  that  will  interest  a 
Ixr  of  readers  it  is  h’s  job  to  -.ee 
lhe.se  readers  are  enabled  to 
story  and  read  it  in  t’ e  Star-l'iagle.  His 
organization  has  been  trained  to  “get  the 
paper  to  the  i>eople."  and  especially  give 
service,  in  the  district  imne-dialely  con¬ 
cerned  with  or  affected  bj  the  particular 
item  of  news.  This,  of  c.nir  e.  i-  done 
without  delaying  the  il'strilniti  'u  of  pa¬ 
pers  to  regular  subscribers,  delivery  on 
time  anil  in  giMnl  conIi'in;i  being -one  of 
his  hobbies. 

.An  early  start  in  newspaix-r  work  and 
a  steady  climb  through  the  various  places 
in  the  circulation  department  have  given 
Hall  a  thorough  understanding  of  the 
ivissibilities  and  problem-  of  hi>  work. 
He  started  with  a  "corner"  in  Toledo.  ()., 
when  12  years  old.  .\n  increase  from 
nothing  to  125  papers  first  attracted  the 
attention  of  the  circulation  m  n  of  the 
paper  he  sold.  He  worked  on  the  To¬ 
ledo  Press,  Toledo  \etes  Pee  and  the 
Toledo  Blade.  I'rom  assistant  circula¬ 
tion  manager  of  the  Blade,  he  went  to 
the  Detroit  Journal  as  circulation  man¬ 
ager.  .After  the  con.solidation  of  the 
Journal  with  the  Detroit  \eu’s  he  be¬ 
came  circulation  manager  of  the  Star 
liable. 

His  theory  is  that  a  circulation  staff 
should  above  all  things  tx‘  adaptable. 


Groat  Returning  from . . . 

Carl  (Iroat,  formerly  manager  of  tb 
Berlin  Bureau  of  the  I'nited  Press  .A- 
ade  sociations.  will  arrive  in  New  York  froit 
Berlin,  May  15.  He  has  been  succeedtc  I 
in  Germany  by  I'rederick  Kuh.  former'.! 
I’.  P.  Moscow  correspondent.  Groat  will 
large  num-  t-the  charge  of  the  general  cable  report  it 
that  tiu'  I’niteil  Press  New  York  office. 

reail  this  - — - 

The  way  to  see  how  far  your  car  will 
go  before  it  needs  repairs  is  to  lend  it 
to  a  friend. — Columbia  Record. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


King  Features  Handling  Sevier’s  Horse  Racing  Series — Irvin  Cobb 
Signs  Contract  with  Bell — Bret  Harte’s  Grandson 
Drawing  for  Newspapers 


^int;  features  syndicate, 

INC..  New  N'ork,  announced  this 
week  that  starting  Mav  10.  national  dis¬ 
tribution  wottld  lie  given  to  O'Neil 
Sevier's  series  of  weekly  articles  on  thor¬ 
oughbreds.  racitig.  and  breerling  news. 

For  close  to  thirty  years.  Sevier  has 
Iteen  a  racing  reporter  and  a  contributor 
to  leading  magazines.  1  le  was  at  one 
time  in  full  charge  of  racing  news  on  the 
New  York  Evening  Sun  and  later  covered 
the  same  field  for  the  New  York  Globe. 
At  various  times  in  his  career,  he  has 
written  s;)ccial  stories  of  turf  events  for 
the  .Yew  York  .  Unerican.  the  .Vcw  York 
Telegraph,  the  Philadelpliia  Inquirer,  the 
Cincinnati  Enquirer,  the  If'asliington 
Post,  the  Baltimore  American,  the  .Mon¬ 
treal  Gasettc  and  many  other  newspapers. 
He  was  one  of  the  organizers  of  the 
American  Remount  .Association. 


this  week  on  a  two  month' 
Pacific  Coast  and  return. 


“Tales  of  (  hildhood”  is  the  new  title  of 
the  daily  articles  by  Dr.  Liyal  Crane  on 
child  psychology,  issued  by  the  McClure 
NewspaiHT  Syndicate,  New  York. 


SERVICE 


<jraham  Hunter,  formerly  of  the  Chi¬ 
cago  Tribune,  is  creator  of  "Jolly  Jingles" 
a  new  two  column  strip  or  panel,  handled 
by  Readers  Syndicate,  Inc..  .New  York. 
The  same  syndicate  announces  a  sym¬ 
posium  by  twelve  noted  novelists  on  the 
“Women  of  Tixlay  and  Tomorrow." 
.\mong  contributors  to  the  symposium  are 
W.  L.  George.  P'dna  F'erlx-r,  Ida  Clyde 
(lark,  p'annie  Hurst.  Harvey  O' Higgins, 
and  Rex  Beach. 


a*  viaualixad  by 


SERVICE  TO  PUBLISH- 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 


“Fatty  l.ewis"  a  weekly  illustrated 
domestic  human  interest  feature,  for  sev¬ 
eral  years  run  by  the  Kan.sas  City  Star, 
has  been  taken  over  for  national  distribu¬ 
tion  by  the  McNaught  Syndicate.  Inc., 
New  X'ork.  .Arthur  F.  Killick  is  the 
author. 


Irvin  Cobb  has  signed  a  new  contract 
with  the  Bell  Syndicate,  Inc.,  to  furnish 
an  entirely  new  series  of  weekly  hum¬ 
orous  articles  for  newspapers.  The  series 
will  start  next  fall. 


“The  First  Story  I  Have  Heard  To¬ 
day.”  is  the  title  of  a  new  daily  feature 
by  Will  Rogers  which  is  being  offered  by 
the  McNaught  Syndicate,  Inc.,  New  York. 
It  is  illustrated  with  a  one  column 
sketch. 


There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 


Intertype  Buys  Big  Factory  Site 

The  Intertype  Corixiration  has  ac- 
(|uired  approximately  60  acres  of  land  at 
Harrison,  New  York,  for  a  factory  site. 
No  definite  plans  for  the  building  of  a 
factory  have  as  yet  lx*en  made,  as  this 
Bret  Harte  Jr.,  grandson  of  Bret  matter  has  still  to  Ite  acted  upon  by  tbe 
Harte,  famous  .American  short  story  board  of  directors, 
writer,  is  supplying  Readers  Syndicate, 

Inc.,  New  York,  with  a  daily  comic  art  n  i 

feature  under  the  title  “Phoney  Photos.” 


For  All  Newspapers 


It  covers  an  ideal  test 
market  used  by 

National  Advertisers 


OUR  CUSTOMERS 
WRITE  OUR  ADS 


Helen  Will.  19-year-old  tennis  champ¬ 
ion,  will  make  her  debut  as  a  newspaper 
writer  May  10.  with  a  series  of  tennis 
articles,  written  for  King  Features  Syn¬ 
dicate,  Inc.  The  articles  arc  scheduled 
to  apiHtar  twice-a-week.  Miss  Wills  will 
write  of  current  or  coming  tennis 
events,  her  own  impressions  of  court  tac¬ 
tics  and  styles  of  play,  and  how  she  re¬ 
gards  champions  and  championship  pos¬ 
sibilities. 


Advertising  Representative! 
of  Newspapers 

2  W.  45th  St.  900  Mailers  Bldg. 
New  York  Chicago 

401  Van  Nuys  Bldg. 

Los  Angeles 
Holbrook  Bldg. 

58  Sutter  St. 

San  Francisco,  Calif. 


DUPLEX  FLAT  BED 

**Otir  new  Duplex  press  is  certainly 
Hvir?  good  service  and  we  don't  see 
how  we  ever  got  along  without  it." 

McKinney,  Texas, 
Daily  Courier-Gazette 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


KELLY-SMITH  CO. 

National  Reprvaaotatlvaa 

Marbridge  Bldg.  Lytton 

New  Yorh  Oil 


Henr\-  M.  Snevily.  general  manager  of 
the  B.  II  Syndicate.  Inc.,  left  New  York 
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Sayp  Mr.  Gilbreath,  District  Sales  Manager 
of  the  Cheek-Neal  Coffee  Co.: 


[^^With  these  two  live  newapa^Jers,  i 

I' exclusively,  oarrying  the  message  k 
of  "Good  to  the  Last  Drop"  Into  § 
thousands  of  homes,  we  are  today  ^ 
en;)oylng  praotloally  100  peroent  ' 
distribution  through  the  Grooery 
Jobbers  and  Retailers  of  Louisville 
and  surrounding  sections*  We  feel  . 
that  this  could  not  have  been  I 
brought  about  without  the  aid  of  I 
the  C our  ier  •Journal  and  Louisville 
.Times.  W  _ _ 


^  to  the 
last  grocery 
store  in 
Louisville  / 


Any  worthy  product,  backed 
by  Louisville’s  Biggest  and 
Best  Newspapers,  can  gain  unan¬ 
imous  dealer  acceptance  and 
consumer  demand  in  this  un¬ 
usually  responsive  market. 


C2l0ttritr -?0ttrtial 

The  Louisville  Times 


Over  125,000  Daily 


Over  95,000  Sunday 


One  of  the  most  complete  coverages  of  a  rich  market  offered  American  Advertisers 
REPRESENTED  NATIONALLY  BY  THE  S.  C.  BECKWITH  SPECIAL  AGENCY. 
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U.  S.  NOT  PERSECUTING  ^  trade  association  for  its  industry  or 

branch  of  commerce; 


TRADE  ASSOCIATIONS 


Oklahoma  Press  Holding  Spring  Meet 

George  F.  Johns,  editor  of  the  St. 


“6.  That  statistics  of  capacity,  produc-  George  r.  Johns,  editor  of  the  St. 
tion,  stocks,  sales  and  prices  a  trade  asso-  Louis  Post  Dispatch  with  an  address  on 
ciation  should  make  as  available  to  the  “The  Editorial  Page,”  was  the  scheduled 


Charges  That  GoTemment  Is  Hamper*  public  and  to  government  agencies  inter-  headliner  of  the  Oklahoma  Press  Asso 

ing  Work  of  These  Groups  Through  ested  in  following  the  course  of  industry  Association’s  spring  convention  at  Sul-  _  ^ _  _ 

Anti-Trust  Law  Groundless  Says  commerce  as  to  its  members.  phur,  Okla.,  May  8th  and  9th.  Welcomed  tion  VVOR,  Newark,  N.  J.,  by  ^ 

C-  f  C  Offi  •  I  *  these  were  approved  by  an  over-  by  Mayor  R.  C.  Green  of  Sulphur  the  New  York  Telegram  and  Evening  if*; 

V*.  o  sj  cia  whelming  majority  of  the  organization  visiting  editors  responded  through  George  On  a  special  graph  published  in  fou! 

-  members  of  the  Chamber  and  its  executive  H.  Evans  of  the  Chickasha  Express,  column  size  in  the  Telegram- Mail,  ft! 

Charges  that  the  government  in  the  ad-  officers,  and  they  are  continuing  to  advo-  Speakers  included  E.  A.  Gaston  of  Oke-  amateur  caricaturist  at  home  draws  atth 
ministration  of  the  anti-trust  laws  is  per-  cate  these  mandates  in  their  contacts  with  mah,  president  of  the  association;  N.  A.  direction  of  the  announcer  at  the  statH®, 
secuting  trade  associations  organized  for  government  officials  and  departments.  Nichols  of  El  Reno,  H.  G.  Spaulding  of  Abril  Lamarque,  the  Cuban  caricaturist nj  ' 
the  common  benefit  of  their  members  were  “The  government  is  not  given  to  prose-  Shawnee,  C.  W.  Hubbard  of  Kingfisher,  the  Telegram-Mail  staff,  is  the  desienfr 


NOVEL  RADIO  STUNT 

N.  Y.  Telegram-Mail  Instructs  in  Dr**  ' 
ing  Caricatures  i 

“Radio-catures,”  an  innovation  in  radic  I 
were  presented  recently  through  Sb- 


the  common  benefit  of  their  members  were 
characterized  as  groundless  by  E.  W.  Mc- 


cution  of  business  organizations  on  mere  Harrington  Wimberley  of  Cordell,  and  G.  and  creator  of  “Radio-catures.” 


Cullough,  manager  of  the  Department  of  technicalities,  judging  by  the  past,  but  on  W.  Archibald  of  Durant.  The  State  draws  in  his  studio  each  week  a  caricahir. 

•»» . 1..-, _  .r  *1--  r-t _ 1 _  r- _ _ _ _ t.: _ » _ .•  e 


Manufacture  of  the  Chamber  of  Com-  premeditated  or  wilful  violation.’ 

merce  of  the  United  States,  in  an  address _ _ _ _ 

today  before  the  Glass  Containers  Asso¬ 
ciation  in  Atlantic  City,  April  30.  SONG 

“The  Sherman  law,”  said  Mr.  McCul-  (n-r  ti  f  ■ 

lough,  “was  enacted  nearly  35  years  ago,  ' 

and  since  that  time  the  actual  prosecutions  By 

brought  against  trade  associations  have 
not  averaged  one  a  year.  Up  until  March. 

1922,  there  were  exactly  34.  When  you  • 

consider  the  tremendous  increase  in  the  ,  *  J'’®®.  ®  ^  * *1  ®‘ 

volume  of  business  since  the  Sherman  law  *®  hugged  in  the 

was  enacted  and  the  rgally  small  number  I  had  fixed  my  star  where  a 
of  cases  which  have  been  brought  against  *  wondered  how  all  the  i 

trade  associations,  there  are  no  grounds  I  would  watch  him  work,  I  e 
for  charges  of  persecution.”  that  the  time  might  be 

“Control  by  agreement,”  Mr.  McCul-  When  some  other  cub  with  i 

lough  added,  “has  been  a  failure  ever  I  studied  my  star  with  a  wis! 

since  the  first  attempts  were  made  to  ex-  I  huilded  my  castles  of  mis 

ercise  it  in  business.  For  a  time  the  so-  there! 

called  gentlemen’s  agreements  or  under-  The  star  of  my  kid  days  ran 

standings  seemed  to  accomplish  their  pur-  Brighter  and  brighter,  am 

pose,  but  in  competitive  trades  the  condi-  dreamed!  .  .  . 

tions  surrounding  the  plant  and  trade  of  .\nd  the  kid  still  sits,  when 

each  manufacturer  are  so  different  that  I  And  the  star  of  his  youth  is  t! 
the  time  arrives  sooner  or  later  when  such  j 
agreements  could  not  be  kept  without  sac- 
rificing  the  business,  and  right  then  and  SCIENCE  SER'VICE  OFFICERS 

there  the  break  occurs  and  there  are  - 

charges  of  bad  faith  I>r.  Finley  and  Mark  Sullivan  Are 

The  nearest  I  believe  we  can  come  to  ^  ^  a^* 

legitimate  control  ;  that  is,  restriction  Tru.tee.  at  Annual  Meeting 

which  is  entirely  right  and  lawful,  is  that  Dr.  John  H.  Finley,  associate  editor  of 


Agricultural  Department  gave  a  dinner. 


SONGS  OF  THE  CRAFT 

(ll'rittcfi  Eiclusiidy  for  Editor  &  Publisher) 

By  Henry  Edward  Warner 

TO  ADOLPH  S.  OCHS 

When  I  was  a  kid  in  a  one-horse  town  that  is  anchored  in  Moccasin  Bend, 
A  town  that  is  hugged  in  the  Tennessee's  flow  to  the  Gulf  at  the  country's  end, 
I  had  fixed  my  star  where  a  chunky  man  sat  at  a  desk  that  was  always  clean, 
.\nd  I  wondered  how  all  the  things  he  knew  could  be  packed  in  a  single  bean ! 
I  would  watch  him  work,  I  could  hear  him  think!  .  .  .  And  I  dreamed 

that  the  time  might  be 

When  some  other  cub  with  a  hope  like  mine  might  set  his  star  on  me! 

I  studied  my  star  wit'n  a  wishful  heart;  I  huilded  by  castles  fair  . 

I  huilded  my  castles  of  mist  o'  dreams  .  .  and  I  left  my  conqnests 

there ! 

The  star  of  my  kid  days  ran  undimm'd  the  course  of  its  Fates,  and  gleamed 
Brighter  and  brighter,  and  farther  off,  while  the  cub  in  his  castle 
dreamed!  . 

.\nd  the  kid  still  sits,  when  the  night  is  fair,  watching  the  stars  march  by. 
And  the  star  of  his  youth  is  the  brightest  light  that  shines  in  the  crowded  sky! 


Appreciation 

Editor  and  Publi.sher: 

Please  accept  my  sincere  compliments 
on  the  special  editorial  in  your  issue  of 
April  18th,  entitled  “Save  the  Tree.”  It 


in  his  own  straight-line  style  of  the  pers® 
most  prominent  in  the  news  of  the  wot  i 
and  hands  this  caricature,  arranged  for  tl* 
chart,  to  Warren  Nolan,  of  the  Telegran. 
Mail,  who  actually  directs  the  radio, 
caturists  in  their  homes  through  tht 
microphone  at  Station  'WOR. 

Mayor  Hylan  was  the  subject  of  tht 
first  radio-cature,  and  the  correct  repro¬ 
duction  next  day. 


Reach  20,000 
Buyers  for  Ic 

For  Ic.  a  line  the  New  York 
Evening  Journal  carries  an 
advertiser’s  message  to  5,347 
persons  who  buy  the  paper 
and  20,000  who  read  it. 

That’s  one  way  of  measuring  the 
sales  work  a  tremendous  circu¬ 
lation  can  do. 


wnicn  IS  entirely  rignt  ana  lawiui,  is  inat  ur  John  H-  r.mley,  associate  editor  ot  so  forceful,  straightforward,  and  per- 
which  rnay  be  imposed  individually  the  York  Times,  and  Mark  Sullivan,  suasive  that  it  ought  to  do  much  good, 
through  dependable  information  and  intel-  Washington  correspondent  and  author.  Martin  L  Davey. 


through  dependable  information  and  intel-  Washington  correspondent  and  author, 
ligence.  A  Iciness  man  who  actually  joined  the  board  of  trustees  of  Science 
knows  the  dividing  line  between  profit  and  Service  at  its  annual  meeting  last  week 
loss  will  not  knowingly  sell  at  a  loss,  at  at  Washington.  They  are  representatives 
least  for  any  length  of  time.  Intelligent  of  the  journalistic  profession  on  the  gov- 
competitors  make  the  best  competition,  erning  board  of  this  specialized  syndicate 
for  it  is  always  the  man  who  doesn’t  know  organized  with  the  backing  of  scientific 
and  is  guessing  who  foments  trouble,  institutions  for  the  popularization  of  sci- 
Therefore,  the  chief  function  of  a  trade  cnee  and  the  aid  of  newspapers  in  obtain- 
association  should  be  the  education  and  jng  interesting  and  authentic  accounts  of 


Kent,  Ohio. 


Largest  Evening  Circulation  in 
America 


information  of  its  members. 

“The  Chamber  of  Commerce  of  the 


scientific  progress. 

Dr.  Victor  C.  Vaughan,  formerly  presi- 


United  States  has  not  be_en_  unmindful  of  dent  of  the  American  M^ical  Association, 
the  desire  of  trade  associations  to  secure  also  became  a  member  of  the  board, 
authoritative  pronouncements  as  to  manv  William  E.  Ritter  was  re-elected 

of  their  common  activities,  and  in  1923  president.  Dr.  Vernon  Kellogg,  perma- 
issued  to  its  memtership  Referendum  nent  secretary  of  the  National  Research 
No.  41,  containing  eight  propositions  re-  Council,  was  chosen  vice-president.  Dr. 
garding  the  relations  of  trade  associations  j_  McKeen  Cattell,  editor  of  Science,  was 
with  government  Among  them  were  the  elected  treasurer. 


follow’ing  of  most  vital  concern : 


Substantial  progress  in  the  magnitude 


“1.  "fhat  it  is  proper  that  trade  asso-  and  scope  of  the  operations  of  Science 
riations  should  exist  for  each  important  Service  was  reported  by  Dr.  Edwin  E. 


branch  of  industry  and  commerce ; 


Slosson,  director,  and  Watson  Davis,  man- 


“2.  That  a  trade  association  should  be  aging  editor,  who  were  chosen  to  super- 
prepared  to  consider  all  problems  affect-  vise  the  work  of  the  institution  for  an- 
ing  the  general  advance  of  its  industry  or  other  year.  Mr.  Davis  was  also  re-elected 
branch  of  commerce;  secretary  of  the  corporation. 

“3.  That  statistics  of  capacity,  produc¬ 
tion,  stocks  and  sales  should  be  collected  - 

by  a  trade  association  for  its  industry  or 

branch  of  commerce;  WT  V  1  ■ 

•  "4.  That  trade  associations  should  con-  Ml  _ I& 

tinue  free  from  special  forms  of  govern-  U  ■  I T 

ment  control;  f  ^l||J|T|  1 11 1 1 

“5.  That  .statistics  of  actual  prices  in  f 

closed  transactions  should  be  collected  bv 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  orgaBlotkn  RpecUIiz^  roIrIt 
in  newRpnper  btiildinx  deRign,  man- 
nfactnring  and  prodnctini  problems. 

S.  P.  WESTON 

Newspaper  BuOdiat* 
plant  Layeutt 


Plant  Layeutt 

PreimePtem,  Oparatiom 


120  We»t  42d  Street 


New  York 


means 
Newspapers 
Clean  Enough 
For  Every 
Home ! 

Where  do  you  want  your  advertlrinff 
to  fo7 


Wa  echter  und  Anzeiger 

Cleveland,  Ohio  . 

has  the  largest  circulation  of  any  German  daily 
outside  of  New  York  and  Chicago. 

The  W aechter  und  Anzeiger  furnishes  the  ideal 
method  of  establishing  intimate  contact  with  the 
150,000  German  residents  of  Cleveland,  who  play 
an  important  part  in  the  industrial  life  of  this 
prosperous  city. 

The  importance  of  the  German  element  reached 
by  The  W aechter  und  Anzeiger  is  shown  bv  the 
fact  that  there  are  over  500  German  fraternities, 
organizations  and  societies  in  Cleveland. 

^  The  volume  of  national  adv'ertising  carried  by 
The  JVaechter  und  Anzeiger  proves  that — 

It  pays  to  advertise  to  the  many  thousands 
of  German  families  in  Cleveland  through 

The  Waechter  and  Anzeiger 


Member  A.  B.  C. 


Cleveland 
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A  startling 
change  in  the 
New  York 
newspaper 
situation 


Net  paid  daily  circulation 
in  excess  of 270,000 

Net  paid  Sunday  circulation 
in  excess  of 300,000 


SOMETIME  ago  The  New  York  Herald  Tribune 
announced  that  it  had  the  largest  weekday  circu¬ 
lation  in  New  York’s  Suburban  Zone  of  any 
morning  newspaper  of  standard  size.  Thus  the  most 
successful  consolidation  in  the  history  of  American 
newspapers  attained  circulation  supremacy  in  the 
richest  territory  of  substantial  homes  in  this  or  any 
country. 

This  circulation  supremacy  in  a  territory  contain¬ 
ing  8.4%  of  the  population  who  own  10.5%  of  the 
wealth  of  this  nation,  is  causing  an  advertising 
shift  in  New  York’s  morning  newspapers. 

This  supremacy  is  proof,  if  any  were  needed,  that 
The  New  York  Herald  Tribune  in  retaining  in  its 
entirety  the  circulation  of  two  strong  and  influential 
newspapers  has  built  a  body  of  readers  unexcelled 
in  purchasing  power.  A  body  of  readers  wholhave 
been  pleased  by  the  completeness  of  its  news  and 
the  unequalled  excellence  of  its  features. 

Early  in  the  consolidation  a  great  many  advertis¬ 
ers  everywhere  recognized  the  immense  power  to 
purchase  behind  the  large  quantity  of  quality  cir¬ 
culation,  and,  in  consequence  of  such  recognition. 
The  Herald  Tribune  for  the  year  1924  had  a  gain  of 
3,700,000  lines  of  advertising, — the  largest  gain  of 
any  newspaper  in  the  country. 

This  recognition  grows;  the  shift  continues;  and 
for  the  month  of  April,  1925,  The  Herald  Tribune 
made  the  largest  advertising  gain  of  any  New  York 
newspaper. 

These  advertising  gains  are  a  tribute  to  the  worth 
and  responsiveness  of  this  great  body  of  ^substantial 
readers. 

These  circulation  facts  and  these  advertising  facts 
make  The  New  York  Herald  Tribune  the  logical 
keystone  for  a  successful  advertising  campaign  in 
the  World’s  Greatest  Market. 


Nieto  Hiemld  Stribunie 


'flRST  IN  PUBLIC  SERVICE- 


MANUFACTURERS  FIND  PROFIT  IN 
CULTIVATING  HOME  TERRITORY 

Wholesale  Firms  Using  Local  Newspapers  to  Build  Sales 
in  Own  Door- Year  and  Discover  It  Is 
Worth  While 

By  HAMMOND  EDWARD  FRANiOJN 


L'ST  a  manufacturer  be  a  “prophet 
without  honor"  in  his  own  home 
town  ? 

The  local  retail  mercliant  is  expected 
as  a  matter  of  course  to  be  a  candidate 
for  regular  or  occasional  space,  but  many 
a  local  manufacturer  is  bx)  busy  culti- 
yating  green  pastures  over  the  hills  and 
far  away  to  realize  that  in  his  own  door- 
yard  is  a  market  especially  worth  culti¬ 
vating. 

The  market  is  inexpensive  to  cover. 
The  salesmen  need  roll  up  no  fancy  ex¬ 
pense  accounts  to  round  up  the  local  retail 
merchants,  who  should  Ire  more  friendly 
toward  a  local  concern  than  to  strangers. 
There  is  no  routing  of  merchandise,  no 
freight  to  pay,  perliaps  no  middlemen  to 
have  to  give  a  slice  of  profit  to  in  this 
local  field.  The  residents  probably  already 
know  something  about  the  factory,  the 
men  who  run  it,  and  the  products  made, 
but  not  enough.  The  factory  pays  large 
local  taxes,  it  furnishes  a  living  to  nu¬ 
merous  citizens.  Why  shouldn’t  they  and 
their  friends  buy  what  it  produces? 

In  most  cases  the  manufacturer  has 
given  little  thought  to  the  local  field.  It 
has  seemed  small  in  comparison  with  the 
country  as  a  whole.  Yet  the  prospects  in 
his  town  differ  in  number  and  degree  not 
at  all  from  millions  like  them  in  other 
communities.  Some  day  he  may  want 
more  working  capital.  It  would  be  ad¬ 
vantageous  at  such  a  time  to  have  his 
community  fellows  furnish  this.  His 
banker  also  is  a  fellow  resident  whose 
confidence  is  worth  cultivating. 

Right  in  the  town  is  one  or  more  good, 
thoroughly  read  newspaper  covering  it 
like  a  blanket.  Why  shouldn’t  he  be 
using  the  local  press  to  sell  himself  and 
his  line  to  his  home  town  just  as  much 
as  he  tries  to  do  outside  through  news¬ 
paper  or  other  forms  of  advertising? 
Certainly,  the  local  newspaper  will  co¬ 
operate  with  him  to  the  limit  as  a  matter 
of  local  pride.  But  first  of  all  the  man 
behind  the  local  newspaper  must  win  the 
head  of  the  factory  over  to  the  idea. 

The  M.  S.  Wright  Company  of  Worr<- 
ter.  Mass.,  is  carrying  on  a  newspaper 
campaign  which  should  inspire  many  an¬ 
other  campaign  similar  in  principle.  In 
and  around  its  factory  is  a  trading  popu¬ 
lation  the  company  has  decided  is  worth 
special  attention.  The  firm  is  the  oldest 
of  all  vacuum  cleaner  makers.  It  ira' 
the  Sweeper- V^ac,  which  has  been  adver¬ 
tised  widely  in  women’s  magazines. 

The  headline  says,  “Sweeper-Vac — Re¬ 
member  it  as  a  home  product."  A  pic¬ 
ture  of  the  factory  is  shown  as  also  is 
a  woman  using  the  product,  and  a  quota¬ 
tion  of  the  opinion  of  the  Modern  Pris¬ 
cilla  Proving  Plant.  The  copy  states : 

“To  Worcester  Roes  the  honor  of  haviny  the 
oldest  maker  of  vaenum  cleaners.  Since  1908 


more  than  a  million  homes  all  over  the  world 
have  enjoyeil  the  comfort  and  latjor  saving  of 
this  Worcester-made  cleaner.  From  .Maine  to 
('alifornia  and  on  every  continent  the  Sweeper- 
Vac  electric  cleaner  i-  giving  complete  s<atisfac- 
tion. 

“We  have  in  the  Sweeper-\'ac,  made  by 
your  neighlrors  at  the  .M.  S.  Wright  plant, 
a  vacuum  cleaner  which  without  exaggeration 
will  do  more  house-cleaning  for  you  than  any 
other  cleaner  you  can  buy.  It  is  far  more 
than  an  excellent  rug  cleaner;  it  is  for  every 
house-cleaning  task. 

“.Ml,  iiarlii  ularly  residents  of  Worcester,  are 
welcome  to  visit  cur  factory  on  Fremont  street. 
And  if  you’re  interested  to  see  what  a  Swee|)er- 
Vac  complete  with  its  attachments  and  exclusive 
electric  \’ac-Mop  can  do  to  make  your  house- 
cleaning  easier,  call  or  phone,  not  the  factory, 
but  any  of  the  stores  Ijelow  for  a  free  home 
demonstration.” 

This  disposes  adroitly  of  the  usual  ob¬ 
jection  of  the  manufacturer  that  he  doesn’t 
want  to  advertise  for  he  doesn’t  want  to 
be  bothered  with  people  who  try  to  b\iy  at 
retail.  He  can  state  plainly,  as  this  com¬ 
pany  has  clone,  that  he  does  not  ask  for 
any  direct  response  at  the  factory,  but 
give  the  names  of  specific  local  ciealers 
who  will  be  glad  to  make  the  sale  or  sup¬ 
ply  further  information.  This  at  the  same 
time  strengthens  his  position  with  the 
local  merchants  who  will  give  liberal  win- 
<low  display  space  and  counter  room. 

A  prominent  oil  stove  maker,  using  a 
big  list  of  newspapers,  includes  his  town, 
where  the  dealers  loyally  purchase  much 
tie-up  space,  duly  encouraged  by  the  eve¬ 
ning  newspaper  publisher.  If  there  are 
several  good  papers,  the  manufacturer 
should  use  them  all  even  if  outside  he 
uses  one  paper  to  a  city. 

“Keep  the  home  brands  burning”  pleads 
co-operative  advertising  of  eight  brands 
of  cigars,  “Keep  New  England’s  cigar  in¬ 
dustry  on  the  map” ; 

“The  spirit  of  the  old  colonial  shoemakers, 
“Good  work  and  pride  in  it,’  is  still  alive;  it  is 
the  spirit  of  New  England’s  cigar  industry 
today. 

"Over  fifty  thousand  people  are  dependent 
upon  New  Engkind’s  cigar  industry.  F.ighty 
million  dollars  are  invested  with  an  annual  pay¬ 
roll  of  over  eight  million  dollars.  In  1924 
New  England  cigar  manufacturers  paid  to  the 
United  States  treasury  nearly  six  million  dollars 
for  imi>ort  duty  and  stamp  tax  alone. . 


“New  England  cigars,  made  by  highly  paid 
skilled  workmen,  from  the  choicest  Havana  and 
.Sumatra  tobaccos,  cost  more  to  manufacture 
but  are  sold  at  retail  at  the  same  price  as 
ordinary  cigars  of  inferior  quality  and  work¬ 
manship. 

“If  you  live  in  New  England  and  are  inter¬ 
ested  in  her  welfare,  help  to  keep  New  England’s 
cigar  industry  in  New  England.  Buy  New  Eng¬ 
land  n.aUe  cigars.’’ 

The  copy  is  the  work  of  the  J.  P.  Cox 
Advertising  Agency,  Boston.  It  typifies 
a  form  of  co-operative  newspaper  adver¬ 
tising  to  the  home  market  which  could  be 
applied  to  many  other  lines  in  many  sec¬ 
tions. 

The  telephone  company  occasionally  ad¬ 
vertises  local  demonstrations  of  how  it 
operates. 

W  hen  C.  A.  B.  Zook  bought  the  Penn¬ 
sylvania  Soap  Company  of  Lancaster.  Pa., 
a  plant  in  operation  since  1B49,  he  brought 
in  new  executive  timber,  completely  mod¬ 
ernized  the  factory  and  increased  its  ca¬ 
pacity  and  then  set  to  work  to  decide 
what  his  sales  policy  would  be.  It  was 
neces.sary  to  give  dealers  their  fair  mar¬ 
gin,  yet  take  care  of  rather  high  producing 
costs  due  to  quality  of  materials  used. 

The  new  management  concentrated 
upon  an  area  within  200  miles  of  the  fac¬ 
tory,  maintaining  first  quality  and  making 
prompt  deliveries.  Local  newspaper  ad¬ 
vertising,  listing  dealers  where  the  line 
was  on  sale,  and  telling  the  public 
“There’s  a  Pensco  dealer  in  your  neigh¬ 
borhood”  was  used  as  well  as  copy  giv¬ 
ing  the  features  of  the  various  soaps. 
Some  dealers  clipped  out  the  copy  and 
pa.sted  it  on  their  windows.  Billtx)ards 
also  were  used. 

Special  deals  were  offered  the  mer¬ 
chants.  As  a  special  stunt  an  airplane 
distributed  certificates  which  entitled  the 
bearers  to  a  cake  of  Penso  Penn-Olive 
Soap  free  at  dealers,  who  were  given  a 
cash  rebate. 

It  is  reported  this  company  has  been 
able  to  intrench  itself  strongly  in  its  home 
field  by  “commencing  at  the  commence¬ 
ment.” 

For  any  product  that  has  servicing  of 
:iny  kind,  the  area  surrounding  the  factory 
makes  a  logical  sales  territory  to  go  after. 

In  the  case  of  a  new  piece  of  merchan¬ 
dise,  its  chances  of  acceptance  somewhere 
else  are  better  if  the  creator  can  point  to 
a  real  success  in  his  home  field. 

Recently  an  advertising  agent  addressed 
the  salesman  of  a  manufacturer  about 
plans  for  the  coming  season  in  advertis¬ 
ing.  The  superintendent  of  the  factory 
was  so  impressed  with  the  talk  that  he 
asked  the  agent  to  give  the  same  talk 


before  all  factory  department  heads  to 
inspire  them  with  keeping  up  the  qualih 
to  back  up  the  claims  of  the  advertisij. 

This  is  a  problem  which  nearly  es’et* 
plant  has.  If  indiffcreiKe  can  be  fanS 
to  enthusiasm,  the  pnxluct  improves.  Ad¬ 
vertising  in  the  local  paper  is  sure  to  hi 
read  by  the  factory  workers.  The  inter¬ 
est  on  their  p;irt  it  arouses  will  prove  one 
of  many  valuable  by-products. 

PA’YNE  PLANS  NEW  TABLOID 

New  York  Newt  Managing  Editor  R(. 

tignt — New  Paper  Not  in  New  York 

Philip  A.  Payne,  managing  editor  ot 
the  New  York  Daily  Nezvs,  for  the  past 
two  and  a  half  years,  has  resigned  from 
that  post,  effective  June  15.  Mr.  Payne 
informed  Editor  &  Publisher  that  he 
had  completed  arrangements  for  publica¬ 
tion  of  a  tabloid  daily  newspaper  in  an¬ 
other  city,  and  that  definite  announcement 
would  be  made  on  his  return  from  a 
short  vacation.  Frank  Hause,  city  edi¬ 
tor,  will  succeed  Mr.  Payne  on  the  Daily 
News. 

Fire  Dextroyi  Weekly’s  Plant 

Fire  last  week  destroyed  the  plant  and 
offices  of  the  St.  Clair  (Mich.)  Republi¬ 
can,  a  weekly,  with  a  loss  estimated  at 
$12,000.  R.  D.  Harmer  is  editor  and 
publisher. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  ToMms 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 

(Both  Membon  of  ABC) 

Westchester  Newspapers,  Inc. 

Fronklin  A.  Merriom,  Pro*. 

Mount  Vomon— Now  Roehello 


Scotts  in  Texas 


Houston  Post  Dispatch  equipped  with  six  units,  two  folders  and 

two  upper  forms  arranged  as  a  Multi-Unit 
double  sextuple. 


Houston  Press  with  three  units  and  one  folder  arranged  as  a 
Multi-Unit  Sextuple,  with  another  unit  and  another 
folder  planned  to  increase  it  to  an  Octuple  capacity. 


Dallas  Times  Herald  has  six  units  and  four  folders  arranged  as  a 
Multi-Unit  double  sextuple. 


.  All  Modern  Unit  Presses  in 
Texas  Are  Scotts 


WALTER  SCOTT  &  COMPANY 


Main  Office  and  Factory:  Plainfield,  N.  J. 
New  York  Office:  Brokaw  Building,  1457  Broadway 
Chicago  Office:  Monadnock  Block 


The  World  and  the  Ere- 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  $1.30  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

«hirid 

Piditzer  Buildht^,  New  YoHk 
Mallera  Bldff.  Ganeiml  Motor*  Bldx> 
Oiioa^  Detroit 
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GROWTH 


Healthy,  normal,  consistent  growth  year 
after  year— is  the  only  basis  upon  which 
the  value  of  a  newspaper  can  be  judged 


In  1913  the  Fir  A  Sworn  Circulation  Statements  Demanded  by  the 
Federal  Government  Were  Published  by  Cleveland  Newspapers. 


The  Comparative  Status  of  Newspapers  in  the 
Evening  Newspaper  Field  in  Cleveland,  1913  vs. 
1925,  according  to  Those  Statements  Follows: 

11  In  1913 


In  1913 

The  Net  Paid  Daily  Average  Circula¬ 
tion  of  THE  CLEVELAND  NEWS 
for  the  six-month  period  ending  March 
31,  1913,  was  -  -  -  -  70,048 

In  1925 

for  the  same  period  -  -  163,842 

Net  Paid  Daily  Average  In¬ 
crease  in  past  12  Years  of  -  93,794 


The  Net  Paid  Daily  Average  Circula¬ 
tion  of  THE  CLEVELAND  PRESS 
for  the  six  months  ending  March  31, 
1913,  was .  170,337 

In  1925 

for  the  same  period  -  -  201,364 

Net  Paid  Daily  Average  In¬ 
crease  in  past  12  Years  of  -  31,027 


“News”  Increase  134% — “Press”  Increase  18% 


News  Excess  Net  Paid  Daily  Average  Increase  Over  the  Press 
62,^6'],  or  More  Than  Three  Times  the  Increase  of  the  Press. 

And  in  net  paid  City  Circulation  for  the  March  31,  1924,  The  Cleveland  News  net 

six  months  ending  March  31,  1925,  as  com-  paid  daily  average  increase  exceeded  that 

pared  with  the  same  six  months  ending  of  the  other  evening  newspaper. 

The  Cleveland  News  Net  Paii  Daily  Average  Increase  in  City  Circulation  Per  Day  8,684 
The  Press  Net  Paid  Daily  Average  Increase  in  City  Circulation  Per  Day  .  .  .  8,315 


When  clean,  sound  policies  and  a  virile  species  of  aggressiveness  have 
formed  the  foundation  for  a  newspaper,  its  growth,  the  piling  up  of  its 
circulation,  the  completion  of  its  entire  super-structure  is  bound  to  keep 
pace  with  the  times.  This  sort  of  growth,  not  being  spasmodic,  is  sound, 
consistent  and  a  definite  indication  of  a  paper’s  prestige.  Therein  lies  the 
story  of  The  Cleveland  News. 


The  Cleveland  News 

Ohio’s  Cireatest  Newspaper  DAILY  AND  SUNDAY  Ohio’s  Greatest  Newspaper 


Represented  by 

GEO.  A.  McDEVITI'  CO. 

350  Park  Ave.,  New  York.  914  People’s  Gas  Bldg.,  Chicago 
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(Continued  from  page  72) 


FURAY  DISCUSSES  GROWTH  OF  FOREIGN 
INTEREST  IN  AMERICAN  NEWS 


I  ~  ~  ~~~  icans  do  not  read  news  from 

FOSTER  SCORES  SUPPRESSION  FURAY  DISCUSSES  GROWTH  OF  FOREIGN  ^‘^‘^ause  they  do  not  understand  it.  i 

(Continued  from  page  72)  INTEREST  IN  AMERICAN  NEWS  1  viewpoint.  Of  course  it  is  possible*'ti 

I _ _ _  _ _ _  print  too  much  foreign  news,  just  as  h 

is  possible  to  print  too  much  crime  news 

We  began  our  fight  with  editorials  JAMES  H.  FURAY.  vice-president  of  Hungary,  Czecho- Slovakia,  the  Free  City  But  there  is  a  happy  medium  which 
of  denunciation.  We  called  upon  our  "  the  United  Press  in  charge  of  for-  of  Uanzig,  Switzerland,  Spain  and  Santo  many  editors  have  attained  and  which 
governor,  our  courts  and  our  officers  to  eign  services,  in  an  address  at  Journalism  Domingo,  none  of  which  had  previously  gives  their  papers  a  more  even  balance 
enforce  the  law  and  to  punish  the  crim-  W  eek  at  the  University  of  Missouri,  May  received  a  regular  news  report  direct  from  insofar  as  foreign  news  is  concerned 
inals.  The  only  effect,  temporarily,  was  7,  after  referring  in  general  terms  to  the  an  American  news  agency;  and  during  Foreign  countries,  especially  European 
a  rush  of  orders  to  “stop  my  paper work  of  foreign  corres^ndents  abroad,  the  past  nine  years  that  world  report  countries,  are  certainly  closer  to  Ameri- 
our  daily  mail  was  flooded  with  letters  discussed  the  growth  of  the  service  of  has  gone  into  21  foreign  countries.  Thus  ca  than  they  were  before  the  war  and 
of  hate  and  threats  of  dire  vengeance,  world  news  by  American  press  associa-  the  newspaper  readers  of  21  countries,  what  goes  on  in  Europe  undoubt^ly  has 
In  mv  own  case,  for  two  long  years  they  tions  to  foreign  countries.  whose  numbers  run  far  into  the  mil-  a  more  direct  bearing  on  American  life 

forced  me  to  have  an  armed  guard  around  “Since  the  war,”  die  said,  “foreign  lions,  are  daily  receiving  their  world  than  it  did  in  past  years.  The  war  not 


my  office  and  at  my  home.  They  circu-  countries  have  revealed  a  strong  and  in- 
lated  every  character  of  vile  report  about  creasing  interest  in  news  about  America 


tions  to  foreign  countries.  whose  numbers  run  far  into  the  mil-  a  more  direct  bearing  on  American  life 

“Since  the  war,”  die  said,  “foreign  lions,  are  daily  receiving  their  world  than  it  did  in  past  years.  The  war  not 

countries  have  revealed  a  strong  and  in-  news  from  this  organization.  only  changed  the  geography  of  Europe; 

creasing  interest  in  news  about  America  “There  is  much  food  for  thought  and  it  disturbed  and  shifted  the  economic 

as  well  as  in  American  news  enterprise,  a  strong  appeal  to  the  imagination  in  center  of  gravity  of  the  world.  Europe 


myself  and  our  paper.  well  as  in  American  news  enterprise,  a  strong  appeal  to  tne  imagination  in  center  ot  gravity  ot  the  world.  Europe 

nid  p  ctrtn?  VVp  H  H  nnt  Npvp  a  news  of  America  but  the  Amer-  this.  A  service  to  foreign  countries  that  looks  to  America  not  only  for  leadership 

_ '  "  A  icaf'  viewpoint,  American  reaction  to  was  nearly  non-existent  ten  years  ago  but  for  many  other  things.  All  of  this 

d  y  passed  th  t  we  did  ot  political  and  other  situations  in  foreign  to-day  reaches  practically  every  impor-  would  seem  to  affect  our  lives  in  one 

denounce  them.  How  did  it  finally  end?  became  intensely  interesting  to  the  tant  country  on  the  globe.  An  exporter  way  or  another;  and  there  does  not  seem 

By  our  realizing  that  it  was  war,  and  p^^pig  those  foreign  lands.  said  not  long  ago  that  he  regard^  the  to  be  any  real  reason  why  foreign  news 

W  '  adopt  the  tactics  ot  war.  ..-j-q  demand  which  that  in-  rapid  growth  and  spread  of  the  delivery  of  all  kinds  will  not  be  very  interesting 

some  ot  tneir  own  men  to  se-  has  created  during  the  past  ten  by  this  organization  of  news  service  to  to  the  average  American  newspaper 

cretly  become  our  reporters  and  to  pub-  yg^rg  forward-looking  American  press  as-  foreign  countries  as  one  of  the  most  reader  and  readily  understood  by  him  if 


foreign  countries  as  one  of  the  most  reader  and  readily  understood  by  him  if 


'  u-  1^'”^  reports  ot  tneir  meetings  ^ociations  and  news  agencies  in  recent  amazing  facts  of  recent  years  in  what  he  intelligently  handled  and  interpreted.” 


behind  closed  doo«.  told  when,  yga^j  have  organized  and  developed  what  called  .\merican  exportation.  But  let - 

where  they  met,  whether  on  the  bl»k  has  been  aptly  described  as  a  foreign  news  us  not  forget  that  what  is  exported,  if  N.  Y.  NEWSPAPER  CLUB  ELECTS 

prairies,  Mhind  closed  doors  or  in  hidden  g^port  department.  That  is  precisely  you  prefer  that  word,  is  not  goods,  not  _ 

forests.  We  gave  the  names  of  those  vidiat  it  is — the  exportation  of  news  of  the  collars  or  wheat  or  meat,  but  news,  re-  _  .  ,  . 

who  attended.  We  secured  the  assis-  United  States  and  the  world  to  other  cent  intelligence,  facts.”  Dwight  S.  Pemn  of  the  Herald  Tribune 

Unce  of  a  few  conscientious  attorneys,  countries  of  the  world.  He  referred  to  the  fact  that  the  great  in  Chosen  President 

Several  of  the  criminals  were  arrested  “There  is  scarcely  anything  in  modern  network  of  world  communications  was  Dwight  S  Ppprin  nt,,  .u 

and  sent  to  the  penitentiary.  But  the  journalism,  national  and  international,  so  never  in  such  active  use  as  to-day  in  the  York  MprnlA  TrihLt^-  «;ac 

mam  weapon  we  used  was  the  publishing  unexampled  and  so  far-reaching  as  the  exchange  of  news  and  that  this  was 


main  weapon  we  used  was  the  publishing  unexampled  and  so  far-reaching  as  the  exchange  of  news  and  that  this  was 

of  names.  No  man  of  any  reputation  growth  of  American  news  service  abroad,  bringing  the  peoples  of  the  world  in 

whatever  wanted  the  world  to  know  that  Xo  illustrate,  it  is  only  necessary  to  say  closer  news  contact  with  each  other, 

he  was  connected  with  such  an  order,  during  the  last  year  the  United  Press  “Some  American  editors  believe  that 


■  ^  .n  ^.1  "  1.1  president  of  the  Newspaper  Qub  for  the 

iging  the  peo^es  of  the  world  in  current  year  at  the  annual  election  held 
ier  news  contact  with  each  other.  ^  ^ 

Some  American  editors  believe  that  c  .  • 


»  .  mat  auring  me  last  year  me  uniiea  rress  oome  /American  cuuors  dciicvc  mat  Other  officers  electeH  were  firct 

As  long  as  they  could  secretly  slip  into  a  ^orld  news  service— direct  service  to  their  readers  do  not  care  for  foreign  °  „  p 

hall,  or  confer  behind  closed  doors  they  newspapers  and  not  through  the  medium  news,  are  not  interested  in  it  excepting 

were  neither  afraid  nor  ashamed,  but  of  liial  or  national  news  agencies-has  only  the  barest  outline.”  he  said.  “It  vicrnresldent  Tames  Selv!^  lil’  . 

when  the  white  light  of  publicity  was  i.ecn  inaugurated  in  Germany,  Austria,  has  been  said  that,  as  a  rule,  most  Amer-  .  of  the  staff 

thrown  upon  them  they  ceased  to  attend  ^  ^itorial  staff  of  Editor  & 

meetings.  The  membership  dwindled.  _  L  ‘'’I?®*'’'"-  .E-  Perley. 

V-  V  .  11  .1.  1  r  m  .  editor  of  the  Record  and  Guide,  a  real 

YOU  cant  tell  the  people  of  Texas  to-  — estate  publication;  recording  secretary, 

day  that  erj^me  must  be  h  ddgn,  or  not  ex-  HARRISON  DISCUSSES  “DOES  A  FIGHTING  Francis  J.  Tietsort,  a  member  of  the 
posed.  They  know  better.  rfMXriDIAI  pni  irV  PAV7”  .ImcriVon  staff;  corresponding  secretary. 

*  *  *  EDITORIAL  rOLlCY  a  AY  .  .Augustin  McNally,  who  is  covering  the 

Now  1  have  reached  my  final  text  and  holy  year  celebration  at  the  Vatican  for 

will  conclude  these  rambling  thoughts,  ■— — - - — - -  several  papers. 

“As  water  spilled  on  the. ground  which  ^  children-sound  sleei^onscious  know-  The  board  of  directors,  elect^  for  three 

wfc  tLfTe  er  enm  t'oUcx  far  neuspapers  Js  coLdered  in  ledge  of  one’s  best  effort  devoted  to  the  V  T'r  w' 

Was  there  ever  a  more  striking  com-  s  .  h  *  if  n  •  ^  *.  s  \  •*  merly  with  the  rnew  York  Commcrctal: 

^T\i.  uia-r  A.  detail  b\  Halter  M.  liarnson,  manafiine  advancement  of  liumanity.  i  i?  i  r^i  •  t,*.  jv  r  ^ 

panson?  Dash  a  bucket  of  water  upon  *:•  ,»  ^  r:*,.  i  r,  J-  f^rl  Clauson,  night  editor  of  the 

li  j  _  J  u  ♦  1  1  'a.  J*  editor  ot  the  Oklahoma  Ci/v  Vailv  Ukla^  1  wish  to  take  vou  on  a  trip  with  me  _ ij.  ^ _ t?  i  -.t.  • 

the  dry  ground;  how _  quickly  it  disap-  7-.  ,  •  „  -  r  ..Himrini  evenitiVe,  \Vorld;_Gene  Fowler,  the  retiring  presi- 


HARRlSON  DISCUSSES  “DOES  A  FIGHTING 
EDITORIAL  POLICY  PAY?” 


the  dry  ground;  how  quickly  it  disap-  ,  '  editorial  executives  ^ 

I^ars  All  the  kings  horses  and  all  before  students  and  editors  gathered  of  a  few  of  fxlay’s  outstanding  ethical  r' 

the  kings  men  cannot  gather  it  up  Sixteenth  Annual  Journalism  successes.  f 

,  Week  of  the  Universitx  of  Missouri.  I  want  you  to  meet  first  Mr.  George  ^ 

D  men  of  the  press  waste  not  your  Harrison’s  address,  quoted  in  part,  E.  Miller,  editor-in-chief  of  the  Detroit  T  ^ra.  Sale- 

words.  Do  not  throw  them  forth  reck-  of  Ihe  Herald  Tribune;  Joseph  Van 

lessly.  Do  not  scatter  them  upon  the  . Raalte  of  the  Morning  re/egra/./,;  Walter 

printed  page  without  thought  of  their  fu-  ^^TYOES  a  I'ighting  Editorial  Policy  ^  ®  A.  Davenport  of  Liberty. 

ture.  -^^Pa; 

Words  that  are  useless,  words  that  are  On  n 


“D®";®,..*  . . .  . . -  policy  is  .he  besl.  ;;'a,-X'>'ed  .  ™™he,  ol 

■'’"j  “'’i'f!  Miller  says  “Burbehtld  it  we  have  a  t' te"*  «" 


Jack  Rinns  was  elected  a  member  of 


^  t  I*  r  a.  •  J  •  J  A.‘  c  A.  •  ..Aiiiicr  oui  oviiiiiu  11  wc  nave  a 

wasted,  are  as  much  of  a  menace  to  our  seized  in  the  desperation  of  haste  requires  fundamenial  upon  which  our  policy  rests 
profession  as  words  that  are  filled  with  aefmition.  Two  vwds  in  the  caption  ^ 

siiggestiveness-with  hate,  envy  or  mal-  may  be  misunderstood  At  the  outset  1  advocate,  if  he  is  truly  a  member  of  * 

i  »i  I  ..  •  11,  .  1  iv  ’ink  we  had  better  define  fight  and 

Just  26  little  letters  in  that  alphabet  ’pay.  r  ,  .  begin  to  fight,  to  s4rch  for  the  moral  est  in 

for  our  use.  and  yet  think  of  the  thou-  By  fighting  I  mean  a  fearless,  true,  Tf  ii-,.  finH  «.tiirt,  ..,„„i,i.r 


Buys  Interest  in  Weekly 

Jason  C.  Sperry  has  acquired  an  inter- 


sands  of  words  we  have  formed  from  continuing  editorial  presentation  of  .ygu-  carHes‘7uVh”an"issuertheVourcour^^^^  rTpu^i^’ \oTe"  ffirowTsHn' Shen^^^ 

them.  A1  that  brain  of  man  can  con-  ment  and  facts  against  a  constitutional,  ^ight  side  of  that  issue  comty,  has  been  S  bv  Miss  Marv 

ceive  of  truth,  faith  and  reverence.  In  political  or  moral  wrong  inflicted  on  an  ‘  j  ^ 

these  26  bttle  letters  lie  all  the  records  individual  a  community  or  a  nation,  by  ‘  that  basis  the  fighting  editorial  Sjt  JohrCrSfll.^^'N^^U^Tme^^^ 

of  the  past  an^d  all  the  possibilities  of  the  an  individual,  corporation,  party,  or  gov-  p^^icy  is  an  easy  thing  to  carry  out,  for  chiding  a  linotype,  a  Lee  press  a  Chan- 

11  ure.  'iT'n’  ^  *  la  K  *’**  k  ti,  i  everv  man  fights  best  when  he  feels  him-  dler  &  Price  jobber,  and  new  tvpe  cases 


Rv  “fifvhtinir”  T  ITIMM  p  feprle«  true  '’^^in  to  fight,  to  search  for  the  moral  est  in  the  Shenandoah  (Va.)  Herald. 
ntinuing  edftorial  presentation  of’  argu-  announced.  The  paper 


beasts  of  the  field:  with  them  and  “pav?”  Simplv  this — financial  and  spirit- 
t»y  them  we  may  have  hope  of  immor-  ual  returns.  The  two  go  hand  in  hantl. 
tality.  .  No  man  fit  to  wear  the  honorable  title 

So  in  conclusion  let  me  again  of  editor  can  dissemble,  cheat  or  black- 
warn  you  to  watch  your  words.  Spill  mail  his  way  to  a  temporary  money  suc- 
them  not  as  water  dashed  upon  the  cess  and  be  proud  of  it.  Financial  suc- 
groiind,  which  no  man  may  gather  up  cess  follows  virtue  in  the  editorial  page 
again,  rather  make  them  as  the  blessed  .and  news  column. 

rain  which  brings  new  life  to  the  .Adolph  Ochs,  publisher  of  the  New 
earth.  A’ork  Times,  recently  was  quoted  as  mak- 

Make  them  an  honor  to  the  profession,  ing  the  statement  that  the  first  duty  of  a 
so  that  you  may  at  all  times  come  to  the  newspaper  is  to  make  money.  I  agree 
defense  of  that  institution — the  daily  with  him.  You  cannot  be  both  owned 
newspaper.  Men  may  hate  and  men  may  and  free.  If  you  are  nnt  m.iking  money, 
revile  us.  Great  interests  may  seek  to  you  owe  money.  If  you  are  in  debt,  the 
umlermine  the  influence  of  the  press,  bank,  the  gas  company,  the  cotton  mills, 
And  yet  it  is  the  one  thing  on  which  the  the  steel  crowd  or  some  other  power 
people  must  depend.  Things  of  evil  hunt  rings  a  bell  and  you  answer.  .And  so  the 
for  darkness.  Men  who  fear  neither  the  first  duty  of  a  newspaper  is  to  make 
law  nor  the  courts  shrink  from  newspa-  money  in  order  that  it  may  be  absolutely 
per  publicity.  “What  will  the  paper  free  to  champion  the  causes  based  on 
say?”  is  their  haven  cry.  It  is  the  only  moral  and  principle,  on  which  every  en- 
thing  many  fear.  If  they  can  weaken  during  newspaper  success  is  established, 
confidence  in  the  press  of  the  country,  Fighting  for  principle  pays  what  Dr. 
they  will  have  accomplished  their  pur-  Henry  Van  Dyke  calls  durable  satisfac- 
pose.  God  help  the  people  if  they  ever  tions — an  honored  place  in  the  commun- 
sncceed.  ity — the  friendship  of  men.  women  and 


XT  T  11,..  man  fights  best  when  he  feels  him-  dler  &  Price  jobber,  and  new  tvpe  cases 

Now.  what  do  I  mean  by  the  word—  (Continued  on  page  102)  ;.,cioiiii  ' 


will  be  installed. 


PRINCESS  CANTACUZENE 

GRANDDAUGHTER  OF  PRESIDENT  GRANT  —  DAUGHTER  OF  A 
U.  S.  MINISTER  TO  AUSTRIA  — IWIFE  OF  A  RUSSIAN  PRINCE 


Contributes  Thrice  Weekly 
Articles  on  Interesting;  Per¬ 
sonalities  in  the  Limelight 
of  the  News. 
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1924  Was  a  Great  Year  for  One  of  These  United  States, 
for  It  Showed  Income  Tax  Gains  Only  ^11,583,455 
Behind  Those  Made  in  the  Los  Angeles  District! 


[One  State  and  the  Los  An/ieles  Internal  Revenue  District  Alone  Showed  *1 
Income  Tax  Return  Gains  for  1924,  Over  the  Record  Year  of  1920  J 


DVERTISERS  want  to 
know  where  the  money 
is;  where  the  whole  peo¬ 
ple  is  wealthy,  as  well  as 
the  few ;  where  folks  can 
afford  to  buy  the  things  that  are 
advertised  without  stinting  them¬ 
selves.  There  is  no  determining 
factor  for  these  questions  of  ability 
to  buy  that  can  even  begin  to  rank 
with  the  reports  of  the  income  tax 
collector. 

And  that  report,  for  the  period 
ending  March  15,  1925,  shows  that 
the  Los  Angeles  district  paid 
$12,425,455  more  in  income  tax  re¬ 
turns  for  1924  than  it  did  in  the 
banner  year  of  1920  when  money 
seemed  literally  to  be  growing  on 
bushes. 

That  report  shows  that  only  one 
other  district  in  this  great  nation 


Here  Is  Money  With 
Which  to  Buy! 

Number  of  returns  filed  for  different  years 
in  Los  .Angeles  Internal  Revenue  District 
since  1919: 

1919 .  110,83A 

1920 .  155,126 

1921 .  176,950 

1922  .  230,682 

1021  271  SSI 

1924'. '.  *.  ’. .  '(Estimated) 280,’000 

For  comparativ’e  purposes  it  should  be  kept  in 
mind  that  thousands  not  now  required  to  file  un¬ 
der  the  less-than-$2SOO-limit  clause,  would,  accord¬ 
ing  to  the  best  estimates  available,  have  made  the 
real  increase  between  1924  and  1923,  46,447,  in¬ 
stead  of  only  6447,  as  shown. 

A  true  barometer  of  growing  wealth 
and  population,  and  a  certain  indi¬ 
cation  of  where  America’s  white 
spot  is  located . 


enjoyed  a  gain  over  the  same  pe¬ 
riod  : — and  that  district  was  an 
entire  state  against  the  Los  .An¬ 
geles  district’s  ten  counties. 

The  Los  Angeles  gain  was  35 
per  cent;  the  Nation’s  decrease  was 
54  per  cent  over  the  year  in  which 
returns  reached  the  highest  point  in 
history. 

There  have  been  income  tax  re¬ 
ductions  since  1920.  If  there  had 
not  been,  the  returns  here  would 
have  show’n  an  increase  of  69  per 
cent! 

And  these  are  not  boosters’  fig¬ 
ures  !  They  are  not  padded.  No¬ 
body  pads  his  income  tax  returns. 
These  are  earned  income  tax  pay¬ 
ments,  and  represent  a  degree 
of  prosperity  unparalleled  in  the 
country. 


Los  Angeles  is  the  place  to  advertise  what  you  have  to  sell,  because  here  people  have  money  and  can 
buy.  The  Los  Angeles  Examiner  offers  the  largest  morning  and  Sunday  circulation  west  of  St.  Louis,  and 
a  merchandising  service  that  will  help  put  your  goods  on  the  dealers’  shelves  before  a  line  of  advertising  appears. 


Write  for  full  information 


165,000  families  Daily  380,000  families  Sunday 
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HARRISON  DISCUSSES  FIGHTING 
POUCY 

{Continued  from  page  100) 

self  to  be  on  llie  side  of  right  opposed 
to  wrong.” 

"Thrice  armed  is  lie  wrho  finds  his 
quarrel  just.”  , 

One  of  the  most  presumptuous  of  mod¬ 
ern  critics  of  the  daily  newspaper  has  ( 
branded  the  Kansas  City  Star  as  the  big-  ; 
gest  Main  street,  George  Q.  Habbitt  tyi)e 
of  cliamber-of-commerce  newspaper  in 
the  Country. 

I'lie  tremendous  financial  success  of  the 
Star  and  its  far-flung  editorial  prestige 
is  the  l)est  answer  to  the  cynic's  conclu-  ; 
sion.  Here  is  the  best  demonstration 
that  1  know,  of  a  newspaper  which  rolls 
along  from  year  to  year,  gaining  greater 
njonx-ntum  without  the  leadership  of  the 
fighting  figure  who  launched  it,  William 
K.  Nelson. 

I  think  it  was  Villard  who  said  of 
Nelson  that  ‘‘he  loved  a  drink,  a  steak, 
a  story,  and  a  fight.”  He  also  loved  fair 
play,  his  fellowman,  his  city,  his  state 
and  his  country,  and  his  active  life  was 
devoted  to  the  development  of  that  niche 
in  the  world  which  fate  had  given  him 
through  his  newspapers. 

The  men  on  the  Star  today  are  going 
along  the  same  road  charted  by  William 
K.  Nelson. 

Come  in  with  me  to  visit  with  Ralph 
Stout,  the  Star’s  managing  editor. 

‘T  am  with  you  in  advocating  a  fighting 
editorial  policy  for  the  newspaper,”  Mr. 
Stout  says.  ‘‘To  me  that  is  the  real  life 
of  a  daily  publication.  An  editorial  page 
which  has  not  something  of  the  militant 
spirit  is  to  me,  and  1  think  to  the  great 
bulk  of  its  readers,  deadly. 

“My  view  is  that  a  newspaper  has  a 
duty  to  the  public  to  accomplish  things 
for  the  public  gootl,  and  if  it  fills  its 
columns  with  mushy,  sentimental  stuff 
and  spineless  opinion,  it  is  failing  to  per¬ 
form  its  chief  function.  Look  over  the 
history  of  the  great  journals  which  have 
been  built  up  in  this  country,  and,  with 
scarcely  an  exception,  you  will  lind  that 
their  founders,  the  men  who  vitalized 
them,  were  constantly  fighting  for  the 
public  good. 

‘‘The  great  criticism  of  many  news- 
pajK-rs,  and  to  my  mind  a  just  criticism, 
is  that  many  newspapers  of  the  fighting 
type  allow  their  enthusiasm  for  the  cause 
they  are  advocating  to  color  their  news. 
This  is  all  wrong.  Of  course,  a  news¬ 
paper  is  going  to  play  up  the  thing  it  is 
for  more  than  the  things  on  which  it  is 
passive.  The  opinions,  of  course,  belong 
to  the  editorial  column.  For  my  part,  1 
would  rather  read  a  newspaper  I  dis¬ 
agreed  with  occasionally  than  one  which 
had  only  flabby  opinions.” 

Mr.  Stout  touches  a  most  important 
point.  If  you  want  to  gain  a  reputation 
for  unfairness  quickly,  enter  into  a  fight 
and  print  the  news  developments  of  one 
side  only. 

There  was  a  time  when  I  thought  I 
sensed  a  definite  anti-public  utility  bias 
in  all  Scripps-Howard  newspapers.  I 
am  frank  to  say  that  I  make  no  such 
criticism  of  those  Scripps-Howard  papers 
which  come  to  my  attention  today.  It 
•nay  be  that  I  am  softened  in  my  attitude 
toward  this  big  chain  of  penny  papers  by 
a  close,  personal  friendship  and  great  ad¬ 
miration  for  the  general  editorial  execu¬ 
tive  of  this  powerful  and  growing  group, 
George  B.  Parker. 

Let’s  drop  in  on  Mr.  Parker  in  his 
Qeveland  office  and  see  what  he  says 
about  our  question.  Here  it  is ; 

‘‘As  I  see  it — 

‘‘There  are  two  kinds  of  human  per¬ 
sonalities — positive  and  negative. 

‘‘It  is  not  a  matter  of  argument  as  to 
which  gets  ahead  in  the  world. 

‘‘So  there  arc  the  same  two  kinds  of 
iiew.spaper  personalities.  The  jiositive 
thrives.  The  negative  wanes. 

‘‘The  positive  man  fights  on  occasion — 
or  he  wouldn’t  be  positive. 

‘‘Likewise,  the  positive  newspaper. 
‘‘Few  rewards  await  the  dull,  drab, 
mouse-colored,  negative  human  being. 

‘‘And  equally  few,  that  kind  of  a  news¬ 
paper.” 


Parker  at  least  practices  what  he 
preaches. 

In  Iowa  newspaiierdom  the  Des  Moines 
Register  sticks  out  like  a  sore  thumb. 
Harvey  Ingham,  the  ediloi,  speaks  with 
conviction  that  carries  beyond  the  borders 
of  the  two  great  rivers  that  define  his 
state. 

“If  a  newspaper  will  avoid  shibboleths 
which  align  people  in  fighting  groups,  it 
can  advance  any  intelligent  policy  without 
losing  its  support.  The  one  thing  I  warn 
every  newspaper  against  is  the  editorial 
use  of  crowd  shibboleths,  thus,  catholic, 
protestant,  demficrat  are  words  to  be  used 
only  when  the  writer  has  a  very  deiinite 
purpose,  and  then  with  great  circumspec¬ 
tion. 

“Nine-tenths  of  all  editorial  difficulties 
are  caused  by  arousing  crowd  prejudices 
when  the  purpose  is  to  appeal  to  the  com¬ 
mon  understanding.  The  tendency  of  all 
editorial  writers  is  to  stick  in  a  word 
that  stings.  In  that  way  quicker  than  in 
any  other,  an  editorial  loses  its  audience. 
A  man  can  preach  unitarianism  in  any 
ortluxlox  pulpit  in  America  if  he  does 
not  tack  on  that  name.  But,  speaking 
directly  of  an  editorial  policy,  I  have  yet 
to  see  a  really  successful  newspaper 
without  one. 

‘‘The  newspaiK-r  started  in  this  country 
as  a  moulder  of  public  opinion.  I  do  not 
believe  it  can  ever  escape  its  inheritance.” 

Words  of  wisdom  indeed.  Here  in  a 
hundred  words  is  sound  editorial  advice 
which  every  young  editor  well  may 
analyze  for  hours. 

If  I  were  asked  what  one  editor  is 
doing  more  ttxlay  than  any  other  one  to 
encourage  the  students  of  journalism  in 
the  United  States  I  would  say  that  man 
is  Casper  S.  Yost,  editor  of  the  St.  Louis 
Glohc-Deniccrat  and  President  of  the 
.American  Society  of  Newspaper  Kditors. 

Mr.  Yost  could  not  be  called  a  militant 
journalist,  nor  yet  an  aggressive  editor. 

1  think  he  belongs  to  the  judicial  school. 
He  speaks  with  the  authority  of  long  ex¬ 
perience  when  he  says : 

‘‘Should  editorial  policy  be  based  upon 
■pay’  or  upon  ‘right’?  The  editor  is  re¬ 
sponsible  to  a  degree  for  the  material 
welfare  of  his  pajx’r  but  if  he  bases  his 
policies  solely  upon  the  question  of  ‘pay’ 
in  the  money  sense,  they  will  not  pay  in 
that  or  in  any  other  sense.  But  if  by 
‘pay’  is  meant  the  attaining  of  that  public 
respect  and  confidence  which  are  *lie 
solid  bases  of  the  best  newspaper  prop¬ 
erty,  then  he  should  endeavor  with  all  his 
ability  to  make  it  pav  in  that  sense,  and 
by  so  doing  will  make  it  pay  iu  every 
sense.  * 

“As  to  a  fighting  ixilicy,  the  answer 
depends  upon  definition.  When  there  is 
something  worth  while  to  light  for,  tlien 
a  fighting  jxdicy  is  demanded.  But  the 
Iiaper  which  adopts  a  ‘fighting’  policy  as  a 
regular  thing,  which  endeavors  to  keep 
a  light  going  all  the  time,  is  certain  to 
iK-come  a  common  scold  and  a  public 
nuisance.  Frequent  display  of  the  fight¬ 
ing  spirit  is  no  more  to  In-  desired  in  a 
newspajKT  than  in  a  man.  The  two  gun 
press  is  an  anachronism.  The  newspaper 
which  discusses  (lublic  questions  with  con¬ 
viction  and  sincerity,  and  lietrays  evi¬ 
dences  of  thought  in  reaching  its  con¬ 
clusions  carries  more  weight  than  a  score 
of  tempermental  sheets  always  in  a  bad 
humor  about  something  or  other.” 

“The  two  gun  press  is  an  anachronism.” 
That  sentence  sticks  with  me  after  a 
study  of  Mr.  Yost’s  remarks.  And  when 


you  think  of  the  town  bully,  of  the  plug- 
ugly  in  your  home  community  who  goes 
around  town  all  of  the  time  admirng  his 
muscles  and  urging  somebody  to  knock 
a  chip  off  his  shoulder,  you  will  realize 
just  how  right  this  editor  is  in  his  de¬ 
nunciation  of  the  “two  gun  press.” 

When  I  asked  William  Allen  White 
to  answer  this  question  I,  of  course,  ex¬ 
pected  to  get  a  vigorous  and  an  immediate 
“yes”  with  enough  epigrammatic  em¬ 
broidery  to  make  an  interesting  paper, 
but  read  his  answer : 

“I  should  say  no.  Militancy  does  not 
convince.  A  courageous  policy  pays  but 
it  must  Im;  courage  tempered  with  kind¬ 
ness  and  tolerance  and  a  realization  that 
the  other  fellow  also  has  his  side.  Fight¬ 
ing  editorials  are  merely  yelling  in  a 
rainbarrel ;  they  seem  to  be  making  a 
bigger  noise  than  they  do.  And  a  fight¬ 
ing  editorial  never  gets  very  far.” 

William  Allen  White  was  born  fight¬ 
ing.  Brilliant  and  militant,  he  has  been 
writing  with  short  and  ugly  at'.jectives 
since  lie  was  old  enough  to  peck  a  type¬ 
writer.  Now,  having  passed  the  horizon 
of  a  successful  life,  today  the  best  known 
small  city  editor  in  the  United  States, 
he  says  a  fighting  editorial  policy  docs  not 
pay. 

Why,  if  William  Allen  White  had  not 
breathed  the  spirit  of  a  crusader  for 
righteousness  from  the  launching  of  his 
editorial  career,  he  would  be  submerged 
trxlay  in  that  great  strata  of  concrete 
mediocrities  which  dares  not  lift  an 
opinion  against  the  main  street  masses 
lest  it  endanger  a  subscriber  or  cause  the 
Emporium  to  cut  its  monthly  lineage  in 
two. 

Mr.  White  must  have  been  thinking  of 
a  fighting  editorial  policy  in  the  terms 
of  his  recent  unsuccessful  campaign  for 
the  Uiovernorship  of  Kansas,  based  upon 
his  fight  against  the  Ku  Klux  Klan.  But 
that  is  a  mean  thought,  knowing  White 
as  I  do.  I  fancy  lie  simply  took  the 
side  of  this  question  which  is  so  unlike 
himself  in  order  to  cause  you  to  wonder 
about  it. 

I  am  disappointed  in  not  being  able  to 
give  you  an  expression  from  one  of  the 
editors  of  the  Pulitzer  organization, 
which  I  consider  the  very  highest  type  of 
fighting  journalism  in  the  world  today. 
Reflected  in  the  Neu'  York  U'orld  and 
the  St  Louis  Post  Dispatch  is  found  the 
living  force  of  a  man  dead  these  many 
years,  Joseph  Pulitzer,  who  made  a  more 
lasting  mark  on  the  journalism  of  the 
United  States  than  any  other  man  whose 
name  ever  appeared  on  a  masthead. 

May  I  digress  a  moment  to  lay  a  verbal 
wreath  on  the  tomb  of  the  greatest  of  all 
independents,  the  first  gad-fly  of  party 
government,  always  in  politics  up  to  the 
bridle,  but  never  answerable  to  any  poli¬ 
tician,  I  wish  I  could  ask  the  late 
Joseph  Pulitzer  to  answer  this  question. 
I  know  what  his  answer  would  be.  The 
World  and  the  Post  Dispatch  today  are 
nini'ing  on  the  momentum  of  the  reputa¬ 
tion  built  by  this  son  of  .Austria,  who  be¬ 
came  as  violent  an  American  patriot  as 
the  RiKisevelt  he  fought  so  bitterly. 

The  newspaper  which  loses  courage 
as  a  result  of  defeat  after  fighting 


for  a  good  cause  had  best  sell  out  to  new 
hands  with  stronger  steels  of  character 
to  face  the  new  and  endless  fight  against 
wrong.  ' 

BAKER  ON  CRITICS  OF 
THE  PRESS 

{Continued  from  page  71) 

“The  tendency  is  more  and  more  to 
pains  taking  effort  in  the  presentation  of 
our  news.  It  must  be  truthful,  it  must 
lx;  ably  written,  it  must  be  so  worth  while 
in  every  way  that  the  editors  just  cannot 
leave  it  out. 

“There  is  today  a  greater  editorial  page 
than  ever  before,  less  bitter,  less  personal 
than  that  of  old,  but  with  a  riper  thought, 
a  liner  diction,  a  greater  sincerity  and 
honesty  of  i)ur]X3se. 

“Today  there  are  specialists  in  im- 
jxirtant  departments  and  this  is  growing 
more  and  more  to  be  the  rule  both  in  the 
daily  and  in  the  vastly  expanded  Sunday 
edition. 

“I  predict  that  as  the  days  go  by  we 
will  have  fewer  newsjwpers  and  better, 
that  we  will  learn  to  think  more  in  world 
terms  and  not  merely  in  terms  of  our 
own  dooryard. 

“The  newspaper  causes  us  all,  whether 
we  will  or  no,  to  virtually  think  of  the 
same  thing  at  the  same  moment,  and 
crystallizes  this  mass  thought  into  action. 
What  the  majority  thinks  and  demands 
we  call  public  opinion.  If  we  deserve  to 
lead,  it  becomes  both  our  privilege  and 
our  duty  to  shape  and  crystallize  this 
public  opinion  into  action.” 


Picture  Firm  Move* 

Kadel  &  Herlicrt,  dealers  in  news  pic¬ 
tures.  on  .April  24,  moved  to  new  offices 
in  the  Grand  Central  Palace  build’ng, 
480  l.exington  avenue.  New  York. 
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rULL  PUBUCITY  FOR 

tax  returns  upheld 


All  contents  are  indexed,  and  all  in¬ 
formation  is  set  in  large  clear  type,  except 
the  tabular  statistics. 


ni  his  plans  for  establishment  of  cable  Item,  is  a  member  of  the  committee  in 
communication  between  the  United  States,  charge  of  the  advertising. 

Mexico,  Central  and  South  .\merica. 

Hennetsy  Wins  Libel  Suit 
Lynn,  Mass.,  to  Advertise  t  l  »  n 

John  Hennessy,  most  recently  editor 
In  an  effort  to  hiMim  business  and  to  and  prt  owner  of  the  Proiidence  News. 
bring  new  industries  to  the  city,  the  but  for  many  years  a  New  York  news- 
l.ynn.  Mass.,  Chamber  of  Commerce  has  paper  man,  won  a  verdict  of  $4.(X)0  re¬ 
raised  the  sum  of  $5,01K)  among  business  cently  against  the  Brooklyn  Standard 
men  of  the  city,  which  will  be  used  to  Union  in  a  libel  action.  The  Standard 
advertise  for  diversified  industrial  firms  Union  had  published  a  story  declaring 
to  locate  there.  Newspapers  in  the  lar-  Hennessy  to  be  the  defendant  in  a  suit 
gest  cities  of  the  country  and  trade*  pa-  Srought  by  a  woman  to  recover  $100,000 
pers  willl  he  used.  Cliarles  H.  Hastings,  for  alleged  losses  in  a  gambling  house 
publisher  of  the  l.ynn  (Mass.)  Evenins  said  to  be  owned  by  Hennessy. 


Store  Takes  16  Page  Section 

Eugene  (Ore.)  Daily  Guard  recently 
issued  a  52-page  special  edition,  carrying 
a  16-page  section  devoted  exclusively  to 
the  advertising  of  one  store. 


I.  Ju<lge  Affirms  Decision  of  Dis- 
let  Court  Which  Denied  Injunc¬ 
tion  Restraining  Publication 
of  Tax  Psdd 


\dvocates  of  "pitiless  publicity”  for 
income  tax  returns  won  a  signal  victory 
Mondav  in  the  District  of  Columbia 
Court  of  -Appeals. 

Judge  C.  S.  Hatfield,  of  the  U.  S. 
Court  of  Customs  Apjieals,  who  sat  in 
the  absence  of  Justice  Cliarles  H.  Kobb, 
held  the  iniblicity  provision  of  the  income 
tax  law  is  validly  within  the  legislative 
power  of  Congress  and  does  not  offend 
against  the  fourth  ailmendment  of  the 
constitution. 

Therefore  Treasury  officials  may  not  be 
enjoinetl  from  carrying  out  the  terms  of 
the  provision,  according  to  Judge  Hat¬ 
field’s  decision  in  the  case  of  Gorham 
Hubbard,  Boston  merchant,  who  had  ap¬ 
pealed  from  a  decision  of  the  District 
Supreme  Court  in  which  he  was  denied 
an  injunction  against  Secretary  of  the 
Treasury  Andrew  W.  Mellon  and  Internal 
Revenue  Commissioner  David  H.  Blair. 

Hubbard  contended  his  right  of  pri¬ 
vacy  was  violated  by  the  publication  of 
the  amount  of  his  income  tax  payment. 

Judge  Hatfield,  in  stating  he  was  un¬ 
able  to  agree  with  Hubbard,  that  the 
fourth  amendment  was  violated,  because 
there  had  been  no  search  or  seizure  of 
his  papers,  or  effects. 

While  it  has  been  held  that  the  con¬ 
stitutional  guarantees  of  person  and 
property  should  be  liberally  construed, 
the  court  points  out,  such  guarantees 
cannot  be  extended  to  include  alleged 
rights  ix;rtaining  either  to  person  or 
property,  no  matter  how  unwise  or  mis¬ 
chievous  an  act  of  Congress  may  appear 
to  tlie  aggrieved  party. 

The  court  called  attention  to  the  fact 
that  there  is  no  contention  that  Congress 
has  not  the  right  to  require  the  divulging 
of  the  private  affairs  of  the  individual  for 
income  tax  purposes,  but  only  that  the 
publicity  provision  is  in  violation  of  the 
Constitution. 

The  court  stated; 

“We  are  of  the  opinion  that  where 
Congress  has  the  jKiwer  to  require  the 
divulging  of  private  information  for  a 
lawful  purpose  it  has  authority  for  the 
due  and  proper  accomplishment  of  such 
purpose  to  require  the  giving  of  publicity 
to  the  information  thus  secured. 

“It  seems  to  us  that  the  provisions  for 
public  inspection  of  lists  containing  the 
name  and  address  of  each  person  making 
an  income  tax  return  and  the  amount  of 
tax  paid  by  him  were  considered  by  Con¬ 
gress  appropriate  means  of  securing  the 
enforcement  of  the  income  tax  law,  and 
that  such  provisions  are  plainly  adapted 
to  that  end.  They  may  cause  _  many 
hardships  and  may  prove  to  be  injurious 
to  many  persons.  It  may  develop  that 
Congress  was  very  unwise  in  enacting 
such  provision,  but  such  considerations, 
in  no  way,  affect  the  constitutional 
authority  of  Congress  in  the  premises." 


The  new  addition  to  the  Buffalo 
Evening  News,  a  four  story  re¬ 
inforced  concrete  structure  faced 
with  brick,  located  at  Seneca  and 
Pearl  Streets.  Pres-s  Department  will 
be  on  the  first  floor.  The  second  floor 
is  to  be  used  for  expanding  the  Com¬ 
posing,  Stereotyping  and  Engraving 
Departments.  The  third  and  fourth 
floors  are  for  storage  of  paper.  Added 
space  on  Pearl  Street  will  permit  the 
loading  of  as  many  as  twenty-seven 
trucks  at  one  time. 
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■INFORMATION  ABOUT  ST.  LOUIS’ 


Post-Dispatch  Issues  Fifth  Edition  of 
Space-Buyers’  Data 

“Information  about  St.  Louis”  for  1925 
appears  in  the  fifth  edition  this  week, 
over  the  signature  of  the  St.  Louis  Post- 
Dispatch.  Forty-two  pages  of  data, 
printed  on  one  side  and  bound  in  loose- 
leaf  letter  folder  size,  are  made  available 
for  atlvertising  space-buyers,  and  promise 
is  made  that  the  information  will  be  kept 
up-to-date  throughout  the  year. 

Conveniently  large  finger  tabs  divide 
the  information  under  six  headings — the 
St.  Louis  market ;  circulations  of  St. 
Louis  newspapers ;  market  data ;  the 
merchandising  service  of  the  Post-Dis¬ 
patch;  lineage  statistics  of  the  city’s 
newspapers;  and  analysis  of  display  ad¬ 
vertising  classifications  of  these  papers. 

A  two-page  map  in  colors  pictures  the 
four  general  divisions  and  the  sale-route 
subdivisions  of  the  city  for  salesmen 
covering  the  territory. 
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TO  TIMES  EXECUTIVES 


Auociation  Gives  Dinner  at  Hotel 
Astor  Tliuraday,  May  5,  Followed 
by  Tour  of  Inspection 
Through  Plant 


Executives  of  the  New  York  Times 
were  guests  of  the  New  Jersey  Press  As¬ 
sociation  at  a  dinner  at  the  Hotel  Astor, 
Newf  York,  Thursday  evening.  May  5. 

The  dinner  was  followed  by  a  visit  of 
members  of  the  Association  to  the  plant 
of  the  Times. 

Guests  of  the  Association  included 
Louis  Wiley,  business  manager  of  the 
Times ;  Arnold  Sanchez,  office  manager ; 

B.  T.  Butterworth,  advertising  manager; 

C.  McD.  Puckette,  censorship  depart¬ 
ment  ;  Hugh  A.  O’Donnell,  assistant 
business  manager;  James  Wright  Brown, 
publisher.  Editor  &  Publisher. 

The  dinner  committee  consisted  of  R. 
E.  Lent,  of  the  Passaic  Daily  News, 
president ;  W.  B.  Bryant,  Paterson  Press- 
Guardian;  W.  B.  R.  Mason,  Bound  Brook 
Chronicle. 

Members  of  the  New  Jersey  press 
group  attending  the  dinner  follow : 

Passaic  Daily  News,  R.  E.  Lent,  H.  F. 
Buonocore,  Arthur  O’Brien,  Donald  Wil¬ 
cox,  Arthur  McMahon. 

Newark  Sunday  Call,  James  T.  Logan, 
Harry  Wapshare,  Myron  Pier. 

Paterson  Press  Guardian,  W.  B. 
Bryant,  John  L.  Matthews,  James  T. 
Peto,  Leroy  C.  Burnham,  J.  J.  Murphy, 


Paterson  Morning  Call,  Garret  H. 
Sturr. 

Bloomfield  Independent  Press,  C.  O. 
Bleecker,  A.  G.  Leiss. 

Washington  Star,  R.  B.  Groat,  F.  G. 
■Andrews,  A.  F.  Florey,  F.  A.  Robert¬ 
son. 

Morristozvn  Jerseyman,  A.  W.  Lam- 
Ijcrton,  Philip  L.  Meyer. 

Raritan  Itidepctident,  Mrs.  O.  R.  Win¬ 
field. 

Madison  Eagle,  John  Clarey. 

.American  Type  Founders  Company, 
J.  A.  Imbrie. 

N.  J.  College  of  Agriculture,  Carl  R. 
Woodward. 

Mergenthaler  Linotype  Company,  W. 
L.  Parks,  E.  W.  Manifold,  Fred  C. 
Grumman. 

Intertype  Corporation,  O.  J.  Houck, 
T.  A.  MacElwee. 

New  Jersey  Newspapers,  Inc.,  Harvey 
C.  Wood,  Richard  W.  Cooke,  D.  A. 
Fleischman. 

Officers  of  the  Association  are:  pres¬ 
ident,  R.  E.  Lent,  Passaic  Daily  News ; 
treasurer,  W.  B.  R.  Mason,  Bound  Brook 
Chronicle;  secretary,  John  W.  Clift, 
-Summit  Herald. 


Santa  Ana  (Cal.)  Regiater  Defendant 
in  Libel  Action 


NEW  STUNT  IN  HOUSTON 

Competing  Papers  Give  Press  Serial 
Advance  Publicity 


Two  suits  for  alleged  libel,  one  asking  Competing  papers  gave  news  space  to 

$100,000  damages  against  the  Register  Houston  (Tex,)  Press  recently  whea 


! 


Publishing  Company  of  Santa  Ana,  Cal., 
and  the  other  seeking  $25,000  damages 
against  Fred  Marsile,  Santa  Ana  man, 
were  filed  in  the  superior  court  by  Walter 
Baker,  former  Santa  Ana  policeman,  now 
said  to  be  living  in  Merced. 

The  actions  were  based  on  a  newspaper 
article  concerning  Baker,  founded  on  an 
interview  publishetl  Feb.  24.  Marsile  be¬ 
ing  quoted  as  having  seen  Baker  in  San 
Quentin  penitentiary  while  he  was  there 
to  deliver  a  prisoner. 

The  Register  printed  a  denial  of  the 
report  March  14. 

In  the  suit  Baker  alleges  that  the  state¬ 
ments  were  “fal.se,  defamatory  and  ma¬ 
licious.” 


FLORIDA  AGENCY  EXPANDS 


C. 


C.  Carr  Agency  Opens  Branch 
Offices  in  Tampa  and  Orlando 


PAPER  MERGER  DENIED 


Canadian  Mill  Amalgamation  Will  Never 
Take  Place,  Official  States 


The  C.  C.  Carr  .Advertising  Agency  ol 
St.  Petersburg  opened  branches  recently 
in  Tampa  and  ‘n  Orlando.  On  June  1,  it 
will  open  a  branch  in  Jacksonville.  At 
that  time  the  Carr  Advertising  Agency  serial  story  ever  printed  in  Hous- 

have  five  offices,  St.  Petersburg,  written  exclusively  for  the 


it  staged  a  variety  of  promotion  stunts 
in  advance  of  the  first  publication  of 
“Dimples,”  a  serial  story  of  youthful  jiiz 
line  in  Houston. 

Billboard  posters  in  colors,  bearing  only 
the  picture  of  a  girl’s  face  and  the  name 
“Dimples,”  were  first  flashed  on  Hous- 
ton  by  the  Press,  followed  by  small 
“teaser”  advertisements  in  the  Press. 
Chrotiicle,  and  Post-Dispatch. 

The  latter  papers  published  news 
stories  speculating  on  the  identity  of 
“Dimples”  and  the  solution  of  the  bill¬ 
board  and  “teaser”  mysteries. 

When  final  advertisements  were  run  by 
the  Press  making  full  announcement  of 
the  serial  story,  the  Post-Dispatch  gen- 
erously  printed  another  news  item  ex¬ 
plaining  it  all. 

Movie  slides,  window  .cards,  circulars, 
automobile  stickers.  an<l  various  other 
devices  were  used  by  the  Press  in  its 
exploitation  campaign. 

Houstonians  were  recruited  to  pose  for 
illustrations  for  the  serial’s  opening 
chapters. 

Managing  Editor  Walter  B.  Lister  of 
the  Press  and  his  wife.  Dorothy  Lister, 
were  the  authors  of  “Dimples.”  It  was 


Following  the  annual  inspection  of  the 
Minnesota  and  Ontario  Paper  Company’s 

_  _ .  .  .  _  ..  .  properties  at  Kenora,  Ont.,  by  a  party 

Cr  j!  Rodto,  Eppie,  A."  CrMessinan.  ol  bondholders  and  shareholders,  headed 


Elisabeth  Laily  Journal,  Fred  L. 
Crane,  Elmer  K  Stanion,  George  W. 
Swift,  F.  Ernest  Wallace,  Walter  J. 
Burke,  Edward  H.  Griffin,  Frederick  C. 
Rebstock,  Rufus  R.  Ness,  Albert  J.  Ruck, 
Wm.  E.  Sheeran,  LeRoy  MacGregor, 
Wm.  L.  Newmiller,  Matthew  J.  Mc¬ 
Carthy,  Frank  Sonderland,  Julius  Kam- 
merman. 

Asbury  Park  Press,  J.  Lyle  Kinmouth, 


by  E.  W-  Backus,  president,  the  statement 
was  made  that  the  visit  had  absolutely 
nothing  to  do  with  any,  rumored  merger 
with  the  Spanish  River  Pulp  and  Paper 
Company  and  the  Abitibi  Power  and  Pa¬ 
per  Company. 

One  member  of  the  party,  W.  E.  Young 
of  the  Toronto  bond  firm  of  McLeod. 
Young,  Weir  &  Co.,  remarked  that  he 
wished  he  could  find  some  one  who  was 
prepared  to  wager  on  such  an  amalga- 


will 

Tampa,  Orlando,  Jacksonville  and  New 
York. 

The  Tampa  office  has  been  opened  in 
a  suite  of  rooms  on  the  seventh  floor 
of  the  new  Tampa  Tribune  building. 
The  Tampa  branch  is  in  charge  of  C. 
D.  Levin,  former  owner  of  an  agency  in 
New  York  City.  The  Orlando  office  is 


paper  publishing  it 
own  staff. 


by  members  of  its 


New*  Man  Wins  Scholarship 


N.  H.,  by  the  Oklahoma  City  McDowell 
Club  of  Allied  Arts.  He  was  selected 
from  among  15  Oklahoma  artists  and 
writers. 


David  Thurston,  Elias  S.  Longstreet,  mation,  as  he  himself  would  be  quite  ready 


Wayne  D.  McMurray,  John  F.  Knox, 
Frank  Emmons,  Melvin  Hilyard. 

Plainfield  Courier  News,  (Tiarles  H. 
Frost,  Calvin  Winter,  William  Morrison, 
A.  W.  Zimmerman,  John  A.  Gaffney,  E. 
Helfin,  Thomas  Hervas,  James  Niles, 
Mrs.  James  Niles,  Harold  Blackford. 

Trenton  Times,  James  Kerney,  Thom¬ 
as  F.  Waldron,  John  H.  Sines,  Thomas 
L.  Kerney,  Russell  Sterling,  Joseph  A. 
Kerney,  Harold  Levy,  Albert  Thomp¬ 
son. 

Passaic  Daily  Herald,  Wm.  M.  Mc¬ 
Bride,  E.  A.  Bristor,  P.  M.  Contant, 
James  C.  Sigler,  J.  Freeswick. 

Western  Newspaper  Union,  Edward  C. 
Potter. 

Summit  Herald  &  Record,  Fred  W. 
Clift,  John  W.  Clift,  Norman  S.  Garis. 

Allentown  Messenger,  J.  W.  Naylor, 
Wm.  B.  Mannering. 

Abbey  Printshop,  Lorenzo  H.  Abbey. 

Mt.  Holly  Herald,  George  M.  Sleeper, 
S.  Albert  Sleeper. 

Bound  Brook  Chronicle,  W.  B.  R.  Ma¬ 
son.  H.  F.  R.  Mason. 

Long  Branch  Daily  Record,  Frank  M. 
Taylor,  Girion  P.  Wilson,  Lewis  Wil¬ 
liams. 

Belleville  Times,  S.  D.  Blaydes. 

Trenton  Silent  Worker,  Alvin  E.  Pope. 

East  Orange  Record,  Linwood  C.  Gil- 
lis. 

North  Jersey  Life,  Martha 
Maleville  Haller. 

Nutlcy  Sun,  Johnson  Foy. 

Somerville  Unionist  Gasette, 
Bateman,  C.  Palmer  Bateman, 

Brunt. 

Jewish  Chronicle.  Anton  Kaufman. 

Hackettstown  Gasette,  Alfred  C.  Wall¬ 
ing,  S.  C.  Cutler,  M.  S.  Valentine,  Leon 
A.  Walling. 

Keyport  Weekly,  Herbert  Brown, 
Norman  Dilg. 

Bound  Brook  Record,  D.  D.  Oark, 
Jr..  Madalyn  R.  Clark. 

Perth  Amboy  Evening  News,  D.  P. 
Olmstead,  J.  L.  Qevenger,  J.  Y.  Duff, 
Mr.  Shepherd,  Mr.  Day,  Mr.  Shown, 


to  take  up  the  bet.  Mr.  Young  declared 
that  such  an  amalgamation  could  never 
take  place,  as  Mr.  Backus  and  the  direc¬ 
tors  of  the  other  companies  mentioned  did 
not,  in  any  way,  see  eye  to  eye. 


SCHOOL  CONTEST  LAUNCHED 


8,000  College  and  High  School  Publi¬ 
cations  to  Compete 

Entry  blanks  and  score  cards  for  the 
nation-wide  contest  among  high  school 
and  college  annuals,  newspapers,  and 
school  magazines  were  mailed  to  8,000 
high  schools,  universities,  colleges,  and 
normal  schools  as  the  preliminary  step 
in  this  year’s  annual  contest  conducted 
by  the  Central  Interscholastic  Press 
Association,  of  which  Prof.  E.  M.  John¬ 
son,  University  of  Wisconsin  School  of 
Journalism,  is  director. 

Previously  held  among  high  schools 
only,  the  scope  of  the  contest  has  been 
broadened  this  year  to  include  the  higher 
institutions  as  well.  It  is  the  largest 
national  contest  of  its  kind  in  the  United 
States  and  is  the  only  one  conducted  by  a 
university.  Its  purpose  is  to  stimulate 
school  editors  to  improve  their  publica¬ 
tions. 


E.  Earl  Sparling  of  the  Oklahoma  Citj' 
(Okla.)  Neivs  staff,  author  of  “Under  the 
,  ,  .  -  T  ,  f  .  i^vee,”  just  published  by  Scribners,  has 

m  charge  of  Laurence  S.  Lynch,  formerly  been  awarded  a  two  months’  scholarship 
of  the^bhcity  department  of  the  Na-  j,,  the  McDowell  colonv  at  Peterborough 
tional  Dairy  Association  and  later  man-  ‘ 
aging  editor  of  the  Winter  Park  Herald. 

The  Jacksonville  office  will  be  in  charge 
of  Harry  E.  Burns,  now  director  of  the 
Jacksonville  branch  of  the  Thomas  Ad¬ 
vertising  Service.  The  New  York  office, 
which  for  the  past  two  years  has  been 
located  on  West  Thirty-sixth  street,  is 
being  moved  to  Madison  avenue.  It  will 
be  in  charge  of  Miss  Etta  Klima,  secre¬ 
tary  of  the  Carr  Agency. 

"The  home  office  will  be  located  in  St. 

Petersburg,  where  an  agency  organiza¬ 
tion  of  15  people  is  now  established. 

The  agency  at  the  present  time  is  pre¬ 
paring  a  campaign  for  the  Associated 
Dailies  of  Florida,  which  will  be 
launched  in  early  June. 


Business  Good  in  South 

Business  conditions  generally  are  good 
and  the  printing  trade  and  newspapers  of 
the  south  are  showing  good  records,  ac¬ 
cording  to  Virgil  V.  Evans,  sales  manager 
of  the  Ludlow  Typograph  Company,  who 
recently  completed  a  trip  through  the 
south.  Mr.  Evans  spent  some  time  visit¬ 
ing  the  southern  sales  office  of  the  Ludlow 
company  at  Atlanta. 


Another 

HOLLISTER  f 
Achievementi 


Following  the  example  of 
many  other  of  the  largest  and 
most  successful  newspapers  in 
the  United  States,  careful  con¬ 
sideration  has  led  The  Cincin¬ 
nati  Enquirer  to  engage  the 
services  of  the  Hollister  Cir¬ 
culation  Organization  to  con¬ 
duct  its  campaign. 


Address  the  above  paper 
until  further  notice 


HOLLISTER 

CIRCULATION  ORGANIZATION! 

7l7-'/ii  Con'L  EXCHANGE  ibLLC. 

1.05  ANGELES,  CAL.  ' 


Rado, 


C.  H. 
R.  S. 


NEWSPAPER  STYLE 

The  New  Haven  Rejjister,  one  of  New 
EjiRland’s  oldest  and  best  known  daily 
newspapers,  with  a  back^ound  of  more 
than  a  century  of  historic  success,  has 
issued  its  style  book  for  greneral  circtS' 
lation. 

In  addition  to  instructions  on  grammar, 
capitalization,  punctuation,  use  of  adjec' 
tives,  abbreviations,  etc.,  there  arc  con¬ 
cise  rules  for  story  and  head  writing,  law 
of  libel  and  other  valuable  data.  »ngle 
Copies,  50c, 

Paper  edition  for  office  distribution,  $3.00 
per  dozen. 

THE  REGISTER 

NEW  HAVEN,  CXJNNECTICUT 


The  Business  Men 

of  youi  community  will  value  the 
authentic  statements  of 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the 

Publishers  Financial  Bureau  — Babson  Park,  Mass. 

"The  Largest  Statistical  Community  in  America" 
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message  to  the  FMropeati  ami  American  delegates  attending  the  2 1st  Convention  of  the 
Associated  Advertising  Clubs  of  the  World  held  at  Houston,  Texas,  May  gth-i^th,  ig2^ 


1 


THE  TWO  SYMBOLS  OF  SERVICE  which 
have  been  outstanding  during  the  past  decade 
in  the  advancement  of  high  ideals  in  the  pub¬ 
lishing  and  advertising  world  are  those  of  the 
Associated  Advertising  Clubs  of  the  World 
and  the  Audit  Bureau  of  Circulations. 


rhe  mottoes  of  these  two  associations, 
indelibly  and  irrevocably  imprinted 
on  their  banners  are  “Truth  in  Adver¬ 
tising”  and  “Truth  in  Circulation,” 
and  they  have  gone  hand  in  hand. 

Their  combined  influence  has  not 
only  covered  the  North  American 
Continent  but  is  extending  steadily 
throughout  the  entire  civilized  world 
and  is  encircling  the  globe. 

Clubs  afliliated  with  the  A.  A.  C.  of 
W.  have  been  established  in  many 
lands.  A.  B.  C.  associations  have  been 
organized  or  are  ‘in  the  process  of 
formation  in  several  European  and 
other  countries.  In  neither  association 
is  there  a  trace  of  selfish  interest.  We 
are  giving  to  the  world  the  benefit  of 
our  experience  in  the  attainment  of 
“Truth  in  Advertising”  and  “Truth 
in  Circulation.” 


All  we  hope  is  that  eventually  there 
shall  be  established  a  world-wide  feder¬ 
ation  of  publishing  and  advertising  in¬ 
terests  under  this  banner  of  “Truth” 
that  will  not  only  be  merely  of  com¬ 
mercial  benefit,  but  will  in  the  final 
analysis  have  a  beneficial  effect  upon 
the  welfare  of  the  citizenship  of  the 
world  at  large. 

The  Houston  Convention — made 
possible  by  the  confidence  of  those 
participating  in  the  London  Conven¬ 
tion — will  no  doubt  send  back  to  our 
friends  across  the  seas  a  ringing  assur¬ 
ance  of  co-operation  in  the  attain¬ 
ment  of  this  ‘high  ideal.  In  this  the 
Audit  Bureau  of  Circulations  will  be 
in  hearty  accord. 

THE  AUDIT  BUREAU  OF  CIRCULATIONS 
O.  C.  Harn,  President 
Stanley  Clague,  Managing  Director 
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CHAPTER  FORTY 

Ocean  Palace  for  BennetPs  Guests — Hearst  and  the  Herald^s 
‘^Personals” — Mr.  Reich  Resigns  from  the  Herald 

After  having  cruised  tens  of  thousands  of  miles  in  his  steam  yacht, 
“Xamouna.”  in  comfort  and  safety,  Mr.  Bennett,  in  1900,  had  built  at 
Dumbarton,  Scotland,  a  much  larger  and  more  magnificent  steamship 
from  the  plans  of  the  celebrated  designer,  George  L.  Watson.  She  was 
the  largest  yacht  ever  built  on  the  Clyde.  285  feet  in  length  and  of  over 
2.000  tons  displacement,  and  having  a  speed  of  18  knots  an  hour. 

She  was  a  veritable  ocean  palace,  with  spacious  staterooms,  models 
of  modern  comfort.  The  decorations  and  furnishings  of  the  drawing 
room  and  dining  hall  were  the  finest  that  money  and  skill  could  produce. 
In  this  s])lendid  vessel,  named  the  “Lysistrata.”  which  such  guests  as 
Prince  Murat,  the  Duke  of  Camastra,  etc.,  he  cruised  from  the  West 
Indies  on  the  west  to  Ceylon  and  Java  on  the  east.  A  cow  was  kept  on 
board  to  supply  fresh  milk;  there  was  a  room  filled  wdth  growing  plants 
for  table  decoration,  while  from  a  model  bakery  hot  rolls  for  breakfast 
were  served,  when  weather  ])ermitted.  on  deck  under  a  bright  red  awning. 

The  “Xamouna,”  he  profitably  sold  to  the  Kei)ublic  of  Colombia, 
while  the  “Lysistrata.”  he  jiatriotically  turned  over  to  the  old  Russian 
Government  during  the  Great  War  for  use  as  a  dispatch  boat. 

Bennett’s  cruising  days  had  practically  ended  with  his  serious  illness 
while  on  a  voyage  through  the  Red  Sea,  in  March,  1914. 

Bennett  and  His  “Personals’’ 

In  the  fall  of  1906,  in  the  midst  of  a  heated  political  campagin,  in 
which  Mr.  William  Randolph  Hearst  was  a  candidate  for  election  as 
Governor  of  Xew  York,  he  was  actively  pushing  the  prosecution  of  Mr. 
Bennett  and  the  1  lerald  for  iniblishing  indecent  jiersonal  advertisements, 
riie  personal  column  was  one  of  the  features  of  the  Herald  inherited 
from  the  senior  Bennett's  regime,  and  while  a  .source  of  revenue,  was 
largely  maintained  by  Mr.  Bennett  for  sentimental  reasons.  These  ad¬ 
vertisements  were  all  censored  by  one  of  the  Herald's  advertising  staff, 
and  the  appending  of  the  words — “object  matrimony”  was  always  insisted 
on  in  doubtful  cases.  While  the  management  did  its  best,  there  is  no 
doubt  that  the  censorship  was  at  times  inaderpiate,  and  Mr.  Hearst  pro¬ 
duced  enough  evidence  to  cause  the  indictment  of  the  Xew  York  Herald 
Company,  Mr.  Bennett,  and  his  advertising  counsel.  Mr.  Manley  M. 
Gillam,  on  Oct.  22,  1906.  Four  other  prominent  members  of  the  staff 
had  lieen  served  with  w'arrants.  liut  were  not  further  prosecuted.  The 
defendants  pleaded  “X’ot  guilty.” 

The  .American  boasted  that : 

“The  indictment  and  arraignment  of  the  defendants  is  a  direct  result 
of  the  crusade  which  William  Randolph  Hearst  and  the  New  York 
American  and  the  Evening  Journal  carried  on  for  months  against  the 
‘pernicious’  personal  column.” 

Mr.  Hearst  at  this  time  was  making  “a  whirlwind  tour”  of  the  city 
and  state,  and  the  Herald  printed  long  articles  attacking  him,  headed: 
“Hearst 's  Defence  Is  a  Yell  of  ‘Lies;’”  “Hearst  a  Foe  to  his  Men’s 
L’nion ;”  How  Hearst  Betrayed  Henry  George,”  etc.,  etc. 

The  case  dragged  along  until  .April,  1907,  when  Mr.  Bennett 
i^turned  specially  from  Europe  to  courageously  meet  the  charges  and  re¬ 
fute  the  American's  hint  that  he  was  remaining  in  Europe  out  of  reach  of 
the  prosecution.  .Acting  on  the  advice  of  his  lawyers,  Joal  M.  Marx 
and  William  Rand.  Jr.,  he  pleaded  guilty,  and  appeared  with  his  Adver¬ 
tising  Counsel  in  the  criminal  branch  of  the  U.  S.  Circuit  Court  on  April 
10,  for  sentence.  Judge  Hough  then  imposed  total  fines  of  $31,000.  based 
on  the  indictment  of  having  used  the  U.  S.  mails  for  improper  purposes. 
The  money  was  paid  in  cash  to  the  clerk  of  the  court — $25,000  from 
Mr.  Bennett;  $5,000  from  the  Herald  Co.,  and  $1,000  from  Mr.  Manley 
M.  Gillam,  the  Herald’s  .\dvertising  Counsel.  The  entire  proceedings 
only  lasted  ten  minutes. 

Mr.  Reich  Suddenly  Leaves  the  Herald 

Without  previous  warning  Mr.  William  C.  Reick  cabled  his  resig¬ 
nation  as.  president  of  the  Herald  Company  to  Mr.  Bennett  early  in 
January,  1907.  It  must  undoubtedly  have  been  a  great  shock  to  Mr. 
Bennett  to  thus  suddenly  lose  the  man  upon  whom  he  depended  to  run 
the  Herald,  but  there  was  no  hesitation — the  resignation  was  promptlv 
accepted. 


Mr.  Reick  with  his  large  cash  resources  had  acquired  “a  substantial 
interest  in  the  Xew  A’ork  Times  Company  and  will  hereafter  lie  asso¬ 
ciated  with  .Adoljih  S.  Ochs,  the  publislier  and  controlling  owner  in  the 
management  of  the  Times,”  said  that  paper. 

However,  from  an  announcement  in  the  Philadelphia  Public  Ledger  of 
the  same  date,  it  appears  that  Mr.  Reick  had  also  acquired  a  part  owner¬ 
ship  of  that  paper  and  succeeded  Mr.  .Adolph  S.  Ochs  as  president  of  the 
Philadelphia  Ledger  Company,  with  Mr.  George  W.  ( )chs  as  the 
publisher. 

Mr.  Reick  finally  dispo.sed  of  his  holdings  in  the  ( )chs  papers  to 
acquire  control  of  the  .Vrte  York  Sun  in  1911.  at  that  time  the  paper 
being  largely  owned  by  Wall  Street  interests.  In  June,  1916.  Mr. 
Alimsey  bought  the  Sun.  retaining  Mr.  Reick  to  manage  the  evening 
edition,  which  he  did  with  such  success  as  to  elicit  warm  commendation 
from  Mr.  Munsey. 

(To  be  continued  next  zvcck) 

“NICE  BUNCH  OF  FELLOWS”  JEWELERS  URGED  TO  ADVERTISE 

Says  Arch  Selwyn  of  Dramatic  Critics,  Vice-President  of  Midwest  Group  Says 
Repudiating  Brother  Edgar  It  Builds  Business 


.\rch  Selwyn,  theatrical  producer,  re¬ 
turning  from  abroad  to  New  York  re¬ 
cently,  aired  a  spat  over  dramatic  critics 
with  his  brother  Kdgar. 

Edgar  had  said  in  effect  dramatic 
critics  were  worse  than  useless. 

“I  don’t  agree  with  Edgar,”  said  Arch 
Selwyn.  “I  seldom  do.  The  critics  are 
absolutely  all  right.  They  work  from 
their  point  of  view,  and  it  does  not  rmike 
any  difference  what  they  say  or  do  not 
say,  for  if  a  play  is  all  right  the  public 
will  go  to  it. 

“I  was  in  Southern  France  when  my 
brother  spoke  out  of  his  turn  in  London,” 
said  Mr.  Selwyn.  “When  I  got  to  Lon¬ 
don  I  found  the  critics  up  in  the  air.  I’m 
back  in  New  York,  and  I  find  my  brother 
has  stirred  up  trouble  here,  too.” 

“Do  you  regard  the  critic  as  essential 
to  the  drama?” 

“Yes,”  said  Mr.  Selwyn.  “They  are 
essential.  I  am  anxious  to  get  their 
opinion.  My  brother,  who  also  is  an 
author,  is  more  sensitive.  He  does  not 
care  for  it  in  the  same  way.  If  the 
critics  do  not  like  a  show,  it  is  no  sign 
that  it  is  a  failure.  What  they  say  ad¬ 
versely  may  hurt  a  little  while,  _  but 
eventually  the  public  makes  the  decision. 

“Personally,  I  find  the  critics  a  nice 
bunch  of  fellows.  They  are  as  necessary 
to  their  papers  as  the  sports  writers  are 
for  the  sports  page— a  necessary  evil. 
Most  of  them  are  too  capable  to  be  wast¬ 
ing  their  time  writing  criticism.  They 
could  make  a  great  deal  more  at  writing 
or  producing  plays.” 


E.  O.  Little,  vice-president  of  Zone  3 
of  the  National  Retail  Jewelers,  urged 
jewelers  to  advertise  more  extensively 
when  he  addressed  the  state  convention  in 
Dcs  Moines,  la.,  recently. 

“Competition  is  not  between  jewelers, 
but  between  industries,”  Mr.  Little  said. 
“1  believe  you  will  agree  with  me  that 
the  store,  the  individual,  the  company  or 
the  industry  that  consistently  advertises 
its  wares  stands  the  greater  chance  of 
selling  those  wares  in  competition.” 

DURING  1924  I 


Plain  Dealer 


published 

51% 


of  ALL  the  National  lineage  ap> 
pearing  in 

ALL  Geveland  Newspapers 


mPPKOa: 

J.  B.  Wowlward  ^ 
lie  K.  4Zd  St. 

New  York 


uer 

\nmxUii 


Woodward  A  KoUr 
Soevrity  Bldg. 
ChlMgO 


Norwegian  Newsprint 


Prompt  shipments 


Inquiries  solicited 


NORWEGIAN  PAPER  MILLS  AGENCY,  INC. 


33  West  42nd  Street 


New  York  City 


Telephone  Penn.  7443 


Editor  &  Publisher  for  May  9,  1925 


107 


"MON 


DURIN  G 
19  2  4 

The  Times  carried  a 
greater  volume  of 
advertising  than  any 
other  newspaper 
published  in  Great 
Britain. 


IMt 


THE  GREATEST  POWER 
IN  MODERN  ADVERTISING 


For  nearly  a  century  and  a  half  The  Times  has 
been  the  outstanding  national  newspaper  of 
Great  Britain.  Its  great  history,  combined  with  an 
enterprising  modern  outlook;  the  authority  with 
which  it  speaks,  and  the  superb  quality  of  its  print¬ 
ing  and  production,  maintain  it  in  an  unassailable 
position  as  the  leader  of  the  British  Press. 

And  as  it  is  the  greatest  force  in  journalism,  so  it 
is  the  greatest  power  in  advertising.  It  is  the  one 
indispensable  medium  for  all  announcements 
intended  for  the  wealthy  official,  professional  and 
business  classes. 

Each  day’s  issue  speaks  for  itself.  Both  the 
volume  and  the  character  of  the  advertising  car¬ 
ried  by  The  Times  prove  how  indispensable  it  is  to 
the  advertiser  seeking  an  entrance  to  the  British 
market. 

Advertising  men  who  visited  England  last  year 
were  able  to  test  these  facts  on  the  spot.  But  The 
Times  is  at  any  time  happy  to  supply  further  infor¬ 
mation.  If  you  desire  to  know  more  of  Britain’s 
greatest  advertising  medium,  get  in  touch  with 
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WINS  LOVING  CUP  FOR  ESSAY  ON  VALUE  1 
OF  ADVERTISING  CLUBS  I 

W.  O.  Riddle  First  in  Des  Moines  Contest — Says  He  Learned  S 
Economic  Significance  of  Advertising  at  ^ 

Club  Meetings  Q 


■W'  O.  RIDDLE  of  the  Meredith  Pub- 
”  lications,  Des  Moines,  has  been 
declared  the  winner  in  the  Des  Moines 
advertising  Club  contest  on  “What  I 
Have  Learned  at  the  Advertising  Oub.” 

Mr.  Riddle’s  article  which  won  for 
him  a  loving  cup,  follows : 

My  outline  on,  “What  I  Have  Learned 
at  The  Advertising  Club,"  is  an  attempt 
to  show :  first,  wherein  the  club  has 
helped  me  to  gain,  and  retain,  a  knowl¬ 
edge  of  the  principles  of  effective  adver¬ 
tising  ;  and  second,  wherein  it  has  caused 
me  to  realize  the  economic  significance 
of  advertising. 

By  the  economic  significance  of  adver¬ 
tising  I  mean  the  part  which  it  plays  in 
marketing  efficiency  and  its  value  to  the 
consuming  public. 

Practically  everything  which  I  have 
learned  can  be  placed  under  the  follow¬ 
ing  three  divisions : 

1.  It  pays  to  advertise. 

2.  How  to  make  advertising  pay. 

3.  The  economic  value  of  advertising. 

A  striking  illustration  that  farm  paper 

advertising  pays,  is,  a  comparison  of  the 
sales  made  by  the  two  leading  mail  order 
houses  with  their  advertising  in  farm 
papers. 

In  1923  the  total  volume  of  sales  made 
by  Montgomery  Ward  &  Co.,  was 
239  per  cent  greater  than  in  1913.  Sears 
Roebuck  &  Co.,  show  an  increase  of  126 
per  cent. 

Montgomery  Ward  &  Co.,  from  1914 
to  1923  have  placed  an  average  of  118,468 
lines  of  advertising  in  .state  and  national 
farm  papers  each  year.  Sears  &  Roe¬ 
buck  have  used  a  yearly  average  space 
of  33,445  lines. 

In  1922  the  sales  made  by  Montgomery 
Ward  &  Co.,  were  22  per  cent  greater 
than  in  1921.  The  gain  made  by  Sears 
Roebuck  &  Co.  was  only  2.3  per  cent. 
The  former  used  349,216  lines  of  space  in 
farm  papers;  the  latter  used  only  1,350. 

In  1923  Sears  Roebuck  &  Co.  adopted 
the  good  strategy  of  advertising.  They 
placed  47,570  lines  in  farm  papers  and 
made  an  increase  in  sales  of  18  per  cent. 
Montgomery  Ward  &  Co.  secured  an 
increase  of  46  per  cent  over  1922,  from 
385,923  lines  of  advertising. 

The  idea  for  making  a  series  of  studies 
such  as  this  was  suggested  to  me  in  a 
speech  made  before  the  Advertising  Gub 
by  Mr.  H.  E.  Kiester  who  told  of  the 
splendid  results  obtained  from  farm  paper 
advertising  by  the  Portland  Cement  As¬ 
sociation. 

Mr.  .Austin,  advertising  manager  of 
the  Omaha  Bee,  formerly  a  Des  Moines 
man,  made  what  I  consider  one  of  the 
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most  practical  speeches  on  advertising 
that  I  have  ever  heard. 

In  the  course  of  his  talk  he  laid  down 
three  fundamental  principles  for  effective 
advertising.  I  shall  discuss  but  one.  To 
advertise  most  successfully,  Mr.  Austin 
said,  one  must  advertise  from  a  certain 
angle.  Or,  to  state  the  principle  differ¬ 
ently  one  must  select  a  distinctive  char¬ 
acteristic  of  his  product  and  feature  that 
in  his  copy. 

I  remember  this  most  distinctly  because 
I  took  pains  to  analyze  the  copy  of  some 
of  the  most  successful  advertisers  to  de¬ 
termine  whether  this  was  true. 

It  is  interesting  to  note  that  the  Victor 
Talking  Machine  has  been  telling  “the 
world”  for  years  that  certain  great  artists 
sing  for  Victor  records  only. 

Here  are  a  few  of  the  others.  Pep- 
sodent — Combat  that  film!  Vacuum  Oil 
Company — We  supply  the  one  correct 
grade  of  oil  for  your  car,  whatever  the 
make.  Paris  Garter  Company — Xo  metal 
can  touch  you.  One  could  multiply  the 
examples  almost  without  end. 

As  an  advertising  man,  I  am  interested 
not  merely  in  knowing  how  to  advertise 
effectively,  but  also  in  knowing  what 
value  it  is  to  the  public. 

As  between  producers  as  a  whole,  and 
consumers  as  a  whole,  I  should  say  that 
the  consumers  are  benefited  more.  Ad¬ 
vertising  gives  to  consumers  in  the  quick¬ 
est  possible  way  an  adequate  knowledge 
of  new  goods  on  the  market.  Further¬ 
more  advertising  does  tend  to  raise  the 
quality  of  goods  on  the  market,  or  at 
least  gives  to  buyers  the  opportunity  to 
buy  the  quality  most  suited  to  their 
needs. 

In  contrast,  producers  of  basic  com¬ 
modities  cannot  increase  the  market  for 
their  product  to  a  very  large  degree  by 
advertising.  To  a  certain  extent  they 
can,  but  the  chief  result  of  their  adver¬ 
tising  is  the  more  speedy  elimination  of 
the  unfit. 

Do  not  understand  from  this  that  I 
think  it  doesn’t  pay  the  producer  to  ad¬ 
vertise.  If  he  is  particularly  aggressive, 
original  or  has  something  new,  or  some¬ 
thing  unique  to  offer  the  public  he  can 
profit  tremendously  from  advertising  and 
he,  perhaps,  profits  most  of  all. 

New  Minnesota  Press  Group 

Minnesota  Valley  Editorial  Association 
was  formed  at  a  meeting  last  week  at 
LeSueur  with  representatives  of  LeSueur, 
Scott,  Sibley  and  Nicollet  counties  pre¬ 
sent.  Colonel  Oliver  Quane  of  the  St. 
Peter  Herald  was  elected  president. 
Other  officers  are  James  Olson,  Gibbons 
Gazette,  vice-president ;  Arthur  Schuet, 
Neu'  Prague  Times,  secretary  and  C.  C. 
Eaton,  Winthrop  News  treasurer. 


A  Security  Market 

with  complete  newspeper  financUl 
service. 

Buffalo  offers  a  promisinK  market  for 
high  grade  securities-  The  Buffalo 
Evening  News  financial  and  business 
pages  are  complete,  interesting,  prompt; 
carrjring  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C  Sept.  30.  1924,  *124,468  total 
net  paid. 

Cover  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*Present  avaraga  circulatka  12PAM 
Edward  H.  Butler,  Editor  and  Publialiar 
Kelly-Smlth  Compasy,  Reprsamitativaa 
Marbridge  Bldg.  Lytton  Bldg. 

New  York.  N.  Y.  CUcago.  lU. 


ILLINOIS 

PRODUCTS 

Annually  Worth 

$6,432,333,789 

Illinois  is  deserving  of  first 
consideration  from  any  National 
Advertiser  for  the  reason  of  its 
large  and  certain  income.  $5,425,- 
244,694  of  this  revenue  is  derived 
from  the  manufactured  products 
of  which  meat  packing  accounts 
for  about  20  per  cent. 

However,  the  only  sure  way 
to  sell  this  great  section  of  the 
country  is  through  the  daily 
newspapers  whose  influence  is 
felt  throughout  the  length  and 
breadth  of  the  state. 

Introduce  your  product  into 
the  individual  localities  through 
their  respective  newspapers  that 
are  thoroughly  read  and  con¬ 
sidered  by  all,  worthy  of  trust 
and  reliance. 
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T Wo  Leading  Newspapers  of  the  Far  East 
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Are  forming  the  principal  con¬ 
necting  link  between  American 
manufacturers  and  the  Japanese 
market  today. 

Their  high-class  circulation  and 
wide  distribution  ensure  their 
clients  the  best  value  for  adver¬ 
tising  dollars  spent  in  this  field. 
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A.  P.  ADVISORY  BOARDS 
REORGANIZED 

State  Organizations  to  Elect  Represen¬ 
tatives  Under  New  Resolution 
Adopted  at  New  York 
Convention 

Trior  to  Xovembcr  of  this  year  the 
stale  organiitations  of  the  Associated 
Tress  will  meet  to  elect  their  represent¬ 
atives  on  the  association's  divisional  ad¬ 
visory  boards. 

This  is  in  line  with  the  resolution 
adopted  by  .\.  T.  members  at  the  annual 
meeting  in  Xew  York  this  year,  April 
21.  The  complete  text  of  the  resolution, 
published  for  the  first  time,  follows : 

“Recognizing  the  excellent  results  that 
the  .\ssociation  has  obtained  through 
the  informal  creation  of  state  associa¬ 
tions  of  members  of  The  Associated 
Tress,  and  desiring  further  to  stimulate 
the  creation  and  mainteitance  of  such 
organizations,  it  is  hereby 

"Resolved,  That  such  state  organiza¬ 
tions,  the  formation  of  which  and  mem¬ 
bership  in  which  shall  be  voluntary,  are 
recognized  as  advisories  of  the  adminis¬ 
tration  of  the  work  of  the  Association ; 
that  in  order  that  such  state  associa¬ 
tions  may  uniformly  _  work  to  the 
greatest  advantage,  their  annual  meet¬ 
ings  shall  be  held  prior  to  November 
of  each  year  and  that  at  such  annual 
meetings  each  state  association  shall 
elect,  from  among  its  membership,  a 
member  of  The  Associated  Tress  to 
represent  it  upon  the  advisory  board  for 
the  division  in  which  the  state  is  located 
and  in  this  way  all  the  members  of  each 
divisional  advisory  tjoard  shall  be  elected, 
their  terms  of  service  being  one  year ; 
that  the  secretary  of  each  state  associa¬ 
tion  shall  certify  to  the  secretary  of 
The  .Xssociated  Press  the  election  of 
the  representative  of  the  State  .Associa¬ 
tion  on  the  advisory  board  : 

“Resok'cd.  That  it  shall  be  the  duty 
of  the  members  of  each  divisional  ad¬ 
visory  board  thus  constituted  to  meet 
once  a  year  during  the  month  of 
November,  at  the  divisional  head¬ 
quarters,  and  at  such  meeting  a  divisional 
advisory  board  chairman  shall  be  elected 
who  shall  serve  for  one  year  or  until 
his  successor  is  elected;  that  if  the  meet¬ 
ing  so  held  thus  resolves,  it  shall  l)e  the 
duty  of  such  divisional  chairman  to  at¬ 
tend  a  subsequent  meeting  of  the  Board 
of  Directors  to  present  to  the  Board  of 
Directors  a  report  of  the  activities  and 
recommendations  of  the  various  state 
associations  and  of  the  divisional  ad¬ 
visory  board  itself; 

"Resolved,  That  where  the  member¬ 
ship  in  any  state  does  not  avail  itself  of 
the  opportunity  afforded  to  gain  repre¬ 
sentation  upon  the  divisional  advisory 
board,  it  shall  he  the  objective  of  the 
divisional  advisory  board  to  stimulate 
interest  in  the  formation  of  a  state  asso¬ 
ciation  in  any  such  state,  but  if  found 
impractical  to  create  an  association  in 
any  such  state  the  divisional  advisory 
board  shall  desienate  to  the  members 
of  The  .Associated  Press  in  any  such  state 
the  association  in  another  state  with 
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which  such  members  may  associate  them¬ 
selves  ; 

“Resolved,  That  the  necessary  ex¬ 
penses  of  tile  divisional  advisory  boards, 
the  traveling  exjKjnses  incurred  by  their 
members  in  atterKling  the  yearly  divisional 
advisory  board  meetings  and  the  travel¬ 
ing  expenses  of  the  chairmen' who  may 
attend  a  subsequent  meeting  of  the  Di¬ 
rectors  shall  be  paid  by  The  .Associated 
Press;  that  the  resolution  adopted  April 
20,  1909,  amended  .April  22,  1919,  desig¬ 
nating  the  manner  in  which  advisory 
boards  shall  be  constituted  is  hereby 
repealed.” 

TO  SAVE  NEWSPAPER  SPACE 

Cooper  Orders  Wider  Use  of  A.  P. 

Logotype  Credit 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  this  week  in  his  first 
special  order  to  news  and  traflk  depart¬ 
ments  of  the  association,  directed  that 
hereafter,  when  credit  is  inserted  imme¬ 
diately  following  the  dateline  in  a  dis¬ 
patch  it  should  read  .AP  and  not  By  the 
.As.sf)ciated  Press. 

The  order,  it  was  explained,  was 
planned  to  aid  member  publishers  con¬ 
serve  newspaper  space. 

It  reads  as  follows : 

“Hereafter,  when  credit  is  inserted  im¬ 
mediately  following  the  dateline  in  a  dis¬ 
patch,  it  should  read  AP  and  not  By  the 
.Associated  Press.  Publication  of  credit 
by  members  of  the  two  capital  letters  .AP 
or  an  AP  logotype  will  fully  comply  with 
the  order  of  the  board  of  directors  re¬ 
specting  credits.  This  order  d<res  not 
affect  a  reference  to  the  -Associated  Press 
in  the  body  of  a  dispatch.” 

The  AP  logotype  was  designed  by  Mel¬ 
ville  Stone,  A.  P.,  counsellor,  in  1919, 
just  after  the  Supreme  Court  decision 
establishing  the  property  right  to  news. 
The  idea  then  was  to  save  space  in  credit¬ 
ing  .A.  P.  matter.  When  a  recent  check¬ 
up  showed  the  practice  was  not  generally 
followed,  it  was  decided  to  make  it  a 
rule  in  the  press  association’s  news  de¬ 
partment.  Plans  are  being  made  to  have 
typewriters  equipped  with  the  logotyiie. 
and  linotype  companies  are  being  urged 
to  include  it  in  their  new  fonts. 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 

Still,  the  fact  that  The 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 
occasion  no  surprise  among 
those  who  know  their  Texas. 

J5he 

Dallas  Morning  News 

Supreme  in  Texas 


The  Market—Kansas 

Th«  tlatt  that  raUed  tha  biggest  crops  in 
1924— 1S4^$S,000  bushels  of  wheat  and 
137*241,000  bushels  of  com*  plus  other  big 
grain  jields. 

The  state  where  the  cash  gain  on  wheat 
and  com  alone  is  $160*000*000  this  year  one 
third  of  the  increase  on  those  two  crops 
now  reported  for  the  entire  United  States. 

The  Mediam  —  Daily  Capital 

The  only  Kansas  newspaper  that  cerers 
the  entire  state. 

It  gives  co-operation  of  the  finest  kind  to 
advertisers  and  has  heavy  coverage  of 
Topeka  and  the  Topeka  trade  territory. 
Circnlation  36,000.  Member  A.  B.  C. 

Topeka  Daily  Capital 

Topeka,  Kansas 


Arthur  Capper, 
Publisher 


Marco  Morrow, 
Asst.  Pub. 


Cover 

BLUEFIELD 

CHARLESTON 

CLARKSBURG 

HUNTINGTON 

MARTINSBURG 

MORGANTOWN 

PARKERSBURG 

West  Virginia 


Also  cover  the  immediate  territory  sur¬ 
rounding  each  city  and  you  cover  West 
Virginia.  These  cities  are  the  principal 
marketing  and  distributing  centers  of  the 
State. 

One  of  the  striking  characteristics  of 
West  Virginian  cities  is  the  newness  of 
everything.  They  are  not  made  over  cities. 
They  are  new.  No  reconstruction — rather 
construction.  New  buildings — new  stores 
— new  hotels — new  pavements — new  homes 
— and  everything  up  to  the  very  last  minute 
in  up-to-dateness. 

It  is  typical  of  West  Virginia.  Every¬ 
thing  must  be  modern. 

Such  a  territory  is  a  good  territory  in 
which  to  sell  modern  merchandise. 

An  aggressive  advertising  campaign  can 
be  operated  in  West  Virginia  at  a  compara¬ 
tively  small  cost  by  using  space  in  these 
leading  dailies  in  these  leading  cities. 


Blu«6eld 

*Telecraph  . 

*TelegTapli  . .  . 
Charleston 

*Gazette  . 

*Gazette  . 

Clarksburg 

••Telegram  . 

••Tclegrmm  . 

Huntington 

Ad'vertiser  ..... 
**  Herald- Dispatch 
•  ’Herald- Dispatch 


Rate 

for 

Circu-  S,0I0 
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Circu¬ 

lation 
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S,MI 

Ifoes 

1I,(K 

1S,75Z 

.M 

.M 

Martkisburg 

••Journal  . 

(E) 

AMS 

J»3 

Morgantown 

i».n* 

J7 

ttPost  . 

(E) 

s.n> 

.MS 

a,«3 

•M 

PaHcersburg 

••News  . 

(M) 

C.M4 

.U 

»,tM 

.M 

••News  . 

(S) 

(.CU 

M 

1«,3SS 

.M 

* ’Sentinel  . 

(E) 

S,SZ7 

M 

ll,I7t 

.M  1 

**A.  B.  C.  Statement, 

March  31, 

1925. 

(S)  IS.fiW  .IS  I  •A.  B.  C.  Statement,  Sept.  30,  \924. 
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Powers  Rotary  Film  Camera 

ECONOMICAL  and  PRACTICAL 


Does  away  with  glass  washing,  coating  with  albumin,  flowing  of  the 
plate  with  collodion,  sensitizing  in  the  silver  bath,  focusing,  the  use  of 
glass  entirely  for  negative  making  and  rubber  and  stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above 
means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  11  inches  and  18  inches 
wide.  In  exposing  you  use  only  as  much  as  required  (no  waste)  after 
developing  it  strips  from  its  paper  base  and  on  to  glass  flats. 


Kvery  Executive  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
20:  West  2Qth  Street,  New 
York  Citv. 


POWERS,  Inc 


New  York  City 


239  West  39th  St 


Phone :  Penn  0600 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 
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'UR  OVN  VORL^ 

"or  Letters 


By  JAMES  MELVIN  LEE 


-of  those  who  wrote  the  prize  heads.  WRITES  HOOSIER  BOOK 

For  those  who  wrote  the  stories  in  the 
booklet  the  Tribune  prints,  not  only 

names,  but  photographs  of  the  authors.  Loui»  Ludlow  of  Washington  Corpi 
It  would  also  be  interesting  to  know  d  li-  l  d  •  • 

whether  the  copydesk  may  not  have  had  Fubli.hea  Reminiscence. 

\  siting  the  stories  some  of  Louis  Ludlow,  tall,  gaunt,  good-natured 

thor  literary  charm.  Hoosier,  and  one  of  the  best  known  and 

The  old  Am  York  Globe  used  to  best  liked  of  Washington  correspondent! 

award  prizes  for  the  best  news  stories,  has  just  published  another  volume  S 
Later  it  had  to  divide  each  prize  between  reminiscences  filled  with  native  humor 


I\'  .1  r  I  1  I  .  -  -  the  man  who  wrote  the  story  and  the  and  shrewd  rhamrtfriyatinn 

by^'w.  Blake  Od^rs  ^Macmilbn  &  Se  besTthat  Thlve'^^enr"®  °  T"  copy-in  justice  to  jhe  title  is,  “In  the  Heart  of  Hoositr- 

g, 'Ltd.,  London)  will  fo^d  an  ex-  I  should  say  .hat  real  advertising  is  a  com-  ^  ^  ^  ffr’j^'^  calSsrof  th^ 

cellent  presentation  of  the  subject  from  mon  sense  combination  of  the  skill  of  the  artist,  ^tar 

the  British  point  of  view.  Chapters  de-  the  writer,  and  the  salesman,  directed  by  the  t-v  Appi  PTDV  *  TO  annminrp  r  ‘ji  >  •  i  i.i- 

servine  soecial  mention  are  “Constnirtion  t"®"  hnows  why  people  buy  and  through  1). ^  “  ri- ’’  .  Ludlow  s  previous  volume.  From 

and  Tr..fvi  ”  “Pr\  Wo”  od  -r  '  1  channels  the  greatest  numter  of  possible  for  immediate  publication  The  Cornfield  to  Press  Gallery,”  possessed  the 

ana  1  ruin,  rriviiege  ana  (.^riminat  consumers  or  purchasers  can  be  most  effectively  Conscience  of  the  Newspaper,”  by  L.  same  human  touch  and  charitable  trah 

Tho  lact  okant,  ic  oo--'Ki  .u  Dircctor  of  the  School  of  which  have  endeared  him  to  the  Wash- 

T  f  *  possibly  the  most  l.  Lee,  in  his  chapter  on  “Pub-  journalism  of  the  University  of  Kan-  ington  corps. 

I”?  r,.rs'^£;r  .13 

discusses  bl^phemous  ^otds,  obscene  interesting.  Our  ^ople  pick  up  a  newspaper  book  published  by  Small,  Maynard  & 

words,  and  seditious  words — to  say  noth-  m  the  morning  and  read  the  interesting  stories,  p  madmoiajj 

iilg  of  comments  about  the  censorship  of  important  discussions  of  tariff,  rail-  New  A.  P.  News  Rule  Adopteo 

tli^  nrocc  serious  economic  questions  they  S  S  S  t-  .c  i  -•  r  .t.  r  . 

me  press.  attention.  Further  regulation  of  the  use  of  Asso- 

ARTICLES  in  the  IVashinston  News-  The  chapter  on  “Journalism,”  comes  P  Oregon  Exchanges-^n  orgzn  for  ciated  Press  news  is  provided  for  in  an 
A  ci*  IT  iyashmgKm  ^ews  Edward  V  Riis  of  the  *he  newspaper  folk  of  Oregon— for  amendment  to  the  by-laws  passed  at 

ingtoTp;e*s'ASil^  ation^"f?r  Brooklyn  mily  Eagle.  He 'devotes  con-  ^pril,  will  be  foui^  digests  of  many  of  the  April  17  meeting  of  the  Board  of 

ington  Press  Association,  tor  April  in-  L.  _ _ J.  _ _ .  : _ i  the  papers  presented  at  the  recent  Ore-  niriH-fnrs  it  wac  anno.mcpH  this 


Dritisn  point  Ot  view.  Chapters  de-  me  writer,  ana  tne  salesman,  Oirected  Dy  tne  a-v  Appi  ETON  gr  TO  annnnnpp  r  • 

vine  soecial  mention  are  “ronstnirtinn  man  who  knows  why  people  buy  and  through  11  APPCtlUA  &  CU.,  announce  Ludlow 

I  T  *Pi!f^>^*«p^”  what  channels  the  greatest  numter  of  possible  for  immediate  publication  The  Cornfield  t 

I  1  rutn,  privilege  and  Criminal  consumers  or  purchasers  can  be  most  effectively  Conscience  of  the  Newspaper,”  by  L.  same  hum 


•  for  immediate  publication  The  Cornfield  to  Press  Gallery,”  possessed  the 
Conscience  of  the  Newspaper,”  by  L.  same  human  touch  and  charitable  trah 
N.  Flint,  Director  of  the  School  of  which  have  endeared  him  to  the  Wash- 


the  press.  attention.  Further  regulation  of  the  use  of  Asso- 

ARTICLES  in  the  IVashington  News-  The  chapter  on  “Journalism,”  comes  P  Oregon  Exchanges-^n  orgzn  for  ciated  Press  news  is  provided  for  in  an 
A  ci*  IT  iyashmgKm  ^ews  Edward  V  Riis  of  the  newspaper  folk  of  Oregon— for  amendment  to  the  by-laws  passed  at 

ingtoTp;e*s'ASil^Ltion^"f?r  A^^^  Brooklyn  mily  Eagle.  He 'devotes  con-  ^pril,  will  be  foui^  digests  of  many  ot  the  April  17  meeting  of  the  Board  of 

elude  “Democracy  and  the  PreL,”  by  siderable  space  to  the  rewards  of  journal-  ^n ‘Xw^Sp^^r  Q)nfereny^“sL£^^ 

Augustus  P.  Record,  Pastor,  First  >sni  and  me  udes  n^ny  worthwhile  Xn  ur^nclude  Sscriptw^^^  The  amendment,  which  is  to  Section  S. 

Unitarian  Church,  Detroit;  “Personal  anecdotes  to  illustrate  his  points  Typi-  “Rura  Subscribers ’*  -H^gh  ^ 

Touch  Advertising,”  by  Ralph  E.  Shan-  “le  story  which  he  tells  about  his  u  a  Foreign  Advertisinl”  specified  in  the  certificate  of 

non,  business  manager,  the  ?earTpot°^com%^^^^^^  et?  Orego^  Exchanges  is  edited  by  membership  shall  appear  in  the  title  nai* 

(la.)  Evening  Journal;  “Holiday  Adver-  r'h  reporter  tor  tne  j.\ew  g  Turnbull  and  published  by  or  heading  of  the  newspaper,  wherein 

tising,”  by  O.  H.  Woody,  editor,  Okano-  ^  ^  rtoune :  School  of  journalism.  University  of  the  news  of  the  Associated  Press 

gan  Independent ;  “A  Good  News  Editor,”  My  fatker,  browsing  about  in  the  office  of  Oreenn  Euoene  Ore  anoears.” 

by  Frederick  J.  Lazell,  School  of  Journal-  ■"  New  York  many  years  S  ,  S  , 

Ism,  University  of  Iowa ,  and  News-  germs  of  typhoid  were  in  the  city’s  drinking - - — - - - 

papers  and  the  Truth,  by  E.  S.  Danforth,  water.  He  investigated,  taking  his  camera  with 

editor,  Vermillion  (S.  D.)  Dakota  Re-  '’'™  “K"”  “if  .Croton  watershed.  He  found  ygraBSSX 

.I*’"  p^:^Ue\'  rhllrw"errdi4^^^^^^^^  Mt>1n  Chtirrhf>^ 

is  published  by  the  School  of  Journalism,  sens  into  the  watershed  to  be  mixed  with  the  M  CW*0 

University  of  Washington,  Seattle.  water  drawn  from  the  tap  of  the  hou.seholder,  ■ 

«  *  and  laid  the  facts  and  the  photographs  before  the  w  v  WAT  *  * 

pRENTICE-HALL.  INC,  70  Fifth  {weTleJ^o  'Ihf “n^mltion^  yylth  AdVBYtlSltXS 

avenue.  New  York  Citv,  announces  along  the  water,  the  elimi^tinn  of  the  O 

r„  _  t  ,•  ..  A  J  '  •  n  sources  of  ixillution  and  the  purification  of  the 

for  early  publication  Advertising  Pro-  supply.  It  cost  $5,000,000  to  give  New 

cedure.  by  Otto^kleppner.  Vc.k  pure  drinking  water,  but  it  saved  many  Whcil  2.  chUFCh  COntemplatCS  3  HCW 


avenue.  New  York  City,  announces 
for  early  publication  ‘‘.Advertising  Pro¬ 
cedure,”  by  Otto  Kleppner. 


Help  Churches 
With  Advertising 


Jt  FEW  weeks  ago  I  made  a  threat  to  Other  chapters  present  the  opportunities 
publish  something  on  the  treatment  found  in  the  various  vocations.  L.  F. 
of  crime  in  the  newspapers.  Those  who  Boffey,  editor.  The  Purchasing  Agent, 
are  interested  will  find  mv  article  in  The  contributes  the  chapter  on  “Industrial 
Independent,  for  .April  25.  Frankly,  the  Purchasing.” 

quoted  matter  is  possibly  the  most  val-  The  chapters  which  I  have  mentioned 
liable.  specifically  would  have  been  more  com- 

For  example.  Gene  Fowler,  managing  plete  had  the  “Suggested  Readings”  at 
editor,  the  Nezv  York  .American,  pre-  the  close  of  each  chapter  included  more 


sented  the  following  point  of  view :  representative  volumes. 

There  is  only  one  rule  for  any  initiative,  and  .  *  *  *  . 

that  i«  common  sense.  If  you  left  crime  stories  i^CTAR  Stories  by  Tribune  Tellers,” 

out  of  the  newspapers  entirely,  I  do  not  believe  iJ  r  ,  j  .  Hpsrrihe  a 

that  we  would  Iw  moving  toward  elimination  of  „  '?  aescriDe  a 

crime  in  its  commission.  Indeed,  publication  Collection  Of  some  Ot  the  best  nCWS 

of  crime.  I  think,  isn’t  the  bugaboo  that  a  holier-  stories  that  appeared  last  year  in  the 
lhsI'  *the"new^J  columns  of  the  Chicago  Tribune.  Four- 


than-thou  minority  would  make  it.  I  claim 
that  the  newspaper  in  presenting  crime,  not  as 


a  ‘daily  dozen  exerci<ie,  hut  as  a  blunt,  cruel,  teen  men  and  women  of  the  regular  staff 
unwholesome  fact,  infers  its  preachment  of  the  are  represented  in  the  booklet,  which 
‘>\";VoLicTri,‘';he'’:ol'l“,;^^^^^  official  title  “Bellringers  for 


tion  of  news  of  any  sort,  and  crime  i<5  news. 

Ralph  Pulitzer  of  the  New  York 


These  stories  deal  with  the  funeral  of 
a  great  American.  Woodrow  Wilson,  a 


If ’orW,  e.xpressed  his  opinion  as  follows;  journalistic  investigation  of  prohibition 
It  seems  enough  to  me  that  the  function  of  under  the  Eighteenth  Amendment,  the 
a  J'e'vsp^lier  is  to  give  its  waders  an  intellec-  ,3^,  ^  f  ,j,e  World’s  Series,  an  analy- 
tual  and  emotional  background  of  life  as  it  is  ■  e  ^  •  »  •,  j*  .  •  V  • 

being  lived  around  them.  f^f  Chicago  s  sanitary  district,  a^  presi- 

To  ignore  the  release  of  all  the  passions,  dent  returning  to  his  people  in  the 
primitive  to  the  most  complex,  hackwoods,  a  night  spent  with  Chicago 
which  takes  place  in  the  commission  of  crimes.  ,  j  t  ji  a 

would  he  to  give  the  reader  a  two-dimensional  bums  and  panhandlers,  etc. 
view  of  life.  In  view  of  the  attention  which  the 

It  IS  therefore  the  function  of  the  editor  not  Chicago  press  has  attracted  in  the  matter 
to  suppress  crime  news,  but  to  try  to  relate  ^ 

it  to  the  other  happenings  of  the  day  in  a  man-  Hi  treatment  Ot  crime,  the  Story  Ox  the 
rer  that  will  as  nearly  as  possible  give  an  un-  first  day  of  the  trial  of  Leopold  and 
fhat°Ha!-  Loeb— written  by  Robert  Lee— affords  an 

'*'■  opportunity  to  decide  for  one’s  self 

The  article  is  not  a  reply  to  “Head-  whether  the  Chicago  Tribune  put  the 
lining  Happiness,”  by  Willis  J.  Abbot  in  emphasis  in  the  wrong  place, 
the  preceding  issue  of  The  Independent.  The  booklet  concludes  with  some  “Prize 
though  it  does  discuss  the  problem  of  Heads  of  1924.”  Every  week  the  Chi¬ 
printing  crime  news  from  a  different  cago  Tribune  awards  three  prizes  -for 
angle.  the  best  heads.  Possible  winners  are 

*  *  *  selected  every  morning  and  placed  on 

TN  “Vocational  Self- Guidance.”  by  a  board  in  the  editorial  room.  At  the 
Douglas  Fryer  (J.  B.  Lippincott  Co.')  end  of  the  week  the  managing  editor 
there  are  three  chapters  that  are  of  some  ^elects  the  three  combining  the  most 
interest  to  the  readers  of  Editor  &  Pub-  originality  with  the  function  of  the  head 
i.iSHKR.  \vhich  is  to  tell  what  the  story  is  about. 

The  chapter  on  “Advertising,”  by  -A  foreword  tells  how  much  harder  it 
Frank  Presbrey,  for  example,  contains  is  to  write  good  heads  than  poetry.  In 
much  that  can  be  read  to  advantage  by  view  of  this  fact  it  seems  only  just 
all  who  solicit  copy  for  newspapers.  His  that  the  booklet  should  give  the  names 


When  a  church  contemplates  a  new 
building  it  consults  an  architect.  In 
the  same  manner  it  ought  to  consult 
advertising  men  when  it  plans  its  adver¬ 
tising,  but  too  often  the  pastor  believes 
he  can  write  advertisements  as  well  as 
sermons. 

Sometimes  pastors  do  not  care  for 
suggestions  to  improve  their  messages  to 
the  public — other  times  they  do.  If  the 
pastors  in  your  town  can  be  trained  to 
use  better  copy,  their  advertising  in  your 
paper  will  be  more  resultful.  You  will 
be  doing  them  and  the  church  at  large  a 
service  to  offer  them  suggestions. 

Study  your  church  advertising  col¬ 
umns.  Compare  them  not  with  other 
church  advertising  columns,  but  with 
what  the  churches  of  your  community 
might  do  through  your  paper  if  they 
really  get  down  to  business. 

Perhaps  the  advertising  club  in  your 
city  can  help  stimulate  interest  among 
the  churches. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 

383  Madison  Ave.,  New  York,  N.  Y. 

DR.  C.  F.  REISNER.  President 
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ACCURACY  is  what  Julius  Liebman 
fights  hardest  for  in  directing  the 
staff  of  the  Milwaukee  Sentinel,  of  which 
he  is  managing  editor. 

“Accuracy,”  he  said  this  week,  “is  prob¬ 
ably  the  one  quality  needed  more  than 
any  other  in  getting  out  the  right  kind 
of  newspaper. 

"Staff  reporters,  no  matter  how  long 
they  have  been  connected  with  a  news¬ 
paper,  should  be  constantly  checked  for 
correctness  in  their  stories.  But  report¬ 
ers  shouldn’t,  on  the  other  hand,  be  con¬ 
tinually  the  butt  of  fault  finding.  On  the 
Sentinel  we  have  found  it  helpful  to  give 
prizes  to  reporters  doing  work  showing 
special  merit. 

“All  this  is  old  stuff,  but  it  must  be 
hammered  at  continually  to  bring  results.” 

Amusement  as  well  as  information,  Mr. 
Liebman  believes  is  needed  to  round  out 
a  successful  newspaper.  He  would  have 
the  news  stories  entertainingly  written, 
hut  not  at  the  expense  of  accuracy. 

Mr.  Liebman  recently  put  into  service 
in  his  newspaper  a  novel  stunt  for  at¬ 
tracting  the  attention  of  readers.  He 
described  it  briefly  in  a  recent  interview 
published  in  Editor  &  Publisher,  and 
enlarged  upon  it  this  week. 

On  his  front  page  every  day,  he  car¬ 
ries  a  feature  story  under  a  special  head, 
which  is  a  condensed  summary  of  all  the 
spot  news  features  contained  in  the  news¬ 
paper.  It  is  written  in  a  humorous  vein, 
and  at  the  end  bears  the  notice  that  com¬ 
plete  accounts  of  the  various  amusing  in¬ 
cidents  summarized  may  be  found  else¬ 
where  in  the  paper. 

“There  are  all  sorts  of  strange  inci¬ 
dents  daily,  which  carried  in  detail  in  the 
body  of  the  newspaper,  make  a  complete 
story  in  itself  when  summarized,”  he  ex¬ 
plained.  “Thus  the  other  day,  when  an 
automobile  swerved  from  the  street  and 
crashed  through  a  plate  glass  window, 
wrecking  a  brand  new  car,  which  had 
never  been  run  a  mile.  This  was  worth 
a  story  in  itself.  Attention  to  it  was 


called  when  it  was  included  in  the  con¬ 
densed  summary  of  other  news  oddities 
of  the  day. 

“This  feature,  I  believe,  has  a  marked 
tendency  to  make  readers  go  into  the 
inside  of  a  newspaper  and  look  for  hu¬ 
man  interest  stuff.  There  are  a  great 
many  newspaper  readers,  who  are  con¬ 
tent  with  headlines  as  far  as  serious  in¬ 
formation  is  concerned,  and  who  gain 
their  greatest  satisfaction  in  newspapers 
through  the  freak  happenings  in  human 
lives.” 

Mr.  Liebman  is  of  the  opinion  that  the 
reporters  of  most  value  to  their  news¬ 
papers  are  those  who  have  spent  most  of 
their  lives  in  the  cities  where  the  paper 
is  published.  He  himself  grew  up  on  the 
Milwaukee  Sentinel.  He  started  on  the 
Sentinel  in  1908,  holding  respectively  po¬ 
sitions  of  copy  reader,  head  of  the  copy 
desk,  assistant  city  editor,  assistant  man¬ 
aging  editor  and  managing  editor. 


Complete  Markets 

and  the 

NEWS  THAT  MAKES 
THEM 

Together  with  leads  and  comment 
that  authoritatively  interpret  day 
to  day  developments  in  the  financial 
and  business  worlds. 

Full  leased  wire  (averaging  8,(X)0 
words,  exclusive  of  tables),  or  pony 
service. 

Central  News  of  America 

EsUblithod  1914 

42  New  Street  New  York  City 

Largest  organization  in  the  world 
specializing  in  financial  and  market 
news  for  daily  newspapers. 


Accuracy 
in  News 

Sanity 
in  Editorials 

Honesty 
in  Advertising 


These  Qualities  Have  Made 


Cbc  J\j\  Sbimpo 

Japan’s  Greatest  Newspaper 


By  standing  firm  against  every  influence  that 
would  color  our  news  or  editorials  and  against 
every  unscrupulous  person  who  would  employ  our 
advertising  columns  for  unworthy  purposes,  we 
have  won  the  esteem  and  respect  of  readers  and 
advertisers  alike. 

Our  policy  of  protecting  them,  and  facing 
squarely  our  solemn  responsibility  as  a  newspaper, 
is  not  only  a  source  of  satisfaction  to  them  but  also 
to  us.  The  policy  has  paid  handsomely,  as  fairness 
and  honesty  may  be  expected  always  to  pay.  And 
today  The  Jiji  Shimpo  carries 


More  High  Class  Advertising 


Than  Any  Other  News¬ 


paper  in  Its  Territory 


That  the  Jiji’s  rates  should  be  somewhat  higher 
than  those  of  other  newspapers  is  natural  in  view 
of  its  superior  value  as  an  advertising  medium.  Ad¬ 
vertisers  who  investigate  the  comparative  merits  of 
newspapers  in  Japan  are  glad  to  pay  the  small  ad¬ 
ditional  cost  of  Jiji  advertising.  Measured  by  re¬ 
sults,  it  is  the  most  economical  medium  in  the 
Japanese  Empire. 


The  JIJI  SHIMPO 

TOKYO 

Represented  in  America  by 
THE  TRANS-PACIFIC  ADVERTISING 
AND  SERVICE  BUREAU 
342  Madison  Avenue 
NEW  YORK 
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Editor  &  Publisher  for  May  9,  1925 


LETTERS  FROM  OUR  READERS 


The  Committee’*  Act 


returiict!  to  New  York  in  a  few  months  in 
business  charge  of  the  N.  Y.  Herald  &  Tele- 
pram.  Hut  liefore  sailing,  suggested  to  Mr. 
r\1  ir%  T%r»  &  Bennett  that  he  put  in  charge  an  American 

\JUtx  K KAl Kditf»r  with  a  business  instinct  on  the  Ix)ndon 

edition.  This  he  agreed  to  and  asked  me  to 
send  him  someone.  On  returning  to  New  York 
I  v/rote  him  suggesting  either  Mr.  Reick  of  the 
Herald,  Mr._  Flynn,  editor  of  the  Telegram, 
■  '  ■■  '■--■J  Mr.  Blumenfeld,  city  editor  of  the  Telegram, 

Kv  in  -  *•-  j  *  •  •  A  or  Stephen  O’Meara,  Boston  Journal, 

can  rights  ^  ,  Mr.  Bennett  sent  for  Mr.  Reick  but  coii- 

Tii-v  or-  ^  sidered  he  would  do  better  for  the  Herald  in 


T..  KuITOR  I>fB,..S.|RR:  I  do  not  THey  -  -e.inR  -re  some  Thc"„  t 


know  whether  it  is  worth  while  to  en-  towns  are  small  towns— 

_ _  A  4  *  A  towns  where  editors  have  the  small  town  idea 


also  returned  to  New  York.  Then  Mr.  Bennett 


ant— Still  Refuses  to  Allow  Tax  Hear-  papers.  Big  town  papers,  much  as  they  are  ^  editorial 

inss  to  be.  Reported.”  -H.-i  ^  coverage 

In  the  l.rst  place  let  me  point  out  to  rerI^r«?o4s  and"di" 

you  that  it  is  absolutely  ag:ainst  the  law  honesty  to  print  stories  aliout  the  painting  of  295  Perkins  St.  Albert  Fox. 

to  permit  tax  hearings  to  be  made  public  Brown’s  barn,  liccause  John  happens  to  Oakland,  Calif, 

prior  to  their  presentation  to  Congress.  a  . 

oeCO.ndlv,  in  the  matter  of  prohibition  of  the  town’s  so-called  leading  citizens.  PAINT  CAMPAION  URGED 

hearings,  only  one  incidence  occurred  The  action  of  some  paiiers  in  segregating 

where  any  reporters  were  rcciuired  to  pay  "'.I'-,  p?P"  ^  ^  o  .  . 

for  any  tran. script,  and  that  was  at  tliei'r  'h^real  inte™'k  le’ ntw^-aj^rr'  Department  of  Commerce  Say.  Adver- 

own  election  because  they  thought  there  The  majority  of  readers,  the  great  majority,  ti*ing  Will  Boost  We»t  Indies  Sales 
was  itointr  to  lie  somethinir  sensational  want  crime  news.  In  leaving  out  crime  news  .  ,  , 

in  >  ^  ^  ^  someining  sensational  are  yielding  to  a  noisy  minority  of  the  Proper  adyertising  is  recommended  as 

'  •  kind  leading  most  of  the  foolish  reforms  now  a  means  of  developing  the  American  paint 

1  am  enclosing  you  a  copy  of  a  on.  These  editors,  in  not  playing  crime  news  j  carntsh  trade  in  the  West  Indies  ae 
letter  written  to  the  Associated  Press  ■*  played,  are  losing  friends  ana  >arnish  trade  in  the  West  lilies,  ac- 

here  A  n..,'l  '  U*  I  I  among  the  great  and  silent  ranks  of  everyday  COrding  tO  J.  W.  Wizeman,  Chemical 

enm’ni^f't  I  ^ii  J' ®  ^  *'’?  Uivisiou,  Department  of  Commerce,  in  a 

complaint  because  they  had  to  pay  a  whether  it  tie  enme  or  church,  truthfully  and  namnhipt  inst  issued  entitled  “Paints 

Stenographer  to  stay  up  late  in  the  night  accurately  and  fearlessly  told.  pamphlet  just  'ssued,  entitl^,  Pamts, 

to  make  a  transrrint  of  the  testimonv  ^  crime  news  should  lie  exploited  Pigments,  and  Varnishes  in  the  West  In- 

testimony  ,he  way  some  metropolitan  papers  do.  The  dies.”  The  importance  of  this  market 

.  .  .  .  smearing  of  pages  and  pages  of  news  with  .Up-p  materials  is  evidenced  hv  the 

The  action  of  keeping  the  prohibition  sordid  and  revolting  crime  details  does  not  r  .  .1  .  »  •  n-  .  • 

hearinirs  liehind  closed  doors  is  the  action  p'^ase  me.  But  the  real  facts  in  such  crimes  lact  that  American  shipments  during 

neariiigsnehiiKl  Closed  doors  IS  the  action  should  not  l-e  withheld  to  please  anyone.  1923  (the  latest  statistics  available), 

of  the  Committee  and  it  ''oidd  he  more  The  psychology  m  leaving  out  crime  news  amounted  to  over  $2  500  000  or  one- 

proper  to  say  that  it  was  the  Committee  S  wrong.  It  would  be  better  to  print  too  r  .,  .  .  1  ^  J  t 

secrecy  rather  than  Senator  Couzens  ‘7  ”»''■  ,  .  ,  f  of  the  total  amount  shipped  from 

secrecy.  The  Committee  is  adamant  and  naml  ^panX  re7order\  the  United  States  toallcountr.es.  . 

not  .Senator  ronzensand  the  hcadiniv  of  ev^ ‘s  Tf  ^he  Tav  We  ‘  h~  The  aim.ost  total  abseuce  of  pa.nt- 


PAINT  CAMPAIGN  URGED 


tising  Will  Boost  West  Indies  Sales 

Proper  advertising  is  recommended  as 


hearings  liehind  closed  doors  is  the  action  Xo'ia  iP^w.thhewX 

.*  ...  ,  ,j  ,  Should  not  l*e  withheld  to  please  anyone.  iyco  line  laiesi  siaiisiics  avaiiauiei. 

of  the  Committee  and  it  woidd  he  more  The  psychology  in  leaving  out  crime  news  amounted  to  over  $2  500  000  or  one- 
proper  to  say  that  it  was  the  Committee  S  wrong.  It  would  be  better  to  print  too  r  .,  .  .  1  ^  J  t 

secrecy  rather  than  Senator  Couzens  ‘7  '>»''■  ,  .  ,  f  of  the  total  amount  shipped  from 

.secrecy.  The  Committee  is  adamant  and  naml  rpanX  reXder\  "„fXhe"'X^^^^^  the  United  States  toallcountr.es.  _ 

not  Senator  Couzens  and  the  heading  of  et  ™,.-;  Tf  ".he  Tay  *  We ‘  become  IJowards!  1 

your  article  therefore  is  cntirciv  im-  s^bTinkim?  before  the  uplifted  hands  and  smuK  nianufacturing  establishments  in  the  West 
nrmx-r.  hocaiise  tav  liP.-iVinirc  mnv  not  he  press,  as  a  Indies  makes  the  territory  an_exce11ent 


_ _ _  1  „  .  ,  .  -  .  L  laces  01  reiorm  lanaiics.  11  i 

projKr,  because  tax  hearings  may  not  be  «.h„|c  ^.pre  to  go  this  way  t; 

reported  and  it  is  the  Committee  tliat  is  have  little  excuse  for  existence 

adamant  against  open  hearings  on  pro-  d.-inger.  Most  newspape 

hibitioii  rather  than  the  Qiairmaii.  ‘“Tirer  saT"?L  young  should 

J.AMF.S  CoUZKNS,  news.  Piffle.  In  this  day 

U.  S.  Senate.  be  kept  from  the  vounR. 


whole,  were  to  go  this  w-ay  the  press  would  market  for  imported  materials,  the 
nave  little  excuse  for  existence.  But  there  is  .  i.  nr  ^ir-  •  a 

iittle  daiiffer.  Most  newspaper  editors  have  pamphlet  shows.  Mr.  Wizeman  points 
too  much  sense.  out  that  the  need  for  protection  against 

They  say  the  young  should  not  read  conje  natural  deterioration  is  great,  because 
news.  Piffle.  In  this  day  and  age,  little  c  i-  .•  j-.-  1  1  . 

can  be  kept  from  the  young.  Educate  the  af  ^climatic  conditions,  SUCh  as  heat, 
young.  Don’t  try  to  withhold  things  from  copious  raiiis,  salt  air,  etc.  In  addition. 


Our  Convention  Service 

To  Editor  &  Pdhi.ishf.r  :  I  think  that 


you  liave  done  a  better  job  than  ever  in  gest  any  more  wars. 

coniK-ction  with  the  annual  specials  con-  en'n'*  "r.-*”!  onme  news? 

,,  .  •  .  I  ,  .1  Shall  news  of  iMilitical  crookedness  he  sup- 

CCrillllg  tile  .‘Associated  1  rcss  and^  the  pressed  or  shoved  dowui  into  an  obscure  corner 
A.  X.  P.  A.  Your  is.siie  for  April  15  of  a  page  liecause  it  is  crime  news?  Shall 


young.  Don  t  try  to  withhold  things  trom 
them. 

They  say  printing  crime  news  prompts  and 
suggests  other  crimes.  More  piffle.  If  this 
is  true  suppress  the  histories.  Let's  don’t  sug- 


appeals  to  me  more  strongly  than  any  -  crying  .  Mgh^^heaven^  for  «p^re  ^  MerchmMsins,  for  the’  toilet 


of  its  pre-Cotivention  predecessors,  ex¬ 
cellent  though  these  were.  T  particularly 


paire  to  please  some  smug  pew  hoMers? 

Shall  newspafier  editors  bow  down  in  the 


.’S  ^  jud!cJ^‘Xo.r'’;r’  aT;Tyin1"“to  "th'e  ager;  HaroW  C.  Bodman,  vice-presiden; 


I.ISHF.R. 

Wai.tkr  Irving  Ci.arkk. 

Pliiladelphia,  Pa. 

“Save  the  Tree” 

Editor  .\nd  Pi  bi.ishfr: 

lust  a  line  to  compliment  you  upon  the 


entirely  right  and  appropriate  editorial  •«  recognize  war  as  a  crime  unless  it  be  war 


of  April  18  entitled  “Save  the  Tree.” 


of  independence,  of  liberty. 

And  some  people  would  suppress,  would  hide 


It  is  exceedingly  helpful  for  you  to  these  crimes.  The  strange  part  of  it  is  that 
run  such  an  editorial,  and  1  know  that  these  people  have  obtained  the  notice  they  have. 


you  have  done  it  because  the  forestry  exanXes‘"orXt*X,ir  rXVme'l-sXr  do'^'lf 
movement  is  one  which  you  understand  ,e,ichinR  of  evolution  in  the  schools.  They  have 


the  full  significance  of. 


closed  Sunday  theatres.  They  have  put  bur- 


I  have  clipped  the  editorial  and  am  densome  taxes  on  tobacco  and  gasoline.  T^X 
.  I  ‘  ^  A  have  done  a  hundre«l  other  things,  suggested 

passing  It  along  to  Managing  Director  churches  and  the  Ku  Klux  Klan.  They 

K.  P.  Allen  of  the  American  Forest  are  of  the  type  that  would  smother  crime  news. 
Week  Commiteee  in  Washington.  checked.  ,  „  *  *  i 

p  c  IJ'i.  fTfsrr  Don  t  1)C  fooled,  don  t  lie  lulled  to  sleep. 

K.  ,  .  i\KM-0(,(,.  There  are  insidious  influences  at  work  these 
•l.iys.  that  would  stifle  the  freedom  of  the 


Week  Commiteee  in  Washington. 

R.  S.  KKi-T-oor.. 

Printing  Crime  News  Healthful 

Memphis,  Tenn.,  April  24. 

To  F-ditor  &  Pi^rlisiif.r: — “Don’t  print 
crime  news.  We  don’t  think  it  is  nice.** 
That’s  what  a  lot  of  churche«5  are  saying 
to  a  lot  of  newspapers  in  a  lot  of  cities  right 
now.  And  some  of  the  newspapers,  in  a  su¬ 
pine  and  feeble  desire  to  plc.ise  everyliody. 


Stay  awake  or  the  press  will  not  long  l>c  free. 

Leland  G.  Swarts. 
News  editor,  Memphis  (Tenn.)  Press. 

Bennett  in  London 

To  Editor  &  Publisher: — In  Mr.  Coleman’s 
nteresting  history  of  the  “Herald  of  the  Ben- 


ard  thank  the  good  sense,  courage  and  brains  member  the  year  but  think  it  w’as  P'^l*^hed 
of  Chicago  editors  thev  were  ignored.  There  for  more  than  10  years  when  Mr.  Bennett 
tbev  went  so  far  as  to  threaten  to  influence  cabled  me  to  go  over  in  1890  to  take  charge 
.arivertiscrs,  did  these  church  people  in  their  and  reorganize  it,  as  it  was  losing  5  or  6  hun- 


Pittsburgh 

Press 


“Giant 
of  the 
Newspaper 
World” 

A  Scripps-Howard  Newspaper 
Represented  by 

ALLIED  NEWSPAPERS, 
INC. 


$12  DUTY  CHARGED  ON  BRITISH 
GIFT  FLAG 

jyjAJOR  WYNNE  WILLIAMS,  ad¬ 
vertisement  manager  of  the  London 
Tillies,  walked  down  the  gangplank  of 
the  Cunarder  Sa- 
maria  M  a  y  4, 
bearing  under  his 
arm  a  furled 
Union  Jack,  cov¬ 
ered  by  a  rubber 
casing. 

Came  the  regu¬ 
lar  business  of 
customs  inspec¬ 
tion.  Major 
Williams  had 
written  he  had 
nothing  to  declare 
Maj.  Wynne  Williams  except  a  silk  flag 
of^  Great  Britain. 

“How  much  is 

It  worth,”  demanded  the  inspector. 

“I’m  sure  I  don’t  know,”  rejoined  the 
Major,  a  trifle  hotly.  “It’s  a  relative 
value,  possibly.” 

“Come  with  me,”  ordered  the  official  in 
the  blue  cap  and  gold  braid  of  U.  S.  cus¬ 
tom. 

The  Major  obeyed,  but  protested. 

“It  is  to  he  a  gift,  you  know,  to  the 
advertising  men  of  Houston,  the  city 
which  is  to  be  host  to  the  British  delega¬ 
tion  to  the  21st  annual  convention  of  (he 
•Associated  Advertising  Clubs  of  the 
World,  next  week.” 

Protest  or  not,  he  paid  $12  duty. 

_A  short  few  minutes  before,  Major 
Williams,  conversing  with  an  Editor  & 
Publish  f.r  representative,  who  went 
down  the  Bay  to  greet  the  English  vis¬ 
itors,  had  warmly  praised  what  he  calW 
“American  hospitality,  the  most  cordial 
in  the  world,  you  know.” 


there  are  the  ravages  of  insects  and 
fungus  growths  to  contend  with. 

New  Trade  Paper  Announced 

Merchandising  Magazines,  Inc.,  is  go¬ 
ing  to  publish  a  new  magazine.  Good 


goods  trade.  Its  staff  will  be  Frank  C. 
Thomas,  president  and  advertising  man- 


and  editorial  director ;  David  Magowan ; 


which  have  for  me  particular  values  be-  Z'ericanT-pIe  Ty” th™)'""  mid  editoriai  direcTor  ;  Da^ 

cause  they  are  of  persons  with  whom  I  God  forbid!  If  such  come  to  pass  we  shall  tr^enrnr*  PavbArt  D  T  iftl#» 

have  been  associated  in  years  past.  ....it  hunt  a  job  selling  ril*o„s  j;,":‘,Yng  editor"a^^^^^ 

The  Editor  and  Publisher  has  as-  “r  cieaninK  streets.  ...  .  f  f'  .  .  .  *  • 


r  cleaiiiiiK  streets.  managing  editor  and  W.  M.  Philpott, 

Let  editors  say  how  their  news  shall  be  assistant  advertising  manager. 


,,  ,  •  J-  1  z  L-  L  euliuis  ».iy  now  iiicii  items  siimii  oe  .isMMaill  ailVCl  IISIIIK  llldlldKei  . 

surcdly  become  a  periodical  of  which  our  printoil.  Let  them  think  of  the  great  and  silent 

craft  mav  be  proud.  It  is  an  essential  masses  of  readers,  not  the  vociferous  one  who 

for  all  who  are  active  in  newspaper  work  J"”'  grieTalf^U^ronrpage"®"  a°Bfuy  Ground  Broken  for  Cleveland  Plant 
or  any  newLspaper  affiliations.  To  be  an  Sunday  revival  If  editors  quit  thinking  for  Ground  has  been  broken  for  the  new 

informed  editor  and  pnblLsher  one  must  ‘he-n-^- ^^Xd  ref~s 'tTey  had  $2,000,000  home  of  the  CIcvelaiui  News 

regularly  read  your  Editor  &  Pub-  Jhlir ’’ilitorial  ch^^^  oiid  Sunday  News-Leader,  at  Superior 


avenue  and  E.  18th  street,  Cleveland.  The 


other  jobs.  ,  ,  •  avenue  and  E.  18th  street,  Cleveland.  The 

Crime  news  is  news.  It  is  news  broad  in  ‘a  r  *^1  u  *1  i*  *  i  .a 

scope.  Its  scope  is  the  broadest  of  any  class  permit  for  the  building  was  taken  out  late 

of  news.  last  week,  and  as  soon  as  the  excavating 

There  are  jwlitical  crimes.  There  are  cr^es  Jjj  finished,  work  Oil  the  structure  itself 
of  violence.  There  are  financial  crimes.  There  ...  . 

are  industrial  crimes,  national  crimes,  state  Start, 

crimes,  a  thousand  kinds  of  crimes.  They  need 

to  l>e  spread  before  the  world  and  the  criminals  EDITOR  &  PUBLISHER  Covers  tllC  liews- 
ex,».sed.  God  grant  that  some  day  we  come  advertising  field— $4  a  year. 


GASOLINE  PRICES 

Are  they  fixed  by  the  Standard 
Oil  Company? 

Or  are  they  fixed  by  compe¬ 
tition  and  supply  and  demand? 

The  facts  and  figures,  by  which 
you  may  reach  your  own  con¬ 
clusion,  are  set  forth  in  detail  in 
our  report  on  this  difficult  and 
complex  question. 

Onr  report  mailed  April  11  gives  a 
clear  picture  of  "The  French  Financial 
Problem,"  the  factors  contributing  to 
the  downfall  of  the  Herriot  ministry, 
and  the  situation  confronting  the  new 
Cabinet. 

EDITORIAL  RESEARCH 
REPORTS 

142S  G  Street  Washington,  D.  C. 


pcoP" 

Tri)  OutC'iti) 


THE  PEORIA 


JOURNAL 

ttransrriDt 

“  Puts  Tryouts  Over/  ~ 


dc<irc  to  reform  the  worM  l>y  repression. 
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BROWNSVILLE,  TEXAS 

the  largest  city  and  heart  of 

THE  MAGIC  VALLEY 

(RIO  GRANDE  VALLEY) 

Brownsville  is  the  Gateway  to  Mexico 
and  centre  of  transportation  for  the  famous 
valley  of  citrus  fruit  and  vegetables.  The 
Rio  Grande  Valley  citrus  is  famous  and 
known  for  the  unexcelled  flavor. 

The  grape  fruit  has  one-third  greater 
juice  than  most  and  they  are  so  sweet  that 
they  can  be  eaten  from  the  tree  without 
sugar. 

This  has  made  Brownsville  a  thriving 
city  and  you  are  invited  to  write  and  to  ‘ 
seek  business  connections. 

The  Brownsville  Board  of  Development 
will  be  glad  to  forward  such  information  as 
may  be  desired.  Inquire  of  S.  C.  Tucker, 
Chairman  City  Board  of  Development,  or 
Mayor  Cole,  Brownsville,  Texas. 


BROWNSVILLE 

FACTS 

Population  16,000 

Bank  Resources  $6,500,000 
Value  of  Products  $75,000 

Industries  include — 

50  ton  Cotton  Oil  Mill 
4  Cotton  Gins 
120  ton  Ice  Plant 
3  Hat  Factories 
Mattress  Factory 
Shirt  Factory 

Lumber  yards  do  $  1 ,000,000  p)er 
year.  Centre  for  truck  cotton  and 
citrus  raisers.  Owns  its  own  water 
and  light  plants. 


Welcome  To  Texas 
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Headquarte 

SUITE  1700 

TIMES  BUILDlNfc 


EDITOR  & 
PUBLISHER 

now  located  at 

SUITE  1700 


Times  Building 

New  York  City 

Southern  frontage  facing 
Broadway — 42nd  St. 
and  Seventh  Ave. 


For  eleven  years  Editor  &  Publisher 
has  maintained  its  enviable  position  as 
leading  trade  putilication  of  the  publish¬ 
ing  and  advertising  business.  With  this 
supremacy  there  has  developed  something 
more  than  a  weekly  trade  publication — 
the  office  of  Editmi  &  Publisher  has  be¬ 
come  the  Service  Center  of  these  two 
great  fields  of  endeavor. 

To  the  unrivalled  spot  news  features 
that  characterize  the  editorial  policy  of 
Editor  &  Publisher,  there  has  been 
added  a  constantly  increasing  service 
combining  market  research  work  with 
widely  expanding  statistical  features 
dealing  with  circulations  and  advertising 
rates  of  the  recognized  leading  force  in 
national  advertising — the  newspapers. 

Such  a  highly  developed  and  con¬ 
stantly  expanding  Service  Center  ne¬ 
cessitated  the  removal  of  our  head¬ 
quarters  to  the  recognized  center  of 
national  and  international  advertising  and 
publishing  affairs.  The  new  offices,  to 
which  you  are  cordially  invited,  afford 
increased  space  for  the  further  develop¬ 
ment  of  our  several  departments,  and  we 
do  not  hesitate  to  promise  increased 
Seriice  in  every  detail. 

We  shall  look  forward  to  welcoming 
our  readers  and  clients  from  all  comers 
of  the  publishing  and  advertising  fields, 
whenever  they  are  visiting  New  York 
City.  From  our  new  headquarters  we 
shall  continue  to  extend  every  service 
within  our  power  to  all  such  friends  no 
matter  where  they  may  be  located. 


EDITOR  &  PUBLISHER 

The  Newspaper  Advocate 


Telephones : 

(Five  [5]  Trunk  Lines) 

BRYANT 

3052—3053—3054 

3055—3056 


ati. 


Publishers,  advertising  agents  and 
executives  in  all  branches  of  the 
great  fields  of  journalism  and  adver¬ 
tising  are  cordially  invited  to  make 
the  EDITOR  &  PUBLISHER  of¬ 
fices  their  business  headquarters 
while  visiting  New  York  City. 

We  will  consider  it  a  pleasure  to 
serve  you. 

We  have  arranged  conference 
rc»oms  where  publishers  may  discuss 
business  with  their  clients.  The 
ideal  location  of  our  new  offices 
(close  to  the  Grand  Central  Term¬ 
inal  and  Pennsylvania  Railroad  Sta¬ 
tion)  affords  great  time  saving  as 
well  as  helpful  conveniences  for  vis¬ 
iting  publishers  who  are  pressed  for 
time.  We  sincerely  hope  that  you 
will  take  advantage  of  this  opportun¬ 
ity  to  meet  your  clients  in  the  heart 
of  the  great  city. 

Elaborate  facilities  for  service,  in¬ 
cluding  telephone,  telegraph,  clerical 
and  secretarial  service,  have  been  ar¬ 
ranged  and  will  be  extended  without 
obligations.  Our  files,  statistical  de> 
|)artments  and  reference  services  will 
be  made  available.  A  wire  or  tele¬ 
phone  message  will  assure  prompt 
attention  to  requests  for  transporta¬ 
tion,  hotel  accommodations  as  well 
.as  theatre  ticket  reservations. 

We  are  delighted  at  the  prospect 
of  being  able  to  serve  you  more  effi¬ 
ciently  at  our  new  home — Suite  1700 
Times  Bldg.,  42nd  St.  &  Broadway, 
N.  Y.  C. 
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SALES  PROMOTERS 


IN 


THE  SOUTH 


ALABAMA 

‘Birmingham  Nowi  . (E) 

‘Birmingham  Newt  . (S) 

“Mobila  Mewf-Item  . (E) 

‘Mobile  Regiater  . (M) 

‘Mobile  Regiater . (B) 

FLORIDA 

‘Dagtona  Daily  Newa . (E8) 

‘Florida  Timee-Union,  Jackaonville. .  (MAS) 

‘Miami  Herald  . (M) 

‘Miami  Herald . (8) 

‘Orlando  Sentinel  . (MAS) 

ttSt.  Peteraburg  Independent . (E) 

‘Tampa  Timea  . (E) 

‘Tampa  Tribune . (MAS) 

OEOROIA 

‘Augusta  Herald  . (E) 

‘Augusta  Herald  . (8) 

ttMacon  Telegraph  . (M) 

ttHacon  Telegraph  . (S) 

“Bavannah  Morning  Neiws  (H),  81,37S.(8) 

KEHTaCKT 

‘Lexington  Leader  . (E) 

‘Lexington  Leader  . (8) 

‘Paducah  Sun . (E) 

NORTH  CAROLINA 

ttAsheyille  CTitizen  . (M) 

tt Asheville  Citizen  . (S) 


.035  .035 

.10(8.13)  .10(8.13) 
.07  .07 

.08  .08 

.035  .035 

.04  .04 

.06  .05 

.08(.098)  .07(.088) 


.07  .07 

.07  .07 

.04(.078)  .06(.07S) 


.06  .06 

.05  .05 

.04  .04 


ttOreensboro  Daily  News . (M) 

ttOreensboro  Daily  News . (8) 

ttRaleigh  News  and  Observer . (M) 

tfRaleigh  News  and  Observer . (8) 

‘Winston-Salem  Sentinel  . (E) 

BOOTH  CAROLINA 

‘Columbia  Record  . (E) 

‘Columbia  Record  . (8) 

“Columbia  State  . iM) 

“Columbia  S*ate  . (8) 

“Greenville  News  . (M) 

‘Spartanburg  Journal  . (E) 

‘Spartanburg  Herald  (M)  6.901 . (8) 

TENNESSEE 

‘Chattanooga  Times  . (M) 

‘Chattanooga  Timea  . (S) 

‘Nashville  Banner  . (E) 

‘Nashville  Banner . (8) 

VIRGINIA 

“Danville  Register  and  Bee . (MAE) 

“Danville  Register  (Sunday)  . 

‘Newport  News  Times-Herald . (E) 

‘Newport  News  Daily  ^ees . (BAM) 

‘Roanoke  Times  A  World  News.... (MAE) 

‘Roanoke  Times  . (S) 

“Staunton  News-Leader  (M).  Leader.. (E) 

*  A.  B.  C.  Statement.  March  31.  1935. 
tt  Government  Stataznent.  March  31.  1935. 
“  A.  B.  C.  Statement.  Sept.  30.  1934. 
t  Government  Statement,  Sept.  30,  1934 


Newspaper  advertising  is  always  and 
anywhere  the  cheapest,  surest  and  most 
effective  of  all  advertising  mediums. 

In  the  South,  however,  conditions 
make  it  possible  for  newspaper  advertis¬ 
ing  to  reach  its  highest  grade  of  effi¬ 
ciency.  The  rates  are  particularly  at¬ 
tractive,  and  the  circulations  of  this  list 
of  papers  are  such  that  almost  the 
entire  buying  public  can  be  reached 
or  influenced. 

Moreover,  the  territory  itself  offers 
unexcelled  opportunities  to  the  National 
Advertiser,  in  that  it  is  always  and  con¬ 
tinuously  making  strides  forward,  there¬ 
by  creating  new  demands  and  needs.  A 
progressive  territory  is  always  progres¬ 
sive  in  everything.  New  merchandise 
appeals  to  it  in  the  same  proportion  as 
the  opening  of  a  new  highway. 

The  South  Is  Progressive 


The  South  is  agricultural  territory 
which  means  a  large  revenue  and 
equally  large  needs  in  the  way  of  ma¬ 
chinery  and  devices. 

However,  the  great  purchasing 
power  of  the  South  is  not  limited  to  its 
agricultural  resources.  The  enormous 
production  of  its  mines,  forests,  manu¬ 
facturing  enterprises,  live  stock  indus¬ 
try,  fishing  and  oystering,  swell  this 
power  to  a  staggering  total. 

The  possibilities  and  opportunities 
are  increasing  every  day. 

The  South  bids  a  cordial  welcome  to 
advertisers  who  believe  in  the  stability 
of  a  market  which,  once  secured,  sticks 
to  advertisers  who  seek  opportunity  and 
to  advertisers  who  believe  in  cultivating 
good  will  and  sales  in  the  home. 

The  South  Is  Prosperous 
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RADIO  SECTIONS  HAVE 
PROVED  THEIR  VALUE 

Editor  of  Washington  Herald’s  Radio 
Tabloid  Disagrees  with  Mr.  Felix’s 
Criticism  of  Their  Worth 
to  Advertisers 

Hv  Rohkrt  L.  Bellem 
(lidi'or,  IVashington  Herald  Froadcast) 

It  is  niy  experience,  borne  out  by  my 
U'asliiiigton  Herald  radio  work,  that  any 
that  any  argument  against  the  merits  of 
the  ncwsiKiper  tabloid  section  as  a  media 
for  radio  advertising  is  pure  assumption, 
predicated  on  misinformation. 

The  avidity  with  which  radio  fans 
from  the  start  fell  upon  these  newspaper 
tabloid  sections  as  fast  as  they  appeared 
on  the  streets, — the  eagerness  with  which 
they  still  look  forward  to  those  radio  pub¬ 
lication  days,  utterly  refutes  such  a  prem¬ 
ise  in  Washington. 

.\s  well  discountenance  the  placing  of 
exclusive  women’s  appiirel  copy  in  Har- 
t'er's  Bazaar;  as  well  decry  inserting 
"Rooms  for  Rent"  ads  in  the  classified 
columns  on  the  argument  that  a  more 
wide  appeal  can  be  made  R.  O.  P ! 
.'\long  the  same  lines,  why  sell  footwear 
in  a  shoe  store?  Why  not  rent  a  table  in 
the  middle  of  Main  Street  -because  more 
jteople  pass  that  way?  The  very  argu¬ 
ment  used  by  Mr.  Felix  in  a  recent  issue 
of  Kiiitor  &  I’um.iSHER  against  the  radio 
tabloids  that  car-cleaners  had  picked  up 


61  of  them  from  the  floor  of  a  commuter’s 
train  on  one  Saturday  afternoon — reverts 
to  the  tabloid’s  favor.  Were  those  sec¬ 
tions  unread,  they  would  have  remained 
in  the  newspaper  untouchetl,  taken  home 
and  there  ctmsigned  to  the  trash  barrel 
after  the  remainder  of  the  newspaper  had 
been  perused.  That  they  had  ’oeen  care¬ 
fully  separated  from  the  other  sections 
of  the  newspapers  proves  that  they  had 
l>cen  read  first  of  all — then  discarded.  1 
wonder  whether  Mr.  P'elix,  in  comj)iling 
his  data,  ascertained  how  many  of  the 
sections  retrieved  by  the  car  cleaners  ha<l 
Ix^en  clipped  or  torn — that  is,  how  many 
articles  and  advertisements  had  been  taken 
from  them,  to  be  saved  for  future  ref¬ 
erence  and  Monday  marketing? 

The  newspaper  radio  tabloid  of  tcnlay 
is  no  longer  entirely  technical — at  least. 
The  Herald  Broadcast  (a  part  of  every 
Saturday’s  Washington  Herald)  is  not. 
Technical  articles  of  general  interest  are 
interspersed  with  the  very  human-interest 
program  stories  that  Mr.  Felix  so  ad¬ 
mires.  In  other  words,  the  trend  is  to¬ 
ward  giving  the  reader  a  little  of  every¬ 
thing — just  as  the  main  news  sections  of 
the  newspapers  pander  to  every  conceiv¬ 
able  taste. 

.\utomobile  sections,  real  estate  .sections, 
jtoultry  -  farm  -  garden  supplements  —  all 
these  liave  proven  by  the  test  of  years  the 
logical  places  for  their  respective  class  of 
advertisement.  Why  discriminate  against 
the  radio  section  just  Ix-causc  it  happens  to 
be  the  present  style  to  print  it  in  tabloid 
(and  hence  more  readable  and  accessible) 
form  ? 


U.  S.  ISSUES  REPORT  ON 
PAPER  MILL  WAGES 

Department  of  Labor  Compiles  Statis¬ 
tics  on  Industry  Gathered  from 
199  Establishments  in  16 
States 


The  Department  of  Labor,  thtough  the 
Bureau  of  Labor  Statistics,  has  issued  an 
exhaustive  report  on  wages  and  hours 
of  labor  in  the  paper  and  pulp  industry 
in  1923.  Data  were  obtained  from  IW 
establishments  IcKated  in  16  States,  and 
include  35,799  male  and  3,262  female, 
wage  earners.  Of  these,  13,011  were  em¬ 
ployed  in  pulp  mills,  and  26,050  in  ixtpcr 
mills.  The  figures  relating  to  pulp  mill 
employes  were  limited  to  mills  making 
pulp  by  the  ground  wood,  sulphite,  or 
sulphate,  processes. 

The  data  for  paper  include  mills  mak¬ 
ing  book  paper,  newsprint,  wrapping 
paper  and  writing  paper.  The  average 
earnings  per  hour  in  the  pulp  mills  ranged 
from  27.3  cents  in  Louisiana  to  49.1 
cents  in  Michigan  and  Ohio. 

The  average  hourly  earnings  in  the 
paper  mills  ranged  from  42.6  cents  in  the 
writing  paper  mills  in  Wisconsin  to  65.9 
cents  in  the  book  paper  mills  in  \ew 
York.  The  average  full  time  hours  per 
week  in  the  pulp  mills  ranged  from  ,50.3 
in  New  England  to  67.3  in  I^uisiana ; 
and  in  the  paper  mills  they  ranged  from 


48.1  in  the  newsprint  mills  in  New  Eng¬ 
land  to  59.5  in  the  wrapping  paper  mills 
in  Pennsylvania,  Maryland,  and  N'irginia 
Addition  to  tables  showing  in  detail,  for 
each  branch  of  the  industry  the  average 
hours  per  week,  earnings  per  hour,  ami 
earnings  per  pay  period  of  employes  bv 
•Kcupation,  sex,  length  of  pay  period 
and  region,  the  report  contains  a  brief 
history  of  the  industry.  A  description  of 
operations  and  equipment,  a  glossary  of 
occupations,  and  general  information  re¬ 
lating  to  changes  in  wage  rates,  overtime 
pay,  bonuses  etc. 


SEATTLE  DAILY  CUTS  PRICE 

Union  Record  Goei  from  3  to  2  Cents 
on  Street,  $9  to  $S  by  Mail 

The  Seattle  Union  Record,  which  at 
the  first  of  the  year  was  purchased  from 
the  labor  unions  which  then  controlletl  it, 
by  a  company  headed  by  E.  B.  Ault  editor 
and  manager,  and  Saul  Hass,  managing 
editor,  this  week  annonnce<I  a  reduction 
in  subscription  price. 

The  new  rate  reduces  the  street  price 
from  three  cents  to  two  to  10  cents  a 
week  delivered  from  75  cents  a  month, 
and  from  a  mail  price  of  $9  a  year  to  $5. 

“Increased  circulation,  lower  manufac¬ 
turing  costs,  and  better  advertising  pat¬ 
ronage  permit  the  Record  to  announce  the 
reduced  subscription  price,’’  the  jwper 
said  in  a  published  statement. 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


For  Sale. 

Pollard- Allinf^  auti»matic  mailing:  machine 
cheap,  fine  mechanical  csjndition.  C-971.  Editor 
&  Puifliaher. 


For  Sale. 

25  all  steel  galley  cabinets,  each  containing 
152  steel  galleys  x  13  inches,  in  four  tiers, 
38  galleys  in  each  tier,  all  in  good  condition. 
Wire  or  write  for  price  on  No.  679.  Baker 
Sales  Company,  200  Fifth  Avenue,  New  York 
City. 


For  Sale. 

Several  Linotype  Magazines  usable  on  Models 
5,  8,  14,  19,  25  or  26  Linotypes.  Owner  has 
just  installed  an  entire  new  Linotype  equip¬ 
ment  of  models  which  will  not  take  these  maga¬ 
zines.  Wire  or  write  for  price  on  No.  678 
Baker  Sales  Co.,  200  Fifth  Ave.,  New  York 
City. 


Printers*  Outfitters. 

Printing  Plants  and  business  bfxight  and  sc^d. 
Ameiican  Typefounders*  products,  printers* 
and  l>ookbinders’  mfichinery  of  every  descrip¬ 
tion.  (^mner,  Fendler  &  Co.,  %  Beekman  St., 
New  York  City. 


Wante<l. 

Eight  page  flatbed  Duplex,  first  class  condi¬ 
tion,  priced  right.  Also  used  Michle  news¬ 
paper  press.  Times,  Hendersonville,  N.  C. 


Qine-Weatmgfiouat  Dqubla  Motor-Drlva 
witfa  hdX  autoniatic  push  button  controL 

USED  BY  THE 

Wisconsin  State  Journal 

Madison,  Wis. 

We  refer  you  to  them  for  their 


MAD*  ofuci  easteiln  omci 

Coowar  Bids.  Hirtorldfe  Bide. 

Ill  W.  WuhlDCtoo  tt  BrosdviT  St  34th  SL 
CHICAGO  NEW  TORE 


Don’tPigMetal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  aae 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Syi- 
tem.”  Referencea  gladly  fnmithed. 


tlimbutm  th»  Iffiot  Fmrnac* 

Printers  Manufacturing  Co. 

417  South  Dearborn  St. 
Chicago  Ill. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  iteeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Rivers,  Wia. 

For  sale  by  all  pratnlnciit  Tjrpe 
Founders  and  Dealers  overywhsrs. 


Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

!  Warehouses  in  Principal  Cities 


N.Y.  DAILY  NEWS 

HALF-TONES 

Best  in  the  World 

Made  by 

POWERS 

NEW  PROCESS 


R.  HOE  &  CO.,  INC.  504-.'>20  Grand  St.,  New  York  City 


1  S«Mb  DutbwB  SlTMl 
CHICAGO.  ItX. 


■It*  ■! 

DUNKLLBN,  N.  J. 


T  Walw  StrMi 
BOSTON.  MASS. 
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The  Market  Place  of  the  Newspaper 


3c  for  advcrtiMments  inuicr  tiw  ciaMifica 
Ijga  of  “SitiuOiaBS  Wanted.  ** 

18c  U  white  space  is  used  at  top  and  hot 
tom  of  adverUscment. 


HELP  WANTED 


BUSINESS  OPPORTUNITIES 


Wanted. 

per  line  per  inaertioti,  with  order.  Syndicate  salesman  to  look  into  profitable  daily 

*  *  <ir  weekly  feature  as  side  line;  immediate  and 
continuing^  commissions. 

&  I^ll»lisher. 


per  %rord  per  hieertioa,  cash  with  order,  ■  .  ■■■  —  ■  ,  -  -  - 

for  acKertieemente  imder  any  other  CIrsaified  Promotion  Manager 


classification. 

per  line  per  hseertka,  cash  with  order, 
'vVC  If  irhite  space  ie  used  at  top  end  hot* 
of  advertiaeifient. 


SITUATIONS  WANTED 


wanted  by  metropolitan  daily.  Must  have 
executive  alnlity  and  initiative  to  work  out 
campaigns,  without  being  told  how  to  do  it. 
Hox  C-974,  Editor  &  Publisher. 

News  Editor 

for  fast  growing  Florida  newspaper  wanted 
at  once,  splendid  opportunity  for  first  class 
news  writer.  Wire  dr  write,  Roderick  Arkell, 
Seining.  Florida.  State  salary  and  experience. 

SoUdtor  and  Copy  Writer. 


Succesefui  PubBsher  Will  Invest 

from  $75,000  to  $150.0(1)  cash  for  controlling 
interest  in  an  afterman  paper  in  any  pro- 
Care  C-975,  Editor  gressive  city  in  the  north.  .Advertiser 

^ow  unequalled  record  for  newspaper  build* 
ing.  All  replies  will  be  held  in  strict  confi¬ 
dence.  Address  C-976,  Editor  &  Publisher. 


Advertising  Manager. 

UTjo  buil«U  CiWist 

eighteen  years  on  I*hiladelphia  _  _  _ _  , 

Dailies  s^diciting  furnished  room  ads  to  Na-  ntid  salary  desired  to  start.  Address  C*967, 
tkmal  .\cct»unts.  Classified  Manager  for  one  Editor  &  Publisher, 
nf  the  largest  dailies— a  splendid  general  ad* 
vertising  experience  on  Trade  Paper,  Maga* 
zinc  and  .\gency  work.  40  years 
.AvailaMe  at 
A  Publisher. 


Daily  Newspsiper  for  Sale. 

Creston  (Iowa)  Daily  Advertiser;  population 
8,034.  Only  daily  in  ideal  field ;  north  60 
miles;  east  115  miles;  south  60  miles;  west 
100  miles.  Price  $125,000.  No  alibis;  just 
want  to  sell  at  a  price  that  means  a  profit. 

Exceptional  Opportunity 

to  invest  in  Tacitic  Coast  Daily.  Want  tc 
sell  half  interest  to  high  class  newspaperman. 


tructively.  Experience  of  For  newspaper  in  city  of  50,000.  Adjacent  to  Must  have  $20.0fX)  cash.  .Address  (3*9^,  Edi* 
I*hiladelphia  and  New  York  New  York  City.  ^lary.  Give  full  parti^lars  tor  &  Publisher. _ 

ADVERTISING  BUILT 
DODGE  GOOD  WILL 


Wuitni 

at  once- 


xperienced  Tubular  plate  pressman 
zme  ana  .a^ncy  wotk  -w  year,  marnca.  „.reo»>^»r  for  new  machine.  S5ate  ,al 

.J^v^laUe  at  reasonaWe  salary.  C-972,  Editor  ^xpectH.  P.wt- Bulletin.  Rochester.  Min- 


msota. 


Somewhere  among  the  readers  of  this  paper 
with  advertising  and  ^rculation  ex^rience.  ^  trained  solicitor  of  city  circulation 


wants  to  connect  with  small  town  daily.  Will 
consider  buying  small  amount  of  stock.  Ad¬ 
dress  C-960,  care  Editor  &  Publisher. 


who  will  listen  to  the  following  proposition. 
We  have  a  morning  newspaper,  circulating 
7.010  daily  and  9,(»0  Sunday  in  a  town  of 
2.S.OnO  where  there  is  a  very  conservative  fiop- 
iilation  almost  entirely  native  .-Vraerican.  We 


Syitematic  Capitalizing  of  Public  Con¬ 
fidence  Company’,  Policy  Since 
Beginning — Goodwill  Valued 
at  $100,000,000 


Deak  Expert.  illation  almost  entirely  native  .-tmerican.  We  .\ppraisal  Ot  Dod^C  Brothersgood  will 

Copy  desk  ex(iert  or  rewrite  man  available  for  estimate  there  are  1.500  families  who  are  well  value  at  more  than  $100  000  000  is  one 
summer  as  vacation  supply.  C-953,  Editor  &  al  le  to  afford  a  morning  paper,  but  who  will  r  ,  ,rihiitos  ruiid  to  odvortie 

FnWisher.  have  to  be  sold  in  a  high  class,  dignified  *.'*  greatest  tributes  paid  to  advertis- 

ntatitier.  Roughncckx  wintld  not  l>e  able  to  niR  lu  the  history  oi  iTiodern  business, 
Rain  admittance  to  the  people  alxiut  whom  we  according  to  an  account  printed  in  the 

Journal  recently  from  its 

meet  his  expenses  in  our  town,  together  with  Detroit  bureau.  Ihe  caption  Oi  the 


Editor 

of  daily  and  Sumlay  morning  paper  in  east 
seeks  connection  with  afternoon  publication. 

College  and  univMsity  education,  married.  6  j,  lilieral  cixnmissiim.  We  can  offer  him  company’s  announcmeent  of  the  sale 

years  in  present  posiUon,  34  years  old.  C-959,  attractive  selling  proposition  and  will  be  l^-adwl  “Worlil-VVirle  C.ood  Will”  was 

Editor  &  Publisher.  ^Ia,,  ^  ,he  right  man.  worm  wine  i  .000  win  was 

— — -  For  further  information  address  Box  C-968, 

care  Editor  &  Publisher. 


Editor  in  Chief 

of  one  of  the  oldest  and  liest  known  dailies 
in  New  England  desires  position  of  like  re¬ 
sponsibility  on  live  daily  paper  in  Middle  Wes.t. 
Noted  editorial  writer  and  experienced  in 
every  position  on  the  staff  front  cub  reporter 
upward;  capable  of  assuming  full  control  of 
any  daily.  Address  Executive,  Box  C-970. 
Editor  &  Publisher. 


OPENS  NEW  HOME 


Cleveland  Timet  Ha,  Hotue-Warming 
— Print,  S6-page  Edition 


licaded  ‘•World-Wide  Good  Will"  was 
reproduced  from  one  of  a  series  of  adver- 
ti.sements  published  just  nine  years  ago. 
It  was  upon  that  series  of  good  will  ad¬ 
vertisements  that  the  Dotlge  Brothers’ 
business  was  foundetl. 

John  F.  Dodge  at  first  loathed  adver¬ 
tising.  He  held  all  sales  managers  in  light 
esteem.  In  the  first  meeting  with  the 
man  he  had  chosen  to  chart  his  merchan- 


Fiftecn  thousand  persons,  it  is  esti 
mated,  inspected  the  new  home  of  the  dising  and  advertising  course,  he  re 
Cleveland  Times  at  Payne  avenue  and  marked  in  characteristic  fashion — “Hor- 


EdHor-Manjqrer— Best  References. 

Man  of  fijTty,  soun<l;  metropolitan.  Washing* 

ton  (D.  0,  and  intem-vtional  experiettce;  the  tjnd  Street,  when  it  was  formally  opened  ace  and  I  go  out  in  the  factory  and  sweat 
"w”  .make  some  paper  undisputed  leader  public  on  .^pril  17  and  18.  blood  to  save  a  tenth  of  a  cent,  and  you 

Coincitient  to  the  house-warming  the  fellows  turn  right  around  and  throw 
Times  published  a  56-page  edition.  away  lO’-'c.” 

■Mthough  it  removetl  to  its  new  home  The  man  who  was  to  write  the  Dodge 
and  smmd  AmVrican"ider,"’^uTd"'bi'‘‘arpwi"  March  21,  last,  being  compelled  to  desert  advertising  seized  upon  this  incident,  in 
ated.  Morning  p.tper  preferred.  Imt  evening  its  old  home  early  tiecause  the  building  his  own  mind,  as  his  tlieme  forever  after, 
ptper  could  al»t  l«  made  to  rested  m  vtg-  ^.j]j  razed  to  make  room  for  the  new  ‘‘Here,”  he  said  to  himself,  “are  two  hon- 
m2la"gi7’and"*adv'ertiring'"ex^ltrt,'  commend  $80,000,000  Union  Station,  the  Times  est  manufacturers  The  thing  to  do  is  to 
my  business  sense  and  nose  for  revenue  as  postponed  formal  opening  of  the  Structure  Capitalize  them  and  through  them  the  car. 
»-elI  as  news.  Sn.vppy.  sound  editorial,.  Ad  „ntil  finishing  touches  had  been  put  on  .\t  the  time  of  this  meeting  the  car  was 
ares.  Box  T  73.  Eilitor  &  Publisher.  equipment  installed.  not  even  built.  It  was  not,  when  it  ap- 

Launching  of  the  new  home  saw  the  peared,  the  almost  flawless  mechanism  it 

Times  with  a  second  Duplex  Tubular  afterward  became,  but  meanwhile  the 
press  installed,  two  more  Ludlows  in  preparation  of  the  public  mind  was  under 
use,  four  additional  linotypes,  making  a  way. 

battery  of  14  now  in  use;  another  el-rod  Part  of  the  program  was  a  series  of 
machine,  additional  stereotyping  equip-  advertisements  appearing  at  intervals 
Mcdwiticnl  Superinteiuimt.  almost  100  per  cent  more  glorifying  the  value  of  public  good  will. 

Press  Superint^dent  want,  position  on  daily  etiuipmcnt  in  the  composing  room.  The  They  were  almost  essays  worded  in  a 
newspaper.  Practfcal  experience  in  all  paper  is  now  equipped  mechanically  to  simple,  human  way  that  painted  a  picture 

me<*anic.tl  departments.  In  charge  plant  needs  for  the  next  two  of  blunt  honesty  and  integrity.  Tltey 

or  dept,  for  the  last  twenty  years.  Can  give  j  •  .1  •  1  .  .1,  - 


in  its  field,  a  pow’er  in  the  land  nnd  a  depend 
able  money-maker.  Wants  job  as  editor, 
manaprinff  editor  or  editor  and  man.TKer  of  a 
newspaper  in  some  worth-while  American 
oommimity  where  news  sense,  editorial  punch 


La^  Society  Editor  Wants 
Msitioii  with  Rowing  newspaper  or  magazine. 
Mveral  years”  experience.  Best  references. 
Reasonable  salary.  Will  go  anjrwhere  but  pre¬ 
fer  Southern  California.  Write  Society  Editor, 
MOO  Santee  St.,  Los  Angeles,  Cal. 


.A-1  references.  Box  C-957,  Editor  &  Publisher. 


years,  and  can  issue,  when  necessary,  a  were  aimetl  even  more  at  the  prosj^ctive 
40- page  edition  without  an  extra  run  of  dealer  organization  than  at  the  public,  but 
the  presses.  the  public  accepted  them  without  ques- 

George  Moran,  chairman,  the  Cleveland  tion. 

News  and  the  Sunday  News  Leader,  sent  Probably  never  before  had  the  familiar 


Reporter. 

Young  woman,  university  graduate,  trained  in 
journalism.  Ambitious  and  willing  to  work. 

Best  references  in  regard  to  ability  and  char*  -  .  ,  ,  •<  *  t 

acter.  Am  available  at  once.  C-948,  Editor  the  Times  a  handsome  floral  piece  on  the  industrial  phrase  ‘good  will  been  so  sys- 


&  Publisher. 


Opportunity  Awaits 

You  in  the 

Classified  Section  of 
EDITOR  &  PUBLISHER 

Read  it  every  week  and  use 
it  to  advertise  your  wants. 
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SALES— APPRAISALS 
Newspaper  Properties 

You  have  a  newspaper  property 
which  you  wish  to  sell  profitably? 

Your  newspaper  property  is  not 
making  enough  money? 

You  wish  to  make  a  sound  invest¬ 
ment  in  a  newspaper  property? 

You  wish  to  know  the  scientific 
value  of  any  newspaper  property? 

WE  HAVE  BEEN  SUCCESSFULLY  EN¬ 
GINEERING  NEWSPAPER  SALES  AND 
APPRAISALS  AND  PURCHASES  AND 
CONSOUDATIONS  FOR  THE  PAST 
THIRTY  YEARS. 

Palmer,  DeWitt  &  Palmer 

3S«  MADISON  AVENUE,  NEW  YORK 
Telephone:  Murray  Hill  82^ 


Successful 

Performance 

Thi,  firm  bu  a  record  of  alauMt 
IS  year,  of  aucccMinl  perioimaace  is 
the  difficalt  work  ol 

PURCHASE,  CONSOLIDATION, 
SALE  AND  APPRAISAL 
of  newaimpcT  and  magaxmt  propartle, 
througbout  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


opening  day,  while  all  of  Cleveland’s  tematically  capitalized.  The  changes  were 
large  banks,  most  of  the  big  stores  and  rung  on  it  iwt  merely  in  advertising,  but 
scores  of  individuals  and  smaller  firms  in  sales  discussions,  letters  and  public 
also  sent  floral  offerings,  so  that  the  foyer  speeches,  and  swiftly  a  high  conception  of 
leading  from  the  street  to  the  business  Dodge  Brothers  began  to  crystallize, 
office  was  literally  banked  with  blossoms  The  first  of  the  series  of  advertisements 
when  the  doors  were  opened.  was  called  “A  Year’s  Growth  in  Good 

Commemorating  the  opening,  the  Times  Will”  and  was  followed  by  “Good  Will 
issued  a  house  warming  edition  consisting  Constantly  spreading,”  “A  Solid  Wall  of 
of  a  16-page  news  section  and  two  20-  Good  Will,”  and  “One-Half  Million 

page  special  sections,  56  pages  in  all.  It  Builders  of  GockI  Will.”  Other  copy 

was  packed  about  80  per  cent  advertising  was  interspersed  which  carried  such  head- 

and  20  per  cent  news  matter,  for  the  ings  as  “A  Good  Name — The  Master 

special  section.  It  carried  60,000  agate  Salesman,”  “The  Force  of  Friendly 
lines  of  paid  advertising,  while  5,000  ad-  Thoughts.”  “A  Circle  That  Never  Stops 
ditional  agate  lines  were  in  the  news  Growing,”  and  similar  suggestive  thoughts 
section.  This  was  the  first  edition  of  that  deeply  implanted  in  public  consciousness, 
size  ever  issued  in  Cleveland,  except  by  John  Dodge  was  one  of  the  first  to 
a  Sunday  paper.  grasp  the  significance  of  the  process,  al- 


1  WE  CONNECT  THE  WIRES  ? 


QAN  YOU  SELL  display 
advertising  space  and  create 
retail  copy  and  lay-outs?  If  you 
have  newspaper  experience  in  this 
line  and  are  ready  for  new  con¬ 
nection  at  around  $40  to  $50,  we 
have  openings  that  will  interest 
you.  Tell  us  your  story.  Ask 
for  our  free  registration  terms. 
V'ou  make  money,  or  we  make 
nothing. 

Fernalo's  Exchange. Inc 

Third  NatI  B'ld'g..  SRRiNGFtcto.MAss. 


though  he  admitted  it  was  all  new  to  him. 
.\fter  a  while,  with  the  unconscious  ego 
of  a  strong  man,  he  said  of  the  man  who- 
was  doing  the  job :  “Say,  that  fellow 
just  can't  help  saying  things  the  way  we 
want  them  said.”  The  process  of  drama¬ 
tizing  honesty  went  on,  making  a  scenario- 
out  of  probity,  good  faith  and  good  will, 
and  the  intangible  nothing  became  a  tre¬ 
mendous  something. 

Two  weeks  before  he  died,  John  Dodge 
rruide  rather  solemn  acknowletigment  of 
the  whole  thing,  and  asked  the  author 
of  this  advertising  to  help  him  select  a 
successor  to  the  sales  manager  who  had 
superintended  the  entire  process — and  had. 
then  resigned — and  incidentally  the  man 
wlio  impressed  upon  the  advertising  man,, 
the  short  sententious  style  which  has  ever 
since  characterized  Dixige  advertising, 
and  likewise  originated  the  present  out¬ 
door  advertising  idea. 

Meanwhile,  a  brilliant  conqietitor  of 
John  Dodge,  one  of  the  most  interesting, 
figures  in  the  industry  today,  has  sum¬ 
marized  the  matter  about  as  picturesquely 
as  John  Dodge  himself  would  have  done. 

“John.”  he  said,  “is  a  great  manufac¬ 
turer — with  one  exception,  to  my  way  of 
tliinking,  the  greatest  in  all  the  world. 
But” — pointing  to  a  Dodge  advertisement 
— “Fifty  per  cent,  of  all  that  he  is  and. 
posses.ses  tixlay  he  owes  to  the  peculiar 
and  individual  way  in  which  he  was  made 
known  as  a  great  manufacturer.” 

Two  days  before  he  died.  John  Dodge 
and  the  man  who  had  made  him  known 
sat  side  by  side  at  a  New  York  luncheon 
and  planned  for  the  future.  Then  came 
the  tragic  end  and,  because,  meanwhile,, 
another  figure  in  the  industry,  Walter 
P.  Chrysler,  had  called  him  in  to  help* 
rehabilitate  the  Maxwell,  the  Good  WiUi 
Man  passed  out  oC  the  Dodge  picture. 
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to  $S,”  etc. — Harold 
(0.>  Leader. 


Nuttall,  Bellaiire 


YI^HAT  are  the  coin- 
^  niert'ial  faults, 
causing  economic 
losses,  in  your  city? 
Do  all  the  people  re¬ 
gard  Monday  as  “wash- 
day”  thereby  creating 
an  unnatural  and  ex¬ 
pensive  business 
“peak”  for  the  first 
day  of  the  week? 
Newspaper  advertising,  sold  to  laundries, 
would  correct  it.  Is  Saturday  the  “shop¬ 
ping  day”  to  the  exclusion  of  all  other 
days?  Locate  and  correct  such  false  and 
uneconomic  conditions  by  advertising! 


On  the  anniversary  of  some  local  con¬ 
tractor’s  start  in  business  in  your  city  try 
for  a  special  jtage  for  him  carrying  his 
own  copy  and  the  copy  of  concerns  whose 
products  he  uses  or  with  whom  he  does 
business. — F.  H.  Williams. 


T  N  its  classified  columns  the  Los 
Angeles  (Cal.)  Evening  Herald  has 
increased  the  pulling  power  of  some  of 
the  business  personals  appealing  to 
women  readers  by  arranging  them  under 
the  heading  “Woman’s  Realm.”  Typical 
ads  that  come  under  this  classification  are 
beauty  culture  schools,  beauty  operators, 
hat  shops,  and  other  specialty  shops,  such 
as  brassiere  and  corset  shops,  children’s 
day  nurseries,  etc.  Such  a  column  can 
add  materially  to  any  paper’s  classified 
revenue  and  increase  the  returns  to  ad¬ 
vertisers. — Harold  J.  Ashe,  Long  Beach, 
Cal. 


The  Junior  College  at  Miami,  Okla., 
is  a  young  institution  and  is  not  publish¬ 
ing  a  year-book  this  year.  The  Miami 
News-Record  will  publish,  about  ten 
days  before  commencement,  a  “year-book 
edition”  and  is  expecting  to  land  advertis¬ 
ing  about  graduating  presents,  congratu¬ 
lations  to  the  class,  and  the  like.  This 
ought  to  be  a  good  idea  for  small  city 
high  schools  and  colleges  that  do  not 
publish  annuals. — John  B.  Owen,  Miami 
(Okla.)  News-Record. 


The  business  district  of  Des  Moines 
is  peculiarly  situated.  The  Des  Moines 
river  divides  the  city  into  east  and  west 
side.  The  last  few  years  the  west  side 
has  become  the  retail  district.  To  stimu¬ 
late  advertising  and  business  for  the 
east  side,  the  Evening  Tribune  every  two 
weeks  runs  an  East  Des  Moines  double 
truck,  with  news  and  advertising  of  the 
east  side.  The  news  matter  averages 
about  15  per  cent. — E.  R.  Appel,  Des 
Moines,  la. 


Divide  a  full  page  into  equal  spaces 
(4”  single  or  larger),  sell  the  spaces  to 
regular  advertisers,  using  for  copy,  the 
cut  of  a  telephone,  the  phone  number,  and 
business  slogan  of  the  advertiser,  blank 
lines  on  which  to  write  the  advertiser’s 
name  and  address.  Offer  three  prizes  of 
5,  3,  and  2  dollars  to  readers  sending  in 
the  neatest  and  most  correct  answers. 
Run  the  page  once  and  again  a  week  later 
giving  correct  answers  and  names  of  prize 
winners.  This  page  can  be  run  as  a  Dis¬ 
play  Gasified  or  regular  Display  page. — 
J.  J.  B.,  Binghamton,  N.  Y. 


Why  not  get  your  local  automobile 
dealers  to  advertise  used  cars  in  display 
form  instead  of  using  the  classified 
columns?  This  will  bring  a  larger  space 
for  your  paper.  A  Newark  Sunday  paper 
using  display  used  car  advertisements 
gets  two  pages  of  this  business  every 
issue. — Joseph  N.  Medresch. 


Additional  space  can  be  sold  in  a  not  too 
flourishing  advertising  field  by  adopting 
the  following  plan:  Obtain  a  list  of  the 
photoplays  coming  to  the  principal  movie 
houses  for  the  next  three  weeks  or  more. 
Find  out  what  books  these  photoplays  are 
written  from,  and  then  take  your  list  to 
the  book  stores,  and  get  them  to  adver¬ 
tise  what  books  in  the  list  they  are  selling. 
The  list  of  photoplays  can  be  used  as  the 
basis  of  a  news  story  on  your  moving 
picture  pages. — Henry  R.  Helsby,  Olean 
(N.  Y.)  Times. 


_  Draw  more  attention  to  your  adver¬ 
tising  and  incidentally  please  your  adver¬ 
tisers  by  running  a  small  box  headed 
something  like: — “Hidden  Treasure  in 
Today’s  Ads.”  The  classified  page  can  be 
included  in  this  scheme.  Underneath  the 
heading  will  be  printed  a  few  words  re¬ 
ferring  to  several  special  bargains  adver¬ 
tised  elsewhere  in  the  paper,  and  written 
after  this  style.  “A  $50  a  week  job  is 
advertised  on  the  clasified  page  and  a 
Ford  Roadster  is  offered  for  ^5.  On 
I«ge  ten  men’s  $3  shirts  are  adver- 
ti.sed  for  $1.95  while  on  page  eleven  ladies’ 
.‘'pring  hats  have  been  reduced  from  $7.50 
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pOLLOWING  the  close  of  the  World 
War,  many  patriotic  societies  were 
formed.  These,  in  addition  to  the 
regular  branches  of  service,  such  as 
Army,  Navy,  Marine  Corps,  National 
Guards,  Red  Cross,  etc.,  make  it  possible 
for  a  newspaper  to  feature  “Patriotic 
News”  under  a  special  heading  and  at¬ 
tract  thousands  of  readers.  The  plan 
was  launched  in  Springfield,  Mo.,  several 
weeks  ago  and  is  now  counted  one  of  the 
biggest  features.  The  various  organiza¬ 
tions  gladly  report  all  news  happenings 
for  the  week. — W.  H.  Brunkhorst, 
Springfield  (Mo.)  Republican. 


serving  our  wild  flowers  that  are  threat¬ 
ened  with  extermination  by  careless  and 
thoughtless  pixiple  who  must  not  only  pick 
all  they  desire  but  destroy  all  they  do  not 
want.  Laws  are  being  enacted,  others 
iiiulcr  debate  to  protect  the  various  types 
of  wild  flowers.  Discriptions  of  the 
flowers  threatened,  pictures,  history,  etc., 
with  cartoons  of  the  olfeiulers  would 
make  a  line  feature. — C.  E.  Pellissier, 
Boston,  Mass. 


ForBnrtir^ 

hl«rnatiDnal  New*  Sei*vic« 
WerU  BalUkc,  WiV  Yah 


A  Dependable 
Means  of 
Increasing 
Classified 
Lineage 

Write  for  Particulars 

Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


With  the  coming  of  spring  another  long 
debated  evil  again  faces  us ;  namely,  pre- 


How  about  a  half-page  of  ads  for 
phonograph  records,  from  your  music 
houses,  tied  up  with  the  week’s  radio  pro¬ 
grams  as  published  by  your  radio  editor? 
Radio  fans  hear  and  enjoy  a  number  over 
the  radio  and  if  properly  stimulated  by 
timely  advertising  would  be  glad  to  get 
it  in  record  form. — F.  J.  McEniry. 


Publish  a  complete  list  of  your  adver¬ 
tisers  in  directory  form  once  each  month 
under  the  caption:  “Progressive  Mer¬ 
chants  and  Business  Men  of  (name  of 
city).” — B.  A.  T. 


SPOT  A  BIG 
NATIONAL  SUCCESS 
When  You  See  It  Coining 

ELLA  CINDERS 

Comedy  Strip  With  An 
All-Star  C-omic  Cast 

Starts  June  1 

Metrop  litan  Newspaper 
Service 

Maximilian  Elsar,  Jr,,  Cfnl.  Mgr, 

150  Nassau  Street,  New  York  City 


The  World's  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 

4  page  ready-print  color  comiea. 
Writ*  for  aamplos  onJ  rataa 


EniTOR  &  Piibi.ishkr’s  new  address  is 
Times  Building,  42n<l  street  and  Broad¬ 
way,  New  York. 


Tennis  will  soon  be  in  full  swing  in 
every  city.  It  is  a  game  for  young  and 
old.  Who  is  the  oldest  champion?  The 
youngest  champion?  The  best  female 
player?  Where  are  the  best  courts  to 
play  in  your  city?  Do  clubs  and  schools 
give  opportunity  for  diversion  along  this 
line?  Such  an  article  should  appeal  to 
the  sporting  nature  of  a  large  number 
of  readers. — H.  Wilbur  Poison,  Geneseo, 
Ill. 

Most  cities  have  a  retail  credit  bureau 
that  operates  quietly  but  efficiently  in  de¬ 
termining  whether  you  will  be  granted 
credit  by  Blank’s  furniture  store  or  the 
corner  grocery.  The  bureau  does  not 
shun  publicity,  but  neither  does  it  hunt 
it.  If  your  city  has  such  a  bureau,  the 
secretary  can  give  you  much  interesting 
news  material. — B.  A.  Teeters,  Spring- 
field,  O. 


BY  UNITED  PRESS 


UNITED  PRESS  ASSOCIA’nONS 
World  Building  New  York 
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Originators  ot  the 
Pern  i  onen  P  - 
Weekly  Business 
Review  Pa^e 
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Look  us  up  in 
Dui-i  Of  Bnadsii-eeis 


Are  You  Superstitions? 

Of  course  not! 

WeU  then,  watch 

^^Superstitious  Sue” 

by 

A.  B.  Chapin 

and 

See  how  foolish  other  folks  are 
A  One  Column  Cartoon 

with 

A  Bright  Idea 

Write  for  Samples 

The  McCInre  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  Oty 


Editor  &  Publisher  for  May  16,  1925 


“Something  Like 
The  Baltimore  Sun” 


^  An  Ad-club  speaker  was  trying  to  give  his 
audience  an  idea  of  a  newspaper  in  another 
city.  He  wanted  to  visualize  a  newspaper  of 
what  he  called  the  “prestige”  type. 

^  “Something  like  the  Baltimore  Sun,”  he  said. 

^  There’s  a  sermon  in  that. 

^  Editorially,  the  Sunpapers  have  been  often 
named  among  the  great  papers  of  the  world. 

^  Compilations  of  advertising  lineage  always 
find  the  Sunpapers  way  up  in  the  list  of  the 
big  ones,  too. 

^  The  editorial  reason  is  back  of  the  adver¬ 
tising  reason. 

Average  Net  Paid  Circulation  for  April,  1925 
Daily  (M.&E.)  .  .  247,009 

Sunday .  183,328 


JOHN  B.  WOODWARD 
110  EL  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  ''Newspaper;"  They  Say  "SUNpaper'" 


Editor  &  Publisher  for  May  16,  1925 


PHILADELPHIA 

a  City  of  Homes 

The  American  home  has  ever  been  the  ideal  of  its  statesmen  and  other 
forward-looking  men. 

The  right  home  life  has  done  more  toward  producing  good  Americans 
than  any  other  agency. 

People  who  live  in  their  own  homes,  who  are  proud  of  their  homes, 
are  naturally  the  best  prospects  for  any  advertiser. 

Perhaps  in  no  other  American  city  is  this  so  strongly  evident  as  in 
Philadelphia — the  City  of  Homes. 

Philadelphia  fathers  and  mothers  are  ever  on  the  alert  for  things  to 
improve  their  homes  and  to  add  attraction  and  charm. 

In  all  America  there  is  no  other  city  where  there  are  so  many  separate 
dwellings,  and  likewise  there  is  no  other  city  that  presents  such  attractive 
possibilities  to  the  advertiser. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


afe  tffeniTin  llttlktitt 

PHILADELPHIA’S  NEWSPAPER 


518,357 

Average  daily  net  circulation  for  the  year  ending 
December  31,  1924. 

The  circulation  of  The  Philadelphia  Bulletin  is  the 
largest  in  Philadelphia  and  is  one  of  the  largest  in  the 
United  States. 


NEW  YORK 

814  Park-Lexington  Bldg., 
46th  Street  &  Park  Avenne. 


CHICAGO  DETROIT 

Verree  &  Conklin,  Inc.,  C.  L.  Weaver,  Verree  &  Conklin,  Inc., 

28  East  Jackson  Boulevard  117  Lafayette  Boulevard 


SAN  FRANCISCO 

Thomas'  L.  Emory,  Verree  &  Conklin,  Inc., 
681  Market  St. 


KANSAS  CITY,  MO. 

C.  J.  Edelmann,  Verree  &  Conklin,  Inc., 
1100  Davidson  Bldg. 


{CaaftigHt  US — BtAetiii  Company) 


